





Spectator 


/ 
| | : 
Yasurunce Bulhirily wue ROS 


NOVEMBER 1955 


In This Issue 


SECOND SAFE 
DRIVING (S-D) DAY 


sel (TES T wth RE pLTP 
INSURANCE MARKETING— ocetne 88 eee 
MAKING AN INDEX 


s 
eoooc6es 4 


NEW SPECTATOR — _ 33399833 
STATISTICAL STUDIES a 


IWDOILSILVLS 


LEADING COMPANIES 
IN LIFE, PROPERTY LINES 


STATE AND REGIONAL 
PREMIUMS BY LINES 


LINES RANKED 
FOR EACH REGION 


ON THE COVER 


The Spectator's new punched 
cards come up with aggregates 
from all points of the compass. 


Y) 
) 
= 
m 
© 
O1 
O1 


A in ) eee we Se 











WE AGREE that life insurance is becoming 
more and more competitive. Healthy competition 
provides the insurance buying public with the best 
possible protection. 

In the expanding recruiting and selection pro- 
gram of ‘The Union Labor Life, it is ever our pur- 
pose to consider the best qualified talent for our 
agency force. 

Qur agents ARE The Union Labor Life in their 
communities and it is our Agency Department's 
purpose to assure one and all that these men are 
symbols of the strength and security that represent 


the verv foundation stone of our Company. 


THE 
UNION LABOR 
Life Insurance Company 


200 East 70th Street New York 21. N. Y. 
EDMUND P. TOBIN, President 























You can grow mn expervence 


5 YEARS 
in 7 WEEKS 


THREE TIMES NEXT YEAR, Employers Group 
vives vou, its agents and aygvents-lo bye ili Opportu 
nitv to sit down to a liberal helping ol know-how and 
sales nourishing information, It 1s calculated to provide 
any man in 7 short weeks with the same amount ol 
surance savvy il would take five years to accumulate 


in the ordinary course of events. 


Ask almost any man who has « Xperience d this kind of 
instruction and he'll say you just can’t afford nol to take 
the time to go through The Employ rs Group School 
It’s the most valuable short cut to personal success avail 
able to you. The course itself costs you nothing and 
other expenses are held down to a mintmum by Spec tal 


living accommodations arranged through thre company, 


Next session starts January 9. Apply now each 
class Is limited ith numbe r. Whe nm you ve completed this 


course. you'll be “The Man With The Plan” in the best 


sense of the words 
j 





Write for the new 12-page illustrated 
booklet Education for Profit for YOU” 
Wrile to us, or one of our branch offices. 


Plan now to attend 


The EMPLOYERS’ GROUP | 
SCHOOL | 


THREE SESSIONS .. . January 9 Fi bruary 24 
September 10 — October 26 
October 29 December 14 














rue Employers Group 


INSURANCE (Q) COMPANIES 


110 MILK STREET, BOSTON 7, MASSACHUSETTS 


THE EMPLOYERS LIABILITY ASSURANCE CORP LTO THE EMPLOYERS FIRE INSURANCE CO AMERICAM EMPLOYERS INSURANCE CO THE HALIFAR INSURANCE CO OF mane 
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OF NEWARK, 


JUNE 30, 


ASSETS 


Total admitted Assets $179,012,592.90 


LOYALTY GROUP 


FIREMEN’S INSURANCE COMPANY 


NEW JERSEY 


1955 


LIABILITIES 


Expense 
« for loxe 


jer Re 


Capital 
Net Surpive 


Total 


SURPLUS TO POLICYHOLDERS $95,8678,547.56 


, a « ot 


GIRARD INSURANCE COMPANY 
OF PHILADELPHIA, PA. 
JUNE 30, 1955 


ASSETS LIABILITIES 


218.2 


16.647 


1,000,000.00 
5,818,003.14 


Capitel 
Asee 24 Net turplus 


Total admitted Assets $14,966,974.57 Total 14,968,974.57 
SURPLUS TO POLICYHOLDERS $6,6186,003.14 


MILWAUKEE INSURANCE COMPANY 
OF MILWAUKEE, WIS. 


JUNE 30, 1955 
assets LIABILITIES 


Re 
» 
a Re 
” 
A 


61.990 64 
3,000,000 00 
17,166,794.95 


Capital 
Net Surplus 


9133 
h 0y - 
$41,307,391,.32 


41,307,391.32 Totel 


POLICYHOLDERS $20,166,794.95 


Tetal edmitted Assets 


suRePius TO 


THE METROPOLITAN CASUALTY INSURANCE 
COMPANY OF NEW YORK 


JUNE 30, 1955 


ASSETS LIABILITIES 


2,000 000.00 
14,207,271.84 


Capital 
Net Surplus 
Totel 52,977,574.98 


Tetal admitted Asset 2.977, 874.38 


SURPLUS TO POLICYHOLDERS $16,207,271.84 


ve stateme ore daposite 


NATIONAL-BEN FRANKLIN INSURANCE 
COMPANY OF PITTSBURGH, PA. 


ASSETS 


bh 


Total admitted Assets 


s 


ROYAL GENERAL INSURANCE COMPANY 


ASSETS 


Tetal admitted Assets 


COMMERCIAL INSURANCE COMPANY 


ASSETS 


Tetal admitted Assets 


HOME OFFICE 


10 PARK PLACE 


' 


NEWARK 1, NEW JERSEY 





ed Premiums 


and Expenses 








$ 16918000 4 





1$,000,000.00 
60,876,547.56 


$179,012,592.90 


JUNE 30, 1955 


LIABILITIES 





1,000.00 
6,934 


Capital 
4s Net Surplus 
Tetal 5,842.2 


$15,842,216.68 


URPLUS TO POLICYHOLDERS $7,934,710 60 


é 4 « eme 


OF CANADA 


JUNE 30, 1955 


LIABILITIES 


Capitel 100,000 


Net Surplus 350,415 


$454,279.25 Tetal 


SURPLUS TO POLICYHOLDERS $450,415.93 


OF NEWARK, N. J. 


JUNE 30, 1955 
LIABILITIES 





Capital 
Net Surplus 

Total 

SURPLUS TO POLICYHOLDERS $17,776,037 .87 
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New York Life 
spreads the word 
23,167,825 times- 


to help you sell! 


Hard-Working Advertisements 
including this eye-stopping double-page 
spread are running regularly in Life, 

Look, Saturday Evening Post, Collier’s, 
Time, Newsweek, U. S. News & World 
Report and other leading publications- 

to tell everybody about New York Life’s 


outstanding products! 


Met whore 


sition tor 


ose po 
man wh a 


Any 


in life call 


more life insurance 


should consider this low cost 


policy by NEW YORK LIFE 


Modern policies for modern needs 
include Ordinary Life Insurance, 
Group Insurance, Accident & Sickness 
Insurance and Pension Trusts. 


THE SPECTATOR 


» vet whe 


thew fam 


‘ pariie X 


ecaum 0 


£10,000, ecot 


$140,000 - 


to the 
wiant tot 


wiav ss hie 


establish a 





NEW YORK LIFE 


INSURANCE COMPANY 


ring expenses are ject 
ant to provide adequate stew 
es. welcome this modern Whale Pe 2 


900 minimum wace amount! 


$10 

as a minimum face amount ¢ ' » hig? e 
mies are possi ble which aft ase ; e' MAIL THIS 
bow York Life Insurance Compery amt. 

10,67 Sa w 


OQUPON TODAY! 
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CAUGHT IN THE ACT 
of getting the jump on competition 


The alert young man in this candid camera 
photo is attending the 150th session of A:tna 
Casualty’s Home Office Sales Course. Like 
nearly 5,000 men before him—many of them 
among the nation’s top producers — he is gain- 
ing the knowledge, skill and confidence it 
takes to win success in insurance selling. 
Experienced agents and beginners alike 
benefit from this famous course that cuts years 


off the time needed to achieve the top rung in 
insurance sales proficiency. 

Fast-paced and intensely practical, A2tna’s 
23 year old school has equipped thousands of 
agents to meet and beat the toughest compe- 
tition. Write for full information today—for 
yourself or for younger members of your 
agency who would like to take this tried and 
tested shortcut on the road to higher earnings. 


AETNA CASUALTY AND SuRETY ComMPANY 


The Mima Lite Affiliated Companies write practically every form of insurance and bonding protection 


LIFE AND CABUALTY 
Aina Life Insurance Company 
Alina Casualty aad Surety Company 


Hartford 15, Connecticut 


FIRE AND MARINE 
Automobile lasuraace Company 
Standard Fire lasurance Company 
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How to make more Life Insurance sales 
to your fire-casualty clients 


M” and more good fire and 
casualty offices sell impressive 
amounts of life insurance. Their 
profits go up as they increase life 
volume. They know that people 
smart enough to accept sound rec- 
ommendations for their fire and cas- 
ualty insurance will also buy sound 
life insurance programs, business or 
personal, from the same competent 
insurance man. 

They know that to sell life insur- 
ance to fire-casualty clients they need 


1. A plan for prospecting, sales 
promotion and personal selling 
that really works 


2. A life company whose field- 
men and home office staff know 
how to work with fire-casualty 
offices. 


Hundreds of fire-casualty agents 
and brokers, large and small, tell us 
that the ideas and materials we sug- 
gest and supply are the key to their 
success in life insurance. Over the 
years we have developed scores of 
simple and practical tools especially 
for fire-casualty men. These selling 
helps work because they’ve been 
tested and re-tested by critical agents 
and brokers who sell substantial 
amounts of life insurance. 
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VALUABLE FREE BOOKLET 


This experience of many years of 
working closely with hundreds of 
fire-casualty men who successfully 
sell life insurance is now in a booklet 
that tells about our special facilities 
to help you. This booklet will show 
you: 


1. Why it is profitable for your 
agency to write life insurance 


2. Examples of successful life 
insurance selling experiences by 
Offices like yours 
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Hartford, Connecticut 


cost or obligation, your booklet 
Life Insurance.” 


Name 


Street 


Town or City 


I am interested in more profits through 
A Plan to Help General Insurance Men Sell 


3. Complete details of our plan 
to help you sell 


4. Why Connecticut Mutual is a 
good company for your clients 


5. Why Connecticut Mutual is a 
good company for you. 


This valuable booklet is yours for 
the asking, without obligation. It has 
guided many fire-casualty men and 
offices toward bigger net profits 
through selling life insurance. It can 
probably help you, too. Send for your 
copy today. 


:.», The Connecticut Mintual 


LIFE INSURANCE COMPANY : HARTFORD 


CONNECTICUT MUTUAL LIFE INSURANCE COMPANY 


selling life insurance so send me, without 


State 








CONTINENTAL 





a completely 
new 
policy portfolio 


noteworthy for new 
low premiums on all plans 


For almost 50 years, Continental 
American has endeavored to pro 

vide its clients with the best life 
insurance available at the lowest 
possible cost. This objective has led 

the Company to pioneer in the field 

of many new policy developments 

In keeping with this pioneering out 
look, Continental American now pre 
sents a new and improved policy 
portfolio designed to serve the needs of 
its clients in these changing times 


Preferred Class Policies lor those who in 
sure in larger amounts and who are inter 
ested in maximum protection for their 
premium dollar, Continental American pre 
sents two improved Preferred Class Policies 
ordinary life and business (double protection 
to age 65). Both are issued in minimum 
amounts of $10,000, and provide the ultimate 
in low cost, permanent life insurance. 


Entire Policy Portfolio For all clients, Conti- 
nental American has extended to all plans the 
principle of lowest guaranteed rates consistent 
with safety and has retained the benefits of 
even lower costs resulting from participation 
in future earnings. Continental American’s 
long-standing policy of specializing in pre 
ferred class customers has brought about large 
unit sales for all plans.* The economies result 
ing from large unit sales have reduced costs 
and made possible the new benefits. 


tin 1954, the Company's aver 
age new sale exceeded that of any 
life insurance company 


Continental American 
Life Insurance Company 


Wilmington, Delaware 


AMERICA 





wlicy No, 90000 


Jahn Doe 


lnsured 





ORDINARY Lire 











PREFERRED PaRTic JPATING 


inewrance payable 2x dour Premiem ° 
pepahle for like, Annual divideuds 
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THE BEST VALUE SELLS 


The buyer is shopping for value in food, 
clocks, shoes, air conditioning. Insurance 
has to keep abreast of consumer demand 
for broader coverage, wider service, 
reasonable cost. Once a policy was suth- 
cient, today it takes values over and above 
that. You can bank on plentiful value in 
North America’s— Experience in protect- 
ing the public; Foresight in simplifying 


policies; Leadership in serving the agent; 








Security in financial streneth. Many 


values, one source—NorTH AMERICA. 


Insurance Company of North America 


NORTIL AMERICA CONPANITES re ae eye ay ee er 


Philadeiphia Fire and Marine Insurance Company 


PHILADELPHIA 1, PA 
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Workboats of 


] he 
Mississippr 
Towboat 


General 
Features” 


Twin crew ciesel ovel all 
length 145', beam — 40'" 
depth 11’, draft—8'. Each 
of its two engines develops 
1600 H. P. Propeller 108" in 
diameter with controllable 


and reversible pitch 


* Dimensions approxunate, 


A far cry from the pac ket boats of Mark Twain’s day, the Mississippi towboat 
geared to modern production and distribution needs is a streamlined powerhouse 
making transportation history with the tremendous cargoes it pushes in the long-haul 
river traflic. In length it may vary from approximate ly 100 feet to well over 200 feet. 
Whatever its size, it is only a midget compared with the tow of barges which it 
shoves and maneuvers in all kinds of currents through the tight bends of the River. 
‘Tows of up to 30 barges, longer than the “Queen Mary”, are not uncommon, They 
are heavy too. contaiming ¢ nough cargo to fill a couple ol Liberty ships or 450 
railroad cars, 

lt isa tough job these powerful litthe boats do. And the rivermen who live on them 
for months at a time can really take prick in the new standards they are selling for 


the economical movement of bulk and pac kage freight. 


—S Insurance Underwriters 


IL John Street, New York 38, N, Y. 
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Sometimes the man who sells Living Insurance looks like this 


Only a special kind of man is willing 


to give his spare time 
to the Boy Scouts. The Equitable 


Life Underwriter is such a man 


even eager 


Again and again where good 
neighbors share the load in com- 
Red Cross, PTA 
Community Chest and many others 

the Man from Equitable is a will 
After work, he shows 


the same spirit of service that marks 


munity projects 


ing volunteer 


his business day 
As a life underwriter, he spends 
his working hours thinking of others 


their hopes, their fears, their 
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dreams. The Man from Equitable 
hows them how to turn these 
dreams into happy realit with 
Living Insurance. This is modern 
insurance that stresses benefits for 
the living. Benefits for the police 
holder himself while he lives. If he 
dies, benefits for the family that 
lives on after him 


This new quit ible 


Living Insurance is 


concept of 
dynamic a 
real aid that simplifie: the work of 
the Life Underwriter. It is a positive 
ipproach to selling that can lead to 


increasing sales volume 


The Man from Equitable counts 
ona return that is more than money 
from the knowledge that 
vithout 


It comes 
more and more families live 
fear of the future because of the 
Living Insurance he ha old them 
This is the big reward of service 
a reward that makes hard work 


worthwhile 


LIVING INSURANCE 


by Equitable 


The EQUITABLE Life Assurance Society of the U 


Home Office 393 Seventh Ave. New York 1 NY 





Quality service to our policyholders 


Pride in our ever-growing field force 


Ideal life insurance plans for today’s market 


THE WESTERN AND SOUTHERN LIFE INSURANCE COMPANY 


CINCINNATI, OHIO 
vl Mutual Company 
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@ Zurich-American’s new Merit Automobile Policy has built-in sales 
appeal to bring you increased volume and earnings—same time give 
your clients more value, greater protection for their automobile 
insurance dollar. Approved in most states...it’s far broader than the 
Standard Automobile Combination Policy...and insureds may pay 1/2 
premium on effective date, balance in 6 months without carrying charge. 
Lower rates for safe drivers, too, under our Merit Classification Plan. 


Contact the nearest Zurich-American branch 


Se 


> . . ste rach in! 
or the head office —and start cashing in! ¢ AWAHE 


AMERICAN 


NSURANCE COMPANIES 


YOUR BEST SALES BET !S THE Merit Policy! 


ZURICH INSURANCE COMPANY - AMERICAN GUARANTEE AND LIABILITY INSURANCE COMPANY - Head Office: 135 $. LaSalle $t., Chicago 3, Ill. 
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ABA Standard Form Bank Burglary and Robbery 
punts Receivable © Armored Car and Mes: 
» Automobile © Bankers’ and Brokers’ 
* Buliders’ Risk © Business Interruption © 
| Combination Safe Depository © Compreh 
Dishonesty, Disappearance and Des 
® Comprehensive Dwelling Policy © 
»hensive General and Automobile Liability 


Ey a” 


Policy @ 


rehenslvy 


Liability | 
° Dwell Bie 


Farmers’ Compre sive Personal Liability © Fire and Ligntning 
ee eae r ers’ "A", "B” and "C" ¢ Househe 
Limited Theft © J \plers’ Block © Jewelry Fur Floater ® Licer 
and Permit © Manu \yurers’ and Employers’ Liability * Mercan 
Open Stock © Mera Robbery and Safe Burglary ° Money ; 


Securities (broad fo } Motor Truck. Cargo ° Office | 
and Robbery © Paym ‘pr Robbery | © Perse 
© Primary Commercial ke! 

and Ou 

. 

AT 

Lea, 

Burgh. 

Storek, 

© Valuai 

and Reco, 

® Valuable 


® Voluntee 


CASUALTY. FIRE -MARINE INSURANCE 
FADELATY -SURETY BONDS 


United States Fidelity & Guaranty Co., Baltimore 3, Md. + Fidelity Insurance Co. of Caneda, 
Toronto + Fidelity & Guaranty Insurance Underwriters, Inc., Baltimore 3, Md. 
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| LOVE MY WORK. | 
1 CAN SIT AND LOOK AT IT | 


FOR HOURS. { 





The American business executive is justly renowned as a hard-working go-getter, 
with a typically American contrariness, he is 


and he’s proud of the tradition. But 
equally proud of flouting it. Which possibly explains, as 
a favorite one with many of the nation’s hardest-working businessmen 
plays a vital part in the busy executive’s 


much as anything can, the sign in 
our illustration 
Leisure —even a calculated indolence 
total activity. Out of it, often enough, comes a sharper, fresher insight 
that results in greater accomplishment 

The life underwriter has long known the value of planning and time budgeting 

in relation to his personal activity. By applying training principles he weighs the 
consequence of leisure and is able to determine when and where it 


should be applied to benefit himself and his client 


The signs and slogans of business are 
footnotes to the history of our times. For 
ninety years, the Provident Mutual 


underwriter has shared in American 

history by prot iding an ever-increasing 

amount of the family security that bulwarks LIFE INSURANCE COMPANY OF PHILADELPHIA PA 
’ . 


our American freedom and enterprise. 
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Our Field Force says: 


employee Who dies May 
a ©°rporation in Paying 
ally exempt from income 
ars... and in addition 
every dollar Paid for the 


Provide 
the family 
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Massach use 


Life Insurance 


, Massachusetts 


Please ive me, Without Obligati, mM, oo, 
Massachusetts Mutual life 


8Urance 


AL 
MASSACHUSETTS MUTU 


mpany 
° Insurance omy 
Life ¢ ingfield, Massachu 
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Fipevity ano Deposit company 
Baltimore, Maryland 


OUR 66th YEAR 
AFFILIATE: AMERICAN BONDING COMPANY 
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An imposing record 


The Agents of these Companies share with us pride in the fact that five of the 
Companies under Crum & Forster management are now in their second century. 


THE NORTH RIVER INSURANCE CO. Organized 1822 133 Years 
UNITED STATES FIRE INSURANCE CO Organized 1824 131 Years 
THE BRITISH AMERICA ASSURANCE CO Incorporated 1833 122 Years 
WESTCHESTER FIRE INSURANCE CO Organized 1837 118 Years 
THE WESTERN ASSURANCE COMPANY Incorporated 1851 104 Years 

608 Years 


OLD COMPANIES LIKE OLD FRIENDS WEAR WELL .. . Over a collective period of 
six centuries, these Companies have survived the trials of peace and war, prosperity 
and depression, inflation and deflation—and have profited by the experience. They 
have kept faith with Agents and Policyholders, mindful of the trust and confidence 
reposed in them. They are old in years but young in spirit and they have kept abreast 
of changing times and conditions, always adhering to sound underwriting principles. 
With each passing year, we have an increasing appreciation of the contribution which 
our Agents have made to the good name and reputation of the Companies. 














(RUM & FORSTER (amy 
MANAGER “ieee 
110 WILLIAM STREET + NEW YORK 38, NEW YORK 


NITED STATES FIRE INSURANCE CI Organized 1824 THE WESTERN ASSURANCE CO. U.S. Branch Incorpoiated 185] 
THE NORTH RIVER INSURANCE | Organized 1822 THE BRITISH AMERICA ASSURANCE CO. U.S. Branch Incorporated 1833 
WESTCHESTER FIRE INSURANCE CI Organized 1837 SOUTHERN FIRE INSURANCE CO. Durham. N.C Incorporated 1923 
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AMERICA, in its youth, was a nation of craftsinen. Month Cal i kill of working with our hand 
away trom Europe by boat, with little to exchange for ii never do things for oursel iy more.” But like 
burope s goods, Americans turned of nece ty to their vn in prophe if that one. too is Wrong 
skill and ingenuity tor the things they needed 
; For the machines brought leisure tine ind people 
Many gained fame for the excellence of thei ons, , iil | 
: tl ai hake | 


nes tiie KC TO etter and more ittractive about 


the sure painstaking quality of their workmanship. Sil é, ; , 
! rh ine iboilit 
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Are you fighting the clock 
...and losing ? 


If you’re like most producers we know, there just aren’t enough hours in the day for 
all the calls you should be making to hold your present clients and bring in new ones, 
It’s becoming harder and harder to keep ahead of competition. 

We'd like to help you. Every month in the year more than 50,000 copies of the 
Fireman’s Fund RECORD, imprinted with the name, address and phone number of 
a producer, are going out to clients and prospects. Featuring articles of general 
interest, every issue emphasizes the advantages of using the American agency system 
... points out the pitfalls of “do-it-yourself” insuring ... does a personalized selling 
job for the participating producer. 

This is another example of the “selling tools” that we are making available to our 
producers. For a free copy of the RECORD and full information about the Fireman’s 
Fund RECORD Plan, just mail the coupon. 


FIREMAN’S FUND NATIONAL SURETY 
INSURANCE COMPANY CORPORATION 
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FIREMAN'S FUND INSURANCE GrouP 
401 California Street, San Francisco 20 
Please send me a free copy of the RECORD 


FIREMAN’S FUND INSURANCE GROUP and information about Fireman's Fund RECORD Pian 


401 California Street - San Francisco Name 


Address 
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for your information 


selected news items from industry and business of importance fer 


By RAY M. STROUPE, Washington Bureau 








COAL, OIL, AND GAS WILL CONTINUE to be the principal sources of energy 
for American industry in 1965, the U. S. Interior Dept. pre- 
dicts. In prospect is a sizeable buildup in the demand for 
coal here and abroad, amounting to 25 to 50 million tons 
annually during the next 10 years. 











BENEFIT PAYMENTS UNDER THE FEDERAL Old-Age and Survivors Insurance pro- 
gram provided more than $4 billion to some 7.5 million persons 
in fiscal 1955. Payments were up by better than $1 billion and 
beneficiaries increased by more than a million, compared with 
fiscal 1954 figures. 











STEELMAKERS, RACING TO COMPLETE A RECORD 115 million ingot tons by the 
end of the year, are still unable to supply all the steel 
wanted by fabricators. Incoming orders remain at 110 to 120 
pet of capacity. This excess of orders would be even greater 
if producers accepted all the business available. 








CONGRESS NEXT YEAR WILL HEAR A STRONG PROPOSAL for elimination of all 
taxes on transportation service. A special committee to direct 
the drive against the levies has been named by the National 
Conference for Repeal of Taxes on Transportation, an organi- 
zation comprising both shippers and carrier groups. 














DEMANDS ON STATE UNEMPLOYMENT INSURANCE FUNDS took a marked drop as 
summer ended, the U. S. Labor Dept. finds. The number of 
insured jobless workers declined to 870,100 in the week 
ended Sept. 17. This total, 1.1 million below that of last 
January, was the smallest since mid-October, 19553. 











AUTOMOTIVE COMPANIES, HAVING SURPASSED their entire 1954 output, are 
making an energetic bid for an 8-million-unit year. As far 
back as August, factory sales numbered more than 6.35 million, 
including 5.5 million cars and 842,000 trucks and buses. 
Dealers’ cleanup of 1955 models moves along steadily. 








FEDERAL PROGRAM FOR INSURING PRIVATE FINANCING of slum-area redevelop- 
ment has reached the next phase. The first Federal Housing 
Administration commitments have been issued to cover a $6.4 
million project involving construction of multiple dwelling 
units in the North Harlem area, New York. 














BUSINESSMEN HAVE BEEN WARNED BY THE GOVERNMENT that counterfeiting of 
coins and monetary notes is increasing. Last year, fake money 
with a face value of $140,000 was palmed off on unsuspecting 
persons. There were 65 new counterfeit note issues and varia- 
tions, and more can be expected this year. 
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insurance men 





Congressional Hearings 
Seek Disaster Insurance 


Preliminary plans for congres- 
sional hearings this fall on a pro- 
posed national disaster insurance 
program placed major stress on 
flood and hurricane damage cov- 
erage. 

Capitol Hill said last 
month the scope of the hearings 
may be broadened later to include 
testimony on man-made catastro- 
phes such as might from 
an atomic attack. Statements are 
to be provided by 
companies, 
agencies, and state and local gov- 
ernment officials. 
taking 
Washington and other cities, mem- 
bers of the Senate Banking Com- 


sources 


result 


private insur- 


ance some’ federal! 


In sessions place in 


mittee may also gather informa- 
tion from industrial and commer- 
cial sources regarding property 
floods during the late 
summer. Conducting the hearings 
will be Sen. Lehman, D., N. Y. 

“We should be able,” he says, 
“to work out a sound 
plan which will afford protection 
at reasonable rates to all our peo- 
ple.” 

Hearings are to be supple- 
mented in 1956 by introduction of 
a number of bills offering damage 
insurance plans. 


losses in 


insurance 


Civil Defense Starts 
Research in Fire Control 


Effective means of preventing 
and controlling fire 
and casualties in peace and war 
are being studied under supervi- 


destruction 
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HILE the area of the Dis- 
\ trict of Columbia is only 
seventy square miles, it is one of 


the country’s important 
Companies char- 


insur- 
ance centers. 
tered in the District have over 
three billion dollars of life in- 
surance in force. In the ten-year 
period ended December 31, 1954, 
these 


creased 135 per cent. 


assets of companies in- 
Insurance 
in force increased 99.88 per cent. 
Mortgage loans increased 222.64 
per cent. The figures just have 
been compiled by Albert F. Jor- 
dan, superintendent of the de- 
partment of insurance. Mortgage 





by PAUL WOOTON 
Member, Chilton Editorial Board 


WASHINGTON TRENDS 


loans outstanding were $331,- 
156,000 at the end of the year. 
Policy holders paid $109,000,000 
in premiums The companies 
paid out $16,388,000 in death 
claims. 

Superintendent Jordan thinks 
it reflects no credit on the Navy 
that it should allow its $100,- 
000,000 mutual aid to transfer 
its unregulated operations to a 
government reservation in 
nearby Virginia when the courts 
upheld his contention that the 
mutual aid should abide by Dis- 
trict of Columbia regulations 
and pay District taxes 





sion of a new Fire Research Con 
ference, with government support. 

An initial grant of $30,000 has 
been apportioned from the current 
Federal Civil Defense Adminis 
tration budget to get the confer- 
ence started. Its work is under- 
taken by the National 


under 


tesearch 


Council contract with 
FCDA, which will provide larger 
sums in future years to keep the 
project going. 

condi- 


Basic examinations of 


tions involved in the origin and 
spread of fires and of the con- 
trolling and extinguishing action 
of water are to be made. Re- 


searchers also will review the 
chemistry of 


study the relationship of meteoro- 


combustion and 


logical factors to the develop- 


ment and spread of large fires 


Costs May Slow 
Home Building Rate 


Factors 


indicating a_ possible 


high - geared 
home building drive are being ex 
amined in Washington. 


Some of the elements involved 


leveling -off in the 


are the federal 
mortgage 
bank 


prices of 


more stringent 


regulations, stricter 


credit terms, and rising 


building materials 
These may be combining to im 
pose a ceiling on home building 
starts, but no one is sure this is 
to be the result. 
A certain fact is that construc- 
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for your information 


tion costs are continuing to climb. 
In July, they were at 126 pct of 
the 1947-49 average, having risen 
1 pet during the month and 3 pct 
in a five-month period. 

Structural steel prices climbed 
to an index figure of 157.5 in July. 
Similar increases in cement, lum- 
ber, building wire, and other con- 
struction materials have occurred 
in recent months. 

Notwithstanding the cost up- 
surge, home building starts in 
August numbered 123,000 units, 
a rise of 7 pet above July starts. 
If the August rate is continued 
for the rest of the year, total 
starts for 1955 will be just over 
1.3 million. 


Injury Rate Rising 
In Manufacturing Plants 


Disabling injuries to workers 
in manufacturing plants are pos- 
ing a more serious problem for 
management. 

There has been a gradual rise 
from the record low rate of 10 
per million worked, 
achieved last December, to a rate 
of 11.1 in the first quarter of this 
year and 11.6 in the second. In 
each month of the second quarter, 


man - hours 


the rate was higher than that in 
the corresponding period of 1954. 
Increases of one full point or 
more from the first to the second 
quarters were found in 50 of the 
127 individual industries on which 
the U. S. Dept. gathers 
data. Among the 50 were six of 
the nine industries in the primary 
metals group, nine of the 15 in 
the machinery, and eight of the 
16 in the fabricated metals. 
While many rates were rising, 
industries were keeping 


Labor 


several 
their disabling 
check. Among these were com- 
munications equipment makers, 
with a 1.3 rate; explosives, 2.5; 
aircraft, 2.7, and radio tubes, 2.9. 

To bring the all-manufacturing 
rate back down, says Labor Sec- 
retary Mitchell, safety training 
for new employees must be in- 
tensified. He also calls for greater 


injuries well in 
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attention to safety factors in new 
production processes. 


SEC Restrictions 
Viewed with Alarm 


Prospects of more restrictive 
federal rules governing securities 
offerings are viewed with some 
dismay by small concerns. 

If the Securities and Exchange 
Commission tightens its 
stock offerings as 
planned, these companies fear, 
their efforts to obtain capital by 
means of stock sales will be im- 


regula- 
tions on 


peded., 


Chiefly to control speculative 
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stock transactions, the SEC pro- 
poses to require: 

1. State approval of stock sales 
of less than $300,000 by promo- 
tional firms; 

2. Quarterly 
ress of the sales; and 

3. The holding in escrow, until 
85 pet of an issue is sold, of pro- 
ceeds from stock sales by promo- 
tional firms which seek exemption 
from registration. 


reports on prog- 


Heart Research Funds 
Reach $16 Million 


Life insurance industry contri- 
butions to medical work on heart 
disease are evaluated by govern- 
ment agencies as valuable aids to 
research, 

In this fiscal year, explorations 


into the underlying causes of 
heart ailments will be backed by 
between $16 million and $20 mil- 
lion. Most of the money is being 
provided by the government, the 
American Heart 
affiliates, and the Life Insurance 
Medical Research Fund. 

The National Heart Institute, a 
federal agency, has a budget of 
$19 million for the year, but part 
of the money will be used for such 
purposes as training. It is likely 
that not more than 70 pct of the 
total will support actual research. 

Some progress is being made in 
fighting heart disease, says the 
Institute. The technique for pre- 
venting rheumatic heart damage 
is known, and there are drugs for 
reducing high blood pressure. But 
much remains to be learned about 
this killing disease. Special efforts 
are being devoted to finding the 
basic reason for arteriosclerosis 
and to measures for preventing it. 


Assn. and its 


FHA Insurance Reserves 
Now $417 Million 


Monetary reserves behind the 
Federal Housing Administration 
loan insurance program grew by 
nearly $64 million during fiscal 
1955 and aggregated $417.9 mil- 
lion last June 30, 

The increase, reports the FHA, 
represents $71 million in net earn- 
ings from operations, minus $7.2 
million in earnings distributed as 
participation payments from the 
agency’s Mutual Mortgage Insur- 
ance Fund to eligible mortgagors. 

That fund is the largest of the 
11 separate FHA funds, with capi- 
tal and statutory reserves of $240 
million. Others with large re- 
serves are the War Housing In- 
surance Fund, with $109.9 mil- 
lion; Title I Insurance Fund, $37.8 
million; and Military Housing In- 
surance Fund, $11.8 million. 

Reserves are accumulated from 
net earnings from fees, premi- 
ums, and investments after deduc- 
tion of operating expenses. 

Since mid-1940, the FHA says, 
all its operating expenses have 
been paid out of income. In fiscal 
1954, the agency completed re- 
payment to the U. S. Treasury of 
funds advanced to cover operating 
costs and establish the insurance 
funds. 
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Commissioners Propose A New Code 


HE state commissioners of insurance believe 

that they have formulated a code which guat 
antees the sale and purchase of accident and 
health insurance on a high level of honesty and 
equitability. The tentative acceptance by the 
leadership of the several types of underwriters 
of the proposed agenda of operation, which 
includes policy provisions, rating bases, and 
advertising practices, initiated by Nebraska's 
Commissioner Thomas B. Pansing’s special com 
mittee, points the way by which complete elimi 
nation of any and all federal interference may 
be attained. 

The proposed code, if followed and enforced, 
will permit every company to give an honest 
and complete representation in advertising and 
sales promotion of the coverage it offers for the 
price it asks. The insured will know that the 
protection he is guaranteed will be presented to 
him clearly and simply without subterfuge and 
that the coverage he secures will be in due rela- 
tionship to the premium he pays. 

The cause of state supervision is greatly 
strengthened by this accomplishment of Mr 
-ansing, his fellow commissioners, and the in- 
dustry. As in the past when confronted with a 
crisis, state regulation has shown itself capable 
and willing to act to the purpose that the people 


may purchase desired protection at proper rates 


Five Decades of Leadership 
IFTY years, it is trite to write, impose 


revolutionary changes in human affai1 
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those who lived at the outset of such an era 
vould be unprepared to cope with the problem 
or appreciate the benefits which had been intro 
duced during the interval 

his truism was highlighted at the Golden An 
niversary meeting of the American Life Con 
vention. In 1905 the world was in the haleyon 
but closing days of the gone but lamented “horse 
and buggy” age. Television, radio, electronics 
atom power, home electrification and the broad 
ise of automobiles and airplanes on the material 
side, with income taxes, social security and the 
New Deal concentration of controls in Washing 
ton on the social and economic side, not to men 
tion two world wars, the United Nations, NATO 
and the lron Curtain in the international area 
all these have brought about a way of life beyond 
the imayinings of even savants and seers of 
the years immediately prior to 1905. Yet such 
is the capacity of man that millions who at that 
time would have rejected the possibilities of 
these innovations now find them indispensable 
to their every day living 

However, there have been few changes in the 
principles which have guided man throughout 
history into pathways of good and evil. They 
are paramount influences today. So too, Ameri 
cans have not deviated in their basic beliefs and 
purposes. They sought freedom and indepen 
dence and to obtain these two gifts they accepted 
the doctrine of individual responsibility. Early 
they recognized burdens once undertaken must 


never be shirked Life insurance became the 


Continued on page 135 
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Second Safe Driving (S-D) Day 


HE insurance industry, while 
exerting a tremendous influence in 
our economy, traditionally has func- 
tioned with a quiet reserve, avoid- 
ing fanfare or overt aggressiveness. 
However, we are now confronted 
with a domestic issue which calls 
for bold energetic leadership which 
utilizes all the resources our indus- 
try can command 

One of the most important prob- 
lems facing the nation today is cre- 
ated by the automobile. If properly 
and sensibly utilized, the automo- 
bile is a servant and can provide 
convenience and pleasure for its 
operator and occupants. Conversely, 
it can be an instrument of death 
and destruction, creating a tremen- 
dous loss of life and property dam- 
age. Daily stories in our 
papers indicate the degree to which 
the automobile has become a de- 


news- 


structive force in our society. 
Every day we read appeals and 
warnings many 
safety-minded groups which have 
sprung up in answer to the problem 
of traffic accidents. But these ap- 
peals cannot by themselves help re- 
duce accidents to a level more com- 
patible with safety in our society. 
However, could we combine the re- 


issued by the 


sources of these many groups into 
one coordinated and cooperative ef- 
fort, we could accomplish much in 
reduction of traffic accidents. 


Coordinated Effort 


Such a coordinated effort already 
has taken shape in President Eisen- 
hower's Committee for Traffic Safe- 
ty which again has centered its 
campaign upon S-D Day—Safe 
Driving Day—on December 1. This 
year, the campaign will concentrate 
on a three-week period from “S-D 
Day minus 10” through “S-D Day 
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One of the insurance industry's safety 


leaders cites this year's S-D Day 


(December 1) 


for aggressive 


plus 10,” or November 21 through 
December 11. 

The object of Safe Driving Day 
is to demonstrate effectively that 
traffic accidents can be drastically 
lowered when all those concerned— 
pedestrians and drivers alike—com- 
ply with established civic and per- 
sonal responsibilities. President 
Eisenhower, in a recent letter to 
Harlow B. president of 
General Motors and chairman of 
the President’s Committee for 
Traffic Safety, said it was “gratify- 
ing” to hear about the “progress 
that has been shown” and further 
added that he is “in accord with the 
determination of your committee to 
broaden its work in stimulating ef- 
fective community action through- 
out the country.” 

The Labor Day just past, during 
which a person was killed every 10 


Curtice, 


minutes in a traffic accident, gives 
added emphasis to the significance 
of S-D Day for 1955. It points out 
the need for participation in this 
event by all elements of our society. 
In this great effort, the insurance 
industry should not only offer co- 
operation, but leadership. 

There are three areas in which 
improvements are necessary for a 
successful campaign to reduce the 


as an opportunity 


industry leadership. 


traffic accident toll: The revision 
and enforcement of traffic laws; the 
driving conditions in all states and 
areas; and an educational program 
to create greater safety-conscious- 
ness in the general public. 

Our laws should be diligently en- 
forced throughout the year, not 
just during the S-D Day period 
With enforcement should come re- 
vision, because many traffic laws 
are antiquated. However, there are 
few regulations which can be ap- 
plied uniformly throughout the 
country. Traffic laws are generally 
local in nature and designed to fit 
specific geographical driving areas. 
Civie leaders, safety councils and 
service groups can aid local efforts 
by supporting the type of revisions 
and enforcement designed for their 
area. 


“Get Tough 


An excellent example of a suc- 
cessful attempt at local law enforce- 
ment was recently offered by Gov- 
ernor Arthur B. Langlie of the 
State of Washington. He adopted a 
“get tough” policy in traffic en- 
forcement which became the con- 
cern of state officials and citizens 
alike. The result was an appreciable 
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reduction in the number of traffic 
fatalities. Ihe Governor considers 
this enforcement project one of the 
most important of his administra- 
tion. 

In addition to traffic enforcement, 
there is a readily apparent need for 
improvements in driving conditions 
nationwide. We better high- 
ways, greater attention to safety in 
the manufacture of 


need 


automobiles, 
and better trained drivers. The last 
could be accomplished by more 
strict driver licensing examinations 
and 


education. 


more comprehensive driver 


Education for Safety 


need broader and 
penetrating general 
programs to _ instill 
consciousness in the motoring pub- 
lic. Without this safety-conscious- 
ness, improvements in the first two 
of those three areas cannot achieve 
their optimum effect. The 
word on traffic safety rests 
the driver. 

There are slogans and 
plans, educational campaigns and 
appeals that encompass all the pos- 
sible inducements to prevent traf- 
fic accidents. All of these efforts are 


Finally, we 
more educa- 


tion safety- 


final 
with 


many 
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MONTH 
( 3.6% OR 690 MORE DEATHS IN 1955 ) 
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productive and essential to traffic 
safety. They create for Americans 
a greater awareness of the prob 
facilitate an acceptance of 
traffic 


ensuing expenditures, and guaran- 


lem, 


needed improvements and 


tee action in our crusade against 


accidents 


Effective Work 


rhe results 
past 


experienced in the 
strongly confirm that the ac 
cident problem can be more quickly 
and drastically resolved by an effec 
tive coordinated and continuing ef 
fort by all concerned on a national, 
state and local level throughout the 
entire year. The following statisti 
should be proof that we should im 
mediately renew our efforts in traf 
fic safety and to support the S-D 
Day campaign. The National Safety 
Council for the first seven months 
of 1955 released the following fig 
Exhibit I 
to the like period of 1954. 

The initial S-D Day program ap- 
proved and proclaimed by President 
1954 
the need for such an effort. It re- 
sulted in the 


ures as they compare 


Eisenhower in substantiated 


coordinated action 
that brought into play communities 
and groups, many of which hereto 


By EDWARD R. KLAMM 


Accident Prevention Director 
Allstate insurance Company 


fore never participated in a project 
with traffic The 
traffic fatalities were reduced from 
60 in 1953 to 51 in 1954, or a re 


approximately 15 pet 


concerned safety 


duction of 
cent. We want to improve the pic 
ture materially this year. 

Human behavior again will di 
tate the results that will be posted 
after the 1955 Safe Driving Day 
has passed. Pedestrians and driver 
alike 
hand of the importance and signifi 


should be informed before 
cance of this day. This is where the 
insurance industry can take a lead 


ing role 


All Industry Interest 


Regardless of the area in which 
we as individual companies are a 
tively concerned, we have an inter 
est in the end results of S-D Day 
Whether we are in life, casualty, 
health, or any 
underwrit 
ing, a decrease in traffic accidents 


accident and com 


bination of insurance 
is beneficial to us as well as the 
general public. 

An all-out effort by our industry 
to inform the public about S-D Day 
could reach all the families in the 
Through all the resources 

Continued on page 134 
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A Factual Approach to Insurance Marketing 


Part |V—Decisions on Where 





Median Schools Completed by Persons 25 Years and Over: Analysis by Regions 
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Frank Lang and Associates 
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Distribution of Average (Mean) Premium Payments by Income Brackets 
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Exhibit I! 


W 12 
| New England 


Mid Atlantic 


EN. Central 
WN. Centra/ 
S. Atlantic 
ES Centra/ 
WS. Centra/ 


Mountain 








Copyright 1955 
Frank Lang and Associates 
1 N. LaSalle St 
Chicago, Ill. 


SOURCES: Exhibits | and IV: 
Survey Research Center, Uni- 
versity of Michigan, 1953 Sur- 
vey of Consumer Finances; 
Exhibits !| and Ill: Depart- 
ment of Commerce, Bureau of 
the Census, U. S. Census of 
Population, 1950, Vol. Ii, Part 
|. Figures for these exhibits 
will be found in the tables on 
poges 124, 125, and 126. 


Ti golfers would enjoy playing 


a course in which they do not know 
“par.” Without and 
watches most athletic events could 
held. Yet, 
companies and agencies are using 


records stop 


not be most insurance 
selling approaches without any real 
yardstick on how satisfactory a job 
is being done. It is not that they do 
not want to know, but rather that 
they have not been able to determine 
which would 
furnish them this type of informa- 
tion. What 
open to insurance for determining 
market up 
quotas? 


a practical method 


are some of the means 


potentials and setting 


The Rule of Thumb Method 

This approach is crude but better 
than nothing. One company may 
think it should sell at least a $1,000 
worth of insurance for each 10,000 
in population in a trading center. 
Another company may want to use 
the number of industrial plants and 
other facts somewhat related to in- 
surance needs basis for the 
establishment of additional 
branches or agencies in territories 
where sales seem low. The Rule of 
Thumb method is full of weak- 
nesses; it does not provide any ac- 
curate which 
check; its findings are difficult 
justify; cannot 
down into smaller units. 


as a 


controls against to 
to 
broken 


results be 


The Scientific Approach 
It is the scientific approach which 
can provide the insurance business 
with objective to establish 
market potential, locate sales terri- 
tories, and furnish other tools nec- 


facts 


essary for sales management to de- 
cide where to sell. 
Information for a scientific anal- 
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This is the second installment in Chapter IV, 
”" covering the type of material available to 

insurance company and agency management 
to Sell to guide sound decisions on ‘Where to Sell” 
and to provide sale planning that can pave 
the road to greater profits at lower cost. 











Exhibit II! 


Median Age of U. S. Population: Breakdown by Region 
ysis of markets can be obtained 


from two broad types of sources f 
First are published reported data 28 29 30 31 
prepared from federal, state ana 
local government sources, trade as 
sociations, chambers of commerce, 





publishers, etc. There is a contin 


o> 


uously growing mass of market and 


E.N Ceatra/ 
WAM. Centra/ 


statistical information available, 
the understanding and evaluation 
of which requires considerable tech 


| S. Atlantic 
ESC entral 
W.S.Centra/ | 


’ | 
Mountain | 


nical training. Second, there ar: 
field surveys to provide the type ot 
information specifically related to 
your organization’s operations. 





Field surveys can be done either by 


BN VYVY YD BWR WH WW 
ON ODN AH wn O> =? 


On @@ O4 vYQN YH UW O-~ 


your own men or by trained market 





investigators. 
Data from both types of sources 





should be cross checked with each 


YW ww 
woo AS 


other, then tabulated, classified, and 
analyzed in order to provide a sound 








basis for important sales policy de- 
cisions. Obviously the reliability of 
your end results will be increased 


Exhibit IV 


Percentage of Spending Units Having Life Insurance Protection in 1953: 
Classified by Income and Geographic Region 


when you can use more methods and 
sources. 

What your company or agency is 
looking for is basic information on 
the amount and kind of potential 
which various territorial units, be 
they counties, trading areas, com- 
munities, or even city blocks, offer 
so you can really hit pay dirt and 
pinpoint each geographical area in 
which you can put your sales effort 
to maximum use at lowest cost. 

Ii & i Z L / Less than #3000 

Why Use a Market Index? ill ¥ il Y i) L a7 0] 

A most flexible form in which this HI _ hil __I} / G $3000-4.999 





type of information can be por l i Z 7 
trayed is a “sales index” or “market || Za . j 
index.” It is a statistical tool which | L % 5000 or over 





sets up a yardstick for measuring i il YZ 
the relative sales opportunities in i] —iHi| Z I 
different territories. Usually the in- WY 


dex is reduced to percentage form ° N East NM Contral South i West 
Continued on page 124 a —_—— 
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INSURANCE BY REGIONS 


NATIONAL TOTALS 


* LIFE PREMIUMS $7,939,265 
t PROPERTY PREMIUMS $12,696,645 
* PERSONAL INCOME $288, 368,000 


t POPULATION 161,197 
FOR ALL FIGURES ADD 000 








> 





* 625,510 

t 1,098,089 
* 24,012,000 
t 14,579 











* 559,460 

t 1,062,260 
* 22,048,000 
t 15,571 
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* 583115 - nian 
+ 941,804 + 9,843 








* 2,092,965 
t 3,094,949 
* 65,601,000 
t 31,463 








2. NV CENTRAL 


f* 1.794.980 + 65,234,000%A 
t 2,783,420 { 32,529 gf 


* 970,908 
t 1,299,760 
Y° 32,746,000 
ZF t 23,035 





mf * 362,677 
t 537,902 
12,824,000 
t 11,682 
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° reflect the damages from hurri- 
New Reins rance Total canes Carol, Edna, and Hazel 
U $ However, the Department  indi- 
cates that a portion of the loss 
payments from those storms will 
Department of Commerce totals show = turn up in the 1955 totals. 
For the six-year period covered 


concerns in the United States spent $207 


in these figures, the average ratio 

million for foreign reinsurance in 1954. °f recovered losses to premiums 

ceded by U.S. companies has been 

68 per cent. In 1954 the ratio was 

at a peak of 73 per cent, reflecting 

iste ED STATES insurance ported by the Office of Business heavy loss payments from those 

companies shipped $207 mil- Economics and Bureau of Foreign hurricanes, counteracting im- 

lion abroad for reinsurance pre Commerce of the U. 8. Department proved experience in some other 
miums in 1954 and received in re- of Commerce. Below is the De- lines. 

turn $150 million to cover in- partment’s compilation of these Although reinsurance assumed 

sured losses. Transactions in the transactions for each year since from abroad by U. S. companies 

other direction amounted to $28 1949, when those offices started has been only a small part of this 

million in reinsurance premiums making annual surveys. country’s reinsurance transa 

received from abroad against $19 The premiums paid and losses tions, the Department reports 

million in losses paid to com recovered on reinsurance ceded they have reached to many dif 

panies abroad by U. S. companies both showed ferent parts of the world, involy 

That’s the year’s balance as re increases in 1954 which probably ing about 50 different countries 


Reinsurance Transactions of United States Insurance Companies With Insurers Resident 
Abroad, 1949-1954, by Specified Countries 


{In millions of dollars) 





Net premiums paid on reinsurance Losses recovered from abroad on 
ceded to abroad ceded reinsurance 


1954 1953 1952 1951 1950 1954 1953 1952 1951 1950 


All Areas 207.5 170. 162.9 147.2 129.7 ‘ 150.7 119.8 100. 106.8 83.9 
Western Europe, Total 202.4 165. 148.6 143.4 126.5 ; 147.0 115.6 97. 103.5 81.3 
Switzerland 16.9 17. 15.3 12.6 6.5 4 13.7 13.9 Ee 6.7 5.8 
United Kingdom 182.5 143. 129.3. 127.7 119.0 ; 130.4 99.3 83. 95. 74.6 
Other 3.0 4. 4.0 3.1 1.0 ; 2.9 2.4 Zs ; 9 
Canada ff 2. 2.0 2.2 ‘7 : 2.3 2.5 . : 2.1 
Latin American Republics 1.5 Zs 1.6 1.3 1.2 : i 1.0 j ‘ 3 


Other Countries 1.5 , Py 3 ‘ ‘ a 7 : ; 2 





Net premiums received on reinsurance Losses paid to abroad on assumed 
assumed from abroad reinsurance 


1954 1953 | 1952 1951 1950 861949 1954 1953 1952 1951 1950 1949 


All Areas 
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Western Europe 
United Kingdom 
Other 
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Source; U. S. Department of Commerce: Office of Business Economics and Bureau of Foreign Commerce. 
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HAT a difference three hurri- 
canes can make in insurance 
statistics! Carol, Edna and Hazel 
blew through 1954, and the patterns 
for extended coverage insurance 
experience were twisted, torn, up- 
set, and scattered to all points of the 
compass. 
For example, 


have you ever 


seen state loss ratio of 1,682 per 
cent? That’s the figure for Rhode 
Island’s extended 
1954. In the tables on pages 95 
and 96, EC premiums and losses 
for stock companies in all states 
and the District of Columbia show 


coverage’ in 


a nation-wide ratio of premiums 
earned to losses incurred of 90.4 
per cent, exactly 30 points above 
that same ratio for EC experience 
in the 1945-54 decade. 


Factors to Figures 


To develop these tables, Inter- 
Regional Conference 
applies factors to figures in THE 
SPECTATOR’S “Insurance by States” 
computing earned premiums and 
losses incurred. The factors are 
obtained from classified statistics 
of the National Board of Fire Un- 
derwriters and by analysis of an 
Inter-Regional questionnaire that 

jas completed by 153 stock insur- 


Insurance 


ance companies. The EC premium 
volume for these companies was 
76 per cent of the aggregate for 
all stock 
losses paid were 838 per cent of 
the stock total. 

3ut the exceptional loss ratios 


companies, and their 


in these tables are only part of 
the story. 


volume for extended coverage con- 


Countrywide premium 


tinued its climb in 1954; the in- 
crease amounted to $36 million or 
During 
show, the pre- 


9.3 per cent over 1953. 
1953, the tables 
mium increase was only $25 mil- 
lion or 6.9 per cent. 

This increase in premium vol- 
ume shows up in each of the four 
regions in which the states are 
grouped. Even the Eastern re- 
gion, with three states and the 
District of Columbia reporting a 
decline in premiums, had an in- 
crease of 5.2 per cent. Largest 
regional increase was in the 18 
states for the Midwest where the 
rise during 1954 was 11.9 per cent 


November 1955 


atest Figures Place 


oss Ratio at 90.4% 


This first full compilation of state 
and national extended coverage ex- 
perience in 1954 shows both high 
losses from hurricanes and a con- 
tinued growth in premium volume. 
Full tables on EC premiums and 
the losses are on pages 95 and 96. 


On the loss side, the incurred 
figures for 1954 are estimated at 
over $341 million producing that 
country-wide ratio to earned pre 
miums of 90.4 per cent. For 1953 
that ratio was 56.7 per cent and 
in 1952 it was only 37 per cent 

This high loss ratio for 1954 
was caused primarily by the catas 
Eastern 


trophic losses in the 


states where the regional ratio 
climbed to 211 per cent of the 
earned premiums. For the ten 
states in the Southern group the 
1954 loss ratio also rose to 52.6 
per cent compared with 41.6 pet 
cent in 1953. The higher premium 
volume for the 18 states in the 
Midwest helped to bring down the 


region’s loss ratio to 55.4 per cent 


from 71.7 per cent in 1953. The 


eight states in the Pacific Coast 
region continued to show a low 


ratio with 36.2 per cent in 1954 


and 39 per cent in 1953 

An examination for the table 
giving the extended coverage pre 
mium volume for the states and 
through 1954 


does, however, show that the de 


regions from 1951 


mand for EC is enjoying a steady 
rise in almost all parts of the 
country. For instance, in 1952 
premium volume decreased in 1% 
states and the District of Colum 
bia compared with 1951. But in 


1954 only four states and D. of C 
showed a falling off in premiums, 
Idaho——had 
lower premiums for two years in 
table 


does a full region show a decline 


and only one state 


a row. Only once in that 
in premiums, and that is only a 
slight drop of 1.7 per cent for the 
Pacific Coast between 1952 and 


1953 
Use of Tables 


In presenting these tables Jo 
seph Raywid, actuary with Wood- 
ward and Fondiller, Ine., points 
out that the factors applied to the 
1954 written premiums to derive 
the earned figures are the 1955 
factors modified for fluctuations 
in premium volume. The factors 
used to convert direct paid losses 
for 1954 to 


each state are based on answers 


incurred losses for 


to the Inter-Regional question 
naire 
these first 


However, complete 


compilations of extended cover 
age experience for 1954——the year 
of three hurricanes—indicate both 
the expensive devastation of mul 
tiple catastrophes and the steady 
growth in the demand for—and 
the willingness to pay for—pro 
tection against the hazard of wind 
storms 


Continued on page 95 
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rast sv -surtesnon 


pail GE mist 
gic rae Foor! 


Does your public , 
see YOU 


in this picture? 


In the community you serve, 
are YOU the “Protection Agent’? 


An outlined figure in white is becoming 
famous through national advertising. 


As ‘Protection Agent’, he is making friends 
and writing policies where the ordinary 
“insurance agent’ meets only resistance. 


Have you weighed the advantages of 

becoming known locally as the National : 

“Protection Agent’’? He js Your 
PR five ts 

No other insurance company today is giving 4 ’ O'1 EC ‘TIO od 

you such a grand opportunity to gain ae ae AGENT N | 


stacure and prestige... and business! 


Your National Field Man can tell you 
how you can cash in /ocally on this fs 
national campaign. He has a program ' 
all ready for your use. Call him in! 


reoperty we 


Protecting Vix. 


Why not let your best assureds 

know that YOU are National's oon ma le ec 

“Protection Agent’? Yeti al Pro eet Pom ) 
2¥ HARTY 

‘ V"iuranes F ORD GRoup 


( Mine wt 


MARIN ; ; “nr 
s. * 

ae TOMOnti» * ©ne ; 
VAury 


NATIONAL OF HARTFORD GROUP 
of Insurance Compantes 


Executive and Administrative Offices: Hartford 15, Connecticut 
NATIONAL FIRE INSURANCE COMPANY OF HARTFORD MECHANICS AND TRADERS INSURANCE COMPANY 
FRANKLIN NATIONAL INSURANCE COMPANY OF NEW YORK 


TRANSCONTINENTAL INSURANCE COMPANY UNITED NATIONAL INDEMNITY COMPANY 


FIRE - MARINE - AUTOMOBILE - CASUALTY - BONDING 
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REGION 1 


New England's six states reported life premiums of $583,115,000 in 
1954 compared with $555,398,000 a year earlier. Property premiums 
for the area went up from $890,175,000 in 1953 to $941,804,000 in 
1954. Both population and personal income for New England 
showed increases. Population reached 9,843,000, almost 150,000 
above the 9,697,000 total for 1953. Personal income rose to 
$18.893,000.000, well above the $17,686,000,000 level for 1953 





. tics. For instance, the “State mium uo: e118 on each registered 
Region | Ratios” table below shows Massa- vehicle in that state. 

chusetts with 3.1 per cent of the Comparing state population 

nation’s population, compared with the premiums for life insur- 

with Connecticut’s 1.4 per cent ance shows that Connecticut has 

ASSACHUSETTS, with the Massachusetts also had in 1954 the highest per capita in-force in 

largest population in Region 2.6 ner cent of the nation’s regis- ordinary and group for Region 1 

1, led the other five New England tered motor vehicles. This pro- but is second to Rhode Island in 
states in most of the area’s statis- duced an average insurance pre- per capita industrial in-force. 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


STATE VALUE OF RATIO OF TOTAL PER CAPITA INSURANCE IN FORCE % OF TOTAL STATE INCOME 
POPUL A- MFRS. STATE AUTO PAID FOR INSURANCE 1954 
TION TO PRODUCTS MOTOR PREMIUMS 
NATIONAL STATE TO VEHICLES PER 

TOTAI NATIONAL TO VEHICLE 

NATIONAL 1954 ORDINARY GROUP INDUSTRIAL ORDINARY GROUP INDUSTRIAL 


CONNECTICUT led 206 le 906 19764 916 4146 201? 033 052 
MAINE of 5 25 646 9964 300 193 2016 071 51 
MASSACHUSFTTS 361 3,8 206 118. 19465 542 330 2014 e?9 067 
NEW HAMPSHIRE 3 4 75.6 9425 365 290 2449 026 066 
PHONE ISLAND 5 o7 6B. 9504 388 403 2023 023 084 
VFRMONT e2 ; 79% 19433 265 176 2078 0?) 049 


Companies Leading in Written Premiums for Five Non-Life Lines 
Add 000 to all figures. 


STATE AND LINE THREE LEADING COMPANIES PREMIUMS STATE ANO LINE ADI? MPANIES PREMIUMS 
WRITTEN WRITTEN 
IN STATS IN STATE 


COMNECTICUT NEW HAMPSHIRE 
rine FI@E 
HOME INSURANCE CO 19527 NEW HAMPSHIRE FIRE 
MANUFACTURERS MUTUAL FIRE INS 16373 GRANITE STATE FIRE 
NATIONAL FIRE INS 19092 FIREMANS FUND INS 
GROUP ACCIDENT AND HEALTH GROUP ACCIDENT AND WEA 
CONNECTICUT GENERAL LIFE INS 6251 METROPOLITAN LIFE 
AETNA LIFE INS 69105 AETNA LIFE IN 
METROPOLITAN LIFE INS 49390 TRAVELERS INSURANC 
WORKMENS COMPENSATION WORKMENS COMPENSATION 
LIBERTY MUTUAL INS CO $5756 LIBERTY MUTUAL INS CC 
TRAVELERS INSURANCE CO 49607 TRAVELERS INSURANCE CO 
AMERICAN MUTUAL LIABILITY 24940 AMERICAN MUTUAL LIABILITY 
AUTO LIABILITY Re Ie AUTO LIABILITY 
TRAVELERS INDEMNITY CO 39539 MERCHANTS MUTUAL CASUALTY 
FARM BUREAU MUT AUTO INS 39400 T2AVELERS INDEMNITY CC 
ALLSTATE INSURANCE 29975 HARTFOR ACCIDENT INDEMNITY 
AUTO PHYSICAL DAMAGE AUTO PHYSICAL DAMAGE 
MOTORS INSURANCE CORP 1e#1° MOTORS INSURANCE CORP 
TRAVELERS FIRE INS CO 1404 MANCHESTER INS CORP 
FARM BUREAU MUT AUTO INS 10018 RHOr NEW HAMPSHIRE FIRE INS 
MAINE MODE 
miae FIRE 
HOME INSURANCE CO 922 PROVIDENCE WASHINGTON INS CO 
HARTFORD FIRE INS 474 MANUFACTURERS MUTUAL FIRE IN 
~ : HOME NSUR ANC co 
FIDELITY PHENIX FIRE INS 413 GROUP ACCIDENT ANO WEALTH ' 
INTON MUTUAL LIFE INE 19140 METROPOLITAN LIFE IN 
METROPOLITAN LIFE INS 650 AGTNA LIPE IN 
. . Onn c Cc 
AETNA LIFE IN 602 WORKMENS COMPENSATION ie FNC ORK PAL LITE 


GROUP ACCIOENT AND HEALTH 


WORKMENS COMPENSATION 
LIBERTY MUTUAL INS CO 957 LIBERTY MUTUAL INS CC 
EMPLOYERS LIABILITY ASSUR 501 AMERICAN MUTUAL LIABILITY 
TRAVELERS INSURANCE CO 39 TRAVELERS INSURANCE C 

! AUTO LIABILITY 
EMPLOYERS LIABILITY ASSUR 616 FACTORY MUTUA 
MAINE BONDING CASUALTY 586 FARM BUREA 


TRAVELERS INDEMNITY CO $23 ALLSTATE IN 
AUTO PHYSICAL DAMAGE 


AUTO LIABILITY 


PHYSICAL DAMAGE 
MOTORS INSURANCE CORP 1+160 MOTORS INSt 
VERMONT MUTUAL FIRE INS $71 STUYVESANT 
FRVICE FIRE INS CO 462 FACTORY MUTUAL LIAB IN 


HOME INSURANCE CO 39046 VERMONT MUTUAL FIRE INE 
TRAVELERS FIRE INS CO 1584 UNION wuT AL FIRE IN 
CONTINENTAL INS CO 10465 MERS CO OPERATIVE mUT 
GROUP ACCIOPNT AND HEALTH GROUP ACCIDENT AND HEALTH 
METROPOLITAN LIFE INS 65162 7 Ril aA, IN 
AETNA LIFE INE 70702 N CUT GENERAL LIFE 
TRAVELERS INSURANCE CO 45342 METROPOLITAN LIFE INS 
WORKMENS COMPENSATION ° WORKMENS COMPENSATION 
LIBERTY MUTUAL INS CO 165614 AMERICAN MUTUAL LIABILITY 
TRAVELERS INSURANCE CO 61246 TRAVELERS INSURANCE CO 
AMERICAN MUTUAL LIABILITY 6,078 ae LIBERTY MUTUAL INS CO 
AUTO LIABILITY TO LIABILITY Be Ie 
LIBERTY MUTUAL INS CO 10910 FARM BUREAU MUT AUT 
TRAVELERS INSURANCE CO 100115 AMERICAN FIDELITY 
LUMBERMENS MUTUAL CASUALTY 79255 ia ALLSTATE INSURANCE 
AUTO PHYSICAL DAMAGE AUTO PHYSICAL OAMAGE 
GENERAL EXCHANGE INS 4615 FARM BUREAU MUT AUTO 
LIBERTY MUTUAL INS CO 29495 MANCHESTER IWN< ore 
TRAVELERS FIRE INS CO 2.186 MOTORS INSURANCE CORE 
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New Hampshire, however, shows 





the highest ratio when we divide 
ordinary life premiums into the 


¢ You METOWN AGENT 
state’s personal income. Massa- ron quaciTy PROPERTY INSURANCE 5¢ _—— 


chusetts paid a slightly higher 


portion of the state's personal in the bill came to $2,042,803 288 


come for group insurance than — 
(Gver two bWfl di ‘a 
did the other states, but Rhode Ulin dottans ) 


Island led the veetion in the per paid by THE HOME 
cent of state income paid for in HOW 


dustrial policies 








State totals for personal income 
during 1954 in the region are: THE 
Maine $1,328,000,000 
New Hampshire 883,000,000 
Vermont 531,000,000 BIG 
Massachusetts 9,466,000,000 
Rhode Island 1.526,000,000 PAY OUT 
Connecticut 5,159,000,000 - 
Population totals for the states 
in Region 1 on July 1, 1954, were HELPS 
Maine 930,000 
New Hampshire 532,000 
Vermont 385,000 CONVINCE 
Massachusetts 1,954,000 hes b dese Gite 
Rhode Island 824,000 wee yor saci the value 
Connecticut 2,219,000 YOUR pone? oie a 
Registrations for all motor ve hrouas or 1 gate tee on 
hicles in these states at the end " oe mae Pon es and small—promptly and fairly 
of 1954 totaled: PROSPECTS ponds re ' ' ns i 
Maine 304,524 sc: sider + 
New Hampshire 193,098 services of the agents of The H. sn, devoted ond ski 
Vermont 129,325 thus record could never have been attained 


For your protection, it's wise to see 
J . . . ~ w= ’ your own Home U 
Massachusetts 1,471,165 — 


Rhode Island 290,405 THER: 
Connecticut 865,050 1) 
ORGANIZED 1853 - 


Value added to products by 


essmen, farmers 


mce Company 


billion dollars 


f 


ne. Without them 





C Cadiré MOCO ( Company 


manufacturing in thi region 


showed state totals, based on 1953 % . Sen Gtien: 69 Maiden Lane, How That &, H, ¥ 
FIRE + AUTOMOBILE + MARINE 
The Home Indemnity Company, an affiliate, writes 
Maine $ 583,855,000 A stock company represented Ppacay Freres ee nb throm tw 
; . Ki 7 y represe over 40; local agents and brokers 
New Hampshire 127,126,000 - - 


aets 
Vermont 246,754,000 . 
Massachusetts 1,630,013,000 This advertiseme 
Rhode Island 824,482,000 The Home Insurance Company’s appeors in color 


Connecticut 3,192,556,000 


figures, of: 





new advertisement dramatically Business Week —Nov 
THE SPECTATOR’S newest table, 


“Companies Leading in Five Non 
life Lines,” shows the following that most interests the policyholder— 
companies ahead in direct premi 


illustrates the point about insurance Newsweek — Nov 


Time — Nov 


, U.S. News & World 
prompt and fair claim settlement. : 
ums written in more than one of Report—Nov. 25 

ese states: The Home leads One of the most powerful sales 
th e states: The Home leads the Jne of the m po Nation's Business —Nov 
fire line in three of the six state 


factors you have working for you 
Metropolitan Life also top three 


Town Journal—Nov 


state in group accident and is the prospect ) knowledge that Better Homes and 


health; Liberty Mutual heads the vou render the same skilled service Gardens— Dec 

workmen’s compensation list in ; A Oe We 
¢ we ¢ 23 Ag y ( the mericon Home U 

five states; no company topped after a lo 1s you do in h 

more than one state in auto lia original selling. 

bility (B.l but Motors Insurance 

Corp. led four of the six state 


in auto physical damage 
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Region | 


Companies Leading in Ordinary and 


Industrial Life Premiums 





(at right) 


Total Premiums for Non-Life Lines 
Written in Region 


Add 000 to 


premiums. 


PREMIUMS 


LINES w 
IN 


Fire 

EXTENDED COVERAGE 

TORNADO s WINOSTORMs CYCLONEs HAIL 
SPRINKLER AND WATER DAMAGE 
EXPLOSIONs RIOTs CivitL COMMOTION 


RITTEN 


REGION 


127,605 
265497 
107 
19425 
36 


% 


REGIONAL 
TOTAL 


10 % OF 


NATIONAL 
LINE 


1366 720 
360 506 
ee «4 
a2 1465 
oe 307 


STATE AND LIWE 


COMNECTICUT 
ORDINARY 


INDUSTRIAL 


MAINE 
ORDINARY 


INDUSTRIAL 


MASSACHUSETTS 
ORDINARY 


INDUSTRIAL 


LEADING COMPANIES 


METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
JOHN HANCOCK MUTUAL LIFE 


METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL 
PRUDENTIAL INS CO OF AM 


METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
NEW YORK LIFE INS CO 


METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF Am 
JOHN HANCOCK MUTUAL 


METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL LIFE 
PRUDENTIAL INS CO OF AM 


METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL 
PRUDENTIAL INS CO OF AM 


PREM RECO 
IN STATE 


20989865045 
1790219714 
1296609798 


1194569927 
8+68600699 
694305996 


592759322 
3994746947 
2948685685 


397300414 
106799068 
9879100 


379587s056 
3190239893 
2196069685 


2697299696 
2193798802 
997830093 


NEW HAMPSHIRE 
EARTHQUAKE 134 ee 201 ORDINARY 
HAIL = GROWING CROP ONLY 626 el le3 
OCEAN MARINE 50653 +6 Bes 
INLAND MARINE 169528 200 508 
ACCIOENT ONLY = INDIVIDUAL 75579 +8 602 
ACCIDENT AND HEALTH = INOIVIOUAL 179153 109 305 
HOSPITAL & MEDICAL EXP = INDIVIO 1306962 1309 9o3 
GROUP ACCIDENT AND HEALTH 9199860 946 604 
WON@CANCELLABLE ACCIDENT 6 HEALTH 79661 08 668 
WORKMENS COMPENSATION 10656686 lle Gel i 
LIABILITY OTHER THAN AUTO = Be Ie 389116 400 765 gee 

AUTO LIABILITY = Be Ie 1529510 903 

AUTO Capitity = Pe De 749619 8e5 METROPOLITAN LIFE INS CO 
AUTO PHYSICAL DAMAGE 665311 4o8 JOHN HANCOCK MUTUAL LIFE 
AIRCRAFT PHYSICAL DAMAGE 737 Sel PRUDENTIAL INS CO OF AM 


INDUSTRIAL 
LIABILITY OTHER THAN AUTO = Ps. O 59946 4e6 
FIDELITY — $0808 Bee METROPOLITAN LIFE INS CO 


JOHN HANCOCK MUTUAL 

ow My Seas ave PRUDENTIAL INS CO OF AM 

BURGLARY AND THEFT 64986 606 

BOILER AND MACHINERY 69335 669 VERMONT 

MISCELLANEOUS 3.916 7e3 ORDINARY 

TOTALS 9419604 Tel METROPOLITAN LIFE INS CO 

NATIONAL LIFE INS CO 
PRUDENTIAL INS CO OF AM 


METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
JOHN HANCOCK MUTUAL LIFE 


453665961 
298809336 
198739440 
INDUSTRIAL 
METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL 
PRUDENTIAL INS CO OF AM 


394599851 
191199728 
190816780 


794199302 
598099277 
353179487 


595445323 
469939702 
197675976 


291129267 
194309799 
194069322 


1000 


INDUSTRIAL 
METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL 
PRUDENTIAL INS CO OF AM 


194900474 
5459269 
5445586 


State Life Premiums and In-Force Totals 
Add 000 to all figures. 





ORDINARY INDUSTRIAL 


IN FORCE 
IN STATE 


200335590 
2799394 
297835689 
1939993 
3195590 
102s076 


WRITTEN 
PAID FOR 


57598 
17008 
14245759 
139207 
269304 
69263 


IN FORCE 
IN STATE 


6979046 
1799137 
196339065 
1549072 
3319748 
675848 


IN FORCE 
IN STATE 


309150296 
9699657 
7925803486 
7569131 
192399452 
5130226 


WRITTEN 
PAIO FOR 


7609674 
819724 
61296481 
435957 
619278 
329194 


WRITTEN 
PAIO FOR 


4649520 
1199469 
6359715 
96 +064 
156,698 
55074) 


STATE 
PREM RECO 
169791 
29804 
279579 
20333 
39468 
19132 


PREM RECO 


269652 
69726 
639025 
59793 
129867 
29595 


PREM RECD 


1099540 
264749 
20249290 
210989 
34002 
149780 


CONNECTICUT 
MAINE 
MASSACHUSETTS 
NEW HAMPSHIRE 
RHODE ISLAND 
VERMONT 
167529407 4119350 196129508 549107 597129332 2659139 1179658 390629916 


REGION TOTAL 1496740312 


State Premiums and Losses for 16 Non-Life Lines 
Add 000 to premiums and josses. State totals may not add up to regional figure due to rounding. 


AUTO LIABILITY Be Ile AUTO LIABILITY Pe De AUTO PHYSICAL DAMAGE SURETY 


PREMIUMS 

WRITTEN 
160179 
4911 
43626 


PREMIUMS LOSSES 
PAIO RATIO WRITTEN PAIO 


100906 51 16912 180 9 
39476 46 859 329 38 
240721 58 449374 799 18 
20319 “6 734 — § 
99665 1286 548 126 23 
20091 50 238 — 1} 


LOSSES % 
PaAIO RATIO 


62891 43 
19966 40 
169687 36 
39172 19353 43 
40634 20116 46 
19695 956 50 


PREMIUMS 
WRITTEN 


219487 
79525 
420457 
$+061 
79585 
49193 


STATE PREMIUMS LOSSES % 


WRITTEN 


400329 
£0991 
679233 
69322 
79511 
49120 


LOSSES % 
PAID RATIO 


200653 51 
20725 39 
43105 49 
2612 41 
20957 39 
1919 47 


CONNECTICUT 
MAINE 
MASSACHUSETTS 
NEW HAMPSHIRE 
RHODE ISLAND 
VERMONT 


REGION TOTALS 1529510 739972 49 749619 299971 40 8865311 539202 60 65668 1431 17 


UsSee Dele & CANADA 146104706 633-846 46 6779342 367,598 44 196579132 7369417 44 1489227 2864556 19 


continued on page 39 
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State Premiums and Losses—continued from page 38 


FIRE EXTENDED COVERAGE TORNADO WIND HAIL ETCe HAIL GROWING CROPS 


STATE 


CONNECTICUT 
MAINE 
MASSACHUSETTS 
NEW HAMPSHIRE 
RHODE ISLAND 
VERMONT 


REGION TOTALS 


UeSes DeCe & CANADA 


STATE 


CONNECTICUT 
MAINE 
MASSACHUSETTS 
NEW HAMPSHIRE 
RHODE ISLAND 
VERMONT 


REGION TOTALS 


UseSes Dele 


STATE 


CONNECTICUT 
MAINE 
MASSACHUSETTS 
NEW HAMPSHIRE 
RHODE ISLAND 
VERMONT 


REGION TOTALS 
& CANADA 


UeSer 


Dele 





& CANADA 194119202 190475481 


PREMIUMS 
WRITTEN 


265884 
139788 
604732 
10355 
99545 
64499 


PREMIUMS 
WRITTEN 


LOSSES % 
PAID RATIO 


9+118 34 
5,357 39 
27.738 46 
30511 34 
39460 36 
29379 37 


80018 
lel? 
14494 
10432 
29456 

977 
1279805 289497 


510566 40 


19820767 7799304 5100545 


HOSPITAL AND MED » | ROUP 


PREMIUMS 


WRITTEN 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


345607 
50611 
665382 
109325 
129794 
19061 


27+990 
45738 
5445393 
8,591 
110745 
506 


300758 
$9882 
45,991 
30511 
29670 
39165 
130+962 


107+964 91+980 


74 


OCEAN MARINE 


PREMIUMS 
WRITTEN 


LOSSES % 
PAID RATIO 


PREMIUMS 
WRITTEN 


52098 
19229 
99262 
882 
19524 
529 


877 
316 
39934 
110 
381 
34 


95 
95 
120 
64 
426 
106 


833 
301 
4732 
70 
10633 
36 


59653 709607 135 169526 


1649905 999697 60 3229075 


A 


W 

y ae 4 
at 
2 S 
‘ ff . 


2) 
D eee 
HEALTH & ACCIDENT 


AND ALL FORMS OF 


PARTICIPATING 
LIFE INSURANCE 


ESTABLISHED 1901 


ACC 


LOSSES 
PAIO 

4,598 
20170 
499141 
30613 
199766 
454 


799744 
3269919 


AN 


LOSSES 


PAID 


250351 


RATIO 


57 
194 
339 
252 
ans 

46 


a0 
250 


66 


HEALTH 


4s514 
344410 


20752 
19833 


29619 


715481 


LOSSES 


PAIO 
29478 
524 
59560 
348 
10521 
196 


109629 


1559589 


194419868 190729429 


INLAND MARINE 


4 
RATIO 


49 
43 
60 
39 
100 
37 


57 


4A 


PREMIUMS LOSSES % 
WRITTEN PAIO 


23 9 
17 19 


43 
111 
330 

25 
981 


55 


150415 


MENS COMPENSAT 


PREMIUMS 
WRITTEN 


289779 
4,028 
619225 
4,383 
8265 
20186 


LOSSES 
PaAIO 
130068 

10844 
30689 
20205 
595464 
10120 


108 +868 545474 


191949363 6068002 


ACCIDENT ONLY 


PREMIUMS 
WRITTEN 
20754 
538 
39138 l 

365 

503 

259 


LOSSES % 
PaID RATI 


10081 39 
218 4) 
0141 36 
131 34 
182 36 

99 38 
79579 


29854 38 


1239094 459027 37 


RATIO 


ION 


10 


INDIVe 


0 


PREMIUMS 
WRITTEN 


680 


LOSSES 
Palo 


10491 
38 37 
105 50 

1 3 


1 1 


826 12584 


634905 48.187 


PREMIUMS 
WRITTEN 


15050 
19523 
1792783 
10639 
16721 
498 


LOSSES 
PAID 


50322 
314 
5.066 
566 
450 
257 


38+116 110977 


5050101 157321 


ACC AND HEALTH 


PREMIUMS 

WRITTEN 
35568 
1e367 
8,85 
1e419 
989 
922 


LOSSES 

PAID 
19675 
650 
4.824 
68) 
554 
490 


176153 6,876 


495,309 248+026 


s 
RATIO 


219 
98 
48 

314 


LIAB OTHER THAN AUTO B I 





YOU DONT LOSE YOUR GRIP! 
WE 
HOLD 
OUR 


The 


NORTHERN ASSURANCE has 


provided reliable 


for 


insurance protec 


tion over 119 years 


MONARCH 


LIFE INSURANCE CO. 


SPRINGFIELD MASSACHUSETTS 


THE NORTHERN ASSURANCE CO. Ltd 


FIRE AND ALLIED LINES, AUTOMOBILE INLAND 
MARINE REPORTING FORM -:- FLOATER CONTRACTS 


NEW YORK . CHICAGO . SAN FRANCISCO 











Coded 


November 195! 

















UNITED STATES 
CASUALTY COMPANY 


60th Anniversary 
1895-1955 


Home Office 
60 John Street New York City 


Casualty - Fire - Marine - Surety 




















238 Years of Service 


THE PRESBYTERIAN 
MINISTERS’ FUND 
feels deeply grateful for the unsolicited tes- 
timony coming from its friends in the insur- 
ance profession. 


It is also humbled by these kind words and 
resolves to make its ministry to the ministry 
more effective. 


A friend of the minister 
is a friend of the Ministers’ Fund. 


Presbyterian Ministers’ Fund 
Rittenhouse Square, Philadelphia 3, Pa. 


1717—Two Hundred Thirty-eight Years—!955 


Alexander Mackie, President 


When Reinsurance 
is the question 





We cordially invite you to discuss your 
Reinsurance needs with our Reinsurance 
Department. 

As the nation’s leading independent market 
for Reinsurance, the Insurance Company of 
North America operates to provide a stable 
market for the needs of its clients. 

The importance of this philosophy is best 
demonstrated at times such as the present, and 
makes a continuing relationship in Reinsur- 
ance worthwhile indeed. 

Write or telephone us. Or, if you use the 
services of a Reinsurance Broker, ask him to 
discuss your problems with us. 


REINSURANCE DEPARTMENT 


NORTH AMERICA COMPANIES 


; Insurance Company of North America 
Indemnity Insurance Company of North America 
Philadelphia Fire and Marine Insurance Company 


ee 
—S 


Philadelphia 1, Pa, 


Protect what you have® 
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== 
Nests de 


n 

















SECURITY 


In ship design, it is a balance of speed, 


performance e and s€a worthiness 


In life insurance, itis a balane e of new 


ideas, progress and sound principles 


The FIDELITY MUTUAL 


LIFE INSURANCE COMPANY 


THE PARKWAY AT FAIRMOUNT AVENUE 


PHILADELPHIA + PENNSYLVANIA 
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REGION 2 


The three states in the Middle Atlantic group continued to lead 
the nine regions in premium volume. Life premiums in this area in 
1954 were $2,092,965,000, compared with $1,716,492,000 for the 
previous year. Property premiums were also higher with $3,094 
949,000 in 1954 over $3,020,821,000 in 1953. Personal income in 
these three states rose to $65,601,000,000 in 1954 from $63.06! 
000,000 a year earlier. Total population in these states was re 
ported to have reached 31,020,000 in 1953 and 31,463,000 in 1954 


4] 





tatios” table below show that its With vehicle registrations that 
Region i population is a 9.5 per cent por- equal 7.4 per cent of the nation’s 
tion of the national total and its total, New York has an average 
manufacturers account for 11.7 premium on each motor vehicle of 

EW YORK takes the lead, sta- per cent of the value added to $119. 
N tistically, among the three products by all U. S. manufactur- New York continues to lead the 
states in Region 2. The “State ers. Continued on page 44 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


STATE VALUE OF RATIO OF TOTAL PER CAPITA INSURANCE IN FORCE % OF TOTAL STATE INCOME 
POPULA~ MPRSe STATE AUTO PAID FOR INSURANCE 1954 
TION TO PRODUCTS MOTOR PREMIUMS 
NATIONAL STATE TO VEHICLES PER 
TOTAL NATIONAL TO VEHICLE 
NATIONAL 1954 ORDINARY GROUP INDUSTRIAL ORDINARY GROUP INDUSTRIAL 
NEW JERSEY 303 503 303 906 197586 761 356 2019 32 059 
new yore« 905 lle? 7e4 1196 1*790 867 233 2033 o37 41 
PENNSYLVANIA 667 669 66? 706 19459 693 366 2022 039 75 


Total Premiums for Non-Life Lines 
Written in Region 


Companies Leading in Written Premiums 
For Five Non-Life Lines Rae ee Se premtame, 


PREMIUMS % 10 % OF 
Add 000 to all figures. LINES WRITTEN REGIONAL NAT LONAL 
IN REGION TOTAL LINE 


STATE ANO LINE THREE LEADING COMPANIES PREMIUMS FIRE 3625539 lle? 1909 
WRITTEN EXTENDED COVERAGE 935774 320 1665 
IN STATE TORNADOs WINDSTORM, CYCLONEs HAIL 321 oe le2 
SPRINKLER AND WATER DAMAGE 4,677 e2 4763 
EXPLOSIONs RIOTs CIVIL COMMOTION 175 ee 174 
EARTHQUAKE 741 ee lle? 
HAIL = GROWING CROP ONLY 217 oe 3 
OCEAN MARINE 999586 363 6064 
INLAND MARINE 909237 209 2661 
ACCIOENT ONLY = INDIVIDUAL 265516 9 2302 
PRUDENTIAL INSURANCE 8.90) ACCIDENT ANO HEALTH = INDIVIOUAL 659013 2e1 1302 
TRAVELERS INSURANCE CO 7,319 HOSPITAL & MEDICAL EXP = INDIVIO 36657867 lle? 2602 
WORKMENS COMPENSATION GROUP ACCIDENT AND HEALTH 3409991 1100 2307 
NEW JERSEY MFRS CASUALTY INS 16132 WON@CANCELLABLE ACCIDENT & HEALTH 17,8691 +6 20.0 
LIBERTY MUTUAL INS CO 60969 WORKMENS COMPENSATION 3935554 1208 3301 
TRAVELERS INSURANCE CO 54589 LIABILITY OTHER THAN AUTO = Be Ie 1699221 505 3306 
AUTO LIABILITY Pe Ie AUTO LIABILITY = Be Ie 4494603 2765 
ALLSTATE INSURANCE 79640 AUTO LIABILITY = Pe Deo 1969142 2265 
NEW JERSEY MFRS INDEMNITY INS 39169 AUTO PHYSICAL DAMAGE 2659762 14e7 
HARTFORD ACCIDENT INDEMNITY 29492 AIRCRAFT PHYSICAL DAMAGE 59856 2465 
AUTO PHYSICAL DAMAGE LIABILITY OTHER THAN AUTO = Pe De 250133 1965 
MOTORS INSURANCE CORP $0635 FIDELITY 220461 2465 
ALLSTATE INSURANCE 3605 SURETY 266745 ‘ 1904 
NEW JERSEY MFRS INDEMNITY INS 20035 GLASS 11e637 2965 
New yYOR® BURGLARY ANDO THEFT 299582 2769 
Fiee BOILER AND MACHINERY 139404 1869 
HOME INSURANCE CO 165513 MISCELLANEOUS 109371 . 1965 
CONTINENTAL INS CO 4s614 TOTALS 390945949 2304 

FIREMENS MUTUAL INS 34979 


NEw JERSEY 
FIRE 
HOME INSURANCE CO 54799 
AMERICAN INSURANCE CO 25691 
FIREMENS INS CON VY 29356 
GROUP ACCIOENT AND WEALTH 
METROPOLITAN LIFE INS 94956 


GROUP ACCIDENT AND HEALTH 
METROPOLITAN LIFE INS 335154 H ; ; 
EQUITABLE LIFE ASSUR 50¢ 18 +846 Companies Leading in Ordinary and 
TRAVELERS INSURANCE CO 164856 . . 
wOnanens Compensation industrial Life Premiums 
STATE INSURANCE FUND wc 674353 


LIBERTY MUTUAL INS CO 254480 
TRAVELERS INGURANCE CO a reega «= STATE AND LINE LEADING COMPANIES PREM RECD 


AUTO LIABILITY Be Ie IN STATE 
ALLSTATE INSURANCE 33,978 NEW JERSEY 
TRAVELERS INDEMNITY CO 195538 " 
ORDINARY 
a eery | aunery 120101 PRUDENTIAL INS CO OF AM 7194279185 
METROPOLITAN LIFE INS CO $461910302 
JOHN HANCOCK MUTUAL LIFE 1391149329 


AUTO PHYSICAL DAMAGE 
GENERAL EXCHANGE INS Liell® 
ALLSTATE INSURANCE 72057 


TRAVELERS FIRE INS CO 54309 INDUSTRIAL 


PENNSYLVANIA METROPOLITAN LIFE INS CO 3099639006 
rie PRUDENTIAL INS CO OF AM 2694685067 


HOME INSURANCE CO 75318 JOHN HANCOCK MUTUAL 698219840 


INSURANCE CO OF WA 4,797 

TRANSPORTATION MUTUAL INS PA 45336 NEW YORK 
GROUP ACCIDENT ANO HEALTH ORDINARY 

METROPOLITAN LIFE IN 224162 PRUDENTIAL INS CO OF AM 14647845653 

FQUITABLE LIFE asSsuR $0¢ 139412 METROPOLITAN LIFE INS CO 14297769953 

AETNA LIFE INS 11420 EQUITABLE LIFE ASSUR 6049699002 
WORKMENS COMPENSATION INDUSTRIAL 

PENNA MANUFACTURERS ASSN CAS 100812 METROPOLITAN LIFE INS CO 64465383031 

STATE wORKMENS COMP 4344 PRUDENTIAL INS CO OF AM 4992885584 

LIBERTY MUTUAL INS CO 49140 JOHN HANCOCK MUTUAL 2461980154 
AUTO LIABILITY Be te 

FARM BUREAU MUT AUTO INS 106115 PENNSYLVANIA 

ALLSTATE INSURANCE 34909 ORDINARY 

MARLEYSVILLE MUTUAL CASUALTY 35656 PRUDENTIAL INS CO OF AM 9706270742 
METROPOLITAN LIFE INS CO 6768290637 
EQUITABLE LIFE ASSUR 2161000039 


AUTO PHYSICAL DAMAGE 
FARM BUREAU MUT AUTO INS 8,893 
MOTORS INSURANCE CORP 6463 


STATE FARM MUT AUTO INS CO 20961 INDUSTRIAL 


PRUDENTIAL INS CO OF AM 4893446433 
METROPOLITAN LIFE INS CO 4740404424 
JOHN HANCOCK MUTUAL 1062808049 
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REPORT ON STATE FARM / Expansion Program 








% OFX 


aa a WalOid ( BOT ALLEN Ww BRADLTY Williaa f Shows 
Agen Agen Agen’ 


THOMAS F OOUMLEAVY 
Agent Aswitont Vote Dwecte 
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sOstPH 0 GORE 8 weney Ww Haas WARLES WEIML ICH ace te mein 
Distr! Maneger Agent ste Offue Manager 


£2 2 


JAMES HUMMEL *at0 WH JONNSON OaviD O KERN 
Agent Orstruct Manager Drstrat Manage 


JAMES A MARSHAL wORART Mm MONTEL 
Agent Distr! Manage 


£25. 


FREDERICK G WUGENT 18 fOwatd § 056000 it UANE @ PAU 


Ageot Ager ate Owect 


WHAT’S “NEW” IN NEW JERSEY? setter tourans. ofcourse 


Last April, State Farm Mutual Automobile Insurance 
Company began operating in the Garden State... and 
New Jersey became the forty-first state in the vast terri- 
tory served by the company. 

First step was acquisition of a ‘‘headquarters’’—office space 
in the new Styertown Development at Clifton 

Next came the appointment and training of the advance guard 
of District Managers. 

Now comes the final phase—appointment and training of 
State Farm agents to sell State Farm’s automobile, life and fire 
insurance. Each new agent will operate as an independent busi 
nessman in his community under a contract with State Farm 


Shown above is the vanguard of the agency force — those field 
force and staff members appointed up to August 15 

Duane M. Paul, New Jersey State Director, says: “Our ob 
jective is to build a New Jersey agency force second to none 
All our people have unlimited opportunities for satisfaction 


earnings and advancement.” 


Entering New Jersey is one more step in State Farm's 
carefully-planned expansion program—next step, New 
York. It’s the kind of dynamic growth you would expect 
from the company that insures more automobiles than 
any other company in the world. 


STATE faam 


Office, Bloomington, Illinois. 1f you want t know more about any aspect 


This is another in a series of advertisements to acquaint you with 
State Farm Mutual Automobile Insurance Company, Home Se 


of State Farm operations, simply write." Director of Public Relations 
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L, Announcing... 


A new combination that takes the 
mystery out of funded premium 
plan merchandising procedures 
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A SPECIAL POLICY 


Ten Payment Life policy with first year cash value and 


dividends, Beginning with 6th year, premium reduced 50%. 
Minimum issue, $50,000. A top competitor. 


A SPECIAL ILLUSTRATION 
FOLDER 


For the first time, an attractive, easy to use, all-in-one 
Funpep Premium PLAN presentation folder complete with 
sales track and figures. See for yourself! Just complete coupon 
and mail today! 


Providing sound ¢ overage al reasonable cost 
through compelent repres¢ nlatives Banke rec National's 


\ 
consistent aim since its founding 


VID 4H tS NATIONAL LIFE 


Insurance Company = /4.,//, 





GENERAL AGENCY INQUIRIES INVITED 


Send me a Funded Premium Plan illustration 


for age 





Name 
Address 


City 





Region II 


Continued from page 42 


other two states when the state 
population is divided into life in- 
surance in-force. The state leads 
the region in per capita ordinary 
and group in-force, but Pennsyl- 
vania tops the three for per capita 
industrial in-force. 

Calculating the portion of the 
state income devoted to life in- 
surance shows New York ahead 
again in percentage paid for ordi- 
nary, but Pennsylvania leads in 
the percentages for group and in- 
dustrial policies. 


Personal income totals for thes« 
states are: 
New York $34,228,000,000 
New Jersey 11,769,000,000 
Pennsylvania 19,604,000,000 


State population figures for the 
region are: 
New York 15,433,000 
New Jersey 5,250,000 
Pennsylvania 10,779,000 


Motor vehicle registrations for 
the states of this region at the end 
ol 1954 were: 

New York 1,182,996 
New Jersey 1,875,997 
Pennsylvania 3,504,309 


Value added to products by 
manufacturers in this’ region, 
based on 1953 figures, amounted 
to: 

New York $14,410,234 
New Jersey 6,451,055 
Pennsylvania 10,793,641 

In the table selecting companies 
receiving the largest amounts in 
life premiums from these states, 
The Prudential, Metropolitan Life 
and John Hancock Mutual virtually 
monopolized both the ordinary and 
industrial lines in this region. The 
“Pru” took first in ordinary pre 
miums for all three states as well 
as the top spot for industrial in one 
state. The “Met” led the list in in- 
dustrial for two states and was se 
ond in ordinary for all states. John 
Hancock, taking third honors in in 
dustrial premiums in all states, at 
tained the same spot in ordinary 


for one state 


Newest table in THE SPECTA 
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State Life Premiums and In-Force Totals 


Add 000 to all figures 


ORDINARY GROUP INOUSTRIAL 


IN FORCE 
IN STATE 
699222 108719253 


141¢805 395985548 
1469186 4994496275 


WRITTEN 
PAID FOR 


1536743 
2684510 


5090078 


IN FORCE 
IN STATE 


WRITTEN 
PAIO FOR 


IN FORCE 
IN STATE 


WRITTEN 
PAIO FOR PREM RECO 
191769430 
39118850 
200349926 


STATE 


PREM RECD PREM RECO 


379642 
1279455 


992199729 
2796199953 
1597210693 


35994 +569 
136371582 
794599638 


26104 
7980711 
4345826 


598,857 
¢2424049 
9469322 


NEW JERSEY 
NEW YORK 
PENNSYLVANIA 


REGION TOTAL 693300206 194949937 497879228 498355789 7919331 3579213 194146426 


State Premiums and Losses for 16 Non-Life Lines 


Add 000 to premiums and losses. State totals may not add up to regional figures due to rounding 


AUTO LIABILITY Be LIABILI - A PHYSICAL DAMAGE 


STATE PRE 


MIUM LOS 


SSES % PREMIU ) p 
ITTEN PAIO 


REMIUMS 
wR WRITTEN 
NEW JERSEY 
NEW YORK 
PENNSYLVANIA 


729158 
2879706 
895738 


264444 
1329972 
364964 


39,047 
975948 
599145 


159238 
415798 
279447 


579151 
1110606 
97900: 


494477 
450352 


REGION TOTALS 4494603 1969361 1969142 844484 265076 1169427 


UeSes DeCe & CANADA 198105706 8335846 8779342 3875598 196579132 7369417 


FIRE TORNADO WIND HAIL ETCe HAIL GROWING 


STATE 


PREMIUMS 
WRITTEN 


LOSSES : 5 


5 4 
PAID PAIO 


RATIO 


PREMIUMS 
WRITTEN 


LOSSF:* 
PAIO 


PREMIUMS 


LOSSES 
WRITTEN PAID 
269287 
775988 
429225 


94 
57 
84 


NEW JERSEY 
NEW YORK 
PENNSYLVANIA 


739141 
1619718 
1079680 


199816 
74096 
210312 


REGION TOTALS 3629539 1484502 165 


UeSes DeCe & CANADA 198204767 7799304 485187 


HOSPITAL AND MED EXP ACC AND WORKMENS OMPENSATI( LIAB OTHER THAN AUTO @ 


STATE PREMIUMS 


WRITTEN 


LOSSES 
PAIO 


% 


RATIO 


PREMIUMS LOSSES 


PAID 


% 


RATIO 


PREMIUMS 


WRITTEN 


LOSSE: 
PAID 


PREMIUMS 
WRITTEN 


% 
RATIO 


LOSSES 
WRITTEN RATIO PAIO 
50 
46 
50 


72 
Ci) 
76 


735579 
268s711 
519264 


369506 
124s003 
255465 


72003 
444329 
69512 


NEW JERSEY 
NEW YORK 
PENNSYLVANIA 


70120 
2219133 
1409533 


29824 
1689274 
1119957 


40 
76 


599126 
18639615 
954249 


429723 
1279529 
729510 


2246842 
171021 
259357 


a1 
17 


26 


REGION TOTALS 368,787 2632056 77 3405991 2425763 71 39359554 1850975 4? 16992721 57,845 44 


UeSee DeCe & CANADA 194116202 190478681 Te 194419888 100725429 74 191949363 6069002 51 5054101 1574321 


OCEAN MARINE INLAND MARINE ACCIDENT ONLY INDIVe ACG AND HEALTH INOIVe 


: | 
RATIO 


STATE PREMIUMS 


WRITTEN 


° 
2ATIO 


PREMIUMS 
WRITTEN 


LOSSE 
PAID 


% 
RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAIO 


LOSSES 
PAIO 


‘ 
ISSES 


% PREMIUMS L¢ 
T PAID 


1c 
i 


> WRITTEN 


RA 


NEW JERSEY 
NEW YORK 


199868 
899367 


616 
539224 


109415 
639270 


49253 
34,904 


41 
55 


4043 
169847 


19372 
69203 


34 
37 


109166 
274504 


4<399 
139517 


43 
49 


PENNSYLVANIA 


REGION TOTALS 


69232 


999588 


49765 


57.809 


UeSee DeCe & CANADA 164,905 9945697 


Statistical 
Leading 


TOR’S Issue, “Compa- 
Five Non-Life 
that The Home 
leads in written premiums for the 
fire Metropolitan Life 
leads in group accident and health 


for all three of the states in this 


nies in 
Lines,” indicates 


line and 


- 


November 195! 


169550 79370 45 7962° 


109237 469529 52 


229075 48 
No 


state for workmen's com 


region. company leads in more 
than one 
pensation. Allstate Insurance tops 
two of the states 
(B.1.), but no company leads more 


state 


in auto liability 


than one in auto physical 


damage. 


29669 35 


36 


274320 l 


19179 


4) 


50 


For the “Companies Leading in 


Life 
tops 
life 
life 
other 


all 


and 


two 
premiums 


Premiums,” 
three 


one 


the 
states in 
state for 


states for 


Prudential 


ordinary 


industrial 


Metropolitan Life leads the 


industrial 
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ATHE GOLDEN TR 


Its Newt - 
44s Simp ter = 


WWluiyZ 


ANGI 





fhs Dynamic .. 
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Something that Field Men have desired—and wanted 
for years! Most complete, most effective, most talked- 


about Career Development Plan in the Insurance World 
today! A time-saver and a money-maker for both YOU 
and YOUR AGENTS! 


ows 


with the 
GOLDEN RULE COMPANY 


BRIGHTEN your TOMORROW = AWS 
by WRITING TODAY 


The COLUMBUS MUTUAL 


Life Insurance Company 


Carl Mitcheltree, President Columbus 16, Ohio 
Ben F. Hadley, Vice-Pres. & Sup’t. of Agents 
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Non-contributory Pension Plan 


—Liberal Disability and Retirement Benefits— 
up to $400 per month. Renewal Income guar- 
anteed for Life—plus continuation of active 
Agency Contract if desired. 


Golden Rule Agent’s Contract 


—attracts strong men—holds your better men 
—each agent you appoint becomes an agency 
builder for himself and a recruiter for you. 


Money-Making Sales Packages 
Business Building Direct Mail and Many Other 
Agency Building Helps 


Home Office Field-Help in 
Recruiting, Training and Building 
YOUR AGENCY 
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REGION 3 


The East North Central states lead the other regions in total popu 
lation, and premium volume for the area is second only to the 
Middle Atlantic region. Population for the E. N. Central region 
was 32,529,000 in 1954, above the 31,878,000 total in 1953. Life 
premiums in these five states showed an increase from $1,689,994 
000 in 1953 to $1,794,980,000 in 1954. Property premiums indicated 
a similar rise from $2,654,591,000 in 1953 to $2,783,420,000 in 1954 
Personal income for the E.N. Central states was $62,970,000,000 
in 1953 and went up almost $3 billion to $65,234,000,000 in 1954 
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nation’s total, compared with Illi- moves ahead in the percentage 
Region il nois’ 5.3 per cent. Illinois is back spent for group life. Ohio leads 
in the lead in the average pre- the five states in the percentage 
mium paid for each automobile it spends for industrial life. 
LLINOIS leads the five states in the state. In the list of companies leading 
] in Region 3 in population with Turning to ratios and averages in these states on ordinary and 
5.7 per cent of the nation’s total, in the life field, [linois heads the industrial life premiums, Metro- 
but yields the regional lead to Region 3 states with the largest politan Life and The Prudential 
Ohio in other statistics. Ohio, ac per capita ordinary in-force. In shared honors in the ordinary col- 
cording to the “State Ratios’’ the per capita group in-force col- umn with each dominating two out 
table on page 51, tops the region umn, a third state—Michigan of the five states. The “Pru” was 
in value of manufactured prod leads the five states. Ohio is back also second in the other three 
ucts with 9.1 per cent of the na in the lead for per capita indus states in the region while The 
tional total. trial life in-force “Met” took second in two states. 
On motor vehicle registrations, Wisconsin tops the region in For the companies leading in in 
Ohio again takes the lead from the percentage of personal income dustrial premiums, The “Met” was 
Illinois with 5.7 per cent of the paid for ordinary life, but Indiana at the top of the list in three 


State Premiums and Losses for 16 Non-Life Lines 


Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding 


AUTO LIABILITY Be Ie AUTO LIABILITY Pe De AUTO PHYSICAL DAMAGE SURETY 


STATE PREMIUMS LOSSES 2 PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIC WRITTEN PAIO RATIO WRITTEN PAID RATIO WRITTEN PAIO 

ILLINOTS 1039583 550605 > 499156 259432 52 1159463 49683 43 79129 19297 
INDIANA 345310 159236 250079 114994 46 $1700 249343 47 39497 715 
MICHIGAN 529669 239370 429190 230601 56 919507 459422 50 4,884 516 
OHIO 785382 3449201 599665 269250 44 985327 424441 43 79690 19147 
WISCONSIN 439136 185634 169738 89169 44 309359 129454 4) 24410 207 


REGION TOTALS 3110083 147+048 1944629 9549448 49 3679257 1749345 45 259613 3534 


UseSes Dele & CANADA 198109706 844,846 877534? 387,598 44 196579132 7369417 14869227 289556 


FIRE EXTENDED COVERAGE TORNADO WIND HAIL ETCe HAIL GROWING 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAIO 


ILLINOIS 1099484 459101 41 329292 199065 59 548 416 84034 119622 
INDIANA 490896 219927 44 189265 6811 48 19660 722 983 709 
MICHIGAN 769910 434051 56 199235 94422 49 20358 1280 5 30 8 
OWTO 879457 319552 36 269522 129699 45 241 173 203 169 
WISCONSIN 329755 129414 38 119743 59306 45 49013 19779 586 354 


REGION TOTALS 3569504 1545048 43 1100078 559505 50 6.821 49373 9,838 129864 


UseSee DeCe & CANADA 168209767 7799304 43 5109545 3265919 64 269574 159415 635905 4869187 


HOSPITAL AND MED EXP IND=GROUP ACC AND HEALTH WORKMENS COMPENSATION LIAB OTHER THAN AUTO B 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAIO 


ILL INOS 699337 719466 60 11498862 84810 7 685722 369725 53 334706 119287 
INOTANA 445376 300714 69 53869 395596 74 23692 110944 50 84338 19781 
MICHIGAN 1259561 1120376 90 874903 719801 82 409214 209399 51 129064 29643 
OnTO 1249763 1035746 63 974798 779415 79 603 116 19 229322 55147 
WISCONSIN 309749 229005 72 369664 279524 75 279969 139379 46 8444) 29409 


RFGION TOTALS 414,789 3405310 8? 3910116 3019148 77 1619303 824563 $) 845475 239269 


UeSese DeCe & CANADA 194110202 190479481 74 1946198688 190729429 74 191945363 6069002 51 5059101 1979321 


OCEAN MARINE INLAND MARINE ACCIDENT ONLY INDIVe ACC AND HEALTH INDIVe 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES * PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAIO RATIO WRITTEN PAID RATIO WRITTEN PAID 


ILLINOIS 4,552 29961 65 279683 159932 58 129139 45356 36 302056 129883 44 
INDIANA 473 198 47 79262 34358 46 29309 745 32 145744 50730 39 
MICHIGAN 19957 913 47 110517 50059 44 39931 19406 36 179847 79865 44 
OHTO 20191 9086 41 149330 50182 36 65851 29304 36 235881 99981 4? 
WISCONSIN 420 175 42 4647 19449 31 29183 737 34 95764 45429 45 


REGION TOTALS 99545 $0157 $4 654440 300982 47 279416 99550 35 960293 40 +890 4? 


UeSes DeCe & CANADA 1644905 995697 322075 1555569 «8 1239094 459027 37 495,309 2484026 50 
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states and second in the other two 
states. The “Pru” led in industrial 
premiums in one state, but also 
took the second spot in three othe 
states. 

Illinois and Ohio traded leader- 
ship in premium volume for many 
of the non-life lines in 1954. In 
fire, extended coverage, auto lia- 
bility (B.1.), auto physical dam- 
age, inland marine, and others, 
Illinois recorded the largest totals 
in the region for premiums writ 
ten. But Ohio showed highest vol- 
ume in such lines as auto liability 
(P.D.) and surety. 

For Region 3, state totals fo 
personal income are: 

Ohio 17,293,000,000 
Indiana 7,.769,000,000 
Illinois 19,812,000,000 
Michigan 14,172,000,000 
Wisconsin 6,188,000,000 

Population figures of these five 
states on July 1, 1954, were: 
Ohio 8,554,000 
Indiana 1,209,000 
Illinois 9,165,000 
Michigan 7,024,000 
Wisconsin 3,578,000 

Region 3 motor vehicle registra 
tions for the end of 1954 show: 
Ohio 3,283,000 
Indiana 1,667,800 
Illinois 3,078,550 
Michigan 2,838,427 
Wisconsin 1,347,546 

Value added to products by 
manufacturers in these five states, 
based on 1953 figures, amounted 
to: 

Ohio $11,192,103,000 
Indiana 5,205,348,000 
Illinois 10,111,624,000 
Michigan 9,781,647,000 
Wisconsin 3,635,768,000 

In THE SPECTATOR’S newest 
table “Companies Leading in 
Five Non-Life Lines’”—The Home 
dominates the fire line in written 
premiums for all five of these 
states. Metropolitan Life takes 
the lead in four of the five states 
on premiums for the group acci- 
dent and health line. No company 
leads more than one state for the 
workmen's compensation and the 
auto liability (B.1.) lines, but 
Farm Bureau Mutual (now called 
Nationwide) tops two of the states 
in auto physical damage pre- 
miums. 
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Sure 
way to 
STRIKE 
OIL! 


Petroleum pipelines cobwebbing the Middle Ea 
prey for vandals ranging the open desert. 


One time, a single shot from some tribesman’s rifle spilled 
thousands of barrels of oil. There were other costly losses, 
too, before the outbreak of vandalism ceased. 


But these risks had been covered by American International 
Underwriters. Agents for AIU adjusted the claims as fast 
as they were filed. 

AIU representatives are located almost everywhere on 
earth. They deliver on-the-spot American-style service that is 
particularly important to American businessmen with invest- 
ments abroad. AIU policies are written in easily understood 
American terms. And claims are paid in the same currency 
as premiums—in U. S. dollars if local law allows. 

American business activities in foreign lands are at an 
all-time high. So is your opportunity to insure them. This 
business originates all over our country —some of it probably 
among your own clients. 


Remember, you don’t have to be an expert to handle foreign 
risks. Take them to AlIU—and AIU is your expert. For full 
information and literature, write to Dept. L of the AIU 
office nearest you. Or call in person. 


ele, 


) New York 5, N.Y 102 Maiden Lane 
Boston 9, Mass 148 State Street 
Washington 6, D. ¢ 312 Barr Building 


Detroit 26, Mich Free Press Building 

~~ . Chicago 4, Illinois 208 So. LaSalle Street 

A merica nN New Orleans 12, La #31 Whitney Bank Building 

. Dallas 1, Texas 2006 Bryan Street 
International Houston 2, Texas 1619 Melrose Buiiding 
‘ San Francisco 4, Calif 206 Sansome Street 
Underwriters Los Angeles 17, Calif 612 So. Flower Street 
Seattle 1, Wash 811-814 White Building 
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Region Ill Companies Leading in Written Premiums 
For Five Non-Life Lines 
Add 000 to all figures. 


Companies Leading in Ordinary and 
industrial Life Premiums waiiabousinons ee WRITTEN. 


ILLINOIS IN STATE 

FIRE 
STATE AND LINE LEADING COMPANIES PREM RECO HOME INSURANCE CO 65253 
IN STATE INSURANCE CO OF WN 34900 


HARTFORD FIRE INS 39417 
ILLINOIS ‘ , 


Onot GROUP ACCIDENT AND HEALTH 
DINARY 


METROPOLITAN LIFE INS 16 +698 
METROPOLITAN LIFE INS CO 5654604790 AETNA LIFE INS 150483 
PRUDENTIAL INS CO OF Am 5596250656 TRAVELERS INSURANCE CO 12650 
NEW YORK LIFE INS CO 3098675308 WORKMENS COMPENSATION 
INDUSTRIAL TRAVELERS INDEMNITY CO 51645 
METROPOLITAN LIFE INS CO 3595900514 LIBERTY MUTUAL INS CO 59492 
PRUDENTIAL INS CO OF Am 2367519335 EMPLOYERS MUTUAL LIAB INS 39759 
WESTERN SOUTHERN LIFE 695599310 AUTO LIABILITY Be I. 
ALLSTATE INSURANCE 94759 
INDIANA STATE FARM MUT AUTO INS CO 69457 
ORDINARY TRAVELERS INDEMNITY CO 45436 
PRUDENTIAL INS CO OF AM 2198269612 AUTO PHYSICAL DAMAGE 
METROPOLITAN LIFE INS CO 1098229512 MOTORS INSURANCE CORP 90986 
NORTHWESTERN MUTUAL 896285827 COUNTRY MUTUAL CASUALTY CO 99409 
INDUSTRIAL ALLSTATE INSURANCE 70915 
PRUDENTIAL INS CO OF Am 119124930) NOT ANA 
METROPOLITAN LIFE INS CO 894179485 viene 


e 
WESTERN SOUTHERN LIFE 891989341 HOME INSURANCE CO 20576 


CONTINENTAL INS CO 1+991 
GRAIN DEALERS MUTT INS CO 1642 
MICHIGAN GROUP ACCIDENT AND HEALTH 
ORDINARY METROPOLITAN LIFE INS 10+660 
METROPOLITAN LIFE INS CO 2798000131 AETNA LIFE INS 6.155 
PRUDENTIAL INS CO OF AM 2499410058 EQUITABLE LIFE ASSUR SOC 65377 
NORTHWESTERN MUTUAL 1694129625 WORKMENS COMPENSATION 
INDUSTRIAL ASSOCIATED INDEMNITY CORP 29613 
METROPOLITAN LIFE INS CO 1798629883 UNITEO STATES FIOL GUAR CO 1697) 
PRUDENTIAL INS CO OF AM 1099110325 TRAVELERS INSURANCE CO 1 +666 
JOHN HANCOCK MUTUAL 593319618 AUTO LIABILITY Be Ie 
STATE FARM MUT AUTO INS CO 29923 
OnIO FARM BUREAU MUT INS IND 20399 
ORDINARY AMERICAN STATES INS CO 29109 
PRUDENTIAL INS CO OF AM 4794019136 AUTO PHYSICAL DAMAGE 
METROPOLITAN LIFE INS CO 3493129547 FARM BUREAU MUT INS INO 55597 
NORTHWESTERN MUTUAL 2001450155 STATE FARM MUT AUTO INS CO 455% 
INDUSTRIAL GENERAL EXCHANGE INKS 24690 
WESTERN SOUTHERN LIFE 2391129268 — 
METROPOLITAN LIFE INS CO 2197839379 f 


PRUDENTIAL INS CO OF AM 2190860617 HOME INSURANCE CO 5.658 


MICHIGAN MILLERS MUT INS 20526 
HARTFORD FIRE INS 20421 
WISCONSIN GROUP ACCIDENT AND HEALTH 
ORDINARY METROPOLITAN LIFE INS 165602 
NORTHWESTERN MUTUAL 2190499500 AETNA LIFE INS 129349 
PRUDENTIAL INS CO OF Am 1696519524 JOHN HANCOCK MUTUAL LIFE 69521 

METROPOLITAN LIFE INS CO 1298749500 WOPKMENS COMPENSATION 
INDUSTRIAL MICHIGAN MUTUAL LIAB CO 75560 
METROPOLITAN LIFE INS CO 696165932 MICHIGAN STATE ACC FUND 39643 
PRUDENTIAL INS CO OF Am 792950095 LIBERTY MUTUAL INS CO 20743 

JOWN HANCOCK MUTUAL 190069205 AUTO LIABILITY Be Ie 
DETROIT AUTO INTER INS EXCH 85372 
STATE FARM MUT AUTO INS CO 4 +380 
CITIZENS MUTUAL AUTO INS 35684 

AUTO PHYSICAL DAMAGE 

DETROIT AUTO INTER INS EXCH 179242 
STATE FARM MUT AUTO INS CO 70512 
CITIZENS MUTUAL AUTO INS 65399 


Total Premiums for Non-Life Lines eae tial 
7,4 
Written in Regions CONTINENTAL INS CO 24530 


29443 
GROUP ACCIDENT AND HEALTH 
Add 000 to premiums. METROPOLITAN LIFE INS 23681 
AETNA LIFE INS 155394 
PRUDENTIAL INSURANCE 109735 
PREMIUMS oa TO s OF 
WRITTEN REGIONAL NATIONAL WORKMENS COMPENSATION 


IN REGION TOTAL LINE LIBERTY MUTUAL INS CO 318 
» LU 


NEW AMSTERDAM CASUALTY CO 82 
INDEMNITY INSURANCE CO OF WN A 66 
Fir 3560504 l2e? 190? AUTO LIABILITY Be Ie 
SETENCED COVERAGE 110076 40 2106 STATE AUTOMOBILE MUT INS 45941 
TORNADOs WINDSTORMs CYCLONES HAIL 65621 3 3303 nek ee rd gan net co pb $4 
SPRINKLER AND WATER DAMAGE 1e473 el 1469 HIO SUALTY INS 20 
EXPLOSION, RIOTs CiviIt COMMOTION 164 ee 1602 
FAR THQUAKE 156 *e 204 
HAIL = GROWING CROP ONLY 9,636 «* 1505 
OCEAN MARINE 99545 ) 508 WISCONSIN 
INLAND MARINE 654440 2e4 2003 FIRE 
ACCIDENT ONLY = INDIVIDUAL 27e4le 120 2263 
ACCIOENT AND WEALTH = INOIVIOUAL 960293 Be? 1965 
HOSPITAL &G MEDICAL EXP = INDIVID 4145789 14e9 2964 
GROUP ACCIDENT AND WEALTH S9le lL 16 lel 2702 GROUP ACCIDENT AND HEALTH 
NON=CANCELLABLE ACCIOENT 6 HEALTH 195535 +? 2109 AETNA LIFE INS 6918 
WORKMENS COMPENSATION 1616303 508 L306 METROPOLITAN LIFE INS 35567 
LIABILITY OTHER THAN AUTO = Be Ie 645675 340 16068 EQUITABLE LIFE ASSUR SOC 34409 
AUTO LIABILITY = Be Ie 3115089 1669 WORKMENS COMPENSATION 
AUTO LIABILITY = Pe De 194.629 2202 EMPLOYERS MUTUAL LIAB INS bel10 
AUTO PHYSICAL DAMAGE 3879357 210) HARDWARE MUTUAL CASUALTY 25386 
AIRCRAFT PHYSICAL DAMAGE 20471 1063 LIBERTY MUTUAL INS CO 19845 
LIABILITY OTHER THAN AUTO = Pe Ue 230647 160} AUTO LIABILITY Be Ie 
FIDELITY 700065 2he9 FARMERS MUTUAL AUTO INS 35860 
SURETY 250613 1703 MILWAUKEE AUTOMOBILE INS 25462 
GLASS 9,245 2305 HAROWARE DEALERS MUT FIRE INS 20305 
BURGLARY AND THEFT 2@e133 2206 AUTO PHYSICAL DAMAGE 
BOILER ANO MACHINERY 172596 2406 FARMERS MUTUAL AUTO INS 29441 
MISCELLANEOUS 109402 1905 MOTORS INSURANCE CORP 10972 
TOTALS 207639420 Zhe) STATE FARM MUT AUTO INS CO 19679 


AUTO PHYSICAL DAMAGE 

FARM BUREAU MUT AUTO INS 13770 
STATE AUTOMOBILE MUT INS 50671 
BUCKEYE UNION CASUALTY CO 50250 


HOME INSURANCE CO 15396 
MANUFACTURERS MUTUAL FIRE INS 19222 
HAROWARE DEALERS MUT FIRE INS 978 
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State Life Premiums and In-Force Totals 
Add 000 to all figures. 


ORDINARY GROUP INDUSTRIAL 


WRITTEN IN FORCE WRITTEN IN FORCE WRITTEN IN FORCE 
PAIO FOR PREM RECD IN STATE PaIO FOR PREM RECD IN STATE PAIO FOR PREM RECO IN STATE 


ILLINOIS 198689259 4139437 1499859965 192279065 709066 698439130 3090017 90650 204669277 
INOTANA 192109920 1409792 505200714 4715361 300099 361930143 1645455 39964) 101380216 
MICHIGAN 192245765 2345098 895859920 8241766 510534 595779783 230+100 520131 194910983 
OHIO 196069718 334+988 12922048785 1027159338 650078 647255258 3955586 979229 2065865782 
WISCONSIN 5729452 1399131 501019735 2669671 180772 126325481 319487 179144 4760372 


REGION TOTAL 604830114 192629436 4694159119 400630201 2350549 2359610795 161300645 2965995 862310630 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars 


STATE VALUE OF RATIO OF TOTAL PER CAPITA INSURANCE IN FORCE % OF TOTAL STATE INCOME 
POPULA~ MFRSe STATE AUTO PAID FOR INSURANCE 1954 
TION TO PRODUCTS MOTOR PREMIUMS 
NATIONAL STATE TO VEHICLES PER 
TOTAL NATIONAL TO VEHICLE 

NATIONAL 1954 ORDINARY ( INDUSTRIAL ORDINARY GROUP INDUSTRIAL 


ILLINOIS Se7 19635 249 2209 e345 
INDIANA 206 19712 270 108! 039 o5! 
MICHIGAN 4e4 192??? 21? 1045 e436 037 
OHTO 563 l 19479 311 1094 3A 256 
WISCONSIN 202 ( 7 19426 133 2025 030 ¢28 
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THEFRENCH == BN 2 The Monk, of 


word. ii! § oy Sueceatul 
ave " ) 4 Man... 


You sense that he’s 
capability, that surge of » a man of power and 


“Esprit de corps’’—morale, 
cooperation, the habit of 
success, the feeling of 


excitement—call it what you 


will, American United Life of understanding. In 
has it in a large measure! f his brief case, you II 
And why not? American United / vee ; find the top . flight 


is represented by men who enjoy 


working WITH (and not for) a / sales tools which 
home office that, in turn, enjoys é 4. help people buy — 


working with them. This results in 


a fine arsenal of practical, usable : f a life insurance, acci- 
sales tools ‘ dent and sickness, 
There is a “package track” for the beginner; ~~ a : and hospitalization. 


material and advice on business insurance 


and estate planning; a “$25,000 Executive ’ His policyholders 
Special” with low net payments as well as speak highly of him: 
low net costs (ratable); a “Major Medical” P , F 
with a $7,500 benefit; pom sharing 3 he is respected by 
annuities and many others—all wrapped up j 

in a philosophy that the only business worth his colleagues. 
writing is the business that makes money WRITE TO 

for policyholder, agent and company alike @, 


No wonder American United men are THE Qillo STATE LIFE 
enthusiastic! Y 
MEMUCAHCE Fy ated 
AMERICAN UNITED LIFE INSURANCE COMPANY COLUMBUS, OHIO 
INDIANAPOLIS, INDIANA 


Assets over $118 million A COMPLETE LINE OF LIFE, HEALTH, 
Insurance in force over $600 million ACCIDENT AND HOSPITAL COVERAGE 


[ee 
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No one knows better than we do that “know-how” comes from doing 


things . . . from learning a little more from each job done . . . from being 


willing to look into new opportunities for additional service. 

In the same forward-looking spirit that has always been characteristic 
of Chubb & Son Companies, we are carrying on the tradition of 
service and enterprise that has been responsible for our continued 


growth and our ability to serve the Leaders of American Industry. 


. CHUBB & SON, 
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NORTH DANOTA 


SOUTH DANOTA 





REGION 4 


The seven states in the West North Central region reflected the 
nation-wide gain in premium volume with the area's life premiums 
rising from $588,334,000 in 1953 to $625,510,000 in 1954. Property 
premiums were at $1,098,089,000 in 1954, compared with $1,038 
679,000 in the previous year. Rises were also recorded in personal 
income and population in the region. Personal income reached 
$24.012,000.000 in 1954 well above the 1953 total of $22,320 
000,000. Population was 14,385,000 in 1953 and 14,579,000 in 1954 
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Region IV 


ISSOURI dominates the sta- 
M tistics of the seven states in 
Region 4 as shown in the table 
of “State Ratios” below. In popu- 
lation, Missouri leads the group 
with 2.6 per cent of the national 
total. Missouri’s 2.3 per of 
national total for value added by 
that 


cent 


manufacturers also heads 


column for this region. 

Motor vehicle registrations in- 
dicate that in 1954 Missouri domi- 
ciled 2.4 per cent of the nation’s 
total. Comparing that with total 
auto premiums shows that Mis- 
again leads the states in 
this region with an average pre- 
mium per vehicle of $76.00. 

In life ratios and averages, Ne- 
braska takes the in the per 
capita ordinary life in-force with 
Missouri 


souri 


lead 


lowa as a close second. 


into the lead with the 
per group industrial 
life in-force. 

That 
when 
premiums into 
personal income. Nebraska’s per- 
centage for ordinary life 
leads the states, while Missouri’s 


back 
capita 


goes 
and 
Same pattern 
divide the 
the state’s 


appears 
life 
total 


we state 


paid 


percentage leads in the group and 

industrial columns. 
In the list of companies leading 
Continued on page 57 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


VALUE OF 
MFRSs 
PRODUCTS 
STATE TO 
NATIONAL 


STATE 
POPULA= 
TION TO 
NAT I ONAL 

TOTAL 


IOWA 

KANSAS 
MINNESOTA 
MISSOURI 
NFARASKA 
NORTH NAKOTA 
SOUTH DAKOTA 


166 
le3 
1e9 
206 
8 
4 
e4 


160 
28 
1e3 
203 
3 
Pas) 
el 


Companies Leading in Ordinary and 


RATIO OF PER CAPITA 
STATE 
MOTOR 

VEHICLES 

TO 

NATIONAL 

200 
le? 
20? 
264 
le) 

5 

e® 


TOTAL 
AUTO 
PREMIUMS 
PER 
VEHICLE 
1954 


576 
536 
606 
Tbe 
Sle 
406 
446 


GROUP 


268 
431 
494 
535 
289 
175 
154 


ORDINARY 


19422 
19336 
19306 
19305 
19457 
19016 
19057 


WORTH DAKOTA 
ORDINARY 


industrial Life Premiums 


STATE AND LINE LEADING COMPANIES 


1Owa 

ORDINARY 
NEW YORK LIFE INS CO 
NORTHWESTERN MUTUAL 
PRUDENTIAL INS CO OF AM 

INDUSTRIAL 
METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF Am 
JOHN HANCOCK MUTUAL 


KANSAS 
ORDINARY 

PRUDENTIAL INS CO OF AM 

NEW YORK LIFE INS CO 

METROPOLITAN LIFE INS CO 
INOUSTRIAL 

METROPOLITAN LIFE INS CO 

PRUDENTIAL INS CO OF AM 

NATIONAL LIFE ACCIDENT 


MINNESOTA 

ORDINARY 
PRUDENTIAL INS CO OF AM 
NORTHWESTERN MUTUAL 
EQUITABLE LIFE ASSUR 

INDUSTRIAL 
PRUDENTIAL INS CO OF AM 
METROPOLITAN LIFE INS CO 
JOWN HANCOCK MUTUAL 


MISSOURI 
ORO INARY 
METROPOLITAN LIFE 
PRUDENTIAL 
NEW YORK LIFE 


INS CO 
INS CO OF AM 
INS CO 
INDUSTRIAL 
METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
NATIONAL LIFE ACCIOENT 


NEBRASKA 

OROINARY 
NEW YORK LIFE INS CO 
NORTHWESTERN MUTUAL 
EQUITABLE LIFE aSSUR 

INDUSTRIAL ; 
METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
JOWN HANCOCK MUTUAL 


INDUSTRIAL 


PREM RECO 
IN STATE 


SOUTH DAKOTA 
ORDINARY 
Brll9s44o 
799350255 
792220232 
INOUSTRIAL 
395240515 
302609576 
192749177 


7Te3dl6e517 
662110823 
491550434 


298590717 
206499017 
201030676 


LINES 


FIRE 

EXTENDED COVERAGE 
TORNADOs WINOSTORM, 
SPRINKLER AND WATER 


1195479660 
694989446 
79644545) 


#6510877 
49185s063 
8709446 


EARTHQUAKE 

HAIL = GROWING CROP 
OCEAN MARINE 

INLANO MARINE 
ACCIDENT ONLY = IND 


1696370333 ACCIOENT AND HEALTH 


1799859930 


907969519 NON@=CANCELLABLE ACC 


WORKMENS COMPENSATION 
THAN AUTO = 6. 


1290550241 
707220793 
3949498)7 


LIABILITY OTHER 
AUTO LIABILITY = Be 
AUTO LIABILITY = Pe 


AUTO PHYSICAL DAMAGE 
AIRCRAFT PHYSICAL DAMAGE 
THAN AUTO = Pe De 


LIABILITY OTHER 
FIDELITY 

SURETY 

GLASS 

BURGLARY ANO THEFT 


403966910 
450989104 
303050622 


1952907438 
Le303e476 
5050833 


MISCELLANEOUS 
TOTALS 


INSURANCE 


EXPLOSION» RIOTe CivIt COMMOTION 


MOSPITAL & MEDICAL EXP ~ 
GROUP ACCIDENT AND HEALTH 


BOILER AND MACHINERY 


% OF TOTAL STATE INCOME 
PAID FOR INSURANCE 1954 


IN FORCE 


INDUSTRIAL ORDINARY GROUP INDUSTRIAL 
85 
136 


91 


2012 
2208 
2404 
246 1697 
1 2e?9 

6 2021 

- 2613 


018 
023 
#30 
3) 
219 
15 
ell 


019 
028 
«20 
51 
018 
001 
201 





198549207 
197759953 
107359209 


PROVIDENT LIFE INS CO 
WEW YORK LIFE INS CO 
WESTERN STATES LIFE INS 
444309 
245914 
49134 


PRUDENTIAL INS CO OF Am 
METROPOLITAN LIFE INS CO 
JOHN HANCOCK MUTUAL 


206300221 
2927869682 
193639423 


EQUITABLE LIFE ASSUR 
NEW YORK LIFE INS CO 
NATL LIFE OF AMERICA 


379656 
269130 
199511 


METROPOLITAN LIFE INS CO 
PRUDENTIAL INS CO OF AM 
ATLAS LIFE 


Total Premiums for Non-Life Lines 


Written in Region 


Add 000 to premiums. 


PREMIUM: % TO 
WRITTEN REGIONAL 
IN REGION TOTAL 


% OF 
NATIONAL 
LINE 


14646709 
690116 
i29170 
$39 

33 

60 
270154 
24568 
26131 
90326 
44019 
LL9—9447 
786075 
4708 
76s110 
37,968 
1300155 
690931 Oe 
1970570 lee} 
29526 ae? 
1001686 +? 
65437 4 
1206186 lee 
20337 ee 
74269 +? 
4,786 
64903 
10098.0869 


L305 
O04 1365 
lel 45e8 

505 


303 


Be} 


CYCLONEs 
OAMAGE 


HAIL 
*e 
*e 
9? 
4266 
a? 1e6 
206 Be? 
4 726 
40 669 
1009 865 
6.9 668 
Ph) 
Pel 
365 
lle? 


ONLY 20% 


Iv IOUAL 

- INDIVIOUAL 
INDIVIO 
IOENY & HEALTH 
le 
le 

Oe 


eo 
«6 
19069 
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WHAT’S ANSWER 


TO THIS OBJECTION? 


a 


e 


| 
4 


THE AMERICAN INSURANCE CO. + BANKERS INDEMNITY INSURANCE CO. 


% 
% 


na a ie “3 


oes fy 


s 
“| spread 


my business 


around!” 


Agents attempting to sell complete accounts 
of insurance meet this objection many times. Unless 
they have the right answer .. . and the right 


plan . . . they lose the sale! 


American Agents successfully counter this objection and win sales 
with The American Family Protection Plan... a Plan that takes responsibility 
for all of a client’s insurance and produces 


additional income for the agent. 


Once the prospect sees for himself the dangerous “holes” in 

pros] 
piecemeal coverage—once he sees that “spreading business around” means 
spreading responsibility for his protection . . . objections become so many 


stepping stones to the sale. 


To help sell their services, American Agents tell their story with 
dramatic pictorial aids and show-how charts in The American 
Family Protection Plan booklet following a consistent campaign of 


tested sales promotion material. 


If you want free details on the business-building American Family 


Protection Plan, mail the coupon below now! 





THE AMERICAN INSURANCE CROUP Public Relations Dept. C-11 
15 Washington Street, Newark 1, N. J 


Send me free information on The American Family Protec- 
tion Plan--an aid to increased sales volume. 


3) _ === 


Newark 1, New Jersey 


Name 
Company 


Address 


City 


November 





Region IV 


Companies Leading in Written Premiums for 


STATE AND LINE 


GROUP ACCIDENT AND HEALTH 


WORKMENS COMPENSATION 


AUTO LIABILITY Be te 


AUTO PHYSICAL DAMAGE 


GROUP ACCIDENT AND HEALTH 


WORKMENS COMPENSATION 


AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


MINNESOTA 
rine 


GROUP ACCIOENT AND WEALTH 


WORKMENS COMPENSATION 


AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


mISssouR! 
Fire 


GROUP ACCIOENT AND HEALTH 


WORKMENS COMPENSATION 


STATE WRITTEN 


PAID FOR 


TOWA 

KANSAS 
MINNESOTA 
MISssoOurR! 
NEBRASKA 
NORTH DAKOTA 
SOUTH DAKOTA 


REGION TOTAL 


56 


48690605 
4155574 
$250135 
7990227 
280444) 

779797 
1010993 


246490772 


Add 000 to 
THREE LEADING COMPANIES PREMIUMS 
WRITTEN 
IN STATE 


HOMF INSURANCE CO 
1OWA MUTUAL INS CO 
PROTECTION MUTUAL 


Lell4 

10077 
INS 1016 
TRAVELERS INSURANCE CO 
EQUITABLE LIFE ASSUR SOC 
AETNA LIFE INS 


29839 
19363 
19092 


EMPLOYERS MUTUAL CASUALTY 
1OWA NATIONAL MUT INS 
EMPLOYERS MUTUAL LIAB INS 


19366 
661 
652 


1OWA FARM MUT INS 
STATE FARM MUT AUTO 
ALLIED 


29274 
15546 
19302 


INS 
MUTUAL CASUALTY 


co 


1O0WwA FARM MUT INS 
STATE FARM MUT AUTO INS 
ALLIED MUTUAL CASUALTY 


59793 
24666 
19516 


co 


HARTFORD FIRE INS 
HOME INSURANCE CO 
GRAIN DEALERS MUT 


931 

908 

Ins CO 744 

CONTINENTAL ASSURANCE 

METROPOLITAN LIFE INS 
AETNA LIFE INS 


29243 
1936 
19241 


LIBERTY MUTUAL INS CO 
HARTFORD ACCIOENT INDEMNITY 
EMPLOYERS MUTUAL LIAB INS 


965 
739 
709 


FARM BUREAU MUT INS KANS 
STATE FARM mUT AUTO INS CO 
EMPLOYERS MUTUAL CASUALTY 


19864 
19336 
607 


FARM BUREAU MUT INS KANS 
MOTORS INSURANCE CORP 
STATE FARM MUT AUTO INS CO 


3590 
20847 
20467 


HOME INSURANCE CO 
ST Paut FIRE MARINE 
HARDWARE MUTUAL INS CO 


19160 
19154 
19049 


INS 


AETNA LIFE INS 
EQUITABLE LIFE ASSUR SOC 
TRAVELERS INSURANCE CO 


35349 
29900 
29026 


EMPLOYERS MUTUAL LIAB INS 
LIBERTY MUTUAL INS CO 
TRAVELERS INDEMNITY CO 


39637 
19154 
935 


STATE FARM MUT 
MUTUAL SERVICE 
FARMERS MUTUAL 


AUTO INS 
CASUALTY 
AUTO INS 


co 
INS 


4,647 
29569 
22048 


STATE FARM muUT 
MOTORS 
MUTUAL 


AUTO INS 
INSURANCE CORP 
SERVICE CASUALTY 


4.287 
29457 
19676 


HOME INSURANCE CO 
HARTFORD FIRE INS 
CONTINENTAL INS CO 


20578 
19556 
15165 


METROPOLITAN LIFE INS 
GENERAL AMERICAN LIFE 
AETNA LIFE INS 


79057 
45434 
35745 


LIBERTY MUTUAL INS CO 
EMPLOYERS MUTUAL LIAB INS 
MICHIGAN MUTUAL LIAB CO 


20327 
10921 
12086 


State Life Premiums 
Add 000 to 


ORDINARY 


IN FORCE 
IN STATE 


307520419 
256930222 
490510897 
504214000 
109909362 

6450976 

7049781 


WRITTEN 


PREM RECD PAIO FOR 


949042 
719087 
1050157 
1409079 
$1190 
169647 
199105 


10691 


4975307 1902590637 


1329326 
2799292 
2912046 
376,356 


369535 
390711 


192639376 


all figures. 


STATE ANO LINE 


AUTO LIABILITY 


Five 


Be Ie 


AUTO PHYSICAL DAMAGE 


NEBRASKA 
FIRE 


GROUP ACCIDENT AND HEALTH 


WORKMENS 


AUTO LIABILITY 


COMPENSATION 


Be Ie 


AUTO PHYSICAL DAMAGE 


NORTH DAKOTA 
FIRE 


GROUP ACCIDENT AND 


WORKMEN 


AUTO LIABILITY 


HEALTH 


COMPENSATION 


Be Ie 


AUTO PHYSICAL DAMAGE 


SOUTH DAKOTA 
FIRE 


GROUP ACCIDENT 


WORK MENS 


AUTO LIABILITY 


AND HEALTH 


COMPENSATION 


Be Ie 


AUTO PHYSICAL DAMAGE 


Non-Life Lines 


PREMIUMS 
WRITTEN 
IN STATE 


THREE LEADING COMPANIES 


STATE FARM MUT AUTO INS 
MF A MUTUAL INS 
ALLSTATE INSURANCE 


co 


STATE FARM MUT AUTO INS CO 
MOTORS INSURANCE CORP 
4 F & MUTUAL INS 


HARTFORD FIRE 
GRAIN DEALERS 
HOME INSURANCE 


INS 
MuUT 
co 


INS CO 


EQUITABLE LIFE A 
METROPOLITAN LIFE 
AETNA LIFE INS 


»SUR 
INS 


soc 


TRAVELFRS INSURANCE CO 
EMPLOYERS MUTUAL CASUALTY 
LIBERTY MUTUAL INS CO 


STATE FARM MUT AUTO INS CO 
STATE AUTOMOBILE INS ASSN 
FARMERS MUTUAL AUTO INS 


IOWA 


STATE FARM MUT AUTO 
MOTORS 
UNION 


Ins CO 
INSURANCE CORP 
INSURANCE CO 


HARDWARE MUTUAL 
HARTFORD FIRE 
MILBANK MUTUAL 


INS 
INS 
INS 


co 


METROPOLITAN LIFE INS 
EQUITABLE LIFE ASSUR SOC 
BANKERS LIFE CO IOWA 


EMPLOYERS MUTUAL CASUALTY 
CASUALTY RECIPROCAL EXCH 
LIBERTY MUTUAL INS CO 


NATIONAL FARMERS UNION PROP 
FARMERS MUTUAL AUTO IWS 
STATE FARM MUT AUTO INS CO 


MOTORS INSURANCE CORP 
NATIONAL FARMERS UNION PROP 
NODAK MUTUAL INS CO 


ST PAUL FIRE 
HARTFORD FIRE 
HOME 


MARINE 
INS 
INSURANCE CO 


INS 


ST PAUL MERCURY INDEMNITY 
BANKERS LIFE CO IOWA 
EQUITABLE LIFE ASSUR SOC 


WESTERN SURETY CO 
EMPLOYERS MUTUAL LIAB 
SUNSHINE MUTUAL INS 


INS 


STATE FARM MUT AUTO INS CO 
FARMERS MUTUAL AUTO INS 
SECURITY GENERAL INS CO 


STATE FARM 
FARMERS 


MOTORS 


MUT AUTO INS CO 
MUTUAL AUTO INS 
INSURANCE CORP 


and In-Force Totals 


all figures. 


GROUP 


PREM RECO 


79952 
70696 
350277 
210998 
4,348 
19153 
10012 


o8 


§99436 


IN FORCE 
IN STATE 


7084180 
666.849 
195330325 
292225939 
3959358 
1119167 
1024599 


599424467 


INDUSTRIAL 


IN FORCE 
IN STATE 


WRITTEN 


PAID FOR PREM RECO 


2259159 
274936 
2809895 
1901996818 
1119121 
29638 
29693 


69374 
99692 
100217 
365385 
3925 
78 

96 


20+701 
436741 
204466 
1955446 
120817 
325 

83 
199179260 


29346579 66+767 
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Continued from page 54 
in life premiums for these states, 
New York Life and The Pruden- 
tial shared top honors in ordinary 
premiums by each leading in two 
states. New York Life was second 
for three other states in this line 
while The “Pru” was second in 
one other. 

Volume of industrial premiums 
received in the seven states of 
Region 4 shows The “Pru” and 
Metropolitan Life sharing the lead 
with the “Met” ahead in five states 
and The “Pru” on top in the other 
two. For second place in the in- 
dustrial line, they changed places 
with The “Pru” second in five 
states and The “Met” second in 
two. 

Personal income figures fot 
each of the states are: 
Minnesota $5,148,000,000 
lowa 1,443,000,000 
Missouri 7,122,000,000 
North Daketa 753,000,000 
South Dakota 895,000,000 
Nebraska 2,234,000,000 
Kansas 3,417,000,000 

In population the state totals 
in Region 4 as of July 1, 1954, 
were: 

Minnesota 3,103,000 
lowa 2,638,000 
Missouri 1,154,000 
North Dakota 636,000 
South Dakota 667,000 
Nebraska 1,366,000 
Kansas 2,016,000 

Motor vehicle registrations for 
the region for 1954 were 
Minnesota 1,276,269 
lowa 1,127,106 
Missouri 1,397,800 
North Dakota 296,664 
South Dakota 309,767 
Nebraska 630,053 
Kansas 1,000,098 

Value added to products by 
manufactures in state in this re 
gion, based on 1953 totals, were 
Minnesota $1,554,405,000 
lowa 1,179,513,000 
Missouri 2,786,829,000 
North Dakota 16,765,000 
South Dakota 80,703.000 
Nebraska 101,398,000 
Kansas 1,000,724,000 

State leaders, based on the vol 
ume of written premiums a 
shown in THE SPECTATOR’S newest 
table “Companies Leading in Five 
Non-Life Lines,” indicate several 

Continued on page 58 
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Tap the multi-billion dollar 


= CONSTRUCTION 
Fam» MARKET 


with these new, 


an 


Me* specialized facilities 


Now, through one specialized department, Continental offers 
you a new kind of sales and underwriting cooperation in 
developing business from the multi-billion dollar construction 
industry. 


Fire, E.C., Surety, Auto, Comp., PL & PD, Contractor's 
Equipment, Blanket Contractual, Blasting, Underground 
Damage all the coverages any contractor needs, wants or 
has any business to have... you and your client benefit by... 


% consideration of any risk on *% faster quotes 
an overall basis rather than ‘ 
the single line offered *% more effective service 


retrospective rating formulas personal assistance in the 
offering uncommon flexibility field 


effective, available engineer- * plus other business building 
ing service advantages 


Now, today, find out how Continental’s Contractor’s Division 


can help you build a bigger volume, bigger profits in 
this important field. For complete details write Dept. 320 


Ask for a copy of Continental's 36-page 
book, “Growth Through Leadership’, and 
open up a whole new range of sales 


possibilities in oll lines 


CASUALTY COMPANY 
310 5S. MICHIGAN AVE. + CHICAGO 4, ILL. 


ASSOCIATED COMPANIES 
Continental Assurance Company « Transportation Insurance Company 
United States Life Insurance Company 


‘America's Department Store of Insurance’ 





Region IV 


STATE 


IOWA 

KANSAS 
MINNESOTA 
MISSOURI 
NEBRASKA 
NORTH DAKOTA 
SOUTH DAKOTA 


REGION TOTALS 


UsSee Dele 6 


STATE 


1Owa 


CANADA 


State Premiums and Losses for 16 Non-Life Lines 


Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding. 


AUTO LIABILITY Be 


LOSSES 

PAID 
99092 
69201 

169897 

200472 
39969 
159357 
19558 


PREMIUMS 

WRITTEN 
209022 
145927 
339204 
435433 
1049739 
39622 
49205 


1309155 599549 


198106706 8339846 


FIRE 


PREMIUMS 
WRITTEN 


255768 


LOSSES 
PAID 


RATIO 


RATIO 


le AUTO LIABILITY Pe De AUTO 


% PREMIUMS 
WRITTEN 


13631 
84799 
169034 
209756 
69503 
1742 
29263 


LOSSES % 
PAIO RATIO 


69361 46 
39655 4? 
61698 43 
99249 45 
29973 46 

875 50 
12003 44 


PREMIUMS 

WRITTEN 
300111 
26,865 
279410 
429476 
149981 
69464 
79239 


45 
42 
51 
47 
37 
37 
37 
46 699931 44 


319037 1579570 


46 8774342 3875596 106579132 


EXTENDED COVERAGE 


% PREMIUMS 
WRITTEN 


LOSSES % 
PAID RATIO 


PREMIUMS 
WRITTEN 


TORNADO WIND HAIL 


PHYSICAL DAMAGE SURETY 


LOSSES % 
PAID RATIO 
139363 44 
129641 as 
129672 46 
1894461 43 
65432 43 
39130 48 
39699 51 


PREMIUMS 
WRITTEN 
29104 
292773 
29659 
39069 
19587 75 
508 29 

614 + 


LOSSES 
PAID 


247 
379 
521 
343 


709380 45 129618 19602 


7369417 woe 1469227 285556 


ETCe HAIL GROWING 


LOSSES % 
PAID RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


CROPS 


996386 
70235 
129366 
165148 
44473 
39472 
199468 


KANSAS 
MINNESOTA 
“ISSOURT 
NEBRASKA 
NORTH DAKOTA 
SOUTH DAKOTA 


209634 
309614 
4645066 
129713 
6,850 
65042 
REGION TOTALS 


146,709 579763 


UsSes DeCe G&G CANADA 148204767 7795304 


37 
35 
40 
39 
35 
51 
32 


39 


43 


10+089 
179221 
129606 
169915 
69768 
29325 
39190 


699118 


5109545 


69058 
79138 
79027 
6509 
39271 
3+053 
39331 


365390 


3266919 


49086 
791 
5055 
495 
365 
540 
635 


129170 


269574 


19189 
591 
39264 
129 
196 
19284 
656 


79312 


159415 


29 
75 
65 
26 
54 
238 
79 


60 


58 


8456 
50230 
49321 

742 
39223 
29852 
29327 


279154 


634905 


3,898 
29366 
29268 

308 
19759 
29291 

959 


139852 


465187 


HOSPITAL AND MED EXP IND=GROUP ACC AND HEALTH WORKMENS COMPENSATION LIAB OTHER THAN AUTO B 


STATE 


1OWA 
MANSAS 
MINNESOTA 
MIssouRT 
NEBRASKA 
NORTH DAKOTA 
SOUTH DAKOTA 


REGION TOTALS 


UeSer 


STATE 


1Owa 

KANSAS 
MINNESOTA 
MISSOURI 
NEBRASKA 
NORTH DAKOTA 
SOUTH DAKOTA 


REGION TOTALS 


UeSer 


DeCe & CANADA 


DeCe & CANADA 


PREMIUMS 
WRITTEN 


299169 
199146 
159132 
359223 
109398 

65189 

4186 


LOSSES 
PAIO 


209679 
135526 
85303 
25502 
69022 
49470 
2+690 


1199447 819045 


194119202 190479481 


OCEAN MARINE 


PREMIUMS 
WRITTEN 


200 
69 
420 
1s741 661 
122 26 
5 3 

6 


LOSSES 
PAID 


47 


35 
99 


2.568 674 


164,905 995697 


companies topping lines in more 


than one state. 


The Home heads 


the list for the fire line in three 


of the seven 


states, 


while Hart- 


ford Fire leads that line in two 


states. 


health, only 


In group accident 
Metropolitan 


and 
Life, 


RATIO 


4 PREMIUMS 
RATIO WRITTEN 


71 149494 
7 126915 
55 259385 
72 339127 
58 7944? 
70 19809 
64 298699 


LOSSES % 
PAID RATIO 


119312 78 
109007 77 
200417 80 
25.088 76 
5,474 74 
19460 61 
20121 73 


PREMIUMS 
WRITTEN 


90912 
119349 
219522 
2659863 

65516 


10825 


66 989075 759881 77 789110 


76 19441988B 190724429 74 191949363 


INLAND MARINE 


% PREMIUMS 
WRITTEN 


30926 
39715 
59866 
95994 
299860 

818 

829 


LOSSES % 
PAIO RATIO 


19422 36 
1801 46 
29458 42 
49531 45 
19273 43 

289 35 

272 33 


PREMIUMS 
WRITTEN 


10879 
10155 
19807 
30052 
843 
245 
342 


24 
51 
24 
38 
21 


269131 129049 43 99326 


3229075 1555869 1239094 


ahead in two states, leads more 
than one of the region’s units. 
Two leaders indicated in 
workmen’s compensation with Em- 
ployers Mutual Casualty and Lib- 
erty Mutual each ahead in two 


Only one company, State 


are 


states. 


ACCIDENT ONLY 


LOSSES % 
PAID RATIO 


55136 52 
59923 52 
119569 54 
139532 50 149624 
39168 49 29851 
2 956 

943 52 19040 


PREMIUMS 
WRITTEN 
59299 


39656 
95360 


LOSSES 
PAID 


19298 
818 
29788 
42031 
498 
168 
184 
409277 52 


37,988 99608 


6069002 51 5054101 1579321 


INDIVe ACC AND HEALTH 


LOSSES % 
PAID RATIO 


850 45 

3867 34 

670 37 
19148 38 

340 

66 

128 


PREMIUMS 
WRITTEN 


99252 
59432 
64543 
119212 
8640 
10250 
10686 


LOSSES 
PAID 


44239 
29110 
29976 
4,559 
59469 

557 

762 


3614 44,019 209676 


459027 4954309 2486 +026 


Farm Mutual Auto, topped the 
auto liability (B.I.) line in more 
than one state in this region. The 
same company was the only mul- 
tiple leader in the auto physical 
damage line with top honors in 
four states. 
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You love them... 
protect them ! 


Great-West Lire 


ASSVGANCE COMPANY 












































STATE WORKMEN'S INSURANCE FUND 
OF PENNSYLVANIA 


19 SOUTH SECOND STREET ©* HARRISBURG, PENNSYLVANIA 


Financial Statement as of December 31, 1954 


ASSETS LIABILITIES 
Legal Reserve for: 
Unearned Premium . $ 645,496.06 
Compensation Claims 6,161,712.07 
Fstimated Expense 
Seocks . 50,000.00 Investigation of Claims 368,085.60 
— Deposit Premiums 472,360.48 
Mortgages (Regular) . 59,921.29 Credits to Policyholders 312,564.60 
Replacement Checks 4,153.16 
Mortgages (F.H.A.) 368,642.99 Re-Insurance Payable 12,270.30 
Meadville Housing Corp 748.80 


Cash in Banks ‘ $ 106,958.37 


Bonds (Amortized Value) 13,444,791.76 


Premiums Outstanding 


(90 davs old less 107.012.34 Voluntary Reserves 
nee ae Se Fens) Catastrophe 1,000,000 ,00 
Accrued Interest . 5 Contingency 1,000,000.00 
Surplus 4,252,858.18 


TOTAL ADMITTED ASSETS $14,230,249.25 TOTAL LIABILITIES $14,230,249.25 


STATE WORKMEN'S INSURANCE BOARD 
TOTAL DIVIDENDS PAID $14,620,354.10 
TOTAL LOSSES PAID $89,505 ,543.20 
TOTAL PREMIUMS WRITTEN $136,774,336.25 


DIVIDENDS PAID TO POLICYHOLDERS , NON - ASSESSABLE 
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Here is a picture of the new 
Petersburg, Virginia branch 
office of The Life of Virginia. 
It is a pleasing example of the 
rapid development of the 


Company’s field activities. 


In the months the 


Company has established 12 new 


past 15 


branch offices in 9 different 


New Neighbor 


; ee Ss oo communities 


states. During that same period 


it has opened 26 new branch 


office buildings designed espe- 
cially for and occupied solely by 
of The Life 


representatives 


of Virginia. 


The Company now operates in 


24 states and the District 


of Columbia. 


‘TELE LIES —wruranee Company 
OF VIRGINIA 


Richmond 


Established 1871 
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REGION 5 


The nine units—eight states and a district—for the South Atlantic 
region came closer to the billion mark in life premiums last year 
The 1954 total for the region was $970,908,000, compared with 
$911,691,000 in 1953. Property premiums in the area also rose 
from $1,221,106,000 in 1953 to $1.299,760,000 in 1954. The rise in 
population was slight—from 22,550,000 in 1953 to 23,035,000 in 
1954—but personal income for the region marked up a healthy 
gain reaching $32,746,000,000, compared to $30,415,000,000 in 1953 


November 1955 





Region V 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


STATE VALUE OF RATIO OF TOTAL PER CAPITA INSURANCE IN FORCE % OF TOTAL STATE INCOME 
POPULA- MFRS. STATE AUTO PAID FOR INSURANCE 1954 
TION TO PRODUCTS MOTOR PREMIUMS 
NATIONAL STATE TO VEHICLES PER 

TOTAL NATIONAL TO VEHICLE 

NATIONAL 1954 ORDINARY GROUP INDUSTRIAL ORDINARY GROUP INDUSTRIAL 


OFL AWARE o? ; 0? 756 19731 19054 387 2010 034 «6! 
DIST OF COLUMBIA 25 +3 976 19636 19616 327 1081 053 o51 
FLORIDA 202 204 566 974 321 34? 1089 021 094 
GEORGIA 264 200 576 A37 420 418 1082 033 1026 
MARYLAND 106 165 Tbe 19324 485 36) 1086 02? 269 
NORTH CAROLINA 206 202 596 799 342 269 1676 027 288 
SOUTH CAROLINA le4 le? Sle 630 302 506 1054 020 1066 
VIRGINIA 20? 220 656 975 382 306 1+70 024 281 
WEST VIRGINIA le? 09 656 77) 505 194 1066 40 52 





STATE ANO LINE LEADING COMPANIES PREM RECO 


IN STATE 
Companies Leading in Ordinary MARYLAND 
ORDINARY 
METROPOLITAN LIFE INS CO i 2 
and Industrial Life Premiums PRUDENTIAL INS CO OF AM 100517+636 


EQUITABLE LIFE AsSsUR 496159944 
INDUSTRIAL ‘ sae 


METROPOLITAN LIFE INS CO 906845114 
PRUDENTIAL INS CO OF AM 398149820 


T ft 6 r) Ss PREM RECO 
STATE AND LINE LEADING COMPANIE MOME BENEFICIAL LIFE 391659417 


IN STATE 


DELAWARE NORTH CAROLINA 

ORDINARY ORDINARY 
PRUDENTIAL INS CO OF AM 205209720 JEFFERSON STANDARD LIFE 998545812 
TRAVELERS INS CO 290329650 METROPOLITAN LIFE INS CO 694009158 
METROPOLITAN LIFE INS CO 197679436 SECURITY LIFE TRUST 590545135 

INDUSTRIAL INDUSTRIAL 
METROPOLITAN LIFE INS CO 1924869254 HOME SECURITY LIFE INS 598745346 
PRUDENTIAL INS CO OF AM 9985999 PILOT LIFE INS CO 5986249268 
HOME BENEFICIAL LIFE 6260162 METROPOLITAN LIFE INS CO 495420113 


DIST OF COLUMBIA SOUTH CAROLINA 
ORDINARY ORDINARY 
METROPOLITAN LIFE INS CO 393615887 METROPOLITAN LIFE INS CO 392329362 
PRUDENTIAL INS CO OF AM 299269873 NEW YORK LIFE INS CO 39203009 
NEW YORK LIFE INS CO 247998860 LIBERTY LIFE 295499935 
INDUSTRIAL INDUSTRIAL 
METROPOLITAN LIFE INS CO 293300466 LIBERTY LIFE 991229268 
HOME BENEFICIAL LIFE 192399393 LIFE INSURANCE CO 59071+584 
PRUDENTIAL INS CO OF AM 7839890 CAROLINA LIFE INS C 392039517 


FLORIDA VIRGINIA 
ORDINARY ORDINARY 
PRUDENTIAL INS CO OF AM 1293499341 oo tg pe LIFE INS CO 993349929 
METROPOLITAN LIFE INS CO 1093779596 RUDENTIAL INS co OF AM 599969025 
GULF LIFE INS CO 6959452846 EQUITABLE LIFE ASSUR $92649705 
INDUSTRIAL INDUSTRIAL 
INDEP LIFE Acc 995010318 HOME BENEFICIAL LIFE 894109267 
GULF LIFE INS CO 767020411 METROPOLITAN LIFE INS CO 600319545 
LIFE INSURANCE CO 692099553 PEOPLES LIFE INS CO 592269936 


WEST VIRGINIA 
ORDINARY 
METROPOLITAN LIFE INS CO 792079097 METROPOLITAN LIFE INS CO 3975294356 
NEW YORK LIFE INS CO 590549953 PRUDENTIAL INS CO OF AM 396990435 


PRUDENTIAL INS CO OF Am 495339965 NORTHWESTERN MUTUAL 392719933 
INDUSTRIAL 


LIFE INSURANCE CO 691059962 PEOPLES LIFE INS CO 299829601 
INDEP LIFE Ace 602860952 METROPOLITAN LIFE INS CO 298279257 


METROPOLITAN LIFE INS CO $ 94329190 EQUITABLE LIFE INS CO 199900818 


GEORGIA 
ORDINARY 


INDUSTRIAL 


State Life Premiums and In-Force Totals 
Add 000 to all figures. 


ORDINARY GROUP INDUSTRIAL 


STATE WRITTEN IN FORCE WRITTEN IN FORCE WRITTEN IN FORCE 
PAIO FOR PREM RECO IN STATE PaID FOR PREM RECO IN STATE PAID FOR PREM RECD IN STATE 


DELAWARE 1000738 160512 635244 719842 20964 3865874 2091686 59397 1414962 
OIST OF COLUMBIA 1464204 340089 194089486 7609307 109070 193919403 719291 92640 2819715 
FLORIDA 717780 1009555 394300986 4230407 119245 191295599 7459726 500019 192049611 
GEORGIA 566+2186 600999 300658036 4925135 140921 106625222 7429986 569147 195269651 
MARYLAND 5120152 930706 394445296 2629260 160996 192625087 1779532 345990 9409606 
NORTH CAROLINA 64246343 865494 393945629 3065516 130351 194539663 2989448 44,058 191419996 
SOUTH CAROLINA 2750121 370092 194100296 1619166 45799 6756233 5469170 409147 191319795 
VIRGINIA 556.008 69,7786 39496+66) 4065045 1208603 153699913 2929797 425797 19097+318 
WEST VIRGINIA 1919282 409699 195000691 1649182 99927 9835332 569257 129691 3769935 


REGION TOTAL 397299646 5639924 2157689329 39089,682 910098 1063345326 299519375 2959686 758455589 
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Region V 


wroeze CAROLINA and Dis- ; wm. the 


trict of Columbia share the 


statistical lead among the nine ag 
units in Region 5. In population — OW 
North Carolina leads the region . 


with 2.6 per cent of the national +———-{ 
total. That state also heads the : 
regional list in the value of its 
manufactured products with 1.9 





per cent of the national total, ac- 
cording to the “State Ratios” table 
on page 62. 

In the category of motor vehi- 
cles registered, Florida tops the Oh dear, a girl never knows, does she? I mean, 
region with 2.4 per cent of the 
nation’s registrations, but District 
of Columbia moves ahead with the 


she thinks she's working hard and doing just 
right and watching out for her boss' interests 


highest average of total premiums and and then it happens. Today Mr. L 


on each motor vehicle. — ” 
scolded me For Pete's sake, Ellen, anyone'd 


Personal income totals for the think we had only one company in this office 
units in Region 5 show these 
amounts for 1954: "To the PLM the PLM the PLM.' May I 
Delaware $ 880,000,000 remind you, young lady" . I couldn't help 
Maryland 5,045,000,000 
Dist. of Col. 1,885,000,000 
Virginia 5,269,000,000 good companies, but honestly, Mr. L, PLM is so 
West Virginia 2,452,000,000 accommodating and 
North Carolina 5,028,000,000 

South Carolina 2,414,000,000 self you're always talking capacity. Last week 
Georgia 4,460,000,000 we sent them the big Walker plant and today the 
Fiorida 5,313,000,000 


but interrupt him. "Oh, I know we've got other 


o flexible. You know your- 


policy on Mrs. Johnson's home. 'No risk too 

ropesstion figures for Ge Gis- large and none too small,' they say and they 
trict and states in this region, as 
of July 1. 1954. were: seem to mean it. Shall lI. ~ "RO, 168 21 
Delaware 367,000 ride, Ellen. I like PLM myself, but, er 
Maryland 2,602,000 
Dist. of Col. 861,000 
Virginia 3,588,000 felt better. ‘Night, Diary 
West Virginia 1,947,000 
North Carolina 1,250,000 
South Carolina 2,238,000 
Georgia 3,660,000 
Florida 3,524,000 HOW ABOUT YOU, MR. AGENT? 

Motor vehicle registrations for Would you like a company in your office with PLM’s 
this region at the end of 1954 
showed: 


remember now!" And then he smiled and then I 








modern ideas of service to agent and assured .. , 


with PLM’s flexibility and capacity . . . with PLM’s 
Delaware 130,708 


Maryland 851.050 claim- and dividend-payment record . . . with PLM’s 

Dist. of Col. 190,380 strength and underwriting experience? If so, why not 

Virginia 1,137,392 get in touch with us? 

West Virginia 506,100 

North Carolina 1,276,761 

South Carolina 674,504 P . — 

mind Pte ennsylvania Lumbermens ‘\ 

Floride 4100 Mutual Insurance Company \ 
In the category of value added - ; P \ 


to products by manufacturers, 
Continued on page 64 Writing FIRE and ALLIED LINES “in the Birthplace of A ierican Mutual insurance’’ 


erenet a8 tee Gee 


Market Street National Bank Bldg., Philadelphia 7, Pe \ PLM 
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Region V Continued from page 63 
totals for the region’s units, based 
on 1953 figures, were: 
Delaware $ 378,975,000 
Total Premiums for Non-Life Lines Maryland 1,854,582,000 


i Dist. of Col. 150,678,000 
Written in Region Virginia 1,629,938,000 


West Virginia 1,105,374,000 
North Carolina 2,274,019,000 
ReRiwa aia ~~ South ¢ arolina 1,056,243,000 
WRITTEN REGIONAL NATIONAL Georgia 1,545,467,000 
{NE Gee 

in REGION = FOTAL =r Florida 690,920,000 
In THE SPECTATOR’S newest 

rire 195657¢ i “un ‘ . 
eeehenee covenaat 535999 table Companies Leading in 
TORNADOs WINDSTORM, CYCLONES HAIL peeee Five Non-Life Lines”’—The Home 


SPRINKLER AND WATER DAMAGE 630 
EXPLOSION» RIOTs CIVIL COMMOTION 668 leads in the fire line on premiums 
EARTHQUAKE 15 . . . . , 
HAIL = GROWING CROP ONLY 94100 written in eight of the nine units 
OCEAN MARINE 69651 3 in this regi Tr . acci 
aaa tana 260296 in this region. The group accident 
ACCIDENT ONLY = INDIVIDUAL 156719 ] , ™ P ’ “ - 

( e >» SC ' ( > 
Se SRY oo Dar eee a 44d 44 | an 1 health line shows Provident 
HOSPITAL & MEDICAL EXP = INDIVID Lhl9426 3 Life and Accident leading in three 
GROUP ACCIDENT AND HEALTH 1569041 ic mn . 
NMON=CANCELLABLE ACCIOENT & HEALTH 159998 led states; the Travelers in two. 
WORKMENS COMPENSATION 9434458 ‘ 
wee ge 50,573 : Liberty Mutual takes top place 


Add 000 to all figures 


cok Bare avg (each sll 4 eet yy ys in workmen’s compensation in 
AUTO LIABILITY = Pe Oe Yle2is 


AUTO PHYSICAL DAMAGE 2069578 i seven of the nine units. Farm Bu- 
AIRCRAFT PRYSICAL OAMAGE 24541 2 

LIABILITY OTHER THAN AUTO = Py Do 109295 C reau Mutual Auto (now named 
FIDELITY 199262 ] I l To¢i oo P “4, sna = 
SURETY 179226 \ Nationwide) and State Farm Mu 
et 99830 : tual tied for top honors in the 
BURGLARY AMD THEFT 99748 9627 ; ‘ 3 Att : 
SOILER AND MACHINERY 99604 region’s auto liability (B.I.) since 
MISCELLANEOUS 5,507 ’ ae 
TOTALS 192999760 1 each company leads in written 


premiums in four of the units. 


L 


SAFETY BELTS... 


Congratulations to the automo- 


SS 


O6000 4. 000000000 0000000066000 000006 


: SERVING 
th 


¢C 
SOUTH 


Life Insurance Company of Georgia 
maintains an agency force of over 3,000 
full-time fieldmen. This experienced 
field force operates from 127 district 
offices in 11 states—serving the South 
with life insurance sales and service to 
policyholders. 


ZA ? 
BMW Pasurance Company-~ 
S EDR 
THEUHEE VRE Woutw  . Bince ites 7 


QQ MME 


bile manufacturers who have made 


KK 
WN 


NN 


safety belts available in the 1956 


\ 


models, and for the other new 


\\\ 


WN 
WN 


safety features that have been in- 


SS 


troduced, 


SS 


DWC 


But we hope you never have 


AD’pEDC—DC.CCCEK 


cause to find out how good they 


WH 


WVQ@qu 


really are! 


SOS 


KG 


PVA 


Mie) NATIONAL LIFE 
AND ACCIDENT 


INSURANCE COMPANY 


HOME OFFICE NAGHVILLE, TENNESSEE 


t 
ran 





WS 


MORE THAN A BILLION DOLLARS OF LIFE INSURANCE IN FORCE 
* 
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Companies Leading in Written Premiums 


For Five Non-Life Lines 
Add 000 to premiums 


THREE EADING COMPANI 


Ticut 
TITAN | 
Ife 


GENERAL 
FE 


INNE 


ME TR2OPOL IN 


IN 


IN 

CASUALTY 

TATES FIDL 

FARM BF 
TATE 
NITEO 


2—FAU MUT 
FARM MUTT 
STATE 


AUTO IN 
AUTO INS 
FIOL 


MOTOR IN re 
RM BUREA 


avIce FIRE IN 


URANCE ¢ 


ca MutT 


JMBERMENS 
AM IN INSURANCE CO 
Ar TNA jRANCE CO 
GROUP ACCIDENT AND HEA 
PROVIDENT |t 
PILOT A: 


TARLF 


1FE 
IN 
LIFE 


ASSUR 


WORKMEN COMPENSATION 
IRERTY MUTUAL 
AMERICAN MUTUAL 


TRAVELERS INSURANCE 


INS CO 
co 
1ABILITY 
FaRM BUREAU MUT AUTO 
ALLSTATE INSURANCE 
AE TNA CASUALTY SURETY 


IN 


PHYSICAL DAMAGE 
MOTOR INSURANCE CORP 
FARM BUREAU MUT AUTO 
AMERICAN SECURITY INS 


IN 
CAROL INA 
HOME INSURANCE CO 


ROSTON MANUFACTURERS 
PENNSYLVANIA L 


My 
MAF RMEN 
GROUP ACCIDENT ANCL 
PROVIDENT 
EQUITABLE 
AP TNA Ife 


LIFE 
LiFe 


th 


assur 0 


WORKMENS COMPENSATION 
1BERTY 
eMPLO 


AMERICAN 


MUTUAL 
MUTUA 


MUTUAL 


INS CC 
vER 
LIABILI 
AUTO LIABILITY 

TATE FARM MUT AUTO 
7LENS FALLS INDEMNITY 
FAQmM BUREAU MUT AUTO IN 


' 
IN 


AUTO PHYSICAL OAMAGE 
MOTORS 
QUTHEA 
AL VERT 


INSURANCE 
TERN FIRE 
FIRE INS 


core 
IN 
co 
VIRGINIA 
FI@¢ 

HOME 
PENN 
HARE 


INSURANCE CO 
YL VANIA LUMBERMEN 


MUTUAL co 


ye IN ) 
GROUP ACCIDENT Ar 
AETNA LIFE INS 
METROPOLITAN 1 
FQUITABLE LIFE 


IFE 
A 


IN 
sur 
WOREMENS COMPED 

IBERTY MUTUAL IP 
INSURANCE 
CASUALTY 


TRAVELERS 
AE TNA 
TATE 
TRAVELER 
FAQM BUREA 


FARM MUT AUTO 
INDEMNITY 
MUT AUTO 


4SURANCE 
AU 
FIRE IP 


am mutT 


est v 
Fie@e 


* IRGINIA 
met 
wr 


2fAT 


JRANCE 
NTAL IN 
AMERICAN 
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AUTO INS 


ACCIDENT IN 


HOMF INSURANCE CO 
INSURANCE CO OF NA 
NITED STATES FIDt Guar 
sROUP acc! 
FQUITABLE LIFE ASSUR 
METROPOLITAN LIFE INS 
PRUDENTIAL INSURANCE 


1eeery 
NITEO 


MUTUAL 


AE TNA 


FAQmM PURFAY 
INCOLN 


Tare 


ASI 
FaRQM 
ME INSURANCE 
NSURAN 
REAU Mm 


MOTOR 


FaRw A 


hn 


HOME 
FIREMENS INS 
TRAVELER 


INSURANCE 

UR ANCE 
FIRE IN 
METROPOLITAN | 
NA LIFE IN 
VELERS INSURAN 


IF E 
aeT 


TRA 


raeRrry 
Agel 


MUTUAL 
CASUALTY 
TATES 


IN 
4A 
Fl 


L_GAMAT 
ERNMEN 
IED 


CASI 
EMPLOYE 


AMERICAN Mi 


LIABILITY 


IN 


For 


RANCE 
FiRe 


FIRE 


IN 
5 2 RICAN 
AVELER INSUMAP 
2OPOLITAN LIFE 


, £€te 


ACCIDENT 


LIAB IN 


INS 


MENS 


RANCE 
MUTUAL 


IN co ‘ 


IN 
RAL AMER 
VFLER 
PROVIDENT | 
Att Fe 


INSURANCE CO 
1fF Acc Ivf 
iA | InN 
WORPMEN 
1RERTY 
TRAVELF 
AMERICAN 


MUTUAL IN 
INSURANCE 
MUTUAL LIABIL 


TA 
wae 
Int 


Te 
TF 


FARM mur 
or Acc 
TATE 


aut 
IDENT 


rec fl 


MOTORS INSURANCE 
STATE FARM MUTT AUT 
AMERICAN SECURITY 
Another that led 
line in eight of the nine units is 
Motors the 
auto physical damage line 
The life 
show Delaware taking the top spot 
with the t figure 


company one 


Insurance Corp. in 


ratios and averages 


region’s large 


for per capita ordinary life in 
District of Columbia takes 
the lead again for the highest per 
capita group in-force. South Caro 


force 


lina attains top spot for the larg 


est amount of per capita indus 


trial in-force 





State Premiums and Losses for 16 Non-Life Lines 


Add 000 to Premiums and Losses. State totals may not add up to regional figure due to rounding 


AUTO LIABILITY Be 


AUTO LIABILITY SURETY 


AUTO PHYSICAL DAMAGE 


PREMIUMS 
WRITTEN 


39539 

79423 
2769866 
199252 
250701 
245665 
119523 
2749718 
119230 


LOSSES 
PAID 


19025 
39757 
139999 
65372 
119128 
99284 
59279 
119878 
59762 


PREMIUMS 
WRITTEN 


19892 
39738 
159294 
129280 
149849 
159139 
69236 
159268 
65515 


LOSSES 
PAIC 
884 
19638 
69793 
50157 
649240 
55609 
29820 
469787 
39791 


PREMIUMS 

WRITTEN 
49416 
79266 
369363 
339075 
249513 
359370 
169918 
339436 
159217 


PREMIUMS 

WRITTEN 
453 
16246 
359889 
29774 
29690 
19823 
19041 
29518 


7A9 


LOSSES 
PAIO 


LOSSES % 
PAID RAT 
18799 
29612 
139334 

139563 

100171 
145886 
79335 

139391 
79179 


10 10 
DEL AWARE 

DIST OF COLUMBIA 
FLORIDA 

GEORGIA 

MARYLAND 

NORTH CAROLINA 
SOUTH CAROLINA 
VIRGINIA 

WEST VIRGINIA 


4) 
36 
37 
41 
4) 
42 
43 
40 
47 


43 

87 
669 
968 
379 
801 
343 
878 
151 


PEGION TOTALS 1549921 694983 91971 389725 2069578 A49274 4) 179228 49323 


UseSes DeCe &G CANADA 1498104706 834,846 87749342 3874598 446 166579132 73469417 4s 148427277 284556 


FIRE EXTENDED COVERAGE TORNADO WIND HAIL ETCe GROWING CROPS 


STATE PREMIUMS 


WRITTEN 


LOSSES 
PAID 


% 
RATIO 


PREMIUMS 
WRITTEN 


% 
RATIO 


LOSSES 
PAIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


% 
RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 
DELAWARE 
DIST OF 
FLORIDA 
GEORGIA 
MARYLAND 
NORTH CAROLINA 
SOUTH CAROLINA 

VIRGINIA 
WEST VIRGINIA 


49263 
46791 
304474 
295760 159622 
2785273 119592 
329303 179493 
169704 89220 
319773 129638 
179205 65546 


10704 
19735 
1192743 


40 
46 
37 
52 
4} 
54 
49 
40 


19182 
19173 
229436 
6680 
6955? 
49936 
39600 
50121 
29256 


498786 413 6 
790 67 2 
440 2 20101 

20969 44 107 

99235 51 

14955 985 

19924 57 24 43 

698650 49 161 23? 

19579 41 6 16 


19 319 5 1 
75 47 
36 2 
99 93 
119 233 
19706 173 


COLUMBIA 33 
44 
502 
12 
79168 
393 


19083 


295 
63 


70 


REGION TOTALS 1959570 A6—9h17 530939 449220 39422 20173 63 99100 90261 


UeSee Dele & CANADA 164709767 7799304 5100545 3269919 269574 159415 58 634905 489187 


HOSPITAL AND MED EXP INO=GROUP ACC AND HEALTH WORKMENS COMPENSATION LIAB OTHER THAN AUTO B I 


STATE PREMIUMS 


WRITTEN 


LOSSES 
PAID 


* 
RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


% 
RATIO 


PREMIUMS 
WRITTEN 


PREMIUMS 
WRITTEN 


% 
RATIO 


LOSSES % 
PAIO RATIO 


LOSSES 
PAID 


OFL AWARE 

OIST OF COLUMBIA 
FLORIDA 

GEORGIA 

MARYLAND 

NORTH CAROLINA 
SOUTH CAROLINA 
VIRGINIA 

WEST VIRGINIA 


589 
34230 
269392 
159195 
220271 
10508 
79004 
129167 
149064 


240 
10352 
159922 
8963) 
169676 
§,096 
30477 
$0251 
99847 


19817 
59467 
139481 
214440 
369490 
209390 
89618 
169052 
120282 


19341 
39392 
10094 
159521 
120278 
169004 
69982 
129090 
94464 


7% 
62 
75 
72 
34 
78 
61 
75 
77 


19934 
59190 
255388 
119042 
159624 
159143 
79130 
119890 
113 


891 
20427 
144955? 
54845 
89613 
79676 
49102 
69163 
29 


46 
47 
57 
53 
55 
51 
58 
52 


769 
44795 
119341 
39A43 
69133 
34802 
19569 
49643 
29673 


180 
19432 
39645 
10037 
19539 

585 

551 
19171 

§21 


23 
3A 
32 
?7 
25 
15 
35 
24 
20 


REGION TOTALS 1119424 665496 1369041 879171 64 939458 500302 384573 109615 2A 


UeSes Dele & CANADA 194119202 190475481 194414888 1460729429 191949363 6069002 505101 1579321 3 


OCEAN MARINE INLAND MARINE ACCIDENT ONLY INDIVe ACC AND HEALTH 


% 
RATIO 


STATE PREMIUMS 


WRITTEN 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


*% 
RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


> 
RATIO 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


% 
RATIO 


LOSSES 
PAID 


ney 


AWARE 
DIST OF 

FLORIDA 

GEORGIA 

MARYLAND 
NORTH CAROLINA 
SOUTH CAROLINA 
VIRGINIA 

WEST VIRGINIA 


COLUMATIA 


REGION TOTALS 


Dele 


UeSer 


66 


& CANADA 


449 
344 
29664 
706 
10091 
310 
131 
807 
335 


154 
184 
102728 
297 
628 
268 
90 
336 
146 


65651 39356 


1645905 990697 


34 
52 
46 
4? 
5A 
93 
69 
42 
44 


49 


60 


190 
16530 
69149 
41068 
39866 
3079 
19289 
39710 
10808 


260294 


3220075 


aol 
674 
29380 
10723 
10255 
29026 
751 
19307 
946 


11538 


155.569 


61 
44 
39 
42 
32 
66 
586 
35 
5? 


44 


20a 
536 
39558 
39680 
19383 
29165 
935 
29462 
725 


159719 


1232094 


67 
228 
19460 
756 
582 
840 
312 
698 
270 


50217 


455027 


25 
42 
41 
21 
42 
39 
33 
28 
37 


33 


37 


756 
4,078 
119294 
139769 
645594 
119575 
1002711 
99470 
39A86 


£92 
19333 
54646 
69521 
29365 
44431 
$718 
41044 
1782 


46 
50 
47 
36 
37 
56 
43 
ah 
45 


719637 329026 


49545309 24845026 50 


THE SPECTATOR 











CENTRAL 





























ALABAMA 


sas 


REGION 6 


Totals for the East South Central region show that life premium 
volume in these four states rose from $346,174,000 in 1953 to 
$362,677,000 in 1954. Property premiums for the orea marked a 
significant increase with $537,902,000 in 1954, well above the previ 
ous year's total of $346,800,000. Both personal income and popula 
tion for this region had only slight rises. Personal income went 
from $12.477,000,000 in 1953 to $12,824,000,000 for 1954. Popyle 
tion reached |1,682,000 in 1954 compared with 11,591,000 in 1953 
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Region VI 


HE four states in Region 6 are 
pipe to being equal in the sta- 
tistics of the “State Ratio” table 
below. Tennessee, however, does 
show a slight edge. For instance, 
in population, Tennessee tops the 
states in the region with 2.1 per 


cent of the national total. 


Also in 


value of manufactured products, 
with 
1.4 per cent of the nation’s total. 

In the registration of motor ve- 
hicles, Tennessee leads again with 
1.8 per cent of the nation’s regis- 
trations, but is only tied for the 
region’s top with Alabama in the 
total per 


Tennessee leads the region 


average 
vehicle. 


auto premium 


The ratios and averages in the 
life columns show Tennessee lead 


ing the region again in per capita 
ordinary and group in-force, but 
out to Alabama for the 
honors in per capita industrial in- 
On the percentage of the 
state’s total income paid for life 
Alabama holds the 
and industrial 
slight 
in the percentage paid for 


losing 


force. 


insurance, 
edge in 
life but 
lead 


ordinary 


Tennessee has a 


group life 


Continued on page 71 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 
Auto premiums and per capita in-force in dollars. 


FORCE % OF TOTAL STATE INCOME 


PAID FOR INSURANCE 1954 


RATIO OF TOTAL PER CAPITA INSURANCE IN 
AUTO 

PREMIUMS 
PER 

VEHICLE 


1954 
566 
496 
496 
S66 


STATE 
POPUL A= 
TION TO 
NATIONAL 

TOTAL 


VALUE OF 
MERS» STATE 
PRODUCTS MOTOR 

STATE TO VEHICLES 
NATIONAL TO 

NATIONAL 
165 
1e6 
10 
168 


GROUP 


396 
306 
191 
416 


INDUSTRIAL ORDINARY 


336 1069 
252 159 
a7 10655 
305 1068 


GROUP 


e35 
027 
623 
036 


INDUSTRIAL 
1631 
078 
e347 
085 


ORDINARY 


647 
742 
496 
786 


ALABAMA 
KENTUCKY 
MISSISSIPPI 
TENNESSEF 


le? 
1e9 
les 
201 


lel 
160 

4 
les 


State Life Premiums and In-Force Totals 
Add 000 to all figures. 


ORDINARY GROUP INDUSTRIAL 


STATE IN FORCE 


PREM RECD IN STATE 


429825 
269116 

65893 
349772 


WRITTEN 
PAIO FOR 


3590548 
3320068 
1959333 
46415619 


WRITTEN 
PAIO FOR 


4329176 
1799043 

730088 
3479548 


IN FORCE 
IN STATE 


200190146 
292218029 
190929852 
246414024 


WRITTEN 
PAID FOR 


3199470 
2099525 
1399762 
2645781 


IN FORCE 
IN STATE 


192379189 
9179764 
4219738 

193975829 


PREM RECO 


550232 
579734 
265748 
6865462 


PREM RECO 


119536 
996486 
49217 

149492 


ALABAMA 
KENTUCKY 
MISSISSIPPI 
TENNESSEE 


190468059 
7549121 
1909701 

100249195 


REGION TOTAL 193519766 2109176 799749051 9339538 399895 399744520 100319855 1129606 300179076 


State Premiums and Losses for 16 Non-Life Lines 


Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding. 


AUTO LIABILITY Be Ie AUTO LIABILITY Pe De AUTO PHYSICAL DAMAGE SURETY 


STATE PREMIUMS 


WRITTEN 


LOSSES % 
PAID RATIO 


99758 57 
79729 49 
49114 51 
10+798 46 


PREMIUMS 
WRITTEN 


65654 
9694) 
39815 
119240 


LOSSES by 
PAIO RATIO 


4:976 $7 
$9221 53 
19906 50 
59432 46 


PREMIUMS 
WRITTEN 


219984 
209154 
169360 
269146 


PREMIUMS 
WRITTEN 


LOSSES % 
PAIO RATIC 


10115 53 
— 80 
353 4 
326 15 


LOSSES % 
PAID RATIO 


99483 43 
90176 46 
79795 48 
119159 43 


29109 
19882 
19054 
29160 


170176 
159976 

8004 
224485 


ALABAMA 
KENTUCKY 
MISSISSIPPI 
TENNESSEE 


REGION TOTALS 634594 32940) $1 339651 179536 52 845645 379614 “4 79206 1714 24 


UseSes DeCe & CANADA 810.706 8335846 46 6775342 3675598 196579132 7360417 1489227 286 +556 19 


FIRE EXTENDED COVERAGE TORNADO WIND HAIL ETCe HAIL GROWING CROPS 


STATE PREMIUMS 


WRITTEN 


LOSSES % 
PAID RATIO 


8,A59 aA 
159139 60 
99276 $5 
145343 49 


PREMIUMS 
WRITTEN 


41648 
69656 
60163 
79374 


LOSSES % PREMIUMS LOSSES % PREMIUMS 
PAID RATIO WRITTEN PAID RATIO WRITTEN 


712 15 65 11 17 21 
20185 33 175 97 56 912 
36763 61 32 80 250 10 
19383 19 92 32 35 226 


LOSSES 
PAIO 


ALABAMA 
KENTUCKY 
MISSISSIPP! 
TENNESSEE 


199676 
258044 
169797 
299531 


10080 
191 


REGION TOTALS 90+001 79618 53 245643 89044 32 365 203s 6} 19170 1927! 


DeCe 6 CANADA 159709767 77949304 43 $109545 3264919 64 159415 58 634905 4645187 75 


UeSer 


Continued on page 70 
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write truck and bus It’s simple, it’s sensible, and it means EXTRA DOLLARS for 
insurance the easy Y°" with very little extra work. 

‘one call’” Markel way! All you do is establish the original contact—1T hen Markel 
underwriting specialists take over the follow-up, relieving you 
of details and leaving you free to line up more business. 
You find—Markel finishes! And, because Markel-insured truck 
and bus companies renew consistently, you sit back and reap 


the extra dollars year after year after year. 


The facts are simple — mail the coupon and get your FREE 
**How to do it” kit! 


MARKEL SERVICE, INC.F> mn nnen 
VARKEL Service, INe. 
Look for this Symbol of Safety Richmond, Va., Dept. SP-11 
on America’s Trucks and Busses Gentlemen: Yes, | am interested in selling this kind 
of coverage. Without obligation. «end me at once all 
HOME OFFICE: Richenend, Ve a on Markel Service and the 10-Point Plan 
“Eliminates The Cause To Eliininate The Accident” to roms 


Exclusive Underwriters for the | NAME 


AMERICAN FIDELITY & CASUALTY COMPANY, INC. i ADDRESS 
The largest stock company in the world { 
specializing in motor carriage coverages , CITY ZONE 
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Region VI 


Premiums and Losses—Continued from page 68 


HOSPITAL AND MEO EXP IND@GROUP ACC AND HEALTH WORKMENS COMPENSATION LIAB OTHER THAN AUTO B I 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES 4 PREMIUMS LOSSES % PREMIUMS LOSSES % 
WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO 


ALABAMA 159007 109518 70 129125 99125 75 64061 4578 57 41656 29757 59 
KENTUCKY 109437 50937 57 109672 79760 73 109105 69057 60 39512 867 25 
MISSISSIPPI 119482 79837 66 49649 39931 65 69790 39691 54 19961 619 4? 
TENNESSEE 229109 1459457 65 199204 145763 77 139265 79151 54 41694 19274 27 


REGION TOTALS 599036 365751 66 469652 355581 76 389223 219479 56 145824 59718 39 


UeSes Dole &G CANADA 164116202 1904794681 74 1644198688 190729429 191949363 6069002 51 5059101 1579321 31 


OCEAN MARINE INLAND MARINE ACCIDENT ONLY INDIVe ACC AND HEALTH INOIVe 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES 4 PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID 


AL ARAMA 435 297 68 29032 864 43 19663 866 52 69346 3187 
KENTUCKY 659 310 47 20211 634 36 19218 457 36 8503 39652 
MISSISSIPPI 287 272 94 29210 19489 67 610 214 35 69373 39268 
TENNESSEE 19104 496 45 39895 19493 38 19536 487 32 109104 49722 


REGION TOTALS 29467 19378 55 109349 49683 45 59028 29025 40 319327 145831 


UeSes DeCe & CANADA 164,905 999697 60 3220075 15559589 o 1239094 459027 37 4954309 2485026 


Companies Leading in Ordinary and 


Industrial Life Premiums 
Total Premiums for Non-Life Lines 
STATE ANO LINE LEADING COMPANIES PREM RECO 


IN STATE Written in Region 


ALABAMA 
ORDINARY Add 000 to premiums 
LIBERTY NATL LIFE INS CO 7el5l0347 
NEW YORK LIFE INS CO 493599538 
METROPOLITAN LIFE INS CC 391049483 PREMIUMS * TO % OF 
WRITTEN REGIONAL NATIONAL 
LIBERTY NATL LIFE INS € 190800041 IN REGION TOTAL LINE 
LIFE INSURANCE CO 392039249 
NATIONAL LIFE ACCIDENT 39064444) FIRE 900001 160? 609 
EXTENDED COVERAGE 44843 4e6 4e9 
KENTUCKY TORNADOs WINDSTORM, YCLONEs HAI 465 e) le 
ORDINARY SPRINKLER AND WATER DAMAGE 296 el te 
METROPOLITAN LIFE INS CO $56120822 EXPLOSIONe RIOTse CIVIL COMMOTION 31 +e 3 
PRUDENTIAL INS C OF AM 564867850 EARTHQUAKE 29 ee 
OMMONWEALTH LIFE 59085860 HAIL = GROWING CROP ONLY 10170 02 
INDUSTRIAL OCEON MARINE 20467 ‘ 
COMMONWEALTH LIFE INS 469665330 INLAND MARINE 10369 
METROPOLITAN LIFE INS CC 455850558 ACCIDENT ONLY = INOI VIDUAL 50026 
LINCOLN INCOME LIFE 392250248 ACCIDENT ANO WEALTH = INDIVIDUAL 319327 
HOSPITAL G6 MEDICAL ExP = INDI VIL 599036 
MISSISSI PP! GROUP ACCIDENT AND HEALTH 46965 
ORDINARY NON@=CANCELLABLE ACCIDENT HEALTH 49090 
LAMAR LIFE INS CO 3927020839 WORKMENS COMPENSATION 
NEW YORK LIFE IN 391546799 LIABILITY OTHER THAN AUTO = Be le 
MUTUAL LIFE INS 200489765 AUTO LIABILITY = Be Ile 
INDUSTRIAL AUTO LIABILITY = Pe Deo 
LIFE INSURANCE CO 107550652 AUTO PHYSICAL DAMAGE 
NATIONAL LIFE ACCIDENT 197529001 AIRCRAFT PHYSICAL DAMAG 
LiFe CASUALTY INS CO 6559243 LIABILITY OTHER THAN AUTO = Pe Deo 
FIDELITY 
TENNESSEF »URETY 
ORDINARY GLASS 
METROPOLITAN LIFE INS CO 692309546 BURGLARY AND THEFT 
NEW YORK LIFE INS CO 497629655 SOTLER AND MACHINERY 


EQUITABLE LIFE aSsuR 394539859 MISCELLANEOUS 
TOTALS 


INDUSTRIAL 


INDUSTRIAL 
NATIONAL LIFE ACCIDENT 595400458 
METROPOLITAN LIFE INS CO 496289719 
NATL BURTAL INS 39940977? 
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Continued from page 68 

Personal income for Region 6 
was made up of these totals for 
the year 1954: 

Kentucky $3,620,000,000 
Tennessee 1,074,000,000 
Alabama 3,274,000,000 
Mississippi 1,856,000,000 

Population figures for this re- 

gion were: 
Kentucky 2,995,000 
Tennessee 3,362,000 
Alabama 3,121,000 
Mississippi 2,204,000 

Motor vehicle registrations in 
this area as of the end of 1954 
were: 

Kentucky 939,620 
Tennessee 1,060,300 
Alabama 855,099 
Mississippi 573,850 

In the field of value added to 
products by manufacturers, totals 
for the states in this region, based 
on 1953 figures, were: 

Kentucky $1,213,002,000 
Tennessee 1,685,237,000 
Alabama 1,311,436,000 
Mississippi 157,251,000 

“Companies Leading in Five 
Non-Life Lines” — THE SPECTA 
TOR’S newest table—shows The 
Home leading in fire in three of 
the four states, based on the pre- 
miums written. Metropolitan Life 
also leads in three of the four 
states for the group accident and 
health line. 

In workmen’s compensation and 
auto liability (B.I.), no company 
tops the line in more than one 
state. But for auto physical dam- 
age, Motors Insurance Corp. has 
the largest written premium vol- 
ume in all of the four states 
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KEEP UP TO DATE... with the facilities of the Royal- 
Liverpool Insurance Group. Our 

INFORMATIVE SERIES (number two covers the “Laundry 
and Cleaning Industry”) is designed to 

HELP YOU... the agent, to meet the insured, 
talk his language, and 

MAKE SALES... SAVE SALES... 


with a company of the 


ROYAL: LIVERPOOL 


2 yp Prowramee Group , “) 
CASUALTY ® FIRE* MARINE*+ SURETY 
150 WILLIAM ST., NEW YORK 38, N. Y. 
ROYAL INSURANCE COMPANY, LTD. © THE LeRPoat 4 LOMOON & GLOBE INSURANCE COMPANY (TD. © ROYAL INDEMNITY COMPANY 
GLOBE INDEMNITY COMPANY © QUEEN INSURANCE COMPANY OF AMERICA » NEWARK INSURANCE COMPANY © SIAR INSURANCE 


COMPANY OF AMERICA © AMERICAN AND FOREIGN INSURANCE COMPANY © THE BRITISH & FOREIGN MARINE INSURANCE 
COMPANY LTD. © THAMES & MERSEY MARINE INSURANCE COMPANY, LID. » VIRGINIA FIRE & MARINE INSURANCE COMPANY 





Region VI 


Companies Leading in Written Premiums for Five Non-Life Lines 
Add 000 to premiums 


THREE LEADING COMPANIES PREMIUMS STATE ANDO L DING COMPANIES 
WRITTEN 
InN STATE 


ALABAMA FARM BUR MUT INS SERV HOME INSURANCE 
HARTFORD FIRE INS HARTFORD FIRE IN 
CONTINENTAL ING CO NITED TATE FIOt 
@0U ACCIDENT AND HEALTH CCIOENT 
METROPOLITAN LIFE INS EQUITABLE IFE ASSUR $0C 
PROVIDENT LIFE ACCIOENT INS AETNA LIFE 
FQUITABLE LIFE ASSUR SOC METROPOLITAN LIFE INS 
COMPENSATION ‘ r ‘ TION 
LONDON LANCASHIRE IND INITED TATES FIOL GUAR CC 
UNITED STATES FIOL GUAR CO AMERICAN MUTUAL LIABILITY 
EMPLOYERS INSURANCE CO MARYLAND CASUALTY CO 
LIABILITY T a 
LONDON LANCASHIRE INO INITED STATES FIC GUAR 
STATE FARM MUT AUTO INS CO STATE FARM MUT AUTO INS CO 
ALABAMA FARM BUR MUT CAS INI OUTHERN FAQM BURFAU CASUALTY 


MOTORS INSURANCE CORP MOTOR INSURANCE ore 
STATE FARM MUT AUTO INS CO ERVICE FIRE INS < 
SERVICE FIRE INS CO 5 INITED STATES FIL 


HOME INSURANCE CO ] HOME INSURANCE 
CONTINENTAL INS CC CONTINENTAL IN ) 
PIREMENS MUTUAL INS FIDELITY PHENITXK FIRE IN 


METROPOLITAN LIFE INS 1 METROPOLITAN LIFE INS 
AETNA LIFE INS l PROVIDENT LIFE ACCIDENT 
EQUITABLE LIFE a5S5uUR 50° l AETNA LIFE IN 


BITUMINOUS CASUALTY CORP LIBERTY MUTUAL INS CO 
LIBERTY MUTUAL INS CO l INITED STATES FIDL 
TRAVELERS INSURANCE CO ‘ TRAVELER INSURANCE CC 


STATE AUTOMOBILE MUT 5 l STATE FARM MUT AUTO IN 
KENTUCKY FARM BUR MUTT INS l UNITED TATES FIDt GUAR 
STATE FARM MUT AUTO INS CO TENNESSEE FARMERS MUT INS 


MOTOR INSURANCE CORP MOTORS INSURANCE CORP 
ERVICE FIRE INS CC TATE FARM MUT AUTO IN 
KENTUCKY FARM BUR MUTT IN! AMERICAN SECURITY INS 


7 ZY, 1 we 

, fr. r. 4; 

oy a 
He 


y 
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: WATIONAL CASUALTY COMPANY |%; 
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ncy— 
Move ahead with National Casualty's and build your own Dirwsity agency 
sound protection — the finest in fhe territories now avenable. 
Disability Income, Hospitalization & ppe y for full particulars—Addrern ony. 
Surgical coverages for the Individual, dent & Health Div., National Casualty 


Family, Franchise or True Group case. Detroit 26, Michigan. 


Remember—It's Easiest to Sell the Best! 
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REGION 7 


Both life and property premiums increased in the four states of the 
West South Central region. Life premiums were $508,404,000 in 
1953 and rose to $559,460,000 in 1954. Property premiums reached 
$1,062,260,000, compared with $1,007,.451,000 in 1953. Personal 
income in these states went up from $20,660,000,000 in 1953 to 
$22,048,000,000 in 1954. Population for the area showed a slight 
increase, going up from 15,342,000 in 1953 to 15,571,000 in 1954 





Region Vil 


EXAS dominates the statistics 

of the four states in Region 7, 
yielding top honors to Louisiana 
only four out of ten times in the 
figures of the “State 
below, Far 
Texas reports 5.3 per cent of the 
nation’s total, 


tatios” table 


ahead in population, 
It also takes a com- 
of manu- 


2.9 per 


manding spot in value 


factured products with 
cent of the overall figure. 

In the columns on motor vehi 
cles, Texas again leads Region 7 
with 6.0 per cent of the vehicles 
registered throughout the nation. 
Louisiana, however, moves ahead 
with the region’s largest average 
total auto premium 

tack in the saddle again, Texas 


is ahead when we divide popula- 


tion into life insurance in-force, 
showing tae largest per capita in- 
force for both ordinary and group. 
marks up the largest 
per capita industrial in-force. 

In the columns devoted to per- 


Louisiana 


centage of the state income spent 
on life premiums, Texas holds only 
one top spot—for the percentage 
devoted to ordinary life premiums 
is ahead for the 


and Louisiana 


percentages spent for and 


industrial life policies. 


group 


Personal income for these 
states as recorded in 1954 was: 
Arkansas $ 1,760,000,000 
Louisiana 3,751,000,000 
Oklahoma 3,187,000,000 
Texas 13,350,000,000 
Population totals for the states 
in this region, as of July 1, 1954, 
were: 
Arkansas 
Louisiana 
Oklahoma 


Texas 


1,910,000 
2,924,000 
2,268,000 
8,468,000 


Motor vehicle registrations in 
the states at the end of 1954 were: 
Arkansas 520,503 
Louisiana 875,547 
Oklahoma 950,705 
Texas 3,457,736 
Value added by manufacturers 
for these states, based on 1953 
figures, were: 
Arkansas 
Louisiana 
Oklahoma 


Texas 


$ 427,209,000 
1,179,569,000 

553,816,000 
3,486,240,000 

Grouping companies according 
to their life premium volume in 
these states places New York Life 
on top for ordinary life in three 
out of the four states. National 
Life and Accident earned the top 
spot on industrial premiums for 
two of the four states and second 
place in one of the others. 

In the “Total Premiums” table 
auto physical damage showed up 
as the non-life line with the larg- 
Continued on page 76 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force dollars. 


PER FORCE % OF TOTAL STATE 


PAID FOR 


INCOME 


1954 


RATIO OF TOTAL CAPITA INSURANCE IN 
AUTO 
PREMIUMS 
PER 
VEHICLE 
1954 


STATE VALUE OF 
POPULA~ MFRS« STATE 
TION TO PRODUCTS MOTOR 
NATIONAL STATE TO VEHICLES 
TOTAL NATIONAL TO 
NATIONAL 


INSURANCE 


ORDINARY INDUSTRIAL ORDINARY GROUP INDUSTRIA 


ARKANSAS 
LOUTSTANA 
OKLAHOMA 
TEXAS 


STATE 


ARKANSAS 
LOUISIANA 
OKLAHOMA 
TEXAS 


REGION TOTAL 


STATE 


ARKANSAS 
LOUISIANA 
OKLAHOMA 
TEXAS 


REGION TOTALS 


UeSer Oole & 


CANADA 


le? 
108 
le4 
563 


WRITTEN 
PAIO FOR 


1969779 
3899645 
4095965 
202449132 


392404521 


«4 
160 
25 
209 


9 
105 
le? 
640 


536 
666 
Sle 
646 


565 
729 
990 


19151 


119 
290 
117 
201 


State Life Premiums and In-Force Totals 
Add 000 to all figures. 


ORDINARY 


PREM RECD 


2784459 
569834 
579058 
2439320 


3859671 


/ 


7 


IN FORCE 
IN STATE 


190799597 
291300877 
242468092 
99744658 


1562019224 


WRITTEN 
PAID FOR 


909623 
3445930 
2309261 

1928609443 


199469257 


GROUP 


PREM RECO 


39477 
139749 
85451 
459315 


700992 


IN FORCE 
IN STATE 


3509218 
192709566 
9574732 
494745298 


790526814 


1062 
1052 
10679 
1082 


#20 
o37 
027 
e344 


047 
284 
028 
e41 


INDUSTRIAL 


WRITTEN 


PAID 


809722 
2269307 
639131 
5220197 


8925357 


State Premiums and Losses for 16 Non-Life Lines 


FOR 


Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding 


AUTO LIABILITY Be 


PREMIUMS 
WRITTEN 
79656 
199673 
14586) 
67+836 
1109027 


19810706 


LOSSES * 
PAID 


30164 
92084 
70797 
260341 


469387 


633-4646 


RATIO 


le AUTO 


PREMIUMS 
WRITTEN 


41 49720 
46 100216 
52 79407 
39 41.388 


42 639732 


46 8779342 


LIABILITY 


LOSSES 
PAID 
20026 
4625 
396860 
159641 
260374 


36795968 


RATIO 


% PREMIUMS 
WRITTEN 


43 


1629374 


106579132 


150211 
275981 
269168 
1139013 


LOSSES 
PAID 


79146 
1297586 
109387 
45104 
759396 


7369417 


Pe De AUTO PHYSICAL DAMAGE 


% 


RATIO 


47 
46 
40 
40 


41 


44 


PREMIUMS 

WRITTEN 
19106 
2653 


19699 
6+204 


135864 


14865227 


PREM RECD IN 


89229 
319482 
659386 
546148 


1020797 


IN FORCE 
STATE 


2264491 
8494063 
2665358 
197019051 


390425963 


SURETY 


LOSSES 
PAIO 
284 
516 
312 
1+384 


29498 


28556 


Continued on page 75 
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Premiums and Losses—Continued from page 74 


FIRE 


STATE PREMIUMS 


WRITTEN 


LOSSES 
PAID ATIO 


Sete 
PREMIUM t 


DIT 
WRITTEN 


PAIO 


ARKANSAS 
LOUISTANA 
OKLAHOMA 
TEXAS 


150179 
2865864 
199191 
804707 


94729 
106780 
99677 
359151 


69291 
119579 
139146 
55945? 


1574 
19631 
4+730 
95286 


REGION TOTALS 1435943 655337 865470 179222 


UeSae DeCe & CANADA 8205767 7799304 5109545 3269919 


HOSPITAL AND MED IN ROUP ACC AN 


PREMIUMS 
WRITTEN 


STATE LOSSES 


PAID 


PREMIUMS LOSSES 


PAID 


WRITTED 
ARKANSAS 
LOUISIANA 
OKLAHOMA 
TEXAS 


59394 
65692 
169399 
510905 


20797 
39824 
109687 
319312 


59738 
139072 
119167 
564341 


42581 
109399 
86745 
439422 


REGION TOTALS 809591 469822 869319 679146 


UeSes DeCe & CANADA 194119202 190479481 194419888 110729429 


OCEAN MARINE INLAND 


STATE PREMIUMS 


WRITTEN 


LOSSES % 
PAID RATIC 


PREMIUMS 


WRITTED 


LOSSES 
PAIL 


ARKANSAS 
LOUISIANA 
OKLAHOMA 
TEXAS 


99 
79897 
187 
69445 


«5 
45466 
60 
39615 


46 
57 
32 
56 


39265 
39656 
52072 


159501 


19482 
29130 
29636 
79947 


REGION TOTALS 149630 85168 56 279496 149197 


UeSes DeCe & CANADA 1645905 999697 60 322075 1559589 





HEALTH 


MARINE 


TORNADO WIND HAIL ETCe HAIL GROWING CROPS 


% PREMIUMS 
RATIO WRITTEN 


LOSSES % 
PAIO RATIO 


49 
5A 
lve 
96 


PREMIUMS 
WRITTEN 


LOSSES * 
PAID RATIO 


o4 a3 38 
16 3 1 
68 10223 218 
2A” 35703 10772 


25 
14 
36 
17 


52 
372 
200 
346 


46 


20 971 380 39 5.014 2030 


64 264574 150415 5A 43.905 48.187 


WORKMENS COMPENSATION LIA® OTHER THAN AUTO B I 


PREMIUMS 
WRITTEN 


LOSSES % 
PAID RATIO 


PREMIUM 
WRITTEN 


LOSSES % 
PAID RATIO 


69553 
265366 
159741 
829709 


3,897 
159813 
99358 
479271 


59 
60 
89 
$7 


10667 
4,807 
4,536 
169626 


391 
19597 
19327 
4s247 


23 
33 
29 
26 


1319393 769340 58 270639 79563 27 


101949363 6062002 51 505101 1576321 31 


ACCIOENT ONLY ACG AND HEALTH INDIVe 


PREMIUMS 
WRITTEN 


LOSSES * 
PAID RATIO 


213 
400 
303 
19296 


PREMIUMS 
WRITTEN 


LOSSES © 
PAID RATIO 


682 
19043 
882 
4o152 


31 
38 
34 
31 


349679 
79872 
41844 
219809 


1810 
39835 
29088 
99110 


44 
49 
43 
4? 


69760 29213 33 385206 165644 44 


1239094 459027 49545309 2465026 50 








CO 


RPORATION 


Fire and Allied Lines 


Primary and Excess 








Demolition Liability 
Hold Harmless Agreements 
Explosion, Collapse and 
Underground Property Damage 


Treaty Reinsurance — Surplus Lines 


90 John Street, New York 38, New York 


Telephone CO 7-0390 Cable Address OBRIENRAY 


NEW YORK * LONDON + HARTFORD 








The Agent-Minded 


MINNESOTA 
MUTUAL LIFE 


Insurance Company 


VICTORY SQUARE — ST PAUL, MINNESOTA 
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Region VII 


Companies Leading in Written Premiums Companies Leading in Ordinary and 
For Five Non-Life Lines Industrial Life Premiums 


Add 000 to all figures STATE AND LINE LEADING COMPANIES 


FADING COMPANIES PREMIUMS ARKANSAS 
WRITTEN ORDINARY 
IN STATE NEW YORK LIFE INS CO 390045991 
AETNA LIFE INS CO 295560144 
ARE ANSAS METROPOLITAN LIFE INS CO 290770253 
rine INDUSTRIAL 
HOME INSURANCE CO 19106 METROPOLITAN LIFE INS CO 194369443 
neta cena & INS ARK 519 NATIONAL LIFE ACCIDENT 192930189 
"4 NS 
innit iihieiaial ‘tate tenes tu 419 LIFE CASUALTY INS CO 192049222 
METROPOLITAN LIFE INS 9325 LOUISTANA 
AETNA LIFE INS 915 ORD INAPY 


GENERAL AMERICAN LIFE 495 NEW YORK LIFE INS CO 790379395 


METROPOLITAN LIFE INS CO 595345570 
PRUDENTIAL INS CO OF AM 397885463 


WORKMENS COMPENSATION 

TRAVELERS INSURANCE CO 726 

UNITEO STATES FIOL GUAR ©O 642 

MARYLAND CASUALTY CO 667 INDUSTRIAL 
AUTO LIABILITY Be Ie NATIONAL LIFE ACCIDENT 595555944 

SOUTHERN FARM BUREAU CASUALTY 609 METROPOLITAN LIFE INS CO 395569990 

UNITED STATES FIOL GUAR CO 693 FIRST NATIONAL LIFE 365555992 

STATE FARM MUT AUTO INS CO 452 
AUTO PHYSICAL OAMAGE OKLAHOMA 

MOTORS INSURANCE CORP 29525 ORDINARY 

SERVICE FIRE INS CO +734 NEW YORK LIFE INS CO 593459521 

SOUTHERN FARM BUREAU CASUALTY +166 PRUDENTIAL INS CO OF Am 497039146 
LOUISIANA EQUITABLE LIFE ASsSUPR 3942769976 
rine INDUST@ TAL 

HOME INSURANCE CO 19067 NATIONAL LIFE ACCIDENT 199779908 

CONTINENTAL INS CO 802 LINCOLN INCOME LIFE 196049609 

AMERICAN INSURANCE CO 125 METROPOLITAN LIFE INS CO 193549959 
GROUP ACCIDENT AND HEALTH 

EQUITABLE LIFE ASSUR 50C 9092 TEXAS 

METROPOLITAN LIFE ING 089 ORDINARY 

AETNA LIFE INS 0596 S Ww LIFE INS CO 2500400730 
AMER NATIONAL INS CO 1291579706 
GREAT SOUTHERN LIFE 1008814966 


WORKMENS COMPENSATION 
MARYLAND CASUALTY CO 20259 
FIDELITY CASUALTY CO 579 
EMPLOYERS atapiatty Seeun "389 INOUSTRIAL 

AUTO LIABILITY Be Ie AMER NATIONAL INS CO 1790080910 
FIDELITY CASUALTY CO 956 NATIONAL LIFE ACCIDENT 1198910971 
MARYLAND CASUALTY CO 869 RELIABLE LIFE INS CO 393990946 
HARTFORD ACCIOENT INDEMNITY 610 

AUTO PHYSICAL DAMAGE 
MOTORS INSURANCE CORP 0316 
SERVICE FIRE INS CO 966) 
EMMCO INSURANCE CO #301 


A . . . 
—— Total Premiums for Non-Life Lines 
HOME INSURANCE CO * . * 
PRINGFIELD FIRE MARINE Written in Region 
HARTFORD FIRE IN 
GROUP ACCIDENT AND HEALTH Add 000 to premiums 
TRAVELERS INSURANCE ¢ 
METROPOLITAN LIFE INE& 
AETNA LIFE INS PREMIUM * TO e 
WORKMENS COMPENSATION WRITTEN WEGIONAL VAT IONAL 
UNITED STATES FIOL GUAR CO IN REGION TOTAL LINE 
TRAVELERS INSURANCE CO 
LIBERTY MUTUAL INS CO 
AUTO LIABILITY Be Ie FIRE 
FARMERS INSURANCE EXCH 1 EXTENDED COVERAGE 
OKLAHOMA FARM BUR MUT IN ? TORNADOs WINOSTORMs CYCLONEs HAIL 
UNITED STATES F10L ouar 9 PRINKLER AND WATER DAMAGE 
AUTO PHYSICAL DAMAGE EXPLOSION» RIOTs CIVIL COMMOTION 
MOTORS INSURANCE CORP FARTHOQUAKE 
OKLAHOMA FARM BUR MUT INS MAIL = GROWING CROP ONLY 
FARMERS INSURANCE EXCH XCEAN MARINE 
INLANO MARINE 
ACCIOENT ONLY = INDIVIDUAL 
WOME INSURANCE CO 4923 ACCIDENT AND HEALTH = INDIVIOUA 
SEGUROS TEPEYAC MEXICO CI 20637 HOSPITAL G MEDICAL EXP = INDIVID 
CONTINENTAL INS CO 2634) GROUP ACCIDENT AN HEALTH 
GROUP ACCIDENT AND HEALTH NON@=CANCELLABLE ACCIDENT & HEALTH 
AETNA LIFE INS 85589 WORKMENS COMPENSATION 
METROPOLITAN LIFE INES 60234 LIABILITY OTHER THAN 
TRAVELERS INSURANCE C 59526 AUTO LIABILITY = Be Ie 
WORK MENS COMPENSATION AUTO LIABILITY = Pe De 
TEXAS EMPLOYERS INS ASSN 199526 AUTO PHYSICAL DAMAGE 
TRAVELERS INSURANCE CO B2¢ AIRCRAFT PHYSICAL DAMA 
LIBERTY MUTUAL INS CO _IABILITY THE Tear 
AUTO LIABILITY Be Ie 
ALLSTATE INSURANCE 
TATE FARM MUT AUTO INS CO 
TRAVELERS INDEMNITY CO 
AUTO PHYSICAL DAMAGE 
MOTORS INSURANCE CORP 
EGUROS TEPEYAC MEXICO CITY 
ERVICE FIRE INS CO 


Continued from page 74 years, the “explosion, riot, and coverage for this region also pro- 
est premium volume. The fire line civil commotion” line for this re- duced a premium total which was 
took second place, but workmen’s gion produced a high percentage a sizable part—16.9 per cent—of 
compensation premiums were of the national total in this line the national figure on that line. 
close behind for third. As in other 32.3 per cent in 1954. Extended It is in the life premiums and 
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in-force totals that Texas moved 

ahead of other states in the re- 

gion. In all three lines or- 

dinary, group, and industrial 

Texas’ in-force total more than : ' 

doubled the total for the other 5} ; ... Sells and resells 
three states combined. For in- oe your clients 
stance, out of a total of $15.2 bil- “a 

lion ordinary life in-force for Re- eer 4 ! every 
gion 7, Texas accounts for $9.7 Lae 5 \ + 60 days 
billion. For group life the re- ' 

gional total is $7.0 billion, com- 

pared to the Texas total of $4.4 

billion. Industrial life shows 

Texas with $1.7 billion in-force, 

and the entire region’ with $3.0 

billion. 


Leading Non-Life Cos. 


Premium writings serve as a 
basis for selecting top companies 
in each state in five non-life lines 
These selections, shown in the 
newest SPECTATOR table, place The 
Home ahead on fire premiums in 
all of the four states in Region 7 
For the group accident and health 
line both Metropolitan Life and 


Aetna Life are tops in only one 


state but have the distinction of e 
being either second or third in 
each of the other states Ld 





In auto physical damage pre 


miums, Motors Insurance Corp P ~~ P 
Sear aye ny” ang einer mnie ... Personalized and Individualized 


four states, but in the auto lia- for Life-Minded General Lines Men 


bility (B.I.) and workmen’s com 
‘ General lines men get uncommonly _ resell you...you and your agency 


pensation lines no one company successful...and uncommonly busy every 60 days for a solid year. At 

dominates more than one state Service demands, after awhile, the same time, general lines busi 

handicap efforts to maintain profit ness will be increased, with a profit- 

able, close contacts with valued able flow of life insurance 

clients and their ever-growing and Individualized and personalized 

changing needs the program sells you, not us. If 
So we have done something _ there is no general agent or branch 

about it...for you. We developed a in your city, return the coupon for 

brand new kind of advertising, pub a sample kit for examination 

lic relations program...to sell and 


Continental 


ASSURANCE COMPANY 
Your Kind of Life Company 


{| Summ t 0 
ade INSURANCE |, 


FREE KIT CONTINENTAL ASSURANCE COMPANY 


Write today for complete Dept. 320 - 310 S. Michigan Ave. - Chicago 4 Ill. 
Kit of Sched-U-Mailings, an 

es ee ee NAME 
year ‘round mail advertis- 

ing program to develop AGENCY 
new and additional busi- 

ness. Fill out coupon and STREET 
mail today... your FREE Kit 

will be sent to you im- CITY 
mediately 


ZONE STATE 


These insurance men are never around 
when you're ready to do business! 
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{| SURE AM GLAD OUR DADDY BUYS HIS 
INSURANCE FROM A LOCAL AGENT 
HE TAKES SUCH A PERSONAL INTEREST 




















It's mighty satisfying to buy your insurance from a man who takes a personal 
interest in 8 your family, and your business Right there is a Aeros No Policyholder Has 
reason for buying from a local agent. He ts your friend and neighbor. He 

Ever Suffered Loss... 


thinks in terms of your interests. You can depend on him to keep your in 


surance up-to-date—to bring you the benefits of rate reductions or better Since the founding of the Aetna 


protection tO give you prom} t assistance in event of loss in 1819 companies Comprising 
the Aetna Insurance Group have 
paid a total of more than 
$1,000,000,000 in settlement of 


AETNA INSURANCE GROUP claims resulting from fie, auto 


mobile accidents, hurricanes 





AETNA INSURANCE COMPA , VORLD FIRE AND MARINE INSURANCE CO , 
theft and other calamities 


THE CENTURY INDEMNITY COMPANY . STANDARD INSURANCE CO. OF N. Y . j 
Through wars confiagrations ane 


HARTFORD, CONNECTICUT ' ' 
lepressions, no policyholder nas 

1 , ' 
ever suffered loss because of fail 
ire of an Aetna Company to 


meet its obligations 


This advertisement also appears —in color—in TIME, NEWSWEEK, TOWN THINK FIRST OF THE AETNA 
JOURNAL, NATION'S BUSINESS Clinton L. Allen, President 
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MOUNTAIN 


























COLORADO 


REGION 8 


Personal income for the eight states of the Mountain region sparked 
a 1953-1954 increase for the region by rising from $8,707,000,000 
to $9,169,000,000. In the same period life premiums for the region 
rose from $190,689,000 in 1953 to $208,932,000 in 1954. Property 
premiums in the region also rose to $364,379,000 from a total of 
$350,550,000 for 1953. Total population for the eight states in 
the region increased from 5,564,000 in 1953 to 5,762,000 in 1954 
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Region VIII 


VOLORADO has a slight edge 


states also earn 
the “State 
In the three columns on 
“per cent of national total” Colo- 


rado leads in each, including per 


eight 
spots in 


some top 


tatios” table 


below. 


and cent of vehicles 


registered. 


per motor 

The distinction of recording the 
highest average total 
mium goes to Nevada. 


auto pre- 


( 


but 


J in the statistics of Region 8, 
among this group of 


cent of population, per cent of 
value by manufacturers, 


In life figures Colorado come 


others back to the top on the per capita 


added 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


STATE 
POPUL A~ 
TION TO 
NATIONAL 

TOTAL 


VALUE oF 
MFRS, 
PRODUCTS 
STATE TO 
NATIONAL 


OF RATIO 
STATE 
MOTOR 

VEHICLES 

TO 

NATIONAL 


TOTAL 
AUTO 
PREMIUMS 
PER 
VEHICLE 
1954 


456 
5Re 
496 
5le 1917) 
Tle 981 
55.6 79) 
556 19276 
526 19254 


PER CAPITA INSURANCE IN FORCE ¢ 


PAID 


OF TOTAL STATE INCOME 


FOR INSURANCE 1954 


ORDINARY INDUSTRIAL ORDINARY GROUP INDUSTRIAL 
015 
21 
008 
208 
003 
018 
#20 


203 


ARIZONA 
COLOR ANO 
INAHO 
MONTANA el 
NEVADA ol 
NFW MEXICO ol 
tiTAM eo? 
AYOMING 20 


26 e? 
4 


ol 


«6 
02 


B45 
19366 
966 


64 
111 
26 
35 
20 
7A 
92 
14 


1062 
2015 
189 
1094 
120 
1658 
2021 
1091 


02? 
«28 
018 
024 
014 
023 
3) 
020 


9 
«4 
«4 


State Life Premiums and In-Force Totals 
Add 000 to 


all figures. 


ORDINARY GROUP INDUSTRIAL 


FORCE 
STATE 


WRITTEN 
PAIO FOR 


IN FORCE 
IN STATE 


3165672 
6674630 
1465068 
2169505 

765494 
2189690 
3639026 
1579156 


WRITTEN 
PAID FOR 


IN 
IN 


WRITTEN 
PAID FOR 


109603 
209774 
19965 
19063 
144 
179513 
59919 
542 


IN FORCE 
IN STATE 


639255 
1619350 
179162 
215868 
45418 
619159 
699735 
349980 


PREM RECO PREM RECD PREM RECO 
291686 
59416 

678 
824 
154 
19909 
29276 
155 


39198 
69954 
19583 
29547 

687 
29460 
34459 
19044 


ARIZONA 
COLORADO 
IDAHO 
MONTANA 
NEVADA 

NEW MEXICO 
UTAH 
WYOMING 


1759397 
3286009 
86+651 
1064161 
4246994 
1569154 
1729905 
709272 


27345853 
5446340 
169181 
209791 

69107 
179038 
244965 
100145 


8399474 
1998699599 
$94+239 
7359238 
2139644 
6174745 
9655839 
3919329 


1050029 
2029730 
4649244 
1219421 
219044 
1169002 
1259914 
679350 
1739420 693479307 6055774 219932 291864544) 5865523 13580 4025947 


REGION TOTAL 191445538 


Companies Leading in Ordinary and Industrial Life Premiums 


LEADING PREM RECO 


IN STATE 


COMPANIE PREM RECO STATE AND LINE COMPANIES 


IN STATE 


STATE AND LINE LEADING 


NEVADA 
ORDINARY 


ARIZONA 
ORO TNARY 
NEW YORK LIFE 
EQUITABLE LIFE 
OCCIDENTAL LIFE 


IN Cc 
ASSUR 
INS 


NEW YORK LIFE INS CO 
EQUITABLE LIFE ASSUR 
PRUDENTIAL INS CO OF 


398979520 
203016185 
291999473 
INDUSTRIAL INDUSTRIAL 
METROPOLITAN LIFE INS 
PRUDENTIAL INS € OF 


JOHN HANCOCK 


WASH NATIONAL INS 
AMER NATIONAL INS 
METROPOLITAN LIFE 


co 
co 
INS CO 


6329002 
4694234 


4366519 MUTUAL 


NEW MEX] 


ORDINARY 


COLORADO 
NeNINARY 
NEW YORK 
EQUITABLE 
PRUDENTIAL 


LIFE INS CC 
LIFE ASSUR 
INS CO OF 


PRUDENTIAL INS CO 
NEW YORK LIFE INS 
METROPOLITAN LIFE 


oF 
co 


INS CO 


AM 669859740 
505550267 
3¢368e111 
INDUSTRIAL 

AMER NATIONAL INS 
PRUDENTIAL INS CO 
UARANTEE RESERV 


cc 
or 


PRUDENTIAL INS CO 
METROPOLITAN LIFE 


AMER NATIONAL IN cc 


OF AM 
INS CoO 


207949625 
198249785 
393,985 


IMano 
ORDINARY 

NEW YORK LIFE 

BENEFICIAL LIFE 

METROPOLITAN LIFE IN 


NEW YORK LIFE INS CC INS CC 
EQUITABLE LIFE ASSUR 
RENEFICIAL LIFE 


194609270 
1063999852 
100710677 
INDUSTRIAL 

METROPOLITAN LIFE 
PRUDENTIAL INS CO OF 
AMER NATIONAL , 


METROPOLITAN LIFE INS 
PRUDENTIAL INS CO 
CONTINENTAL LIFE 


INS CC 
OF aM 
Ac 


5585568 
639151 
200195 


tue 
! 


WYOMING 
ORO TNARY 


MONTANA 

ON INARY 
NEW YORK LIFE IN C 
EQUITABLE LIFE assur 
CALIFORNIA WESTERN 


194579307 
9380764 
$810637 


NEW YORK LIFE INS CO 
WESTERN LIFE INS CO 
EQUITABLE LIFE ASSUR 


451040858 

2060608686 

107299505 

INDUSTRIAL 
PRUDENTIAL INE 
METROPOLITAN LIFE IN 
SUARANTEE PRESERVE 


CO OF 759687 
469409 
1799? 


METROPOLITAN LIFE co 
PRUDENTIAL INS CO OF aw 
NATIONAL LIFE ACCIDENT 


INS 778001 
339395 


6057) 
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in-ftorce for both ordinary and 
industrial in this region. Wyom- 
ing leads in per capita group life 
in-force. 

Leadership in the region for 
percentage of the state income 
paid for life premiums is shared 
by Utah and Colorado, with Utah 
in the lead for the percentage 
spent on ordinary and group and 
Colorado on top for the portion 
paid for industrial life. 

Personal income in the various 
states, as recorded in 1954, was 
Montana $1,070,000,000 
Idaho 875,000,000 
Wyoming 530,000,000 
Colorado 2,528,000,000 
New Mexico 1,079,000,000 
Arizona 1,468,000,000 
Utah 1,130,000,000 
Nevada 507,000,000 

In these Mountain states, popu 
lation totals, as reported in fig 
ures for July 1, 1954, were: 
Montana 628,000 
Idaho 615,000 
Wyoming 312,000 
Colorado 456,000 
New Mexico 781,000 
Arizona 993,000 
Utah 757,000 
Nevada 218,000 

Motor vehicle registrations in 
these eight states at the end of 
1954 were: 

Montana 307,205 
Idaho 309,686 
Wyoming 163,278 
Colorado 663,000 
New Mexico 304,140 
Arizona 360,125 
Utah 300,761 
Nevada 111,969 

Value added to products by 
raanufacturers in these states, 
based on 1953 figures, amounted 
to: 

Montana $142,045,000 
Idaho 166,904,000 
Wyoming 54,099,000 
Colorado 138,466,000 
New Mexico 129,248,000 
Arizona 231, 128,000 
Utah 272,449,000 
Nevada 67,306,000 

In THE SPECTATOR’S newest 
table, showing “Companies Lead- 
ing in Five Non-Life Lines” in 
each state, Firemans Fund leads 
the fire line, based on written 
premiums, in three states and The 

Continued on page 8&2 
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| 
Ay years 


Of Lite, Health and 


Accident Insurance 


Service for Clergymen 


Menisters Li e and Casualty () 


Minneapolis, Minn. by) Se CAitits 














FOR THE CAREER MAN who wants to make a better living 


selling Accident and Sickness Insurance .. . 


FOR THE INSURANCE SALESMAN with an oceasional 


policy to place on a valuable client 


PROVIDENT’S NEW 


LINE 


ACCIDENT .. . SICKNESS... HOSPITAL... SURGICAL 


NEW incentive commission schedule 
NEW sales literature designed to mare selling 


easier and faster. 


NEW policies—five in all—written in words the 


prospect can understand 
NEW and greater indemnity limits, with a mode 


of premium payment to fit any prospect 


WORLD-WIDE COVERAGE—ALL POLICY FORMS 


at Valuable Franchises Available 
VIDENT LIFE & ACCIDENT INSURANCE COMPANY 
“che Chatlanosga -S ince 1887 


a WEE: } LIFE ACCIDENT SICKNESS HOSPITAL SURGICAL MEDICAL 








Vill 


State Premiums and Losses for 16 Non-Life Lines 
Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding. 


AUTO LIABILITY Ge 


STATE 


ARIZONA 
COLORADO 
IDAHO 
MONTANA 
NEVADA 

NEW MEXICO 
UTAH 
WYOMING 


69511 
109757 
49422 
55016 
29502 
49245 
501863 
29299 
REGION 


TOTALS 429936 


UsSes Dele &G CANADA 198109706 


FIRE 


STATE PREMIUMS 


WRITTEN 


ARIZONA 
COLORADO 
TOAHO 
MONTANA 
NEVADA 

NEW MEXICO 
UTAH 
WYOMING 


10%278 
149158 
72064 
6.094 
35743 
79419 
65548 
39479 


REGION TOTALS 604786 


UseSes DeCe & CANADA 1642049767 


HOSPITAL AND 


STATE PREMIUM 
WRITTEN 


ARIZONA 
COLORADO 
IDAHO 
MONTANA 
NEVADA 

NEW MEXICO 
UTAH 
WYOMING 


29552 
69004 
26464 
3,661 

984 
29056 
20217 
19519 


REGION TOTALS 219660 


UeSes DeCe & CANADA 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


39091 
35799 
10633 
19849 
19126 
19872 


29517 


607 


169897 


6339646 


LO 


SSES 


PAID 


2 


77 


MED EXP 


LOS 
PA 


l 


49635 
49052 
39313 
39034 
1*975 
29623 
20124 
1008 


20767 


949304 


See 
1D 


19271 
39249 
19206 
20169 

504 
19044 
19152 

847 


19444 


104110202 1904794861 


OCEAN MARINE 


STATE 


56 
37 
20 


ARIZONA 
COLORADO 
IDAHO 
MONTANA 14 
NEVADA 16 
NEW MEXICO 5 
UTAH 21 
WYOMING 5 


REGION TOTALS 178 


UeSese DeCe &G CANADA 


in two states. 


accident 


Home leads 


group and 


able Life Assurance 


health, 
only multiple leaders are E 


15 


1646905 999697 


PREMIUMS LOSSES 
WRITTEN PAID 


9 
41 
47 
33 
43 


48 
21 


29 


60 


For 
the 
quit- 


Society 


in 


four states and Mutual Benefit H. 


& A. Assn. in two states. 


82 


le 


IND=-GROUP 


% 
RATIO 


AUTO LIABILITY Pe 


% PREMIUMS LOSSES 


RATIO 


36 
35 
41 
37 
45 
or 
49 
35 


49126 
79914 
29558 
20458 
19299 
20661 
39171 
19208 


39 259399 


46 6779342 


WRITTEN 


PAIO 


19573 
39090 
19173 
19171 
587 
976 
19438 
599 


109610 


3870598 


EXTENDED COVERAGE 


% 
RATIO 


45 
29 
47 
37 
53 
35 
32 
29 


29463 
64246 
10129 
19592 
568 
201862 
924 
B04 


37 159912 


43 5109545 


% 
RATIO 


50 
54 


PREMIUMS 
WRITTEN 


59100 
79390 
30602 
39257 
10950 
35561 
59562 
19486 


310952 


74 


PREMIUMS 
WRITTEN 


ACC AND 


LOSSES 


PAID 


le 
ée 


6% 


326% 


461 
210 
476 
956 
527 
659 
316 
145 


755 


919 


HEALTH 


LOSSES 


PAID 


39823 
59802 
29611 
29722 
1e471 
2948) 
4071 
1016) 


249165 


INLAND MARINE 


PREMIUMS 
WRITTEN 


10980 
29738 
743 
746 
490 
963 
795 
“a7 


84946 


3229075 


LOSSES 
PAID 


1074 
19026 
295 
249 
311 
282 
354 
176 


309771 


1559589 


1944168688 160729429 


% 


RATIO 


54 


De 


RATIO 


RATIO 


% 
RATIO 


% 


38 
39 
46 
48 
45 
37 
45 
50 


109800 
199720 
69306 
89296 
491860 
99772 
69186 
49914 


42 749161 


44 196579132 


TORNADO WIND HAIL ETCe 


% 


59 3 
35 67 
42 43 
60 26 
93 

30 13 
34 1 
18 12 


42 169 


64 269574 


WORKMENS COMPENSATION 


PREMIUMS LOSSES 


WRITTEN 


270 
6+918 
72 39320 
84 29061 
75 1 
69 89053 
73 19557 
79 84 


75 
79 


76 249266 


74 191949363 6069002 


ACCIDENT ONLY 


PREMIUMS 
WRITTEN 


452 
973 
206 
453 
120 
210 
263 

73 


20754 


123094 


The Travelers and Liberty Na- 


tional were 


the 


only 


multiple 


leaders in the workmen’s compen- 
sation line with two states apiece. 


State Farm 


Mutua 


1 led 


the list 


in five states for the auto liability 


PREMIUMS 
WRITTEN 


PREMIUMS 
WRITTEN 


AUTO PHYSICAL DAMAGE 


a 
RATIO 


LOSSES 
PAIO 


4:876 
66291 
39950 
49213 
29164 
49313 
39769 
29322 


45 
42 
48 
51 
52 
aa 
46 
47 


81 


335902 46 


7369417 44 


LOSSES 
PAID 


% 
RATIO 


6 
39 
53 
15 


194 
59 
123 
57 


821 
400 
575 
35539 


7 58 719 
2 13 
13. 102 65 


136 80 69157 


159415 58 635905 


% 
RATIO 


56 
65 


PAIO 


152 
50767 
29069 62 
19449 70 

s 6230 
44356 54 
941 60 

9 11 


29256 
39442 
10220 
19521 
19006 
19575 
19164 

725 
149750 


61 129913 


51 5059101 


INDIVe ACC AND 
LOSSES 
PAID 


167 
333 
81 
187 
34 
81 
119 
24 


% 
RATIO 


37 
34 
40 
41 
29 
39 
45 
33 


PREMIUMS 
WRITTEN 


19531 
29789 
19301 
19616 

601 
29071 
19180 

941 
19030 


37 129034 


459027 37 4955309 


(B.1.) line. State 


PREMIUMS 
WRITTEN 
19147 
19559 
652 
704 
587 
19147 
445 
79056 


1489227 


HATL 


PREMIUMS 
WRITTEN 


LIAB OTHER 


PREMIUMS 
WRITTEN 


SURETY 


LOSSES 
PAID 


276 
267 
126 
208 
146 
20 
2 372 
34 


19455 


265556 


GROWING CROPS 


% 
RATIO 


LOSSES 
PAID 


427 
88 
343 
29790 


52 
22 
60 
79 


380 53 
5 43 
42 50 


4s0786 66 


469187 75 


THAN AUTO BT 


% 
RATIO 


26 
20 
36 
2 , 
35 
38 
33 
15 


> LOSSES 


28 


1579321 31 


HEALTH INDIVe 
% 
RATIO 


54 
44 
48 
46 
59 
58 
49 
42 


~OSSES 
PAID 


623 
19227 
618 
776 
354 
19201 
583 
393 


55979 550 


2484026 50 


Farm Mutual 


also had larger written premiums 
on auto physical damage in five 


of these states with 


ance Corp. taking the 


line for two states. 


THE 


Motors Insur- 
lead in this 


SPECTATOR 





Companies Leading in Written Premiums for Five Non-Life Lines 


STATE LINE 


AND 
ARIZONA 
FIRE 
GROUP ACCIDENT AND HEALTH 
WORKMENS COMPENSATION 
AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


COLORADO 
FIRE 


GROUP ACCIDENT AND HEALTH 
WORKMENS COMPENSATION 


AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


GROUP ACCIDENT AND HEALTH 
WORKMENS COMPENSATION 
AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


MONTANA 
FIRE 


GROUP ACCIDENT AND HEALTH 


WORKMENS COMPENSATION 


AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 


GROUP ACCIDENT AND HEALTH 


WORKMENS COMPENSATION 


AUTO LIABILITY Be Ie 


AUTO PHYSICAL DAMAGE 
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Add 000 to all figures 


THREE LEADING COMPANTE 


WRITTEN 


IN STATE 


GLENS FALLS INSURANCE 
HOME INSURANCE CO 
CONTINENTAL INS CO 


EQUITABLE LIFE ASSUR SOC 
AETNA LIFE INS 
OCCIDENTAL LIFE INS CALIF 
TRAVELERS INSURANCE CO 
CONTINENTAL CASUALTY 
GENL ACCIDENT FIRE LIFE 
ALLSTATE INSURANCE 

FARMERS INSURANCE EXCH 
HARTFORD ACCIDENT INDEMNITY 


MOTORS INSURANCE CORP 
FARMERS INSURANCE EXCH 
STATE FARM mMUT AUTO INS CO 


HOME INSURANCE CO 
FIREMANS FUND INS CO 
INSURANCE CO OF N A 


MUTUAL BENEFIT H A ASSN 
METROPOLITAN LIFE INS 
EQUITABLE LIFE ASSUR SO 


STATE COMPENSATION INS 
TRAVELERS INSURANCE CO 
EMPLOYERS MUTUAL LIAB 


STATE FARM MUT AUTO INS 
FARMERS INSURANCE EXCH 
UNITED STATES FIDL 


STATE FARM MUTT 
MOTOR: 
FARMERS 


AUTO INS 
INSURANCE CORP 
INSURANCE EXCH 


GENERAL INS CO OF AMERICA 
SPRINGFIELD FIRE MARINE 
HARTFORD FIRE IN 


EQUITABLE LIFE ASSUR $0C¢ 
AETNA LIFE INS 
PRUDENTIAL INSURANCE 


LIBERTY NATIONAL INS 
WESTERN PACIFIC INS CO 
EMPLOYERS MUTUAL LIAB INS 


FARMERS INSURANCE EXCH 
GENERAL CASUALTY CO OF 
TRUCK INSURANCE EXCH 


AMERICA 


FARMERS INSURANCE EXCH 
MOTORS INSURANCE CORP 
IDAHO FARM INS 


HOME INSURANCE CO 
HARTFORD FIRE INS 
INSURANCE CO OF NA 


MUTUAL BENEFIT H - 
METROPOLITAN LIFE INS 
NEW YORK LIFE INS 


ASSN 


LIBERTY NATIONAL INS 
TRAVELERS INSURANCE CO 
FIREMANS FUND IND CO 


STATE FARM mMUT AUTO INS CO 
FARMERS INSURANCE EXCH 
HARTFORD ACCIDENT INDEMNITY 


STATE FARM mMUT AUTO INS CO 
MOTORS INSURANCE CORP 
FARMERS INSURANCE EXCH 


FIREMANS FUND INS CO 
NORTHWESTERN FIRE MARINE 
TWIN CITY FIRE INS CO 


OCCIDENTAL LIFE INS CALIF 
METROPOLITAN LIFE INS 
WASHINGTON NATIONAL INS 


ROYAL INDEMNITY CO 
MARYLAND CASUALTY CO 
LIBERTY MUTUAL INS CO 


HARTFORD ACCIDENT 
STATE FARM MUT AUT 
FARMERS INSURANCE 


INDEMNITY 
Ins CcO 


excr 


STATE FARM MUT AUTO IN 
FARMERS INSURANCE ExCH 
MOTORS INSURANCE ore 


PREMIUM: 


except Nevada's Workmen's Compensation premiums 


TATE AN THREE LEADING COMPANTE 


Ew MEXICO 
FiRe 
PIREMANS FUND INS CO 
INSURANCE CO OF NA 
HARTFORD FIRE INS 
SROUP ACCIDENT AND HEALTH 
BUSINESS MENS ASSUR CO 
PRUDENTIAL INSURANCE 
SCCIDENTAL LIFE INS CALIF 
WORKMENS COMPENSATION 
MOUNTAIN STATES MUT CAS N 
UNITEO STATES FIDL GuaR ¢ 
EMPLOYERS CASUALTY CO 
AUTO LIABILITY Be Ie 
STATE FARM MUT AUTO INS CO 
FARMERS INSURANCE EXCH 
FIREMANS FUND IND CO 
AUTO PHYSICAL DAMAGE 
MOTORS INSURANCE CORP 
COMMERCIAL INS CO TEXAS 
STATE FARM MUT AUTO INS CO 


FIREMENS MUTUAL INS 
UTAH HOME FIRE INS CO 
NORTHWESTERN MUTUAL FIRE 
GROUP ACCIDENT AND HEALTH 
EQUITABLE LIFE ASSUR SOC 
METROPOLITAN LIFE INS 
TRAVELERS INSURANCE CO 
WORKMENS COMPENSATION 
TRAVELERS INSURANCE CO 
PACIFIC EMPLOYERS INS CO 
EMPLOYERS MUTUAL LIAB INS 
AUTO LIABILITY Be Ie 
STATE FARM muUT 
FARMERS 
ALLSTATE 


AUTO IN 
INSURANCE EXCH 
INSURANCE 
AUTO PHYSICAL DAMAGE 
STATE FARM MUT auT In 
FARMERS INSURANCE EXCH 
MOTORS INSURANCE CORP 


FIREMANS FUND IN 
HOME INSURANCE 
CONTINENTAL INS 
SROUP ACCIDENT AND HEALTH 
EQUITABLE LIFE ASSUR 50 
METROPOLITAN LIFE IN 
BENEFIT ASSN OF RAILWAY EMP 
WORKMEN MPENSATION 
UNITED STATES FROx HUAR 
CONTINENTAL CASUALTY 
AE TNA CASUALTY SURETY 
LIABILITY Be 
STATE FARM mMUT AUT IN ce 
AGRICULTURAL INDEMNITY CC 
FaRmerR INSURANCE ERCH 
TATE FARM mMUT AUT Ins 
MOTORS INSURANCE CORP 
AGRICULTURAL IN wy 


Total Premiums for Non-Life Lines 
Written in Region 


4dd 000 to premiums 


PREMiuM« s TO 
WRITTEN REGIONA 
IN REGION TOTA 


ROUP AC 
NON=C ANCE 
2KMEN 
[ABILITY 
hi 
ity 
‘CA AMAGE 
PHYSICA 


OTHER 


AND THEFT 
AND MACHINER 


LANF OV 














PACIFIC | 























REGION 9 


The three states of the Pacific region marked up a $5 billion rise 
in personal income—$32,281,000,000 in 1953 to $37,841,000,000 in 
1954—with other totals following suit. Life premiums reached 
$740,618,000 in 1954 compared with $688,464,000 for the previous 
year. Property premiums went above the $1,479,044,000 figure for 
1963 to $1,514,082,000 for 1954. Population made only a slight 
increase, going from 16,270,000 in 1953 to 16,733,000 in 1954 


R4 
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Pe,’ DR/-STAT makes 


a perfect copy! 


The Peerless Dri-Stat Photocopy System gives you an 
exact black and white copy in less than a minute. This 
compares to many minutes of typing time, often hours 


of laborious tracing. And the cost is less than 9¢ per copy 


Dri-Stat copies more things better than any other 


photocopyer: letters, repair estimates or bids, 


branch office policy records, accident reports, court 


authorizations, official transcripts, death certifi- 


cates, endorsements, policy applications, etc. 


Dri-Stat takes photocopy out of the dark corner or the 
closet. Unsightly shields or hoods are eliminated. Dri 
Stat operates in any normal office light, even fluorescents 


Bright-Light 
cially for the Dri-Stat Machine, can be used effectively 


Peerless tamous Papers, designed spe- 
in four or five times as much surrounding light as other 


photocopy papers 


Anyone can make a good Dri-Stat copy every time 
Peerless papers have such broad operating range, and 
Dri-Stat controls are so simple that the need for trial 
runs to get exact settings is almost eliminated. Papert 
waste Is at a minimum. The cost per photocopy is reduced 
DON’T BUY ANY PHOTOCOPY EQUIPMENT 
UNTIL YOU SEE THE DRI-STAT. We'll send you 
literature or arrange a demonstration for you if you'll 


fill in the coupon below 


PEERLESS PHOTO PRODUCTS, INC., Shoreham, Long Island, New York 


| want to know more about the Peerless Dri-Stat Photocopy System and 


PEERLESS fie 


Send literature 


mE 
DRI-STAT 


NAMI 
COMPANY 
ADDRESS 


cIly 


November 1955 


my 


clerical expense 


Arrange a demonstration for me 


TITLe 
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Ratios” table below. The portion fornia tops the region and also 

° of the nation’s population resid- recorded the highest average auto 
Region IX ing in California was 7.8 per cent. premium per vehicle. 

Also that state led in value added California continued to be first 

to manufactured products with in the per capita life insurance 

YALIFORNIA dominates the 6.7 per cent of the national total. in-force, leading the region in all 

figures for the three states With 9.8 per cent of the nation’s three lines—ordinary, group, and 

in Region 9 as shown in the “State motor vehicle registrations, Cali- industrial. In the final three col- 


State Ratios, Average Auto Premiums, and Per Capita Life In-Force 


Auto premiums and per capita in-force in dollars. 


STATE VALUE OF RATIO OF TOTAL PER CAPITA INSURANCE IN FORCE & OF TOTAL STATE INCOME 
POPULA- MFRS. STATE AUTO PAID FOR INSURANCE 1954 
TION TO PRODUCTS MOTOR PREMIUMS 
NATIONAL STATE TO VEHICLES PER 

TOTAL NATIONAL TO VEHICL 

NATIONAL 1954 ORDINARY GROUP INDUSTRIAL ORDINARY GROUP INDUSTRIAL 


CALIFORNIA 708 607 908 796 19238 704 139 1064 026 023 
OREGON 100 28 le4 656 19157 389 48 1290 21 210 
WASHINGTON 106 12 168 646 19187 522 61 le71 @2? 012 


Total Premiums for Non-Life Lines 
Companies Leading in Written Premiums Written in Region 


For Five Non-Life Lines Add 000 to premiums. 


Add 000 to all figures PREMIUMS » 1 
LINES WRITTEN REGIONAL 


t REC ON TOTA! 
STATE AND LINE THREE LEADING COMPANIES PREMIUMS IN 910 ) 


WRITTEN FIRE 1829871 

IN STATE EXTENDED COVERAGE 74682 

TORNADO s WINDSTORMs CYCLONEs HAI\ 12 

CALIFORNIA SPRINKLER AND WATER DAMAGE 368 
rie EXPLOSIONs RIOTs CIVIL MMOT ION 123 
FIREMANS FUNO INS CO 50779 FAR THQUAKE Sell9 

GENERAL INS CO OF AMERICA 39912 HAIL = GROWING CROP ONLY 964 

HOME INSURANCE CO 34830 EAN MARINE 239194 

INLAND MARINE 419803 
OCCIDENTAL LIFE INS CALIF 30327 ACCIDENT ONLY = INDIVIDUAL 110935 
AETNA LIFE INS 199035 ACCIDENT AND HEALTH = INDIVIDUAL 479702 
CALIFORNIA WESTERN STATES | 13074) PITAL G MEDICAL EXP = INODIVIO 1016912 
20UP ACCIDENT AND HEALTH 1089796 
N=CANCELLABLE ACCIDENT & HEALTH 79054 
RKMENS COMPENSATION 1595189 
IABILITY OTHER THAN AUTO = Be Ie 669709 


FARMERS INSURANCE EXCH 150076 AUT LIABILITY = Be Te 2266962 
STANDARD ACCIDENT. INS 139891 AUTD LIABILITY = Pe Oo 1260603 
STATE FARM MUT AUTO INS Lle101 AUTO PHYSICAL DAMAGE 286911 
AUTO PHYSICAL DAMAGE AIRCRAFT PHYSICAL DAMAGE 49459 
FARMERS INSURANCE EXCH 169800 LIABILITY OTHER THAN AUTO = Po 149392 
STATE FARM MUT AUTO INS ) 119902 FIDELITY 19465 
MOTORS INSURANCE CORF 110122 SURETY 129632 
GLASS 45?98 
BURGLARY ANO THEFT 110462 
OREGON MUTUAL FIRE INS 19973 BOILER AND MACHINERY 50031 
LUMBERMENS UNDERWRITING ALLNC 19602 MISCELLANEOUS 70421 
GENERAL INS CO OF AMERICA 19344 TOTALS 105149082 1000 


GROUP ACCIDENT AND HEALTH 


WORKMENS COMPENSATION 
STATE COMPENSATION INS FuUNT 40861 
INDUSTRIAL INDEMNITY CO 224261 
ARGONAUT INSURANCE EXCH 1652386 
AUTO LIABILITY Be le 


GROUP ACCIDENT AND HEALTH 
OCCIDENTAL LIFE INS CALIF 20658 . . . 
NATIONAL HOSPITAL ASSOC 14507 Companies Leading in Ordinary and 
AE TNA LIFE INS 19083 7 . . 
WORKMENS COMPENSATION industrial Life Premiums 
EMPLOYERS MUTUAL LIAB INS 1s476 
LIBERTY MUTUAL INS CO 135 STATE ANDO LINE LEADING COMPANIES PREM RECO 
FIREMANS FUND IND CO 92 IN STATE 
CALTFORNTA 
ORDINARY 


AUTO LIABILITY Be Ie 
FARMERS INSURANCE EXCH 19601 
OREGON AUTOMOBILE INS CO 1 +5866 


{ T Ff AM 891259339 
STATE FARM MUT AUTO INS CO 19446 PRUDENTIAL INS CO O 5801256 


NEW YORK LIFE INS CO $393920051 


> : 
AUTO PHYSICAL DAMAGE METROPOLITAN LIFE 5 co 4245699084 


MOTORS INSURANCE CORP 1969) INDUSTRIAL 
STA FARM MUT TO s < vt 
eitn mere tan ee we METROPOLITAN LIFE INS CO 2196159854 

WASHINGTON PRUDENTIAL INS CO OF AM 1595120578 

FIRE NATIONAL LIFE ACCIDENT 794209483 
GENERAL INS CO OF AMERICA 
NORTHWESTERN MUTUAL FIRE OREGON 
HARTFORD FIRE INS ORDINARY 

GROUP ACCIDENT ANDO HEALTH NEW YORK LIFE INS CO 496679625 
OCCIDENTAL LIFE INS CALIF PRUDENTIAL INS CO OF AM 397469459 
AETNWA LIFE INS STANDARD INSURANCE CO 397309464 
METROPOLITAN LIFE INS INDUSTRIAL 

WORKMENS COMPENSATION METROPOLITAN LIFE INS CO 195479972 
AETNA CASUALTY SURETY PRUDENTIAL INS CO OF AM 9009202 
EMPLOYERS MUTUAL LIAB INS AMER NATIONAL INS CO 1889577 
UNITEO PACIFIC INS CO 


AUTO LIABILITY Be Ie WASHINGTON 


FARMERS INSURANCE EXCH ORDINARY 


ALLSTATE INSURANCE 


99309 
GENERAL CASUALTY CO OF AMERICA NEW YORK LIFE INS CO 8941963 


PRUDENTIAL INS CO OF AM 695020912 
FARMERS INSURANCE EXCH METROPOLITAN LIFE INS CO 692979759 
MOTORS INSURANCE CORP INDUSTRIAL 

STATE FARM MUT AUTO INS CO METROPOLITAN LIFE INS CO 396060617 
PRUDENTIAL INS CO OF AM 195499135 
JOHN HANCOCK MUTUAL 34145349 


AUTO PHYSICAL DAMAGE 


THE SPECTATOR 





umns on the percentage of the 
state income spent for life pre- 
miums, California leads in the 
portions paid for group and in- 
dustrial life and gives up the 
lead to Oregon only in the per- 
centage devoted to ordinary life 
policies. ! 

Personal income totals for the 
states in Region 9 in 1954 were: 
Washington $4,934,000,000 
Oregon 2,881,000,000 
California 27,026,000,000 

In population, the state totals 
for this region, as of July 1, 1954, 
were: 

Washington 2,540,000 
Oregon 1,639,000 
California 12,554,000 

Motor vehicle registrations in 
these states for 1954 were listed 
as: 

Washington 1,061,245 
Oregon 778,110 
California 5,624,009 

Values added to products by 
nianufacturers in these states, 
based on 1953 figures, were: 
Washington $1,482,007,000 
Oregon 985,834,000 
California 8,153,142,000 

Listing the companies on the 
basis of life premiums received, 
puts New York Life on top in ordi- 
nary life in two out of three states, 
and second in the third state. The 
Prudential tops the ordinary col- 
umn in the third state while run- 
ning second in the other two. 

Metropolitan Life takes the lead 
in volume of industrial life pre- 
miums received in all three of 
these states, with The “Pru” sec- 
ond in each state. 

In THE SPECTATOR’S newes 
table—“Companies Leading in 
Five Non-Life Lines’—no com 

Continued on page 88 


CATHY Bandoen 
ane] 


This is my son-in-law ... see what else 
he can do. 


November 1955 











NO. 3 OF A SERIES 


Service does Pay 


Says a Pearl-American Agent in North- 
ern Florida. This is his story: “When 
I bring to the door of a prospect, at no 
expense to him, binding authority and all 
the knowledge and experience of insuranes 
matters which | have acquired in my years 
in the business I think I am rendering the 
finest service | can possibly provide. Fur 
thermore, when, despite rebuffs | persist 
and get an order, | am sure I have rendered an OUTSTANDING 
service. To illustrate, a very large concern recently began the 
erection of a new type of processing plant on the outskirts of 
our city. The executives were so engrossed in getting into pro 
duction that they gave me short attention when I stressed the 
need for insurance protection. Finally after many calls | secured 
an order, Within forty-eight hours after delivery of the binder the 
property was damaged by fire to the extent of approximately 
$70,000, which amount my companies promptly paid, Needless 
to say my clients were very grateful and rewarded me with the 


entire line on the rebuilt plant 


Every Pearl-AmericanA nt has ati command the fac ilities 
of one of the world’s greatest companies We invite your inquiry 


et 
WE BELIEVE 

the properly qualified “Independent” local agent can best SERVE the 
insuring public. Unlike the ‘Captive’ agent he is free to utilize the in 
surance facilities of the world. In the present and continuing struggle 
between “Independent” and “Captive” agents it ts important that this 
capacity of THE “Independent Local Agent” to SERVE be emphasized 
again and again. This series of twelve actual stories of everyday service 
rendered by Independent” agents ts published in that spirit. Reprints 
are avaifanet af ¢ f or obligatior 


LOLOL LOI OI OOOO oOo eee eee 


EARL A crear me gnouP 


PEARL ASSURANCE COMPANY, LTD. 

THE EUREKA SECURITY FIRE & MARINE INSURANCE CO. 
MONARCH FIRE INSURANCE COMPANY 

HOME OFFICE: 19 RECTOR ST., NEW YORK 6, N.Y. 





HOME OFFICE 
CHICAGO 6 


‘Miner SSNS 0 


PHILADELPHIA ILLINOIS FIRE 


Eastern Department... 


Pacific Coast Department... 


SAN FRANCISCO Insurance Company 


Dene aid « VL hae Le, 








Region IX 


STATE 


CALIFORNIA 
OREGON 
WASHINGTON 


REGION TOTAL 


STATE 


CALIFORNIA 
OREGON 
WASHINGTON 
REGION TOTALS 
Dele 6 


Veer CANADA 


STATE 


CALIFORNIA 
OREGON 
WASHINGTON 
REGION TOTALS 
DeCe & CANADA 


VeSer 


STATE 


CALIFORNIA 

OREGON 

WASHINGTON 

REGION TOTALS 
CANADA 


VoSee Dele 6 


STATE 


CALIFORNIA 
OREGON 
WASHINGTON 
REGION TOTALS 
DeCe & CANADA 


Uedeet 


pany 


fire or the 
tion lines. 


SS 


WRITTEN 
PAID FOR 


294895720 
2769653 
4365146 


39206+519 


PREMIUMS 


109109706 


PREMIUMS 


198209767 


PREMIUM! 
WRITTEN 


194119702 


led more than one 
written premiums for either the 
workmen's 
In group accident and 


State Life Premiums and In-Force Totals 
Add 000 to all figures. 


OPOINARY 


IN FORCE 
IN STATE 
1595369031 
198966371 
390145984 


PREM RECD 


44245725 
545779 
644302 


5619806 20944699386 


WRIT 
PAIO 


199799837 
13864216 
3085425 


294265478 


GROUP 


TEN 
FOR PREM RECD 
719401 
59967 


106711 


6865079 


IN FOR 
IN STA 


658325415 
6379202 
193255089 


107949706 


WRITTEN 
PAID FOR 
2665070 
79072 
129602 


cE 
TE 


3055944 


State Premiums and Losses for 16 Non-Life Lines 


Add 000 to premiums and losses. State totals may not add up to regional figure due to rounding 


AUTO LIABILITY Be Ie 


LOSSES 
WRITTEN PAID 
815898 
10456 
100715 


4s 
58 
45 


1459102 
174968 
2359890 

45 


2269962 1039070 


8445846 46 


FIRE 


LOSSES 
PAID 


* 


WRITTEN RATIO 


1209736 
269025 
346110 


509349 
9,058 
120355 


42 
32 
36 


1629671 710763 39 


7799304 


HOSPITAL AND MED EXP 


% 
RATIO 


LOSSES 
PAID 


71 
44 
41 


87,576 
6770 
79563 


619990 
3,005 
34137 

67 


1016912 665133 


190479481 74 } 


OCEAN MARINE 


PREMIUM 
WRITTEN 


% 
RATIO 


LOSSES 
PAID 


100800 
10271 
30135 


66 
93 
57 


169350 
1,374 
59469 

159206 66 


999697 60 


state in 


compensa- 


43 5 


AUTO LIABILITY Peo 


PREMIUMS 
WRITTEN 


990323 
119892 
159387 


1269603 


A77934?7 


4 
RATIO 


LOSSES 
PAIO 


41 
43 
ae 


404704 
59097 
69780 


5295481 42 


3A75598 46 } 


EXTENDED COVERAGE 


PREMIUMS 


WRITTEN 

229433 
29060 
39168 

279682 


109545 


IND#=GROUP ACC AND 


PREMIUMS 
WRITTEN 


17665860 


129150 
209065 


2065796 


64615888 1 


I 

PREMIUMS 

WRITTEN 
339266 
30871 
49643 


419803 


3220075 


% 
RATIO 


LOSSES 
PAID 


79016 
921 
16489 


31 
ah 
47 
99427 34 


3269919 


HEALTH 


% b 


RATIO 


LOSSES 
PAID 


1379778 
99103 
159185 


76 1 
75 
76 


1629067 78 1 


90724429 7% lel 


NLAND MARINE 


LOSSES 
PAID 


4 
RATIO 


47 
41 
39 


159749 
19573 
10797 

199120 46 


1559589 


health, however, Occidental 


De 


AUTO 


PREMIUMS 
WRITTEN 


1599267 
209594 
299049 

2086911 


96579132 


TORNADO WIND HAIL 


PREMIUMS 
WRITTEN 


10 


, 


WORKMENS COMPENSATION 


REMIUMS 
WRITTEN 


56600 
10976 
612 
599189 


949363 


ACCI 

PREMIUMS 

WRITTEN 
99251 
19151 
19533 
110935 


1239094 


Life 


of California dominated all three 
of these states. In auto premiums, 
Farmers Insurance Exchange led 


PHYSICAL DAMAGE 


LOSSES 
PAID 


% 


4? 
43 
41 


679514 
8+860 
1108286 


889202 42 


73469417 44 


LOSSES 
PAID 


% 


135 
54 
31 


14 
14 119 


159415 58 


LOSSES 
PAIO 


% 
RATIO 


759399 
1+787 
344 


46 
90 
56 
779531 49 


6069002 51 


DENT ONLY 


LOSSES 
PAID 


% 


37 
464 
39 


30412 
510 
594 


4+518 38 


450027 37 


all three 


(B.I) and 


RATIO 


ETCe 


RATIO 


PREMIUMS 


INDIVe 


RATIO 


states 


also 


INDUSTRIAL 


IN FORCE 
PREM RECD IN STATE 
629101 
29795 
59837 


197499546 
799237 
1545559 


709733 199835342 


SURETY 


PREMIUMS 
WRITTEN 


LOSSES % 
PAID RATIO 
169218 


19574 
29839 


39805 
284 
969 


21 
18 


229632 5059 22 


1489227 285556 19 


HAIL GROWING CROPS 


% 
RATIO 


LOSSES 
PAID 


24 
81 
112 


PREMIUMS 
WRITTEN 


35 
26 
20 


69 
320 
574 
964 


218 23 


634905 465187 75 


LIAB OTHER THAN AUTO 8 


LOSSES 
WRITTEN PAID 

169447 
19322, 
29304 


544448 
4,357 
79903 


66709 209074 


5059101 1579321 


ACC AND HEALTH INOIVe 


PREMIUMS 
WRITTEN 


LOSSES 
PAID 


264446 
41092 
59163 


139224 
29024 
29158 

379702 179407 


4954309 2485026 


in auto liability 
led two of the 


three states in auto physical dam- 


age. 
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REGION 10 


This year THE SPECTATOR adds insurance figures for Alaska to 
the totals reported from other parts of North America. Included in 
this Region 10 are figures for life and property premiums in Alaska 
Companies writing the largest premium volumes in ordinary and 
industrial life and in five non-life lines are also reported for both 
Canada and Alaska. Life figures for Canal Zone, Hawaii, Mexico 
Philippine Islands, and Porto Rico are also included on this region 





Region X U. S.-Canadian Life Insurance U. &.-Canadian 1954 Life insurance Dollar 


U. &. Canadian 
Companies Companies 
Dollar Where it came from 


In the table below we present a he molume . 3 74.8 
. . ms nvestmen earnings 5.4 60.6 
EGION 10, while including all picture of the 1954 life insurance 


of the figures reported for dollar of United States companies us imei 
Canada, also this year encompasses ™pared with that of Canadian SS Se 
; , sse ; 
‘ Hiow it was used 
totals and ratios in insurance sta- C©°Mpanies. It shows where the kd lea A bu 
. ; ‘ “ . ss Saat faaw — . - *aid to policyholder 1.9 é. 
tistics from several other jurisdic- companies’ incomes came from and nenetves & ouspie 
: ‘ , »y were > Inite Vinton funds invested for 
tions outside of the boundaries of how they were used. United States policyholders’ pre 
’ w 2 . : — ara » 66 ifa ° othe 5 40.64 
continental United States. figures are from the “Life Insur- ow 200 
2 6e 1 areas i ance Fact Book, 1955” and the Commission 7 5.75 
Largest of these other areas is wis , cape ¥ 654 Other operating ex 
Alaska, for which THE SPECTATOR Canadian are from “Canadian Life penses 9.3 9.20 


Shareholders ; a5 


¢ ¢ 
1.8 


$1.00 $1.00 


has received more complete figures Insurance Facts.” 
this year than ever before. In fact, 
these totals allowed both Canada 


$1.00 





and Alaska to be included in THE and Insurance Company of North nental Casualty tops the list in Can- 
SPECTATOR’S newest table—‘Com- America dominating the fire line in ada with Aetna Life Insurance 
panies Leading in Five Non-Fire Canada and Alaska respectively, ahead in Alaska. 

Lines.” based on premiums written. For Canada’s workmen’s compensa- 


This table shows Royal Insurance group accident and health, Conti- Continued on page 91 


Life Premiums and In-Force Totals for Canada, Alaska and Other Areas 
Add 000 to all figures. 


ORDINARY GROUP INDUSTRIAL 


STATE WRITTEN IN FORCE WRITTEN IN FORCE WRITTEN IN FORCE 
PAID FOR PREM RECD IN STATE PAID For PREM RECO IN STATE PAID FOR PREM RECD IN STATE 


CANADA 20254s611 3550716 16995293867 101139772 469092 5594505856 1529221 609133 196925841 
REGION TOTAL 262548611 3559716 1699529387 191139772 4865092 554505856 1529221 609133 196927984) 


ALASKA 159757 20503 930275 529790 270 6245489 32 45 19323 
CANAL ZONF 39738 411 169377 570 10 19026 
HAWAII 1649412 254240 9136787 1159822 29784 3245989 46 44 19319 
MEXICO 354600 399 945312 3 447 
PHILIPPINE 105 2149790 79975 1605554 19679 114 99130 
PORTO RICO 339431 69604 1644684 329443 340 539906 119985 
MISC 6779323 1026185 369090233 19194,829 79277 195659874 1199148 


REGION TOTAL 161529051 1459317 593520222 193969136 100795 290179861 1335775 


Total Premiums for Non-Life Lines Total Premiums for Non-Life Lines 
Written in Canada Written in Alaska 


Add 000 to premiums. Add 000 to premiums 


PREMIUMS * 410 % PREMIUMS * 10 *% OF 
WRITTEN REGIONAL NAL WRITTEN REGIONAL NATIONAL 
IN REGION TOTAL ‘ IN REGION TOTAL LINE 


rine 148,856 y FIRE 39179 
FRTENDED COVERAGE 18 EXTENDED COVERAGE 210 
TORNADOs WINDSTORM, CYCLONE» HATL 711 TORNADO>s WINDSTORMse CYCLONEs HAIL 
SPRINKLER AND WATER DAMAGE 26 SPRINKLER AND WATER DAMAGE 
EXPLOSION» RIOTs CIVIL COMMOTION 20 FEXPLOSIONs RIOTs CIVIL COMMOTION 
FAR THQUAKE 78 FAR THOQUAKE 
WAIL = GROWING CROP ONLY 3946) HAIL = GROWING CROP ONLY 
INLAND MARINE 49664 1200 OCEAN MARINE 207 
ACCIOENT ONLY = INDIVIDUAL 8.023 INLAND MARINE 183 
ACCIDENT AND HEALTH = INDIVIDUAL 819737 ACCIDENT ONLY = INDIVIDUAL 46 
HOSPITAL & MEDICAL EXP = INDIVID 20157 2 ACCIDENT ANDO HEALTH = INDIVIDUAL 148? 
GROUP ACCIDENT AND HEALTH 99276 HOSPITAL G MEDICAL EXP = INDIVID 39% 
NON@CANCELLABLE ACCIDENT & HEALTH 35 GROUP ACCIDENT AND HEALTH 68s 
WORKMENS COMPENSATION 3,905 NON@CANCFELLAALE ACCIDENT & HEALTH 
LIABILITY OTHER THAN AUT = Be le 1492768 WORKMENS OMPFNSATION 2069 
AUTO LIABILITY = Pe De 398 LIABILITY OTHER THAN AUTO =~ Be Ile 470 
AUTO PHYSICAL DAMAGE 167.901 AUTO LIARILITY = Be Te le ] 
AIRCRAFT PHYSICAL DAMAGE 2090 AUTO LIABILITY = Pe De 818 
LIABILITY OTHER THAN AUTO = Be Deo 2008863 AUTO PHYSICAL DAMAGE 19439 
FIDELITY 20767 AIRCRAFT PHYSICAL DAMAGE 137 
suRtTY 39488 LIABILITY OTHER THAN AUTO = 9, & 133 
GLa4s5 19995 FIDELITY 91 
BURGLARY ANDO THEFT 42910 suRFETY 906 
AOITLER AND MACHINERY 41634 GLASS 16 
MISCELLANEOUS $04 RURGLARY AND THEFT 29 
TOTALS 4865264 BOILER AND MACHINERY 310 
MISCELLANEOUS 101 
TOTALS 1276518 100eC 
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Region X 


Companies Leading in Written Premiums 
Companies Leading in Ordinary and for Non-Life Lines 
Industrial Life Premiums Add 000 to all figures 


STATE AND LINE LEADING COMPANIE: PREM RECD a - * ee 
IN STATE ’ IN LEAt 


CANADA 
OROINARY CANADA 

METROPOLITAN LIFE INS CO 40234908687 FIRE 

MUTUAL LIFE OF CANADA 339858s633 ROYAL INSURANCE CC 

SUN LIFE ASSUR CO OF CAN 319328016) imanaeee CO OF fh 

INDUSTRIAL LONDON LANCASHIRE 
METROPOLITAN LIFE INS CO 3192639810 f EN "i 
LONOON LIFE 1496159874 es 
PRUDENTIAL INS CO OF AM 1390860151 UTUAL BENEFIT 


NSURAN 


TINENTAL CASUAL 


NEW YORK LIFE INS C 
MUTUAL LIFE INS om? 
DOMINION LIFE ASSURANC 


METROPOLITAN LIFE 
JOHN HANCOCK MUTUAL 


CANAL 7OnE 
NED INARY 
INA : INSURANCE oF 
WESTERN ASSURANCE CO 
FIDELITY PHENIX FIRE 


AETNA LIFE IN 
NEW YORK LIFE IN 
CCIOENTAL LIFE IN 
MPENSATION 
COMMERCIAL INS ON 
I T INSURANCE { 
EMPLOYERS MUTUAL LIAB 
METROPOLITAN LIFE , 
PRUDENTIAL INS CO O , } HARBOR INE 
JOHN HANCOCK INITTED STATES FIOK 
SOVERNMENT EMPLOYERS 
MEKICO ) 
ORDINARY GOVERNMENT EMPLOYEE 
HARBOR INS CO 
NITED STATES FIDL 





PHILIPPINE IDS 
ORDINARY 
SUN LIFE ASSUR CO ¢ . , Continued from page 90 
OCCIDENTAL LIFE INS CO ] 290 " > sre I > 
UNITED STATES LIFE tion line is topped here by Pruden 
tial Assurance. Commercial Insur 
PORTO RICO . 9 
ORDINARY ance of New Jersey leads that line 
JEFFERSON STANDA LIFE 191679429 
PAN AMER LIFE 8099936 in Alaska. 
MANUFACTURERS LIFE INS alas ci Auto liability (B.I.) is not re 
INDUSTRIAL : 
ATLANTIC SOUTHERN IN 3239726 ported separately in Canada, but in 
COLONTAL LIFE 699960 
Alaska Harbor Insurance heads the 
list on written premiums for the 


PENINSULAR LIFE I co 5249266 
e al rales ‘ ave Merit 
comfesenation .tre asco ‘eeaaeeens line. In auto physical damage Meri 
PAN AMER LIFE 1391079269 Insurance leads in Canada, with 
CROWN LIFE INS CO 699050475 . . 
Government Employees Insurance 
WESTERN SOUTHERN LIFE 8624144 
LIFE CASUALTY INS CO 3979250 at the top of the list in Alaska 
MONUMENTAL LIFE INS CO 237914) The table on leading companies in 


the life field shows that Metropoli 
tan Life heads the list for industrial 


INDUSTRIAL 


premiums in both Canada and 
Alaska as well as leading in Can 
ada’s ordinary life premiums 


Premiums and Losses for 16 Non-Life Lines 
Add 000 to premiums and losses 


AUTO LIABILITY Be Ie AUTO LIABILITY Pe De AUTO PHYSICAL DAMAGE SURETY 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAIO RATIO WRITTEN PAID RATIO WRITTEN PAID 


CANADA 398 569 143 1675901 875927 $2 349486 76? 

UeSes DeCe & CANADA 148109706 8335846 46 8779342 36745598 & 196579132 7360417 46 1469227 2845556 

ALASKA 19008 226 22 616 256 32 19439 669 904 112 

DeCe & CANADA 158109706 8335846 6779342 3875598 46 196579132 17369417 1489227 285556 «3= 19 
Continued on page 92 


UeSer 
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Premiums and Losses—Continued from page 91 


FIRE EXTENDED COVERAGE TORNADO WIND HAIL ETCo HAIL GROWING CROPS 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID RATIO WRITTEN PAID 


CANADA 1469656 704404 47 18 19 106 211 150 72 34461 29856 
UseSes DeCe & CANADA 146209767 7799304 43 5109545 3266919 be 265574 159415 56 635905 465187 
ALASKA 39179 19194 210 361 172 


UseSes OeCe & CANADA 1986209767 7795304 ; 5109545 3269919 bh 269574 159415 58 635905 465187 


HOSPITAL AND MED EXP IND@GROUP ACC AND HEALTH WORKMENS COMPENSATION LIAB OTHER THAN 

STATE PREMIUMS LOSSES 4 PREMIUMS LOSSES 4 PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAIO RATIO WRITTEN PAID RATIO WRITTEN PAIO RATIO WRITTEN PAID 

CANADA 20157 192861 59 99276 49736 51 39905 19449 37 145268 69714 
UseSes Dele & CANADA 164119202 190475481 74 194416888 160729429 74 191945363 6062002 $1 5059101 1579321 
ALASKA 394 174 a4 685 2630s 4 29069 656 #1 370 72 


UeSes Dee G&G CANADA 1464119202 190476481 76 194419886 190729429 74 1491949363 6065002 51 5050101 1579321 
OCEAN MARINE INLAND MARINE ACCIDENT ONLY IN 


STATE PREMIUMS LOSSES % PREMIUMS LOSSES a PREMIUMS LOSSES % PREMIUMS LOSSES 
WRITTEN PAID RATIO WRITTEN PAIO RATIO WRITTEN PAID RATIO WRITTEN PAID 


CANADA 49664 29066 44 89023 39752 47 Ale737 619314 
UeSet Dele & CANADA 1645905 995697 60 3220075 1559589 46 123094 459027 37 4954309 248 +026 
ALASKA 207 64 31 163 23 13 36 + 12 182 82 


Set DeCe & CANADA 1645905 994697 60 3220075 1559589 48 1239094 459027 4954309 24865026 





ia Que Company 
AUTOMOBILE 
FIRE & EXTENDED COVERAGE 


NEW YORK 


American Equitable Assurance Company 
of New York 


Organized i918 


Globe & Republic Insurance Company 
of America 


Established 1662 


Merchants and Manufacturers Insurance 


Company of New York 
Organized 1649 


New York Fire Insurance Company 
incorporated 1832 


Corroon & Reynolds, Inc. 


MANAGER 
92 William Street, New York 38, N. Y. 








Losses pold exceed Three Hundred Fifty Millien Dolier: quam 
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Footnotes for 
Regional Tables 


LOSS RATIOS 


The bulk of the non-life (fire and 
casualty) figures in these tables 
have been derived from the pre- 
miums written and losses paid 
totals that are shown in THE SPEC 
TATOR’S annual publication, “Insur- 
ance By States.”” These totals pro- 
duce the written-paid loss ratios in 
the table we call this year “State 
Premiums and Losses for 16 Non- 
Life Lines.” This written-paid loss 
ratio, however, is not the ratio 


” © 


which is used as a basis for rate- 
making by the various associations 
and companies. 


CREDITS 


In addition to the non-life figures 
from “Insurance By States,” these 
regional tables derive their life 
figures from the By-States table in 
THE SPECTATOR’S “Life Yearbook.” 
This year all of these source figures 
have been put into punched cards 
through the facilities of the Inter- 
national Business Machines Cor- 
poration. Therefore, all of the 
regional tables in this Statistical 
{Issue have been calculated and 
printed from these punched cards 
now totaling over a million cards 
in both the life and fire and casualty 
sections. 

For figures used from sources 
outside THE SPECTATOR, we ac- 
knowledge our gratitude to: Auto 
motive Industries, another Chilton 
publication, for the totals on Motor 
Vehicle Registrations; to the U. S. 
Department of Commerce, Office 
of Business Economics for the fig- 
ures on Personal Income _ by 
States; to the U. S. Department 
of Commerce, Bureau of the Census 
for the figures on Population by 
states; and to the same source for 
state totals on Value Added by 
Manufacturers. 


RE-ARRANGEMENTS 


Because of the use of THE SPEC- 
TATOR’S punched cards to produce 
the regional tables for this Statis- 
tical Issue, some of the tables have 
a different form compared with the 


November 1955 








Metropolitan 
Fire Assurance Company 





TREATY 
REINSURANCE 
EXCLUSIVELY 


Fire and Allied Classes 
Administrative Offices 


Hartford 3, Conn. 
J. B. Carvalho, President 


33 Lewis St. 

















Insurance and Reinsurance 


for experienced attention 
uea STEWART, SMITH office 


NEW YORK 
116 John Street, New York 38 


CHICAGO 
Board of Trade Bldg., Chicago 4 


PHILADELPHIA 
Public Ledger Bldg., Philadelphia 6 


MONTREAL 
Sun Life Bldg., Montreal 2 


TORONTO 
497 Bay Street, Toronto 5 


BIRMINGHAM 
Frank Nelson Bldg., Birmingham 


always at your service Around the Clock 


LONDON 


‘ 


J} Seelpine ] ine / 


For Brokers « Agents « Companies 











Footnotes 


Continued from page 93 


Statistical 
The difference, however, is 


patterns for former 
Issues. 
only in the arrangement; practical- 
ly all of the totals presented in 
found in this 
State totals for 


premiums and losses can be com- 


other years can be 


Statistical Issue 


pared with regional figures which 


in turn can be set beside the na- 
tional aggregate for that line. 

In the auto department all of 
the totals are here but the average 
state premium is in the “State 
Ratio” table while the premiums 
are in the “State Premiums and 
’ table and the state’s total 
motor vehicle registrations are in 
a text column. The same pattern 
applies to the per capita life in- 
force figures, with premiums and 
ratios in tables and the population 


Losses’ 


totals in a text column. 


This is the eighth in a series of advertisements 
shout Kansas City-—end Kansas City Life 


“A Masterpiece Of City Planning” 
..+ Kansas City 


Andre Maurois said it. Visitors and city planners from other communities are 
still saying it. They have never seen a city built with so much regard for beauty 
It’s a city of homes, trees, parks, and boulevards. 


When you drive along the shaded, winding streets, you have the feeling Mother 
Nature reserved this space for Kansas Citians and their homes. The tree-lined 
streets are like orchards, following the curves of hills and streams. Spacious boule- 


vards are surrounded by carpets of green 


precious statues and fountains. 


Parks are everywhere, with their 


Visitors know it took more than planning and cooperation to develop this “mas- 


terpiece.” 


There's something special in Kansas City—something fine. It’s the 


friendly progressive spirit that’s as sincere as the firm clasp of a hand 


And it’s the same spirit that built Kansas City Life Insurance Company—the 
spirit that is constantly seeking a way to do things better everywhere 


e INSUp 
» 44, 


KANSAS CITY LIFE INSURANCE CO. 


City. Miseewrl 


All of the 


essential figures, which have be- 
come measuring rods 
throughout the insurance industry, 
are still in this Statistical Issue 
although the tables themselves have 
rearranged to make them 
more easily produced by the 
punched cards. 


NEW TABLE 
Although all 


been rearranged, one has been so 
expanded we feel justified in call- 
ing it a “new” table. 
popular table 


standard 


been 


these tables have 


In previous 
years, one showed 
“Leading Producers of Group Acci- 
dent and Health’—the companies 
with top premium volume in this 
line in each state. This year that 
table has become “Companies Lead- 
ing in Written Premiums for Five 
Non-Life Lines.” Also the table 
“Companies Leading in Ordinary 
and Industrial Life Premiums” ha 
perform the 
same function in the life field. 
Here companies are selected on 
their 1954 volume for 
a certain line, and the top three 


been introduced to 


premium 


companies for each state are listed. 
This covers the group A & H “Lead- 
ing Producers” from former Statis- 
tical Issues, but adds leading pro- 
ducers for four other non-life and 
two life lines. 

A great deal of time and effort is 
devoted here each THE 
SPECTATOR’S Statistical Issue. It 
has been gratifying to know that 
these special tables have been so 


year to 


well received and so widely used in 
insurance offices across the coun- 
try. We hope that, in its new 
punched-card format, THE SPEC- 
TATOR’S Statistical Issue is as use- 
ful as ever. 

William Alrich, managing editor 


ha 


faele 
Why my high premium? | just drive to 
and from work. 


THE SPECTATOR 





VO .SUTESta 
gtin 
VOSIIO 


one 
ed 
77 


TPeAew® 


5~ B58 
ToOrTFre 


rr Oa 


TYLOL 


FutT@oda 
UTSUOOSTA 
eeSSouvel 


IN 


ye YINOS 

PeOUTT NO 

>t gO 

I I I oWEQ GII0ON 

)TXOW BON [ g 58 ze : ITO BON 
eYSTIGEN 3 c ec « TYStIQeN 
TInoss tT} ¢ l TINOSSTW 
t TLOSeTUT HR 

wes IgoIn 

Agonj)uey 


Oo 


~o 
+ 


aBoowvre@ 
Tt 


Oey or 
Oore 


Are 


S 

t S 
a 6 
z s 


srsury 
rac! 
eurtpul 
STOUTITT 


en) 


11k 


«2 
wo 
+ 


VIUTIITA 3908 
}UOMIA, 
PURTS] sepouy 
erurartdsuu 
WIO_ BON 
Jasier aan 
Tysdwey sen 
JeSNGOPSStH 


oon 
A 
2 


one 
TOCDD Oar 
~OnH 


Sl bell nad 
xo 
+r 
aN ewer 
NCSAMNFT AGO 
mo NDwoe 


pue[ dre, 


autTtwW 


,OTIISTG 


N 
of 


] 


ON ODM OG TH Dor 


Ton re 
a 

OT 7H 
07 0} mt tO 
or 


GaN OL : N CaNuya NGLLIYA GINUYS OL CIYNNINT C3NuY NSLLIYA 
orLya S7ss SWI Kad SWI IWTd OILVY SISSOT SW IKGYd WI KGYd 
BS6I 
L ZOVERAOD N | )I G@AEGNILXY 
Peyndwor a18M SUoI4Oy “plod Sasso; yoeuIP seyOyg Aq e@ouDINsU;, oO} So144Ds BulAiddo Aq peysi; 
“GD{S® B1@M SASSO] PS1UNDU| “O4O4S YIDE 404 S1O4DO} @pOUDdeS yo UO!H,Od1\ddo Aq peyndwor G6} 
$.4O,O4DOdS Ws G10 SwIMIWeId USA 7ZLON 


£¢ eBod uo 4xay '96 e6od wo panujyuoa 
*sesuedxe juewysnipD sso; @pnjcu! you OP sesso; PeiiNdu; “e2UeI04 
“UOs e2u0INSU; jOUCIBey-se4u) 04 se:uDdWwo> Ag pejodes sesso; pesinou! puo plod 42e1Ip Wo 404 Swniwesd PpeusoZ _"sesD4yg Aq @2uUDINSU) 


PS6L Ul Sa1UPdWIOS y2045 10} a2UalJadxg sso7 abniaA0c|D papua4yxy 





S3LVLS TTY TWLOL 
TYLOL 

uo sutgsea 

qein 

203325 

UPRAgN 

PUT UON 

oyEpy] 

VIGIOFT TED 
euoztiy 


LSYOD Jd O¥d 
T¥LOL 


erUursita, 

Sexe 

eUTTOIED GINOS 
PUTTOIED G3270N 
tddtsStsstn 


VUEISTNoO] 
er 22005 
eprso0olg 

svsuryly 
vueqerly 


HLNOS 
Wl. 


Surwoda 
UTSUOOSTA 
sessauueal 


TOY GINES 
wwogel AO 
oTygo 

PONE GION 
OOTESR SAN 


PYSTIQON 
TINOSSTW 
PLOSSUUTW 
west goin 
yon} Uay 
stsury 
rac] 

euet pul 
STOUTIII 
Opesol oe 


ISSA GIR 
W101 


SrUTaIt, 3908 
WWOMIIA 
PUETS] apogy 
truval dsuvag 
4104 *an 
fasier aay 
ALtySdUER sey 
S$} }@SNgoesstNR 
pur, drey 
aUuttn 

sO ROTIISTg 
artatleag 

PROT BI@UUOE) 


iSv¥ 


o 


OAon~ 


. 
tT 7° 


. . 
Naw 


. 
So OD 


or 


“ 


rOeHnN Bowe 


. 
OHI 


AA Do Ao 


raw 


otters 


an“ 


ik 
nD 


ANNOM 
7 


eH Dens Of o OrTnre 
7 


~- 


-« 


Aat-n OD Oncor 
an 


one 


Conon 


. 
or 


ABDANON DOCrte OMe 


ah 
D 


CSe2HOn Fr OND NDO 
Ata Orne TEM 


it Boca 
“— = 


MN Ht + 


moeoneoo oom 


Anon 
i 


“Onnatr 


rn 


or 


AONMND FINAN 
a+ 


eK Oan Or DD 
7” 
as 


mOonn 


Onneo 
a~ 


“om 


OMMAR Ho BD GD 


Nmono oreo is] “ 
on 


=) 


DNODD 
oT @D 
— 


ornne 
“Ort 
mt tie 

AHonr 
ae OMe 
DMAaG™ 


are) 


HOM NOW 
SOFOGDH ADAM OAkh 
oo a NM HN 
on th 
“KAS On 
rT Oe 


Ooronr oODennm 
3. 


anwar 


. 
“ 
™ 
8 


. 
FIAT OMMN® Hoe 
ow 


rower 


remo 


“Oworec 
eHADWM 


no 
oo 
“ 


ow 


on 
Oo 


aw z 
an 


oN wo 
é 


HOAN® 


ae 


aH Or 


worn 


ae 


MOOD FONT 


AAO © 


“Monre 


Ne 


@StVioap $2 }0Ueq, 


S3LYLS TTY TYLOL 


TWLOL 


uo  Furysta 
yFIn 
uoweip 
Bpeaen 

CUE COR 
ogepT 
VTUIOSTTIVD 
euoztly 


LS¥YOD DI dI Vd 
TYLOL 


Vrursst, 
sexay | 
SUT TOILED YRNOS 
PUT TOILED Gi10KN 
tddtsstssty 
eurrstnoy 
BtF1005 
eprs0lg 
sesurysy 
eweqery 


Surwoia 
UTSUOIST« 
sessouusy 

wioyeg YINoEs 
TwOyT TAO 
oTuo 

sOeQ YIsI0N 
ITXa_ BON 
TISTIQEYN 
TJNOSStTW 
POSsUUI 
UEII got 


STOSTITIT 
—PRIOTO) 

IS3A CIx 
TWLOL 
VISTI, S88 
}TOMIIA 
PUTS] spoqy 
trues] 4suvag 
R104 Say 
faster aay 
altgsdarg seq 
S$) ]asngorssrR 
m rydzew 


}NDT 3} 2euu0) 


CTATOR 


SPE 


“ 


THE 


: : yOowy 


q 





Sgivis 4 TS6I-2S6I 


fS6I-HS61 
| .2S¥SN290 BO ESYSHON! 


eESVEEISC WO ISYTEOA! 











oieé oo $0, '¢6 e6od wos panwyucs 
e yas oaeae jn paindwos saiupduios 92045 103 abpsaacd papuayxg uo awiosuy winiwiaig 43341q 





af Saks 
ae 
Ye ce 
s 
74 
eu 


ws 


The world’s oldest insurance company 
is proud of the fact that not only was it certainly 
the first to appoint a fire insurance agent but that it has 
been a steadfast supporter of the agency system for two O 
and one-half centuries. We take this opportunity to 
again thank our agents and the National Association of long 


Insurance Agents for our prosperous history. 





tume... 


7] SUN INSURANGE OFFICE Lro, 
wows |) SUN INSURANCE C0. OF N. ¥ 


fth Ave 
9 W Jacksor Bo 
neisco: Swett & Crawtord peneral Agents 
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FOUR WEEKS‘ 


RECORD OF 


IMPORTANT 





Sept. 12—American wage-earners 

and their families recorded a 
lower death rate during the first 
six months of 1955 than ever be- 
fore in the country’s history, ac- 
cording to experience figures from 
industrial policyholders of Metro- 
politan Life. 

Metropolitan reports tuberculo- 
sis mortality was one-sixth lower 
this year than last. New low 
death rates this year were also 
established in principal commu- 
nicable diseases of childhood as 
a group and in complications of 
pregnancy and childbirth. 

Polio death rate was the same, 
the mortality from major chronic 
diseases not appreciably different 
from last year’s, and the toll from 
the cancers at last year’s level of 
about 129 per 100,000. Accident 
death rate was 5 per cent lower, 
reflecting decreases in motor ve- 
hicle, home and occupational ac- 
cidents, 


A & H Bureau Opens 
Way for New Group 
Sept. 28—The Bureau of Accident 
and Health Underwriters, at 
its 64th annual meeting, approved 
in principle the recommendation 
that a single new association be 
formed for the accident and 
health insurance business. Repre- 
sentatives at the session adopted 
an amendment to the Bureau’s 
constitution to dissolve the Bu- 
reau whenever such action might 
be voted by its membership. 
Final vote on discontinuing the 
Bureau may come after member 
companies have studied structure 
and operation of the new associa- 
tion proposed by the Joint Com- 
mittee on Health Insurance. 


98 


Sept. 28 — Beneficial Standard 

Lite, California, has _ pur- 
chased a major interest in the 
Union Casualty and Life, New 
York, Edward D. Mitchell, chair- 
man of the board of Beneficial, 
announced, 


Real "All Risk" Policy 
LONDON REPORT 
dential address to the Insur- 


In his presi- 


ance Institute of London, Walter 
Barrie, of Lloyd’s, told this inci- 
dent to illustrate his theme “The 
Customer is Always Right.” 

“A distinguished judge who ad- 
dressed this Institute many years 
ago remarked on the fact that cer- 
tain older marine insurance forms 
made no mention of the perils 
covered. In reading those re- 
marks,” Mr. Barrie said, “I was 
reminded that many years ago it 
was said that a certain American 
company whose name was famous 
in marine insurance circles al- 
ways used one form of policy with- 
out alteration for all cargo insur- 
ance whatever the conditions of 


acceptance of the business. 


“It was pointed out to the un- 
derwriter of this company that 
this method of preparation of pol- 
icies did not appear to be very 
businesslike. His reply was, ‘Does 
that matter—the company always 
And so it did—on the the- 
ory that the customer was always 


pays.’ 


right in what he thought was 
claimable. 

“Some of my orthodox listeners 
may wonder how many years this 
company lasted! The answer is 
that today it is still a very pros- 


perous concern.” 


‘The purchase will bring bene- 
ficial Standard and companies it 
controls to $500 million of life in- 
surance in force, with premium 
income in excess of $30 million 
annually, according to the firm. 

The Union Casualty and Life 
Company will continue to operate 
under its name in 14 
states and the District of Colum- 


present 


bia, with head office remaining in 
Mount Vernon, New York. 


Average U. S. Income 
Reaches $2,300 
Sept. 30—The income of the aver- 
age American in 1954 was 
$2,300, about the same as in 1953, 
advance data re- 
Sureau of the Cen- 


according to 
leased by the 
sus, Department of Commerce. 

This estimate, derived from a 
survey made in April, 1955, was 
for all persons 14 years old and 
over who received any money in 
come during last year. The me- 
dian income of men was estimated 
at $3,200 a year for 
with about one in five men having 
an income of $5,000 or more last 
year. The average for women in 
1954 was about $1,200. 


53 and ’54, 


Oct. 1—Directors of American Re- 
insurance and of American 
Reserve Insurance, a subsidiary, 
have approved a merger of Ameri- 
can Reserve into the parent firm. 
Pending approval by the stock- 
holders at meetings on 
December 5 and by the State 
Superintendent of Insurance, the 


special 


merger may become effective De- 
cember 31. Capital structure of 
the parent company will remain 
unchanged, with total assets of 
the merged company $80,000,009 
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Daily Reports 





EVENTS 


IN ALL FIELDS OF 


INSURANCE 





and surplus, including capital, 


$25,000,000. 


Oct. 1—Accident and sickness pol- 
icy benefits paid during the 
first half of this year »y the life 
totaled $684,405,000, 
according to the Life Institute. 
First half payments were $105,- 
756,000—or one-fifth 
more for the same period than a 


companies 


almost 


year ago. Group accident and 


sickness benefits accounted for 
$516,962,000 of the total, but in- 
dividually owned policies showed 
the greatest rate of increased 


benefit payments. 


Massachusetts Faces 
Rise in Auto Rates 


Oct. 3—Massachusetts Insurance 

Commissioner Joseph A. 
Humphreys increased compulsory 
automobile insurance rates for 
that state by 5.1 per cent on pri 
1956. In 
surance companies had asked for 
these 


vate passenger cars in 
an 11.3 per cent raise in 
rates. 

The Commissioner also set $6 as 
the rate per point to be added to 
1956 premiums for auto owners 
guilty of driving infractions. 

The new schedule for next year 
differing 
munities based on accident exper- 


allows rates for com- 
ience, moving about 60 cities and 


towns into zones with higher 


rates. 


Oct. 3—Lumbermens Mutual Cas- 

ualty Company, Chicago, has 
gained the right to use its own 
name in New York State after 30 
there as 


years of operation 


(American) Lumbermens Mutual 


Casualty Company of Illinois. 
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More on Safety Belts 


Oct. 20—Eldridge J. Moon (above), safety 
engineer in Mineola, N. Y., office of Amer 
ica Fore Group, examines a new seat belt 
in his company-owned automobile. America 
Fore recently installed the safety device in 
1350 company-owned cars and 250 per 
sonally-owned cars used by employees on 
company business. 

lowa National Mutual and Employers 
Mutual Casualty ore also making provision 
for improved safety of their company-cars 
lowa National Mutual will equip its fleet of 
97 cars with safety belts and kits that in 
clude foam rubber dash covers and visors 
Employers Mutual Casualty is installing 
safety belts in the front seats of its fleet of 
about 110 automobiles 


“On Oct. 1, 1925,” said James 
S. Kemper, chairman of the firm, 
“the New York 


issued an order 


Supreme Court 
requiring our 
company to add words or phrases 


to its name which would distin 


guish it from the Lumber Mutual 
Casualty ‘ 


New York. 


Insurance Company of 


“July 1, this year, the latte 
company changed its name to New 
York Mutual Casualty Insurance 


Company.” 


Oct. 3—"*When someone's count- 

ing on you . you can count 
on life insurance” is a new slogan 
designed to touch the hearts of 
millions of Americans through ad 
vertising. 

Central theme of the new 1955 
56 Cooperative Advertising Pro 
gram of the Institute of Life In 
surance, this slogan will appear 
in 500 daily newspaper and six 
national farm magazine ads be 
tween now and spring 1956. 

Through slogan and _ illustra 
tions the ads will emphasize the 
dependability of life insurance to 
an audience estimated at more 
than 53 million. According to the 
Institute, the 


also offers a natural opportunity 


advertising series 


to stress the agent’s role in help 
ing families plan sound life in 
surance, 

A copy of the free booklet “Your 
Life Insurance—and How to Use It,” 
offered in each Institute ad, may be 
obtained by circling 89 on the card on 
page 112 of this issue. 


Uninsured Auto Cover 
Set in New York 
Oct. 5—New York 

holders got an 


auto policy- 
insurance 
bonus when carriers made a move 
to forestall the anticipated drive 
for compulsory coverage in that 
state. 

A group of stock companies an- 
nounced that New York auto lia- 
bility policyholders would be coy 
bodily in 


ered immediately for 


juries or death caused by unin 


sured automobiles if the unin 


sured motorist is legally liable. 
The Mutual 


Bureau filed for its member com 


Insurance Rating 


Continued on page 100 
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The four references are to HOMEOWNERS. 


Springfield fieldmen want and are equipped to help 
you sell more policies. 





INSURANCE COMPANIES 
SPRINGFIELD FIRE AND MARINE INGURANCE COMPANY + SPRINGFIELD, MASS 
NEW ENGLAND INGURANCE COMPANY « SPRINGFIELD, MASS 


MICHIGAN FIRE AND MARINE INSURANCE COMPANY + DETROIT, MICHIGAN 
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A MULTIPLE LINE STOCK COMPANY 
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AUTOMOBILE 
INLAND MARINE 
BURGLARY—PLATE GLASS 
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Paid in Capital $1,300,000.00 
Assets Exceeding $4,000,000.00 


“Developing new techniques and 
improving the old" 


WABASH FIRE AND CASUALTY 
INSURANCE COMPANY 


1622 NORTH MERIDIAN STREET 
INDIANAPOLIS, INDIANA 








Daily Reports 


Continued from page 99 


panies at the same time a similar 
endorsement that presumed fault 
on the part of the uninsured mo- 
torist, so that policyholders would 
not have to prove that fault in 
order to collect benefits. 

Both endorsements were filed 
without charge to the policyhold- 
ers, but it was announced that a 
charge of $3 or $4 would be made 
for the coverage on new or re- 
newal policys. 

Leffert Holz, New York Super 
intendent of Insurance, announced 
that the new coverage, not avail- 
able before in the United States, 
would cover, in addition to the 
named insured, his spouse and 
relatives who may be residents of 
his household if they are injured 
while in the named insured’s ve- 
hicle or any other vehicle or even 
while a pedestrian. Other per- 
sons injured while riding in the 
insured’s automobile will also be 
covered if the automobile was be- 
ing used by the named insured or 
with his permission. 

30th the stock and mutual en- 
dorsements allow payments, sub 
ject to certain limits, up to $10,000 
and $20,000. Both also apply to 
accidents occurring in the United 
States, its possessions and Can- 


ada. 


U.S. Bonds Leading 

In Survey on Saving 
Oct. 6—The U. S. Treasury De- 
partment seems far ahead of 
savings banks and life insurance 
as a medium for saving, a recent 
University of Illinois study shows. 
Some 600 families were sur- 
veyed, under a grant from New 
York Life. More than half (55 
per cent) considered government 
bonds the safest form of savings; 
only 7 per cent listed life insur- 
ance as tops in safety. Neverthe- 
less, 50 per cent of the families 
had $10,000 or more invested in 
life insurance counting policies 

on all members of the family. 

Consumer attitudes toward sav- 
ings reveal a public more con- 
cerned with guaranteed return of 
Continued on page 102 


THE SPECTATOR 





Auto Safety Succeeds in Manitoba 


SPECIAL REPORT — Manitoba's 

broad financial responsibility 
law, strict enforcement 
comprehensive safety program are 
paying off in reduction of drivers’ 
insurance costs. 


and 


Most automobile insurance com- 
panies operating in the Canadian 
province of Manitoba doubled the 
minimum limits for personal in- 
jury coverage as of July 1 at no 
extra cost to the car owners. An 
amendment to the Highway 
Traffic Act at the spring session 
of the legislature the 
coverage establish 
financial responsibility to $10,- 
000-$20,000 $1,000, effective 


January 1, 1956. Because loss ex 


increased 
necessary to 


and 


perience has been’ improving, 
insurance 
were able to offer this 
coverage at no additional 
mium, six months in advance of 


the date laid down in the Act 


automobile companies 
increased 


pre- 


Strict Law 


Manitoba’s Financial 
bility law is one of the strictest 
When an 


which 


Responsi- 


on the continent. 
dent 


accl 
occurs in anyone 1s 


injured or there is damage to 


property apparently in excess of 
$50, every driver involved, unless 
he can prove that he is financially 
his 


responsible for damages, has 


car impounded, his car registra- 
license 
storage 
charges incurred while car is im 


tion and driver's 


sus- 


pended and must pay 


pounded. Number of cars insured 


has from about 25 


cent to close to 100 per cent since 


jumped per 


the law went into force. 


In addition, in Greater Winni- 
peg a 


operating since the end of 1950. 


safety program has been 
In addition to strict examinations 
of new drivers, records are kept 
habits of all 


driver is 


on driving drivers. 
When a 
accident or is 
traffic 
points 
When 
he is invited to attend the driver 
When he has 
his 
the 


If he passes 


involved in an 
convicted of a 


offence or driving error, 


are scored against him 


he accumulates six points, 
Improvement Clinic 


eight points, he must turn in 


operator’s license, attend 
clinic and take tests 
the tests, he 


ary 


is given a probation 
unless he demon 
attitude that a 


period of suspension is necessary 


license, 
strates by his 
If he still persists in wrong driv 


ing 
leges are 


practices, his driving priv! 
suspended for a period, 
the length of which depends upon 


the circumstances 


Fewer Claims 


In Winnipeg, claims frequency 
on private passenger cars—-that is 


number of cars involved in acci 
dents 100 
dropped from 17.4 in 1949 to 14.3 


Outside Winnipeg, 


per cars insured—has 


in 1953 where 
the 
provement 
the 
remained 


Millar 


point system and driver im 


clinic are not yet en 


forced, claim frequency has 


stationars Lillian 
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For your convenience 


The reply card provided with The 


Spectator's Products and Services 


Department on page |12 of this issue 


can be used also to obtain addi 


tional information about the items 


which are followed by card numbers 














Agents Make MONKEY ‘Out of President 


While President Wade was on vacation the field force found themselves in a 


unique contest called, ‘Let's Make a Monkey Out of Wade! 


The idea was to have 


the biggest six weeks sales production in the history of the Company while he was 
away. AND THAT THEY DID! As one agent said, ‘Where else could you find such 
competitive merchandise, offering fat commission checks, and giving you prizes 
for making a ‘monkey’ out of the president?” ... NOWHERE! ... So why not write 
us if you want to really enjoy the insurance business! 


GENERAL AGENCIES OPEN IN Arkansas 


STANDARD LIFE INSURANCE CO. of IND. cvicwere - Fo 


INDIANAPOLIS 
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than of the 
purchasing 
power through inflation. The com- 
plete story will be told in four 
booklets. 
Oct. 6—Tentine policies were out- 
lawed in Alabama as of 
March 15, 1956. A directive is- 
sued by Insurance Superintendent 


invested 
decline of 


principal 
possible 


Leslie L. Gwaltney, Jr., orders all 
companies operating in the state 
to “cease and desist” from issuing 
tontine and semi-tontine policies 
not later than that date. 

Such policies were banned last 
December in South Carolina and 
last August in Georgia by rulings 
from commissioners in those 
states. Five other states—-Ala- 
bama, Utah, Nevada, North Caro- 
lina and Maine—have passed this 
year the model anti-tontine bill 
developed by NALU. 
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Benson Cites Move 
For Private Crop Cover 


Oct. 10—Mutual insurance repre- 

sentatives, in St. Louis for 
the 59th annual meeting of the 
National Mutual 
Insurance Companies, heard U. 8. 
Secretary of Agriculture Ezra T. 
Benson state that the government 
would retire from all-risk crop 
insurance whenever private car- 
riers make such coverage generally 
available. 


Association of 


“IT understand,” Mr. Benson 
said, “that a private 
group is preparing to enter the 
all-risk field this next crop year 
on a limited, experimental basis. 
We certainly them 
success. We have cooperated with 
them fully in making our expe- 


” 


insurance 


wish every 


rience and materials available. 

Describing the government’s ex- 
perience in this field, he reported 
that $128.6 million had been re- 
ceived in premiums in the 1948-54 
period and $136.1 million paid out 
for a net loss, apart from admin- 
istrative costs, of $8 million in 
seven years. Heavy losses in 14 
of the 794 counties in which the 
government crop insurance oper- 
ates accounted for payments 
amounting to more than twice 
that deficit, however. 
“Crop insurance is an impor- 
tant method of reducing the risk 
of agriculture,” the Secretary 
pointed out. “We hope to con- 
tinue its development to the point 
where it will carry its role on a 
sound business basis with both 
indemnities and its administra- 
tive costs eventually provided by 
premium income.” 

Other 
meetings were: 

Employers Mutual of Wausau, 
Wisconsin, won top honors in the 
2lst American Mutual Alliance 
advertising-sales conference with 
their national magazine campaign 
titled “The Wausau Story”; 

Virgil W. Peterson, director of 
the Chicago Crime Commission, 
told the Federation of Mutual 
Fire Companies that FBI reports 
show that only 29.6 per cent of all 
burglary offenses known to police 
in 1954 were cleared by arrests, 
that in the period 1950-54 cloth- 
ing valued at $48,456,711 was re- 
ported stolen in American cities 


events at the mutual 
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14.2 per cent was recov- 
that 
executives 


and only 


ered, and “some insurance 


company have _in- 
formed 


mission 


the Chicago Crime Com 
that 


considering dropping open 


seriously 


stock 


they are 


insurance altogether.” 


Supreme Court Settles 
NYFIRO vs. N.A. Case 


Oct. 10—“The motion to dismiss 
is granted and the appeal is 
dismissed for want of a substan- 
With those 
Supreme Court 
turned down the the 
NYFIRO-North American case. 
The New York 
Rating Organization’s original 
complaint the North 


America Companies objected that 


tial federal question.” 
words, the U. S. 
appeal on 


Fire Insurance 


against 


the NA companies had filed rates 
on dwelling classes that deviated 
from the NYFIRO rates although 
NA companies remained members 
of the rating organization. A de- 
cision on Sept. 14, 1954, from the 
New York Superintendent of 
upheld North 
filing, and several appeals to New 
York did that 
decision. 

NYFIRO appealed the case to 
the Supreme Court on the grounds 
that the construction 
Section 184(4 


law 


In- 
surance America’s 


courts not upset 


given to 
of the state insur- 
the 
Su- 


with 
The 
merely dis- 
for lack of a 
but did 
deal with other parts of the lowe) 


ance was at odds 


Fourteenth Amendment. 


preme Court’s ruling 


missed the appeal 
“federal 


question” not 


court’s decision 





CONSTRUCTION COSTS 
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184 


[ AVERAGE 
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12—The American Life Con- 
vention, meeting in Chicago, 
that life 


would pay 


Oct. 


insurance 
half a 


heard compa- 


nies about bil- 
taxes this year 


AL( 


and 


lion dollars in 
Alfred N. 


State 


Guertin, actu- 


ary, said taxes other 
would amount to 
The total 


still in 


State imposts 


about million for 
Federal doubt 
because of legislation pending be- 
this 


basis 


$242 


taxes 18 


figuring 
the 1954 
might be 


fore Congress, but 
year’s amount on 
the Federal 


$189 million 


levy over 


“. 


Past reports that $3.50 of every 
$100 in premiums goes into taxes 
are “valid,” he said, but probably 


lower than the actual proportion. 


“This is an extremely heavy 


burden,” Guertin pointed out, “to 
be imposed upon the most persis- 
tent nation, 

While the burden of payment falls 
the 


pact is felt directly by the policy- 


savers in our 


first upon companies, its im- 


holders in an increased cost in 


their insurance.” 


Continued on page 104 
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Gg 


in Pacifie Mutual's 
RECOGNITIONS 


WA lily 


enhances the pro- 
gressive effective- 
nessof Roger Coffin, 
Colorado Springs, 
as leading Pacific 
Mutual Representa- 
tive in the Rocky 
Mountain area. Con- 
sistently a high- 
ranking Big Tree 
Leaders Club quali- 
fier, he annually at- 
tends inspirational 
Top Star Confer- 
ences, in addition 
to periodic company 
conventions. 


Quality is the dom- 
inant objective in 
all Pacific Mutual! 
field procedures. 


j 


Pacific 
Mutuc!]. 


LIFE INSURANCE COMPANY 
HOME OFFICE: LOS ANGELES, CALIF. 


ee ee 
SICKNESS Since 1904 + RETIREMENT PLANS Since 1919 
GROUP INSURANCE Since 1941 
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Oct, 12—The President’s Commit- 
tee for Traffic Safety has an- 

nounced that 15 insurance asso- 
ciations are among the 200 na- 
tional organizations which have 
pledged their support for the sec- 
ond annual Safe Driving Day 
December 1 this year 

The list of insurance groups 
backing S-D Day includes groups 
of stock casualty companies, mu- 
tual companies, insurance women, 
and stock and mutual insurance 
agents. 


of Process Act passed in 11 states 
and now is in force in 38 states 
and Hawaii; 

All three are in force in 28 
states and Hawaii. 


Oct. 17—“Slow Down and Live’ — 

the auto safety campaign that 
runs from Memorial Day to Labo: 
Day—will be held again next year 
on a nation-wide basis. Paul H 
Blaisdell, director of traffic for 
the Association of Casualty and 
Surety Companies, announced that 
the National Conference of State 
Safety Coordinators would con- 
tinue to sponsor the “Slow Down 
and Live” program as _ recom- 
mended by the State Governors 





Oct. 18—Zurich-American Insurance Com- 
panies were awarded a bronze plaque by 
National Committee on Films for Safety 
"for producing the best sound-slidefilm in 
the field of traffic safety in 1954." Robert 
D. Hodson (right), assistant U. S. manager 
of Zurich accepts the plaque from John B. 
McCullough, chairman of the National 
Committee, at the National Safety Con- 
gress in Chicago. 


Oct. 13—Harold A. Richmond, of Metro 
politan, accepts an award from the No 
tional Radio Advertising Clinic. The plaque 
was granted for creation of outstanding 
radio commercials in behalf of the firm's 
"Good Hints for Good Health" campaign 
John S. Hayes, WTOP, Washington, D. C 
chairman of the RAB Finance Committee 
makes the presentation at the Radio Ad 
vertising Clinic 





Oct. 14—State legislators con- 

tinue to enact model laws af- 
fecting accident and health insur- 
ance practices. Tabulating results 
on three measures, F 
O’Regan, counsel for the Health 


Joseph 
and Accident Conference,  re- 
ported: 

State Fair Trade Practices Act 
was enacted this year in nine 
more states making 37 states and 
Hawaii where the law is in force; 

Uniform Policy Provisions Law 
of 1950 added in six more states 
and is now operating in 39 states, 
Hawaii and District of Columbia; 

Unauthorized Insurers Service 


Mr. Blaisdell, also executive di- 
rector of the National Conference, 
said that although traffic deaths 
had increased by 6.9 per cent dur 
ing the 10l-day period of this 
year’s campaign, this emphasis on 
safety had held down accidents 
and fatalities in comparison with 
the tremendous increase in ve 
hicular traffic 

Newly elected chairman of the 
Coordinators, W A Huggins, 
said, “Next year the campaign 
will again concentrate on reduc 
ing the ‘in-a-hurry’ traffic law vio 
speed 


lations: excessive speed, 


too fast for conditions; following 
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the car ahead too closely; im- 
proper passing, and failure to 
yield the right-of-way.” 


Neal Nominated 
For New Ass'n WHAT’S IN A NAME ? 


Oct. 19—Unification of accident 
and health activities moved 
one step closer with the selection 


of an executive head for the B elected by agents and public alike 
“Health Insurance Association of Experienced since 1926 


America,” to be established soon. 


Robert R. Neal, Washington, Liberal attitude on Underwriting 
D. C., counsel for the Bureau of - 
Health and Accident Underwrit- E fficient Branch Offices 
ers and the Health and Accident € oncentrated territory for better service 


Underwriters Conference, has ‘ “ae 
been named to head the new As- T ime tested stock company policies 
sociation which is to be formed ' . , 

Sieth- pewen. teaie axetbe teed Easily saleable due to attractive rates 
ing the Bureau and the Confer- | Dedicated to American Agency System 
ence. The Joint Committee on | : 

Health Insurance, representing 


the trade groups, is now solicit Q eady to discuss your problems 


ing companies to be members of 


the proposed Association. i mmediate attention given claims 
At the time it named Neal, the : ace 
® ound financial condition 


prospective board of directors of 
the Association listed the follow- Known for fair dealing 
ing officers to take office when the . 
group is formally established: § ervice—always our motto 

President: E. J. Faulkner, 
president, Woodmen Accident and 


Life; Vice President: J. Henry We TED 1SKS EMNITY { 
Smith, vice president, Equitable J w iemaen de 


Life Assurance Society; Secre- 


det inva “<< |Gppreres Risks FIRE [NSURANCE [ OMPANY 
president, Life of Virginia be) am! y oF 


Test Case Set BRANGHYINEtN-J- 
On FTC Jurisdiction 


. 0—The Fe at adie £ ‘ 

Oct. 19 T he I ederal 7 rade Com ies Li d in: Connecticut - Delaware « District of Columbia - Maryland 
mission's jurisdiction Ree hiisxd New Jersey + Pennsylvania - Rhode Island + West Virginia 

insurance company advertising 











was contested when James F. 
Crafts, president of Fireman’s 











Fund, refused to testify before an 
tin te gig) pate vragen ADVERTISING 

e ° we SUric ourt Juage wae 1 " — . , 

~ PICTURE POST CARDS 


Oliver B. Hamlin upheld an FTC 

eote era ' ae : Ask for samples. C. L. Manning, 
poe Toymeme conpeny om P.O. Box 392, Springfield, Mlinois 
cials to testify, Crafts announced 





an appeal of the ruling would be 
filed with the U. S. Court of Ap 
peals. American Home Assurance Company 

“Even though we do not be 
lieve,” Crafts stated after the The Insurance Company of the State of Pennsylvania 
hearing, “that the Commission 


has jurisdiction, we made every bere ras 
EXECUTIVE OFFICE 


111 William St., New York 38. N. Y. 


effort to cooperate voluntarily 
with them and to dispose of the 
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Let's call a spade a spade 
and dig — 


Whatever we devise in the way of new 
coverages—there is no new device which 
can serve the public, the agent, or the 


company as well as an honest selling effort. 
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issues they had raised with re- 
spect to our advertising on some 
mutually satisfactory basis.” 

Several other insurance compa- 
nies, charged with misrepresenta- 
tion in accident and health adver- 
tising, have objected that the FTC 
should not try to regulate insur- 
ance companies, already regulated 
by the State governments. How- 
ever, observers expect the Fire- 
man’s Fund appeal to serve as a 
test case on the FTC’s jurisdic 
tion. 


Oct. 20—T. Coleman Andrews, 

U. S. Commissioner of  In- 
ternal Revenue, resigned from his 
federa] post to become’ board 
chairman of American Fidelity 
and Casualty Company at Rich- 
mond, Va. Mr. Andrews headed 
his own accounting firm and 
founded an insurance fund and 
actuarial consulting organization 
in Richmond before’ President 
Eisenhower appointed him in 1953 
to reorganize the Internal Reve- 
nue Service. 


Annual Report Award 
Goes to North America 
Oct. 24—Insurance Company of 

North America won the sil- 
ver Oscar for the best annual re- 
port of all financial institutions 
and ranked third for the top 
award among 5000 reports judged 
recently in the “Financial World” 
annual survey. 

In the insurance section of the 
judging, Associated Hospital Ser- 
vice of New York led among 
health reports. New York Life 
topped the field in. life company 
reports, and North America Com- 
panies were first among property 
companies. 

Pennsylvania Railroad won the 
gold trophy for the best report of 
all industries. Other silver Oscar 
winners were Marquette Cement 
Manufacturing Company for the 
best of all manufacturing, and 
Dayton Power and Light Company 
for the best public utility annual 
report. 
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Oct. 24—The Union Corporation 

of America has filed a regis- 
tration statement with the Se- 
curities and Exchange Commis- 
sion. 

Thomas F. X. Gibbons, a genera! 
insurance agent in St. Louis, Mo., 
is president and board chairman of 
the new firm 
Union Insurance Corporation of 


a subsidiary of the 


America. 

Initially the company, through 
the Union Insurance Corporation, 
will sell fire and casualty cover- 
ages in Missouri. President Gib- 
bons indicates the company will 
later expand into other lines, in- 
cluding life insurance, and into 
mortgage loans. 

The new company, to have home 
offices in St. Louis, Mo., will con- 
centrate its sales efforts among 
members of labor unions. 


Oct. 26— Prudential Insurance 

Company, southwestern office 
in Houston, Texas, has been voted 
the “Joshua” plaque for the most 
distinguished use of match book 
advertising by an insurance firm 
in 1955. 

Other “Joshua” certificates were 
awarded to Manufacturers Mu- 
tual Fire Insurance Company, 
Farmers Mutual Hail Insurance 
Company, and the Neal Johnson 
Insurance Agency, Alexandria, 
Indiana. 


And In The Future 


Nov. 6-9—Fire and Casualty Insurance 
Industry Conference, with 24th an- 
nual National Conference of Con- 
trollers Institute of America, Hotel 
Statler, Los Angeles, Calif. 


Nov. 6-l1—Life Insurance Agency 
Management Association, annual 
meeting, Edgewater Beach Hotel, 
Chicago, Ill. 


Nov. 28-30 — South-Eastern Under- 
writers Association, 44th semi-an 
nual membership meeting, The Caro- 
lina, Pinehurst, North Carolina. 


Nov. 28-Dec. 1—The President's Com- 
mittee for the White House Con- 
ference on Education, national con- 
ference, Washington, D. C. 


Nov. 28-Dec. 2—National Association 
of insurance Commissioners, semi- 
annual meeting, Commodore Hotel, 
New York, N. Y. 


Dec. 28-29—American Association of 
University Teachers of Insurance, 
20th annual meeting, Hotel Roose- 
velt, New York, N. Y. 
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Better Protection . . . to meet changing needs 
C1 mx 


- 
@The new dwelling 
forms give the buyer a 
wide choice of 
protection that’s broader 


—more economical. 


Talk to our special 
agents about the full 
range of dwelling and 
contents coverage that 
we write under 
named-perils, all-risks, 
and package policies 


. al lower net cost 


INSURANCE COMPANY 
INDIANAPOLIS 7, INDIANA 
Western Department: Omaha 2, Nebraska 


FIRE & ALLIED LINES + AUTOMOBILE + INLAND MARINE 








SWISS 


REINSURANCE 


COMPANY 
OF ZURICH, SWITZERLAND 


Organized 1863 


REINSURANCE 


United States Manager 
J. K. BATTERSHILL INC, 


161 East 42nd Street 
New York 17, New York 


UNITED STATES BRANCH, ESTABLISHED 1910 








PRODUCTS 


TO SAVE TIME AND MONEY FOR 


SERVICES 


USE REPLY CARD ON PAGE 112 


For additional free information on one 
or more of these items, detach the reply 
card, Circle on it the number or num- 
bers corresponding to the figures listed 
after each item in which you are inter- 
ested. Fill in the blanks with your name 
and address and drop the card in the 
mail. 

This reply card is not an order blank, 
1 merely tells the supplier that you are 
interested in receiving without obligation 
more information about his product or 
publication. 











“Accident Facts” Now Available 


The 1955 edition of the statisti 
cal yearbook “Accident Facts,” pre- 
pared by the Nationa] Safety Coun 
cil, is now available. The publica- 
tion contains facts and figures on 
industrial, traffic, home, farm and 
school accidents 

The 96-page book 
source of ideas and data for mak 
ing speeches, writing articles, pre- 


serves a5 4a 


paring reports and planning safety 
campaigns, 

In addition to a section on oc 
cupational accidents, the publica 
tion contains a detailed list of acci 
dent rates by major industry 
groups, as well as charts showing 
the accident trend during the past 
25 years. 


Per Purther tnfermation Circle 70 on Card 


Case for Variable Annuities 


“The Aims, 
Case for a Variable Annuity Con 


Background and 


tract” is the title of a pamphlet re 
cently issued by the Prudential 

Although Prudential is not sell 
ing the contract at present, legisla 
tion to regulate the sale and oper 
ation of variable annuities by in 
surance companies is pending in 
New Jersey. 

Prudential plans to offer variable 
annuity contracts to the public as 
soon as possible after legislative 
authorization and necessary state 
insurance department approvals are 


108 


obtained. In this connection, the 
company has prepared the booklet 
to explain the purpose of a vari- 
able annuity contract and how it 
would work. 

Supply of the booklet is limited. 
Copies will be distributed as long 
as they last. 


For Further Information Cirele 71 on Card 


A. B. Dick Offers Electric Folder 


An electric folding machine has 
introduced by A. B. Dick 
Company. The new Model 57 may 
be set for any of six folds in- 
single, parallel or letter, 
accordion or statement, French, and 
horizontal and two vertical folds. 


been 


cluding 


Electric Folder 


As letters, bulletins, lists, state- 
ments, invoices and other items are 
machine 
folds at speeds up to 150 copies a 
said. Once the 
dials are set, the operator need not 


continuously fed, the 
minute, the firm 


make any mechanical adjustments. 


For Further Lnfermation Cirele 72 on Card 


“Hurricane Precautions” Released 


A new folder entitled “Hurricane 


Precautions” has recently been re- 


INSURANCE 


National Board of 
Fire Underwriters. 

The easy-to-read material is done 
in two colors, punctuated with red 
headlines and sparked with red and 
black sketches. Before and after 
the storm safety hints are _ in- 
cluded. 

According to the Board, ‘reason 
able quantities” of the folder can 
be made available on request. 


leased by the 


For Further Information Circle 73 on Card 


Manual on Sales Letters Issued 

A manual “200 Best Sales and 
Promotion Letters” has been issued 
by the National Research Bureau, 
Inc. Written by “America’s out 
standing letter writers,” the letters 
are offered as an aid to firms using 
direct mail or letters to sell. 

Among the letter writers are 
R. S. Adams of General Electri 
William Baring-Gould of Life, and 
Harry Scherman of Book-of-the 
Month. Letters included are one 
by Franklin Wertheim that brought 
in 13,000 10,000 in 
quiries, more than a million dollars 
in business, and another that 
brought 87 per cent reply from 
8,000 furniture retailers. 

The manual is available for a 
10-day free inspection period 


customers, 


For Further Information Circle 74 on Card 


Inter, Intra Firm Communications 


A new publication, “Toward Bet 
ter Communications in 
Manangement,” may be purchased 
to aid the corporate insurance exec 


Insurance 


utive dealing with top management, 
rank-and-file employees, insurance 
company 


specialists such as lawyers, account 


representatives and with 


ants and safety engineers. 
Issued by the American Manage 
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ment Association, the booklet pre- 
sents topics such as “How to Pre- 
sent Ideas: The Means of Manage- 
ment Communication,” “The Power 
of Words,” and “Communication 
with Employees: Getting Maximum 
Value from Your Employee-Bene- 
fit Program.” 

According to the firm, the pamph- 
let provides a basis for applying 
specific, workable communications 
devices to insurance administra- 
tion. 


For Further Information Cirele 75 on Card 


Preventing Hurricane Damage 


Practical recommendations for 
keeping property loss at a minimum 
when a hurricane strikes are out- 
lined in a pamphlet 
Damage Prevention.” 

A recent publication of the Fed- 
eration of Mutual Fire Insurance 
Companies, the booklet tells what 
should be done after a warning has 
been received but before the storm 
strikes. 

Remaining sections of the publi- 
cation describe action to be taken 
during and after the storm. 
are available without charge. 


“Hurricane 


Copies 


For Further Information Cirele 76 on Card 


“Common Sense” for Life Agents 


“Down to Earth,” a booklet by 
Guy D. Doud, life insurance coun- 
sel, has recently been released by 
Guy D. Doud Services 

Described by the 
“common-sense applied to some of 
the life insurance agent’s prob- 
lems,” the pamphlet is chatty and 
chuck-full of hints to the life agent. 

Mr. Doud makes liberal use of 
humorous anecdotes to point up 
his suggestions. Tips on advertising 
and on becoming a general agent 
are also included 


author as 


For Further Information Circle 77 on Card 


Good Speech, a Stepping Stone 


A snappy, illustrated pamphlet 
entitled “Good Speech, Stepping 
Stone to Success” has been released 
for sale recently by the F. A. 
Holland Company. 

Included in the material are tips 
on good speech, a quiz on speaking 
habits and quotes on speech from 
a couple of prominent businessmen. 
Also detailed are hints on being 
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a good conversationalist and on de- 
livering a formal speech. 


For Further Information Circle 78 on Card 


Employing Physically Handicapped 

A recent pamphlet, “The Handi- 
capped Man for the Job” 
common questions about 
ment of physically handicapped 
workers. The National Association 
of Mutual Casualty Companies is 
conducting nationwide free distri- 


answers 
employ- 


bution of the booklets. 

Questions discussed include: why 
should handicapped workers be 
hired, what do insurance companies 
think about handicapped workers 
in business and industry, what is 
the relation of second injury laws 
to the employment of handicapped 
workers, and how can the individ 
ual company go about finding a 
place for a handicapped worker? 
For Further Information Cirele 79 on Card 


Continued on page 110 





CAPACITY 
560 FILING INCHES 





SYSTEM! 


One Catherine St. 





SAVE 
FLOOR SPACE! 


THE ESTEY OPEN SHELF FILING SYSTEM 


SAVES FLOOR SPACE! 


And you don't have to be an actuary to figure out the fabulous 
saving illustrated by this simple example 
others, Insurance Companies have benefited from tremendous sav 
ings in space and money by using Estey Open Shelf Filing! 


——26%44+ 


Here is an area symbol drawn to scale of the 
floor space needed for one Estey Open Shelf 
Filing Unit (Double-Faced, 8-Tier). 
945 Square Inches of Floor Space: 
pacity of 560 Filing Inches. 


capac | 
eee 1950 
aii INCHES i b= } SQUARE INCHES 


To achieve the same filing capacity in conven- 
tional 5-drawer file cabinets, four and two-fifths 
units would be needed, 
Inches of floor space or more than twice that 
taken up by the one Estey Unit! 


covering 1950 Square 


Still greater saving in multiple units is gained through the much 
smaller aisle space needed by the ESTEY OPEN SHELF FILING 


Write for illustrated catalog 


ESTEY 


METAL PRODUCTS, 


Perhaps more than any 


FLOOR SPACE 
945 SQUARE INCHES 


It takes up 
has a ca 


FLOOR SPACE 


Inc. 
Red Bank, N. J. 
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Products and Services 


Continued from page 109 


Torch-Resistant Safe Announced 
A torch-resistant money safe at 
moderate cost is now available for 
the first time, the Mosler Safe 
Company has announced. Accord- 
ing to the firm, the unit is the 
first money safe to bear Under- 
writers’ Laboratories approval for 
40-minute torch resistance. 

With a relocking device and drill 
and manipulation resistance, the 
sufe’s body is of one inch open 
hearth steel. Its case hardened door 
is of the lug rotating type. 


Vor Further Information Cirele 80 on Card 


New “3-D Display” Developed 


Self-contained, framed display 
units with a wide range of applica- 
tions have been developed by 
Woodall Industries Inc. The port 
able displays, available in a choice 
of types and sizes, are ideal for 
displaying special messages subject 
to frequent change. 

Identified as the “3-D Display,” 
the units are made of perforated 
hardboard framed with lightweight 
steel tubing. Panels are of regular 
8/16 inch “Perforall” stock, drilled 
on one inch centers, which can be 


3-D Display 
used in their natural dark finish 


or painted any desired color. As- 
sorted standard hooks and holders 
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suitable for literature and product 
display are available. 


For Further Information Circle 81 on Card 


Small, Light Photocopier 


A photocopy machine, designed 
with self-contained operating units 
and all supplies in one housing, 
has been announced by Cormac 
Industries. 

Termed by Cormac “the smallest 
and lightest photocopier on the 
market today,” the 19-pound low- 
price single unit of unbreakable 
plastic has the portability of an 
attache case or portable typewriter 


Vor Further Information Cirele 82 on Card 


Selecting Employees Scientifically 
A new approach to psychological 
testing for the scientific selection 
of employees in small and middle- 
sized companies has been announc- 
ed by Industrial Psychology Inc. 

This complete job-tests program 
provides step-by-step manuals for 
recruiting, selection, placement and 
followup of employees for the major 
jobs in business and industry. The 
job-tests provide a ten to 15 page 
manual for each of the major jobs 
listed. 

Twenty-four positions are cover- 
ed including junior clerk, office 
machine operator, secretary, semi- 
skilled workers, skilled worker, 
sales clerk, salesman, engineer, 
office technical, and supervisors. 


For Further Information Circle 83 on Card 


Extinguishing Fire by Water Drops 

A scientific report entitled “The 
Mechanism of Extinguishment of 
Fire by Finely Divided Water” is 
now available from the 
division of the National Board of 
Fire Underwriters. 

Recently prepared for the Board 
by Underwriters’ 
Inc., the report describes the funda- 


research 


Laboratories 
mental factors involved in fire 
extinguishment by means of water 
sprays. Water in the form of small 
drops appears to be very effective 
on many fires, the study reveals, 
since fire extinguishment is due 
primarily to smothering effects of 
water vapor produced by evapora- 
tion of the water drops. 


For Further Lafermation Cirele 84 on Card 


New “Squeezie” Applies Glue 

A new “Squeezie” applicator for 
gluing tasks has been announced 
by Glue-Fast Equipment Company. 
The device was especially designed 
for busy insurance offices where 
the gluing of riders to insurance 
policies is done, the firm said. 

Within the “Squeezie” applicator 
is a new Glue-Fast “Clean Speed” 
liquid glue, which tacks tight al- 
most immediately, according to the 
“Squeezie” 


company. Unbreakable 


applicators are refillable and come 


Squeezie 


with a 16 ounce unbreakable refill 
bottle of liquid glue 


For Further Information Cirele 85 on Card 


“Slide Rule” Motoring Map 


“Trip Finder,” a brand new 
idea in motoring maps, has been 
introduced by Sayles-Wilson Inc. 
The new Motion Map gives motor- 
ists full details on motor 
routes, plus mileage to and from 
all principal cities in an instant. 

“slide- 


main 


A simple movement of the 
rule” insert gives mileage distances 
between cities immediately. Small 
enough to fit the palm of the hand, 
the maps are done in color in a 
series of 16, giving motoring in- 
formation for every state in the 
,: 6: 

The “Trip Finder’ Motion Maps 
replace the “blanket-type” map that 
spreads all over the front seat of 
the automobile, the company said. 


For Further Information Cirele 86 on Card 


Magnetic Money Clip Offered 


A new magnetic money clip pro- 
vides snug safekeeping for up to 
ten bills folded once. The handsome, 
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colorful vinyl bill clip, with mag- 
nets sealed in each end, is offered 
by Magnex Ine. 


Money Minder 


Available in blue, brown, red, 
green or black, the “Money Minder” 
is also offered with sponsor im- 
print in 24 karat gold. A pliable 
piece, it minimizes bulk in pocket 
or purse and lessens lining wear, 
the company said. 


For Further Information Circle 87 on Card 


Vehicle Safe Developed 

A low cost vehicle safe that 
protects cash and the driver from 
holdups in trucks, taxis and auto- 
mobiles has been announced by 
National Malleable and Steel Cast- 
ings Company. 

Known as the “Little Corporal 
Cash-Stasher,” the unit is designed 
for use in vehicles and is not an 
adaptation of an ordinary safe. 
The Cash-Stasher safe is attached 
to the steel firewall or floor boards 
of the truck, or is mounted in the 
automobile trunk. A compact unit, 
the safe measures five and one-half 
by five and one-half by six inches 
and weighs under ten pounds. 


For Further Information Circle 88 on Card 
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“I'm afraid the answer is no, sir. | sell 
insurance, too!" 
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CHANGES IN 





SS 


Adds to Major Medical Program 


Announcement of a series of im- 
portant new benefits to the group 
Major Medical 
program of Con- 
tinental Casual- 
ty has recently 
been made by 
the firm. 

Features add- 
ed included a coinsurance breaking 
point, more liberal coverage of pre- 
existing sickness conditions, cover- 
age for smaller groups, common 
accident and sickness provisions 
and the broadening of dependent 
age limits. 

Also in the new Major Medical 
program is a_ special plan for 
groups with as few as 25 insureds, 
the company said. 


For Further Information Cirele 285 on Card 


Service Supplied for Group Plans 


Group 
Mutual of Omaha now includes a 


insurance provided by 
new service in the form of an 
H-factor program, the firm has an- 
nounced, 

The new service will help em- 
ployers in promoting the group 
insurance provided to their em- 
ployees. The following are included 
with Mutual of Omaha group in- 
surance: 

A bonus check which can’t be 
cashed to be inserted in the pay 
envelope to show the value of the 
employer’s contribution to the 
group insurance program; a get- 
well card reminding disabled 
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employees that the accident or sick- 
ness may be covered on the ingur- 
ance program; a notice of paid 
premium telling the employee his 
premium for group insurance was 
paid for him. 


For Vurther Information Cirele 286 on Card 


Auto Combined with Homeowner's 
The “one policy concept,” in the 

form of a new Propertyowner’s 

Comprehensive 

Policy, or PCP, 

has been intro- 

duced by South- 

ern Fire and 

Casualty of 

Knoxville, Tenn. 

A combination of the Homeown- 
er’s “B” and “C” form with auto- 
mobile liability and physical dam- 
age included, the PCP provides 
broad coverage for the homeowner 
within one policy for the first time 
in that territory, the firm said. 

With the new policy the insured 
enjoys the average Homeowner’s 
savings of 20 to 25 per cent over 
separate policy purchase along 
with an additional savings of 15 
per cent on the automobile portion 
through the combined package, ac- 


cording to the company. 
For Further Information Cirele 287 on Card 


Camera, Musical Instrument Policy 


A Camera and Musical Instru- 
ments Dealers Floater has recently 
been launched by the Travelers. 

The new contract, available in 
all states except Missouri and Wis- 
consin, insures stocks of cameras 


and their accessories, or stocks of 
musical instruments and their ac- 
cessories, or stocks of both kinds 
of property, for sale by camera and 
musical instruments dealers. 

Camera and musical instruments 
dealers may buy the package on a 
reporting basis—reporting values 
once a month and paying premiums 
once a month (subject to an annual 
minimum of $1,000) or, they may 
buy the policy on a flat annual pre- 
mium basis. 


For Further Information Cirele 288 on Card 


No. America Revises Auto P.D. 


The “Automobile Physical Dam- 
age Extension Endorsement,” in- 
troduced by the North America 
Companies, has been revised and 
further broadened by the Group. 

An option to provide “use of 
other private passenger automo- 
biles” or “utility trailers coverage”’ 
for members of the insured’s fam- 
ily comprises the major change 
Protection for this exposure is now 
available at nominal cost. 

Other changes involve reword- 
ing of the Endorsement to blend 
with the new standard Automobile 
Physical Damage policy and a re- 
duction in the premium. 


For Further Information Cirele 289 on Card 


New Industrial Policy 


Double Protection at Age 65 is 
one of several new industrial poli- 
cies recently in- 
itiated by the 
Monumental 
Life of Balti- 
more, Md. 

The Double 
Protection poli- 
cy is a weekly premium policy for 
issue between ages one and 50 next 
birthday, in amounts of $500, $700 
and $1,000. This policy combines 
term insurance with life paid-up 
at age 65, with death benefits for 
the full combined amount to the 
anniversary preceding the 65th 
birthday of the insured, and then 
becomes fully paid up for life for 
one-half the double protection 


amount. 
For Further Information Cirele 290 on Card 


Eastern Life Ups Juvenile Limits 


The maximum amounts of life 
insurance issued on children from 
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ages 0 to 14 inclusive have been 
increased by Eastern Life of New 
York. 

For ages under six 
limit of 
the death benefit during first yea 
full 


company 


montns, the 


insurance is $1,000 and 


is limited to $250, benefit 
thereafter. The 
$2,000 of insurance 


months or 


will issue 
for ages six 


above. For ages over 


four years and six months up to 
nine the 
company will consider up to $5,006 
on the life of the child, providing 
the amount applied for represents 


the 


years and six months, 


25 per cent of insurance on 
life of the applicant. 

The applicant may apply for in 
per the 


amount in force on the applicant's 


surance up to 50 cent of 
life, for ages over nine years and 
six months and up to 14 years and 
six months. 


For Further Information Cirele 201 on Card 


ANICO Announces 30 Pay Life 


Life, 
and Family Income Term Policy 


Two new plans—30 Pay 


have been announced by American 
National of Galveston, Tex. 

The 30 Pay Life has a minimum 
issue restriction of $2,500 and was 
the 
for 


com- 
those 
in mind in mak 


designed, according to 
pany, to provide a plan 
who have net cost 
ing purchases. 
The Family Income Term Policy 
both a table of in 
come amounts and a table of 
muted value 
policy will be 
income. 
ten for 
years. 


For Further 


is issued with 
com 
amounts. Minimum 
for $50 


The policy may be 


per month 
writ 
periods from 10 to 50 


Information Circle 202 on Card 


“Multi-Master” Plan Introduced 


Great Southern Life of Houston, 
Tex., has introduced the new Multi 
Master plan, a 20 Payment Endow 
with refund 
benefit during the first 20 years 


ment at 8&5 premium 

At any time during the first 20 
years of the Multi-Master plan the 
policy 
ordinary life policy 


may be exchanged for an 
without pre 
mium refund benefit) with cash 
payment 
to the 
values. 

Another ANICO 
the Educational Endowment, which 


matures at age 18, or 


to the policyowner equal 


difference in surrender 


new plan 
may mature 
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payment of 


tionai 


Now Here's 9 Pay Life 


ter for an increased amount by been announced by Continental As 


premiums for an addi surance 


tnree A 
policy 


period not to exceed 


s. At 


be exchanged for 


with a 
$12,500, 


contract 


participating policy 
issue limit of 
9 Pay Life 
high cash values in early years and 
The 
values make it especially adaptable 


age ? $1 000 
age 21 a $l, minimum 


paid-up life 


the new has 


surance or for a Ca payment 


$1,000 and an ordinary a low net coat. high cash 


‘ 


© Further laformation Cirele 


to policies on which premiums are 
loans through lending 
the 


financed by 


institutions, company said. 


Pay Life Oley, 


story, ha 


new c » 
new tne Information Cirele 204 on Card 


Continued on page 114 


for Further 


the company’s 


Introducing 
FLEXIBLE, 


Low cosT 


Supplemental Term 


Here is the ideal contract for that client of yours 


whose need for permanent insurance has out- 
stripped his present ability to pay. With low cost 
Supplemental Term added to one of our whole 
life plans, he obtains immediately the total cover- 
age required with the option of placing it all on 


- 


a permanent basis in easy stages. 


A, B, C’s of the new Rider 


A, AITLABLE in amounts as high as twice the basic 


poli y. 


Poa ASED on low extra premium for seven year period 


with option of renewal at end of period. 


Sons ERTIBLE without evidence of insurability. 
Another important feature is the privilege of con- 


verting in part 


Our Branch Offices in the following cities will gladly give you 


complete information on Supplemental Term 


BALTIMORE « CHICAGO « CINCINNATI « 

HARTFORD «© HONOLULU « LANSING « LO 

PHILADELPHIA « PITTSBURGH 
SEATTLE « 


CLEVELAND « COLUMBUS « DETROIT 
ANGELES « MINNEAPOLIS « NEWARK 

PORTLAND e« AGINAW e« SAN FRANCISCO 
POKANE «© WASHINGTON, D.C, 


THE 


MANUFACTURERS 
INSURANCE LIFE COMPANY 





f WEAR Yea of Service | 


‘ 
Established 1679 5 


YOU'LL FIND 


it profitable to check with us 
when you want to make the bes! 
possible placement of business 


ff? ° 
POW policyowners 
from coast-to-coast 


BANKERS — fe COMPANY 
OES MOINES. IOWA 





y 


7 “INSURE 
UNITED 
PACIFIC” 


FIRE 
INLAND MARINE 
FIDELITY & SURETY 
ACCIDENT & HEALTH 
GENERAL LIABILITY 
PLATE GLASS 
AUTOMOBILE 
BURGLARY 


HOME OFFICE + TACOms 


Contracts and Policies 


Continued from page 113 


New, Low Cost Term Policy 


A new low cost annual renewable 
and convertible term policy has 
been announced by Pacific Mutual 
Life Insurance Company. 

Available at ages 20 through 55, 
the policy minimum is $12,500. The 
policy comprises non-participating 
one year term insurance, renew- 
able annually to the end of 10 
years. Conversion privileges are 
attractive, the firm said. 

The new plan is designed spe- 
cifically to meet the problem faced 
by young business and professional 
men or women and expanding busi- 
ness organizations, in need of sub- 
stantial amounts of low cost, tem- 
porary protection, according to the 
company. 


For Further Information Cirele 205 on Card 


Company Offers “Group Special” 


Insurance on a new group basis 
is now being offered by Connecticut 
General Life of Hartford, accord- 
ing to a recent announcement. 

Called Group Special, the insur- 
ance plan is available to concerns 
with 10 to 24 employees. Included 
is life insurance, weekly income for 
accident or sickness, hospital ex- 
pense insurance and a new kind of 
special accident protection. 


The latter, which may be in- 


| cluded with hospital protection if 


the employer wishes, provides ad- 
ditional benefits up to $300 for both 
employees and dependents, for hos- 
pital, doctors’, surgical and nurses’ 
fees, either in or out of the hospi- 
tal. Lump sum payments of $2,000 
for accidental death and dismem- 
berment are available for em- 
ployees only. 


For Further Iaformation Cirele 206 on Card 


“Executives’ Special” Makes Bow 
“Executives’ Special” is the title 
of a new policy recently launched 
by United Life and Accident. 
A participating ordinary life pol- 
icy with a $10,000 minimum, the 
new plan is of the low premium, 


low dividend type—retaining some 
of the advantages of non-partici- 
pating insurance. The “Executives’ 
Special” will be issued from ages 
10 to 70 inclusive, with the optional 
addition of regular double and 
triple indemnity, waiver of pre- 
miums, family income, and family 
protection clauses. 


Vor Further Information Cirele 207 on Card 


MONY Begins “Junior Expander” 


’ 


A “junior expander” policy has 
recently been launched by Mutual 
of New York. 


The “junior expander” increases 
two and one-half times in value by 
the time the child is 21 years old, 
without an imcrease in premium, 
according to the company. 


Also available in the policy is a 
“premium protection” provision. If 
the owner, usually the parent, dies 
or becomes totally disabled, no fur- 
ther premiums are payable on the 
juvenile contract until the child is 
25 years old. 


For Further lIaformation Cirele 208 on Card 


Contracts and Policies Notes 
Provident Mutual Life, Phila- 
delphia, Pa., has begun issuing 
Hospital-Surgical Expense policies, 
available to men and women as in- 
dividuals, and on a family basis. 


Mutual Benefit Life, Newark, 
N. J., has revised its disability un- 
derwriting rules to provide that 
disability applications involving 
waiver of premium benefits for less 
than $1,000 will be approved, sub- 
ject to the disability occupational 
rating, if concurrent life insurance 
applied for is issued at standard 
rates. 


Continental Assurance, Chicago, 
Ill., has launched a new small firm 
“package plan.” The policy pays 
benefits for all types of hospital, 
surgical, medical, nursing and mis- 
cellaneous medical expenses and 
also has a polio-dread disease rider 
providing benefits up to $5,000 for 
diseases covered 


Occidental Life of California has 
reduced Civilian Aviation Extra 
Premiums, providing world-wide 
protection on both civilian pilots 
and crew members. 
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ANY complications arise from 

a tax standpoint when life in- 
surance policies are placed in trust, 
This is due to the fact that in a ma- 
jority of cases, the tax conse- 
quences are not based on the terms 
of the life insurance policies them- 
selves but on the terms of the trust 
agreement. 


This question has been before 
the courts for a number of years 
and the fact that even the courts do 
not agree as to the results is quite 
apparent in the case of the Estate 
of Charles I. Aaron v. Commis- 
sioner of Internal Revenue recently 
handed down by the United States 
Court of Appeals for the Third 
Circuit. This case came before the 
court on a petition for review of 
decisions of the Tax Court of the 
United States. 

In 1931, Charles I. Aaron trans- 
ferred a number of insurance poli- 
cies on his life, together with gov- 
ernment and corporate bonds, to his 
nephew, Marcus L. Aaron, as trus- 
tee. Four distinct trusts were 
created, differing somewhat in 
amount, but with equivalent provi- 
sions, for the benefit of the settlor’s 
grandnephew and three grand- 
nieces, all of whom were small chil- 
dren at the time. The life insur- 
ance policies were for about $450,- 
000, and the face value of the bonds 
were nearly $300,000. 


Trustee Authorizations 


The trustee was directed to ap- 
ply the income of each trust to the 
payment of premiums on the life 
insurance policies. Any income not 
required for that purpose was to be 
paid to the beneficiaries as they 
should come of age. However, dur- 
ing the infancy of the beneficiaries, 
the trustee was also authorized, 
within his discretion, to apply the 
income not needed for premium 
payments toward the education and 
maintenance of the beneficiaries. 
The trustee was also given discre- 
tionary power to sell any of the 
trusteed property and to make ap- 
propriate investments. 

Each trust was to terminate by 
the transfer of the entire corpus 
of the trust estate to the bene- 
ficiary upon the death of the settlor 
or on the thirtieth birthday of the 
beneficiary, whichever should occur 
later. At the time of the creation 


November 1955 








By FORREST L. MORTON 
Consultant, Advanced Underwriting, Gulf Life 


Life Insurance in Trust 


of the trusts, the settlor was 58 
years of age. He died suddenly of 
a coronary occlusion in 1947, at the 
age of 74. At the time of his 
death, the oldest of the benefici- 
aries was aged 20. 

For each year from the creation 
of the trusts in 1931 to the death 
of the settlor in 1947, the income 
from the trusts was less than the 
premiums on the life insurance 
policies. Accordingly, during this 
period the trustee sold a substantial 
part of the bonds that he held in 
trust and used $107,000 of the pro- 
ceeds to pay the life insurance pre- 
miums which exceeded the income 
At the same 
very 


yielded by the bonds 


time, the trustee permitted 
substantial dividends and interest 
earned by the life insurance poli- 
cies to accumulate. Hence, no in- 
come was paid to the beneficiaries 
during the lifetime of the settlor 

The settlor remained a bachelor 
throughout his lifetime. Before he 
became fifty years of age, he had 
accumulated a substantial fortune, 
largely through participation § in 
family 
father, and later his elder brother, 


the grandfather of the trust bene- 


business ventures. His 


ficiaries, had been generous in 
making available to him the eco- 
nomic opportunities which were to 
prove so profitable. He, in turn, 
from 1920 to 1935, made numerous 
gifts aggregating about $1,700,000 
to the two children and several! 


grandchildren of his elder brother. 


All such gifts to infant benefici- 
aries were made in trust and go re- 
stricted that the beneficiaries would 
not receive the corpus until they 
should become thirty to thirty-five 
years of age. The settlor repeatedly 
belief and concern 
young 
judgment and discre 


expressed his 
that children and adults 
might lack 
tion in the handling of large sums 
of money. 

When this case was before the 
Tax Court of the United States, 
that court found one consideration 
decisive in proving that the trans 
fers were made in contemplation of 
death, as follows: 

The settlor “knew and intended 
that the trusts would not provide 
any economic or other benefits for 
the children until his death would 
bring into the trusts the proceeds 
of the insurance on his life and re 
lieve the trusts of the expense of 
the premiums... . That was what 
the decedent intended and that was 
the way in which the transfers were 
made by him in contemplation of 
death.” 


Appeals Court Statement 


However, the United States 
Court of Appeals states: 

“The Tax Court itself recently 
recognized in Estate of Charlotte 
A. Hopper, 1954, 22 T C. No. 19, 
it is well settled that postponement 
of the beneficiary's enjoyment of a 
complete and irrevocable inter vivos 
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transfer in trust until the settlor’s 
death is not a sufficient basis for a 
finding that the transfer was made 
in contemplation of death. ... We 
are concerned here with the ap- 
plicability of that principle to cases 
where the corpus of the trust in- 
cludes insurance upon the life of 
the settlor which in its nature in- 
creases in value upon his death. 
Here again the Tax Court itself has 
pointed out that although ‘life in- 
surance policies are inherently tes- 
tamentary in nature, ... this fact 
alone does not create an inference 
that a transfer of rights in such 
policies, as distinguished from the 
creation of such rights, is in con 
templation of death.’ .. . “However, 
in very recent decisions the Tax 
Court seems to be adopting the 
view expressed by Judge Learned 
Hand in Garrett’s Estate v. Com- 
missioner, 2d Cir. 1950, 180 F 2d 
955, that the character of the prop 
erty involved in a trust of insur 
ance on the settlor’s life is suffi 
cient in itself to create an infer 
ence of transfer in contemplation 
of death in the absence of any sig 
evidence of motivation 
connected with life. Estate of 
Frank W. Thacher, 1953, 20 T. C 
174; Estate of Lillie G. Hutchinson, 
1953, 20 T. C. 749. But in these 
cases, the Court takes care not to 
affirmative 


nificant 


evidence of 
with life 
merely because the property trans- 


discount 
motivation connected 
ferred is life insurance. The in- 
ference drawn from the nature of 
the property has but minimal pro 
bative value when opposed by any 
significant showing of motivation 
connected with life.” 

Because of the foregoing, the 
United States Court of Appeals 
thought that the Tax Court had 
failed to recognize the limited pro- 
bative value of this inference from 
the nature of the property and at 
the same time had failed to give 
proper effect to its own findings 
which indicate motivation con- 
nected with life. 

The United States Court of Ap- 
peals then comments as follows: 


“With ample justification in the 
evidence, the Tax Court made the 
following finding: ‘The decedent 
became concerned about the se- 
curity of the family fortunes after 
the stock market 1929. 
He had always considered life in- 
surance the most secure form of 
saving. He placed $450,000 of in- 
surance on his own life, most of 
which had been taken out prior to 
1929, in trust for the three grand- 


crash of 


nieces and one grandnephew, to- 
gether with the bonds, to provide 
the beneficiaries with economic se- 
curity and financial independence 
when they became old enough to 
have those things count in their 


lives.’ 


“Finding of Motivation” 


“We think this is a very sig 
nificant finding of motivation con 
nected with life. Contemplation of 
our economy in the early 1930's 
was calculated to cause persons of 
means grave apprehension about 
the future security of their fami- 
lies. It was a matter of concern 
for conservative businessmen no 
less the speculators that property 
in as secure form as possible be set 
aside and irrevocably committed to 
the use and benefit of children of 
the depression era. Sharing that 
concern, the settlor undertook to 
make sure that substantial sums 
be available to his infant 
grandnieces and grandnephew in 
their maturity Similar motiva- 
tion has often been the basis of a 
finding that a transfer of property 
was not in contemplation of death 

It is particularly significant 


would 


here as an explanation of the ac- 
tion of a vigorous and active man 
in the middle years placing prop- 
erty worth over $700,000 irrevo- 
cably beyond his own control. 

“In addition, although the Tax 
Court made a permissible finding 
that the settlor did not contemplate 
the payment of trust income to the 
beneficiaries during his lifetime, it 
is also a fact that he did so estab- 
lish the trusts that this was a pos- 
sibility. He provided 
that income after the payment of 
used for the 


explicitly 


premiums could be 
education and maintenance of the 
beneficiaries and must be paid to 
them when they should become 21 
In fact more than $100,000 in divi- 
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dends and interest earned by the that the transfer was made in con- States Court of Appeals for the 
trusted policies had accumulated at templation of death.” Third Circuit has not blindly held 
his death. The Commissioner prop- Hence, the decision of the Tax that life insurance proceeds are 
erly recognizes in his brief that Court of the United States was re- subject to tax as a testamentary 
‘the trust instruments conferred versed by the United States Court dispostion merely because of the 
powers upon the trustee broad of Appeals, and the corpus of the nature of the policy; and 

enough to cover payment of pre- trusts, included the proceeds of (2) The decision contains much 
miums out of insurance interest life insurance, were not includib‘e favorable comment on the advan 
and dividends, and conversion of in the estate of the decedent for tages of life insurance for the pro 
policies into paid-up insurance: the purposes of the Federal Estate tection of family fortunes 

and exercise of such powers might Tax. Every life insurance underwrite 
have made excess income available There are two very important should give careful consideration 
for payments to beneficiaries dur factors involved in the foregoing to this important decision and thus 
ing decedent's lifetime.’ decision: increase the strength of his story 

“Granting that the settlor (1) Like many courts, the United in the field 
thought it improbable that the fi- 
nancial circumstances of the bene- r ——- 


re : RRFFFFRRRFRRKFRKRRRKRKKKRRTRKKKKKRKKKKRARKKTKKKKKRAKKRKKAAKRK 
ficiaries or their parents would so 
deteriorate as to necessitate the use 


of trust income for the support of | uotes ; 
the beneficiaries during their mi- | 0 @ @ from President’s 1955 


nority, he deemed it wise neverthe- 
less to provide for this contingency MESSAGE TO STOCKHOLDERS 
Although not controlling in itself, 
this certainly is an additional indi- 
cation of motivation connected 
with life. 
“Moreover, the settlor was 58, N purpose insurance Company, we repeat cer- 
while the beneficiaries were from 
four years to 10 months old, when 
the trusts were established. His 





s reminders of the objects of your special 


tain high points of our activity: 


normal life expectancy suggests LEXINGTON can solve almost any sound insurance or self-insurance 
that as a practical matter the post- problem However, the covers it writes ordinarily are so different that 
ponement of control over the corpus there is no tariff rate comparison. 

until his death was not likely to 
extend any trust beyond the thir- 
tieth birthday of the beneficiary. 
And he already had indicated in 
other giving that, regardless of his LEXINGTON sells convenience but it collects full rates for the risks it runs; 
i¢., it is a special, not a cut rate market. 


LEXINGTON writes deductibles, budget plans and reinsurance for self 
insurers, and it has covered many risks not previously thought to be 
marketable. 


own survival, he considered it in 
the best interest of his infant LEXINGTON is competitive in ocean and inland marine and other places 
kinsmen that they not receive large where “‘filed’’ companies may, if they choose, meet competition While 
sums until they should reach their licensed as a multiple line company, it avoids risks likely to develop 
thirties. Thus, the whole picture protracted losses. 


S : » £ -j a 
uggests that the maturing of the LEXINGTON may write insurance applying in any state but it may not 


beneficiaries rather than his own negotiate insurance within a state where it is not licensed to solicit. 
passing was the matter of princi- 
pal concern to the settlor in fixing 


LEXINGTON works for brokers who control all or part of an insurance 
° ° e account, Of it actS aS an insurance company’s msurance company, 
the time when the beneficiaries ’ 
: or it works directly for an insured when circumstances justify. 
should acquire control of the trust 
estate. 

“In summary, we think the case 
amounts to this. The petitioner 


made a significant showing of moti- NLA 
vation connected with life in the LAL <1 ely IG ‘rO Nf 


establishment of these trusts. As ve 
hae Saliahe Ce Saw 1d INSORANCS COMDPANY 


countervailing indicia 
Court was able to discover nothing DELAWARE OFFICE: 301 WEST ELEVENTH STREET. WILMINGTON 


except the nature of the property EXECUTIVE OFFICE: 177 STATE STREET, BOSTON, MASSACHUSETTS 
and the postponement of the bene- 


bersy* : Let your friends in industry know of this unique 
ficiaries’ control and enjoyment. 


and constructive insurance market for buyers of quality. 


In the circumstances, these were MOOOOOOOOOOOOOLOOOOOOWLOOOOOOOOOOOOOOOOOOOOOOOOOOOHOOU| 
not enough to justify a conclusion 
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These Names Make News 


PERSONNEL: Promotions 


Achievements, Retirements 


COMPANY: Expansions 


Mergers, New Organizations 


L. H. Graves, Jr., has been elected 
president of National Bankers 
Life Insurance Company, of 
Dallas. He moves up from the 
post of executive vice president. 

Sam N. Beery, 
pointee, was certified to the po- 
sition of Commis- 
sioner of the State of Colorado 
on the basis of recent examina- 
tions. 

George F. Mahoney has begun his 
second four-year term as insur- 


provisional ap- 


Insurance 


Charles L. Phillips, president of the United 
States Fidelity and Guaranty, is the firm's 
newly elected president and chairman of 
the board of directors 


ance commissioner of the State 
of Maine. 

Harry E. Wells has resigned his 
position as Insurance Commis- 
sioner of Indiana to accept the 
presidency of the American 
Travelers Life Insurance Com- 
pany. The new company was 
licensed June 15. 

Milton L. Baier is newly elected 
president, secretary and a di- 


118 


rector of Merchants Mutual 
Casualty Company of Buffalo, 
N. Y. Mr. Baier has been vice 
president in charge of the firm’s 
legal department since 1935. 

Lewis C. Sprague has been ad- 
vanced to vice president and 
manager of agencies of Provi- 
dent Mutual Life Insurance 
Company. He moves up from 
second vice president. 

Jack D. Trombla has been elected 
to the position of executive vice 


Mildred E. Gregory was recently elected 
president of Old Southern Life, Fort Worth, 
Texas. Miss Gregory has been secretary 
and treasurer of National Bankers Life. 


president of the Standard Re- 
liance Insurance Company of 
Lincoln, Neb. 

Dr. Pierce P. Brooks has an- 
nounced his resignation § as 
president of National Bankers 
Life to devote more time to the 
active management of Union 
Bankers of which he is also 
president. 

M. P. Luthy has been elected vice 


president of Federal Mutual In- 
surance Co. in the Kemper 
Group. He was promoted from 
manager of the New England 
branch office in Boston. 

J. W. Teskey has been appointed 
vice president in charge of cas- 
ualty operations of the National 
of Hartford Group. Mr. Teskey 
formerly was manager of the 
Group’s operations in Canada. 

Herbert P. Almgren, assistant vice 
president of the Springfield In- 

Companies, has been 
named vice president. 

Wilfred G. Howland has _ been 
elected vice president and gen- 
eral counsel of the Springfield 
Insurance Companies. He was 
formerly secretary and general 
counsel. 


surance 


Clarence L. Peterson was recently 
elected a vice president of the 
Union Central Life. Mr. Peter- 
son was previously vice presi- 
dent and general 
Ohio State Life. 

W. F. Wratten has been appointed 
resident vice president of 
American Associated Insurance 
Companies at Cincinnati, Ohio. 


counsel of 


Ralph R. Lounsbury, president of Bankers 
National Life, was recently elected to the 
post of chairman of the company's board 
ef directors. 


He was formerly resident vice 
. president at Hartford. 


H. W. Brower has been advanced 
from the post of assistant vice- 
president to resident vice presi- 
dent of Michigan Mutual Lia- 
bility. 

Harry G. Hicks and R. E. McReyn- 
olds have been named vice pres- 
idents of International Service 
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Insurance. Both were formerly 
assistant vice presidents. 

Earl B. Van Vorst has been 
elected a vice president of the 
Massachusetts Bonding and In- 
surance Company. 

Herbert P. Linn has been ap- 
pointed assistant U. S. manager 
of the North British and Mer- 
cantile Insurance Company Ltd. 
He will continue as first vice 


president of Central Surety and 
Insurance, recently purchased Hoa? QO 
by North British interests. 
J. W. McAfee is a newly elected 
director of American Automo- on the Firing Line 
bile Insurance Company. He is 


president of Union Electric 
Company of Missouri and a di- 


North American Accident has designed its progressive 
line of Life and A. & H. policies with the agent in mind. We've 
. : kept the agent in mind too in developing a sales promotion 

rector of General American program. For example, we have channelled advertising dollars 
Life. into a series of hard-selling local newspaper ads which are 
Nathanael V. Davis, president of free to our representatives to use in their local communities 


Aluminium Ltd., has been elect- over their own signatures 
For details as to how you can participate in this program, 


l; 1 Life write: 
and Lite, S. ROBERT RAUWOLFP, Vice President 


Ronald G. Stagg has been named ' 
a member of board of directors NorTH AMERICAN ACCIDENT INSURANCE CoO. 
of Lincoln National Life. He is ¢ Life > 
vice president of the firm. (ACCIDENT ? 

7 WEALTH CHICAGO 4 ILLINOIS 

Joseph P. Binns has been elected % : 

a director of the United States ae 

Life. He is general manager 


and executive vice president of 


the Waldorf-Astoria Hotel in 
New York. RDNER! 
, 9 


Henry A. Bubb was _ recently 
elected to the board of directors 
of the Security Benefit Life. He | 


ed a director of the New Eng- 


209 SOUTH LA SALLE STREET 











is president of Capitol Federal ‘ 
Savings and Loan Association 
of Topeka and a director of 
Home Owners Mutual Insur- 





= When You Represent —— 
= COMMERCIAL STANDARD . . 
H. L. Guy has been elected a mem- - You've Really Got a Pardner! 


ber of the board of directors of r=) - 
Mutual Life Assurance of Can- | A Company that shoots straight with the 


ada. Mr. Guy is general man- x Agent. . gives him plenty of Sales am- 
ager of the company. munition and ge dilly- -dally around ‘ 


ance Company. 














Virgil Schaeffer, a member of the r on ‘claims service. 
law firm of Pickrel, Schaeffer P L_ — hom 


and Ebeling, of Dayton, Ohio, AGENCY INQUIRIES INVITED 














has been elected a director of 
the Reliable Fire Insurance Co., 
of Dayton. 

George C. Peacock, vice president 
of the Agricultural and Empire . OM 
State Insurance Companies, will C MERCIAL STANDARD 
assume duties as head of the 
production department,  suc- INSURANCE COMPANY 
ceeding the late George G. FORT WORTH, TEXAS 
Inglehart. 


Hulbert S. Aldrich, president and 
Continued on page 120 
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These Names Make News 


Continued from page 119 


a director of New York Trust 
Company, has been appointed to 
the local boards of directors of 
the Royal-Liverpoo! Group. 

H. Curtis Reed has been appoint- 
ed to new and enlarged respon- 
sibilities with the group depart- 
ment of the Travelers. He was 
in charge of training, sales re- 
search and promotion division 
of the life, accident and health 
agency department. 

William P. Lynch, 
president of the Prudential, has 
been named head of insurance 
sales, field training, advertis- 
ing, sales promotion and public 
relations activities in the firm’s 
south-central home office, Jack- 
sonville, Fla. 

John A. Foran has been appointed 
third vice president of the Met- 
ropolitan. Mr. Foran is asso- 
ciated with the company’s Ca- 
nadian head office in Ottawa. 

William A. Sehlthorst has 
named assistant to the presi- 
dent of the New Amsterdam 
Casualty, affiliated with the con- 
tract bond underwriting de- 
partment. 

James A. Dryer has 
pointed an executive secretary 
at the home office of Standard 
Accident, Detroit, and Planet 
Insurance, the affiliate. He has 
been serving as manager of the 
recording department. 

John 8. Davies has been appointed 
superintendent of agencies for 
Midland National Life. Mr. 
Davies was previously a district 
manager for Penn Mutual Life. 

Andre Schwitter has been ad- 
vanced from secretary and man- 
ager of Carolina Casualty to 
secretary and treasurer of the 
firm. 

Forrest D. Guynn, who recently 
joined Old Line Life as direc 
tor of agencies, has been ad- 
vanced to agency 
the firm. 

Everett H. Waterhouse has been 
named superintendent of agen- 
cies of Old Republic Insurance 
He was formerly agency super- 
visor for the Pittsburgh branch, 
Zurich-American Companies. 


second vice 


been 


been ap- 


director of 
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James H. Cowles, 
vice president and 
manager of agen- 
cies of Provident 
Mutual Life, has 
been promoted to 
executive vice presi- 
dent. 


Richard D. Stanbro 
has been elected 
vice president and 
mortgage officer of 
General Guaranty. 
He was vice presi- 
dent of Orlando 
Federal Savings and 
Loan Association. 


atl 


H. Geary Gardner 
was recently named 
executive vice presi- 
dent and director of 
American _Interna- 
tional Marine Agen- 
cy. He was marine 
vice president of 


AlU. 


Charlotte Jones has 
been elected secre- 
tary and treasurer 
of Old Southern 
Life, Fort Worth, 
Texas. Miss Jones 
was formely assis- 
tant treasurer of 
National Bankers 
Life. 


Dr. Henry B. Kirk 
land was recently 
named chief medi- 
cal director of the 
Prudential. Dr. Kirk- 
land has served as 
medical director of 
the firm since 1952. 


Harold Allen has 
been elected to the 
board of trustees of 
American Surety, 
New York, and to 
the company's ex- 
ecutive committee. 
Mr. Allen is a spe- 
cial partner in firm 
of Allen and Com- 
pany, N. Y. 


William K. Kalteissen has been 
promoted to director of agen- 
cies of the Prudential. He ad- 
vances from manager of the 
firm’s Trenton agency. 

W. C. Ralston has 
North American Life and Cas- 
ualty as supervisor of agencies. 
Previously he held a_ similar 
position with a firm specializ- 
ing in non-cancellable insur- 
ance. 

Herbert I. Trask has been ap- 
pointed secretary of the life de- 


joined the 


partment of the Travelers. He 
moves up from the post of at- 
torney in the law department. 

Howard Watne, secretary of Pos- 
tal Life of New York, was re- 
cently given the additional po- 
sition of treasurer of the firm. 

Fred W. Clark and Robert C. 
Tookey will be new assistant 
vice presidents of the Lincoln 
National Life. Mr. Clark was 
associate actuary of the com- 
pany and Mr. Tookey associate 
actuary of Pacific Mutual Life. 

Herman E. Muller has been elect- 
ed to the board of trustees of 
American Surety Company of 
New York. Mr. Muller is senior 
partner in a certified public ac- 
counting firm in New York City. 

Lynn Matteson, vice president of 
the Mutual Service Casualty, 
has been elected president of 
the Conference of Mutual Cas- 
ualty Companies. 

John A. Buxton, chairman of the 
board of Federated Mutual Im- 
plement and Hardware, has been 
named president of the National 
Association of Mutual Insur- 
ance Companies, 

Gary H. Kamper, president of the 
Badger Mutual, was reelected 
president of the Federation of 
Mutual Fire Com- 
panies. 

Alan L. Reed and William In- 
gram, Jr., have been appointed 
executive directors of agencies 
in Prudential. 

Louise C. Kennedy has been ap- 
pointed an assistant counsel of 
the Massachusetts Mutual Life. 
Miss Kennedy has been an at- 
torney for the company since 
1949. 

William M. Anderson, vice presi- 
dent and managing director of 
the North American Life As 

newly 


Insurance 


surance Company, is 
elected president of the Society 
of Actuaries. 

Edwin Linthicum Jr., secretary of 
Life, Accident and Group Claim 
Department, Travelers, is the 
new president of the Interna- 
tional Claim Association. 

Robert J. Brizzolara has been ap 
pointed advertising manager 
for North American Accident. 
He was formerly promotion man- 
ager for the disability division 
of Continental Casualty. 
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Aetna Casualty and Surety Com 
pany and the Automobile Insur- 
ance Company will merge on 
December 31, continuing under 
the name of Aetna Casualty and 
Surety Company. SELL HARDER! 

American Automobile Insurance 
Company stockholders have ap- 
proved the merger of its wholly 
owned subsidiary, American Au- Keep In Touch 








tomobile Fire Insurance Com- . pai ee ; 
pany, into the parent firm as of Keeping in Touch with your clients in the interval be- 

tween renewals is vital to keeping them sold Chis might 
Dec. 31. be termed the “open season” when competitors try to 
Alexander Bell and Company, cut in. If you fail to maintain in the minds of clients, 
Chicago insurance accounting the value of your personal local insurance service, you 
and consulting firm, was merged may find that some ente rprising agent has displace ed you 
Oct. 1, with Peat, Marwick, It should not be difficult to find reasons for contacts 
now and then that indicate your continuing interest in 
the policyholder’s protection and security e Personal 
visits, telephone calls and personal letters rank in this 
uing operations as the insur- order as the more effective ways of making vear-round 
ance division of the latter firm personal attention the difference between your local in 
surance agency and direct writing competitors e Com 


Mitchell and Company, certi- 
fied public accountants, contin- 


munity newspapers, club news, business reports and 
economic developments will provide many items directly 
or indirectly related to clients and prospects (Changes 
in policies and coverages will suggest your discussing them 
with this or that insured. Your own ingenuity will furnish 
other ‘Keep in Touch” ideas 


n touch with our agents to assist them 
Commercial Union wit i nd agency problems is the para- 
Assurance Co Ltd wou ” { the multiple line Special 


The Ocean Accident & a ' ommercial Union Ocean Group 
Guarantee Corp. Ltd 





American Central 
Insurance Company 


The British General COMMERCIAL UNION= 
Insurance Co. Ltd 
James H. Windsor (right), financial vice The California OCEAN GROUP 
president of Equitable Life and retiring Insurance Company 
chairman of the Financial Section of Amer ; 
ican Life Convention, congratulates new Columbia Casualty 
chairman Henry H. Edmiston, vice presi Company WEW YORE 
dent of Kansas City Life The Commercial 
: ; Union Fire Ins. Co 
Carolina Home Life Insurance 

c i ok Man The Palatine Insurance 

ompany, subsidiary o BFrO- Company Ltd 
lina Casualty Insurance Com 


HEAD OFFICE ¢ ONE PARK AVENUE 


| 4 > 
alias. Rae @ tial: wn Union Assurance ATLANTA CHICAGO SAN FRANCISCO 
pany, has been chartered as a society Limited 


new life firm with $1,000,000 
capital stock and $400,000 in 
paid capital and surplus to oper- 
ate in North Carolina HARRY S. TRESSEL & ASSOCIATES 
Credit Life Insurance Company of Consulting Actuaries 
Connecticut, has changed its 10 S. LA SALLE STREET CHICAGO 3, ILL 
name to Insurance City Life HARRY S. TRESSEL, M.C.A. Ww. P. KELLY 
M. WOLFMAN, F.S.A. M. KAZAKOFY 
N. A. MOSCOVITCH, A.S.A. Ez. K. CREEN 
Franklin 24020 











Company. Firm’s home offices 
are in Hartford 
Educators Mutual Insurance Com- 
pany of Lancaster, Pa., has been 
licensed to sell accident and Shook O Gas Dean ¥, Sevens 
health insurance in its twelfth 
state—Tennessee. MILES M. DAWSON & SON, INC, 
Great-West Life Assurance Com- Consulting Actuaries 
pany has been licensed to do 








: : ; 1014 Hope Street 154A Newbury Street 
life insurance and accident and Springdale, Conn. Boston 16, Macs. 
Continued on page 122 
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These Names Make News 
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health business in the District 
of Columbia, as well as 18 states 
and Canada. 

Insurance Company of the South 
is being reorganized and re- 
financed by a group of Jackson- 
ville, Florida, business men 
headed by Mr. Raymond Mason, 
of Mason Lumber Company, ac- 
cording to Hugh T. Christie, 
past president of the firm. 

Minnehoma Insurance Company of 
Tulsa, Oklahoma, has been is- 
sued a license to do business in 
Pennsylvania. 

Mountain States Life Insurance 
Company has been chartered as 
an old line legal reserve stock 
company to sell 50,000 shares of 
common stock at an offering 
price of $6 per share. The new 
Colorado life insurance firm 
with Raymond O. Darnell as 
president will have offices in 
Colorado Springs. 

Mutual Boiler and Machinery In- 
surance Company, has organ- 
ized a northeast district com- 
prising the New England states, 
except the southwestern part of 
Connecticut, and an _ eastern 
strip of northern New York. 
Part of the company’s decen- 
tralization program, the terri- 
tory will be managed by U. E. 
Conte. 

National Automobile Theft Bu- 
reau has elected to membership 
the Eureka Casualty, Home In- 
demnity, Standard Accident and 
State Farm Mutual of Blooming- 
ton, Ill. 

National Bureau of Casualty Un- 
derwriters has elected to mem- 
bership Fidelity and Guaranty 
Insurance Underwriters Inc., of 
Baltimore, Md. 

Phillips B. Bolin has been named 
comptroller of Union Bankers, 
Previously he was office man- 
ager of a Fort Worth company. 

Calvin Ewald has been selected to 
head a newly created unusual 
risk insurance department for 
Continental Casualty. Mr. 
Ewald was formerly with the 
firm’s actuarial department. 

Northwest Casualty Company, a 
subsidiary of the Northwestern 
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Bryan Elected New ALC President 


Joseph M. Bryan (right), newly elected 
president of the American Life Convention, 
receives the gavel of office from retiring 
president F. W. Hubbell, president of 
Equitable Life. Mr. Bryan is chairman of 
the Pilot Life and first vice president of 
the Jefferson Standard Life, both of Greens- 


boro, North Carolina. The new ALC execu- 
tive committee includes Rolland E. Irish, 
president of Union Mutual Life; Harry J. 
Stewart, president of West Coast Life; 
Howard S. Wilson, president of Bankers 
Life of Nebraska, and R. J. Wetterlund 
board chairman of Washington National 





Mutual Fire Association, will 
merge with the fire company, as 
the 54-year-old organization be- 
gins multiple line operation un- 
der the new name Northwestern 


Mutual Insurance Company. 
Old Republic Insurance Company, 
of Greensburg, Pa., has doubled 
its capital as the result of re- 
cent financing. Capital was in- 





Burton M. Cross (left), 
former qovernor of the 
State of Maine, has 
been elected chairman 
of the board and presi- 
dent of the Maine 
Fidelity Life Insurance 
Company. Curtis K. 
Gerry (right), has been 
named executive vice 
president. The new firm 
was chartered in May 
this year as the first 
legal reserve stock life 
insurance company to 
be established in Maine. 


Lawrence Ray Wood- 
ard (left), secretary- 
treasurer of the Life 
Office Management As- 
sociation, will become 
managing director of 
LOMA in 1956. Newly 
elected president of 
LOMA is Warren J. 
Moore (right), execu- 
tive vice president of 


the Old Line Life. 
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creased from $500,000 to $1,- 
000,000 and $1,500,000 was add- 
ed to the surplus, now in excess 
of $2,600,000, for multiple line 
expansion to all states. 

St. Paul Life and Casualty Com- 
pany, a new life insurance com- 
pany, has been chartered in 
Minnesota. Mrs. Mollie M. 
Imm, president of the St. Paul 
Hospital and Casualty Com- 
pany, is also president of the 
new firm. 

Shenandoah Life Insurance Com- 
pany has started proceedings to 
obtain an amended charter as 
a mutual life company wholly 
owned by its policyholders. 

Standard Reliance Insurance Com- 
pany of Lincoln, Nebraska, has 
been admitted with its fire and 
casualty line into Oklahoma, 
Montana, Missouri and Ari- 
zona. 

State Farm Mutual has recently 
been licensed to sell automobile 
insurance in Vermont. State 
Farm companies are now li- 
censed in 48 states, D. of C., 
and Ontario. 

Trans-Pacific Insurance Company 
is undergoing liquidation pro- 
ceedings. Termination of lia- 
bility as to existing automobile 
and other casualty policies has 
been announced by G. A. Bush- 
nell, State of Arizona Directo: 
of Insurance. 

Union Bankers Insurance Com- 
pany has been licensed to do 
business in Nevada and in 
Idaho, making 20 states in 
which the company writes. 

Western Bankers Underwriters’ 
stockholders have declared a 2 
for 1 stock split effective Sep- 
tember 16, 1955. 

Western States Life Insurance 
Company of Dallas, has _ pur- 
chased control of the Public 
Savings Life Insurance Com- 
pany of Charleston, South Caro- 
lina. The expanded firm will be 
known as Public Savings Life 
in Texas and South Carolina. 

DIVIDENDS: Quarterly 
can Fidelity and Casualty, $.30 


Ameri- 


per share payable October 10 
to stockholders of record Sep- 
tember 30; Craftsman, $.10 per 
share payable September 27 to 
stockholders of record Septem- 
ber 20; Excelsior Insurance $.10 
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per share payable September 27 
to stockholders of record Sep- 
tember 8; Fireman’s Fund, $.45 
per share payable October 17 
to stockholders of record Sep- 
tember 30; The Home, $.50 per 
share payable November 1 to 
stockholders of record October 
3; Maryland Casualty, $.35 per 
share payable October 20 to 
stockholders of record Septem- 
ber 30; Ohio Casualty, $.40 per 
share payable September 15 to 
shareholders of record Septem 


ber 5. Other—American Uni- 
versal, $.50 per share payable 
on December 1 to stockholders 
of record September 8 plus one 
share of stock for each six 
shares owned by stockholders 
payable on October 31 to stock- 
holders of record September 8; 
Civil Service Employees, $.55 
per share on August 15; Na 
tional Union Fire, $.50 per 
share payable September 380 to 
stockholders of record Septem- 
ber 12 


AMILY INCOME SALES 


are increased and made more 
profitable through use of the 
Company's unique Family In- 
come Sales Kit. This Kit, com- 
plete with a phonograph train- 


ing 


record, contains all the 


materials needed to make a 
convincing Family Income pres- 
entation. It is one of four similar 
Kits, each based on field tested 
procedures which accelerate the 
sales effectiveness of the career 
life underwriter. 





QUITABLE LIFE INSURANCE COMPANY 


FOUNDED IM 1847 IN DES MOINES 
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indicating the share of the entire 
market under study represented by 
one territoria] unit 

There are two types of market 
indices: general and specific. A gen- 
eral market index reflects the pres- 
ence or absence of market factors 
such as population and buying 
power which influence the sales op- 
portunities of most products or ser- 
vices. In other words, it is a gen- 
eral formula which will serve as a 
yardstick for sales performance of 
all types of companies. 

Often a general index 
does not apply in case of certain 
A specific 


purpose 


companies or products 


market index, 
constructed to 


therefore, must be 
reflect the oppor- 
tunities for a specific product or a 
service such as a certain insurance 
coverage. For example, automobile 
sales figures can serve as specific 
market index for the potential sale 
of automobile insurance. 

As pointed out previously, there 
are several types of potentials which 
must be narrowed down to arrive at 
a practical sales potential or goal 
for an individual company or 
agency. Industry-wide sales in a 
certain state or territory can be con- 
sidered as one goal. The insurance 
business, on one hand, is fortunate 
to have available every year indus- 
try-wide sales figures by line and 
state. On the other hand, this in- 
formation covers too broad a terri- 
tory and is not specific enough for 
a certain coverage or type of policy 


Table | 


Average (Arithmetic Mean) Premium Payments 
Broken Down by Income Brackets 


Money Income 


Average (Mean) Arithmetic 
Premium Payment 
In Each Income Group 


1950 1951 1952 


$ 55 $ 55 
$ 65 $ 75 
$ 85 $ 90 
$115 $110 
$140 $140 
$210 $190 
$535 $440 


$150 $160 $160 


in evaluating the difference between mean premiums for various sub-groups of the same sample, and between the 
for successive years, it should be remembered that sampling errors attach to each mean, and to 


same eu 
the differences between successive means 


Sometimes such errors are quite large 


Table 2 


Relation of Life Insurance Ownership in 1953 
To Education of Head of Spending Unit 


(Percentage distribution of spending units in each group) 


All 
Insurance Coverage! 


Insured 
Non-insured 


All 100% 
3000 


Number of cases! 
Weighted Percent of sample! 100% 


80% 
20 


of sample) of heads with education non-ascertained. 


Groups 


Education of Head 


Grammar High 
School School College 

70% 85% 89% 

30 15 "1 


100% 100% 
1293 664 
43% 17% 


100% 
965 
37% 


* Excluded from the table are 61 cases (2 percent of sample) of heads without any education, and 27 cases (1 percent 


2 Thie figure includes 337 cases (9 percent of weighted sample of people who attended college, but did not receive college 
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to be of much sales planning use for 
most individual companies or agen- 
cies. 

The use of industry-wide sales as 
an index for potential has further 
limitations: the figures are histori 
cal and fail to indicate how a cer- 
might currently be 
various such a3 


tain territory 
affected in 
gains or losses in population, manu 
facturing or retail trends, etc.; the 
figures do not indicate the true po 
tentia] as competition also may have 
missed the goal in a certain area. 
It therefore becomes necessary to 
look for basic underlying economic 
and social factors which influence 
your company’s or agency’s sales. 


ways 


Modern Tools Available 


In the last decade modern tech- 
niques have been developed and new 
sources have become available which 
are of special help in a most accu- 
rate determination of market po 
While space does not per- 
mit a this 
subject, attention should be 


tentials. 
discussion of involved 
called 
to two of these new sources. Not 
until 1950 had the U. 


ment incorporated a special income 


S. govern 


questionnaire as part of the Census 
of Population. This tremendous 
body of data now enables the mar 
ket researcher to determine the dis 
tribution of income within local 
territorial units. 
Another relatively 
portant source for market informa 
tion applicable to insurance busi 
ness are the Surveys of Consumers 
Finance sponsored annually since 
1946 by the Federal Reserve Board 
in conjunction with the Survey Cen- 
ter of the University of Michigan 
This survey examines members of 
3000 spending units accurately rep- 
resenting the United States with re- 
spect to their actions relating to in- 
come, expenditures, debts, 
etc. While all data in this survey 
deal with the level 01 
broad regions, the principles and 
relationships developed from it can 
be applied to local market factors 
These new income data afford a 
balance and refined analysis of the 
varying quality of the market 
throughout the country. 


new but im 


assets, 


national 


Factors Usable as Indices for 
Insurance Sales 

To set up market potentials some 

factors are 


generally obtainable 
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needed which can be combined or 
converted into index form compara- 
ble to a company’s own sales and 
thereby can serve as a yardstick 0) 
measurement of sales performance 
Listed below are some factors which 
may be indicative of the type of in- 
formation applicable to insurance 
and can be broken down by local, 
territorial units: 

Population; degree of urbaniza- 
tion (population density); income 


pects to an Insurance companys 0! 
agency’s sales efforts. 

A person’s income, obviously, is 
one of the most important factors 
influencing his insurance purchase 
Hence, an index of buying income is 
most important for setting up in- 
market Here 
again an idex of total income is not 


surance potential 
as valuable as an index on a per 
capita basis which again can be re 
fined by making allowances for com 


However, even after such refine 
ments the use of a per capita buying 
power index alone will be meaning 
ful only if the sale of your insu 
ance coverages with 
purchasing power and if the same 
portion of your customers’ dollars 
can be obtained in large and small 
urban and 
among different social and economic 
groups in the country. 

Insurance sales, as pointed out, 


vary closely 


cities, rural areas, or 


level; net effective buying income; pulsory deductions such as taxes Continued on pege 126 
age level; education; number of 
buying units; liquid asset holdings; 
climatic factors; retail sales; num- 
ber and types of retail stores; num- 
ber of automobiles sold; net farm 
dollars; number and value of resi- 
dential dwellings; construction per- 
mits; value of new buildings; value 
of manufactured added to All Grammar High 
output. Total 1953 Income Groups School School College None 
Factors will differ by lines of in- bess than $3000! Bh - 1 on : 
surance and must be adjusted ac- $5000 or more 94 90 97 94 3 
cording to the company or territory All Income Groups? 80 70 85 ed aad 
under study. Some factors are in- 


terrelated or influenced by 
other; furthermore, 
tive importance varies. 

Many insurance companies find 
the demand for their services not 
confined to consumer markets but 
sell to the commercial market as 
well. Fire insurance companies sell 
protection both to homes and mer 
cantile clients. A fire insurance com- 
pany, therefore, which wants to de- 
velop territorial potentials will want All 

Age 
Groups 


Table 3 


Percentage of Spending Units Having Life Insurance in 
1953 Classified by Income and Education 


Education of Head of Spending Unit 


goods 


each ' Includes zero and negative income 


2 Not Included in the table are 27 cases of non-ascertained education, 


their respec- 


5 This cell includes less than 50 cases and is too small for statistical reliability 


Table 4 


Relation of Life Insurance Ownership in 1953 
To Age of Head of Spending Unit 


(Percentage distribution of spending units in each group) 
Age of Head 
to establish factors which will in- 


fluence or be related to several types 
of demands. For example, the de- 


Insurance Coverage 18-24 25-34 35-44 45-54 


Insured 80% 73% 87% 87% 86% 
mand for residential dwelling in- Nen-tneured 20 a7 8 8 sa 
surance may be related to an index All 100% 100% 100% 100% 100% 


Number of cases! 3000 221 633 705 569 


of the number of homes occupied 
Weighted percent of sample 100% 8 22 24 18 


in a certain territory. On the other 
hand, the demand for industrial life 
insurance may be 
some index of 
such as 


1 Excluded from the table are 7 cases with age of head not ascertained 
expressed by 


industrial activity 
number of 
ployees in a certain region. 


Table 5 


Percentage of Spending Units Having Life Insurance in 
1953 Classified by Income and Age Groups 


factory em- 


Population size influences insur- 
ance sales but only indirectly. In- 
equal 
extent by people of all walks of life All 
Density or degree of urbanization Age 
Total 1953 Income Groups 


surance is not used to an 


Age of Head of Spending Unit 


18-24 25-34 35-44 45-54 55-64 


is likely to be a better measure of 


territorial potential since hazards 


Less than $3000! 61% 67% 71% 67% 59% 
89 88 86 


associated with the more complex $3000 — 4999 87 88 


$5000 or over 94 4 96 97 89 


would Ail income Groups? 80 73 87 86 77 


activities of urban areas 


seem to affect the sale of all types 
of insurance; urbanization, how- 
may merely 


ence in accessibility of various pros- 


' includes negative and zero incomes. 


ever, indicate differ- 2 Table excludes 7 cases of non-ascertained age 


) This cell includes less than 50 cases, and therefore was excluded as too small for statistical retiabitity 
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are influenced by many factors and 
the set up of indices for different 
coverages as sold by different com- 
panies under varying distribution 
methods requires individual treat- 
ment. The proper determination, 
weighing and combining of these 
factors into a composite index, is a 
complicated task which should only 
be undertaken by a trained techni- 
cian familiar with insurance as well 
as market data. The initial cost of 
setting up such an index may be 


high; however, once properly es- 
tablished it can be kept up for ex- 
tended periods of time with only 
occasional supervision and re-evalu- 
ation. 


Typical Factors Affecting Life 
Insurance Ownership 
Now, to illustrate this point in 
more detail, let’s consider three fac- 
tors—level of income, degree of ed- 
ucation and age level and their re- 
lationship to life insurance owner- 
ship as their effect was isolated in 
the Surveys of Consumer Finance 

referred to previously. 


The Income Factor 


An accurate measurement of dis- 


Table 6 


Life Insurance Ownership Broken Down by 
Geographic Region 


(Percentage distribution of spending units in each group) 


All 
Insurance Coverage Regions 
Insured 80% 
Non-insured 20 


All 100% 


Number of cases 3000 
Weighted percent of sample 100% 


' The regions are defined as follows 


Geographic Region! 


North North 


East Central South West 


86% 81% 75% 74% 
14 19 25 26 


100% 100% 100% 100% 
879 1053 686 382 
27% 33% 26% 14% 


NORTH EAST: Connecticut, Delaware, Maine, Massachusetts, New Hampshire, New Jersey, New York, Penn- 
syivania, Rhode Island and Vermont. These states contain about one fourth of all private households in the United States, 


NORTH CENTRAL 
Onie, South Dakota and Wisconsin 
United States. 


Hilinois, Indiana, lowa, Kansas, Michigan, Minnesota, Missouri, Nebraska, North Dakota, 
This area is estimated to contain about one third of all private households in the 


SOUTH: Alabama, Arkansas, Florida, Georgia, Kentucky, Louisiana, Maryland, Mississippi, North Carolina, Oklahoma, 


South Carolina, Tennessee, Texas, Virginia and West Virginia. 


slightly over one quarter of all private households 
WEST: 
Wyoming 


Washington, D. C. ws also included, This area contains 


Arizona, California, Colorado, Idaho, Montana, Nevada, New Mexico, Oregon, Utah, Washington and 
This area contains about one eighth of all private households ‘n the country 


Table 7 


Percentage of Spending Units Having Life Insurance 
Protection in 1953 Classified by Income and 
Geographic Region 


All 
Total 1953 Income Regions 
Less than $3000! 61% 
$3000 - 4999 87 
$5000 or over 94 
All Income Groups 80 


' Includes zero and negative incomes. 


Because of the relatively small size of the sample in each cell there exists a corr 


Geographic Region 


North North 


East Central South 


63% 58% 
86 89 


94 95 
81 75 





gly larger pling error. It is 


estimated, for example, that 669% are insured in the North East among spending units with less income than three thousand 


dollars. This figure is based upon 233 interviews and the sampling error in this case is plus or minus 8% 


For largor celle 


the error is correspondingly smatier and for smaller coils correspondingly larger. 
Source of the material in these seven Tables is the Survey Research Center, University of Michigan, 1953 Survey of 


Consumer Finances. 
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posable income has proven an ex- 
cellent guide in determining mar- 
ket potentials for insurance. Income 
represents the funds available to 
buy an entire market basket of 
goods or services. 


Income is the result of or is in- 
fluenced by many other factors. For 
example, people in the higher and 
lower age groups tend to have lower 
incomes than do people in the mid- 
dle brackets. Average income figures 
comparing two territories may not 
be of much significance in them- 
selves because of the influence of 
relatively few families on either ex- 
treme of the income scale. What 
matters is the distribution of in- 
come within various groups be- 
tween the two areas. This distribu- 
tion is now possible through the 
new income data obtained by the 
1950 Census referred to previously. 

As shown in Exhibit I and Table 
1 there exists a remarkable correla- 
tion between income level and aver- 
age payments for life insurance pre- 
miums. In other words, the Surveys 
of Consumer Finance found that if 
an income group received a certain 
percentage of money income, there 
exists a consistent tendency for this 
group to pay in life insurance pre- 
miums an amount which will pro- 
about the percentage 
when related to total premium pay- 
ments. Average life insurance pre- 
mium payments for all income 
groups went up from $150 in 1950 
to $175 in 1953. Yet, 
this change within each 
group, we do not find such an in- 
The trend over these four 
years, if any, 


duce same 


if we analyze 
income 


crease. 
has been downward. 

How can this paradox be ex- 
plained? Statistical 
themselves are 
ing. What brought 
crease in the total U.S 
mium was not a 


averages by 
mislead- 
about the in- 
. average pre- 
higher average 


obviously 


payment by each spending unit but 
rather a pronounced shift of a large 
number of from lower to 
higher income groups. While there 
appears to be a close relationship 
between income on one hand and in- 
surance ownership and premium 
payment on the other, there seems 
to be a certain lag between the time 
a family moves into a higher income 
bracket and the time this increase 
is reflected in larger life insurance 
membership. It apparently takes a 
while for the life insurance sales- 


people 
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man to catch up with his customers 
or for a prospect to realize his 


on saeae - 
responsibilities. why depend on this nae 
Education Factor 

It would seem also that education 
would influence a person’s pattern 
of insurance purchase. Exhibit II 
compares the average number of 
school years completed by persons 
25 years and over for the country’s 
major regions during 1940 and 1950. 
The change over the years as well 
as variations between regions is 
considerable with the Pacific show- 
ing the highest average education 
and the East South Central the low- 
est. 

How does education affect life 
insurance ownership? A simple com- 
parison would make it appear that a 
direct relationship exists. Table 2 
shows that only 70 per cent of the 
people who attended grammar school 
owned life insurance in 1953 as com- 
pared to 89 per cent who attended 
college. A more careful analysis of 
the influence of this factor, how- 
ever, reveals that the effect of edu- 
cation upon more life insurance 
ownership is more likely to be in- 
direct. Education influences a per- 
son’s occupation and thereby the 
degree and regularity of his income. 
Table 3 eliminates the income fac could lead to serious loss. The Peerless “orcanizen” (for the sale of Fire, 
tor from the influence of education Casualty and Bonding protection) and “simpirier” (for the sale of 


] ' 
lrusting insurance planning to chance or memory i mighty risky! lt 


and shows that much of the varia Fidelity and Surety Bonds) are effective sales tools because they eliminate 
tion in life insurance ownership is this danger. By showing a client or prospect the gaps in his coverage, the 
accounted for by differences in in- ORGANIZER” makes him realize the need for more protection, And it 
come brackets as life insurance shows you exactly what to sell him. Write today for full details about 
ownership at least seems to have Peerle exclusive “orGANIzeER” and “simecirrer.” 
little tendency to go up within a 

certain bracket when higher educa- 


tion of the head of the spending PE Ee ? LES ty 


unit goes up. Other surveys indi- 


cate that degree of education is a Casually Ci) Company 
LITT, 


factor related to the amount of in 


surance protection which a person KEENE, NEW HAMPSHIRE 
carries. 





The Age Factor Use One of These Five Factful Monthly Letters 


Age is another factor which Imprinted Especially For You To Create Prestige: 
would seem to influence the pur- NET AFTER TAXES ... BUSINESS SECURITY ... INSURED 
chase of insurance. As shown in Ex- PENSIONS ... EMPLOYEE BENEFIT PLAN REVIEW .. . 
hibit III the median age during the nS ewes rTreR 
last census year (1950) wae 26.2 CHARLES D. SPENCER & ASSOCIATES, INC., Publishers 
years in the East South Central re- 166 W. Jackson Blvd., Chicago 4, Ill. 
gion and 32.3 years in the New Eng- 








land region. Knowledge of facts 


such as these should influence com- | DARE TAMENTARY SLIDE RULE 


pany decisions on the need of in- 
settles questions of parliamentary procedure for committees and meetings 
2 operating under standard rules of order. This vinyl plastic slide rule provides 
sales methods to be used. For ex- immediate answers to eight basic questions on the 36 most common motions 
ample, it has been repeatedly dem- Based on Robert's Rules of Order Revised. Excellent for gift. $3 postpaid 
PAN-L-VIEW, 708 Church Street, Evanston, Illinois 


surance coverage as well as types of 








Continued on page 128 
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onstrated that older people tend to 
be more loyal to existing organiza- 
tions or methods of merchandisiny 
while younger people prefer to try 
out new ideas. 

Is age level a factor related to the 
ownership of life insurance? A di- 
rect comparison as shown in Table 
4 would make it appear that such a 
relationship exists whereby spend- 
ing units which are headed by peo- 


ple under 24 or over 55 are less fre- 
quently insured than units with 
heads in the 25 to 54 brackets. Some 
explanation may be found in the 
comparatively fewer family respon- 
sibilities at the extreme ages or in 
other reasons depending upon thx 
regions under study. In contrast to 
the educational level, the higher 
proportion of people insured in the 
middle ages cannot be explained 
alone as a result of differences in in- 
come earned by different age 
groups. This is confirmed in Table 
5 which indicates a definite lower- 
ing of life insurance ownership at 


aul Revere 


A national leader in the non-canceliable 


disability field. 


A well-equipped, competitive life insurance 


underwriter. 


A sound group carrier with exceptional plans 
both for employers of 10-24 people and 


those larger. 


The PAUL REVERE 


National and 


‘— 
LIFE 
4 ’ 


Worcester ¢ 


INSURANCE COMPANY 
Massachusetts 


Canadian Sales Representation 


high and low ayes in each one of the 
income brackets. 


Variation of Life Insurance Own- 
ership by Geographic Region 


What is the net effect of the three 
factors analyzed above as well as 
all other factors influencing life in- 
surance sales? One basis for mea- 
surement is the breakdown of 


insurance ownership by regions, 
counties and other territorial units. 
For the life insurance business we 
have ownership figures broken down 
by broad regions as shown in Table 
6. According to this distribution 
the North East with 86 per cent 
was the highest region insured, and 
the West with 74 per cent was the 
lowest region. 

However, realizing from previous 
studies the vital effect which income 
level has on insurance ownership it 
would seem advisable to test 
whether this difference could be 
mostly accounted for through varia 
tion in the income pattern between 
these regions. A closer examination, 
therefore, introducing the income 
factor as shown in Table 7 and Ex- 
hibit IV reveals that these differ- 
ences can be explained largely, 
though not entirely, by regional in- 
come variations. A most significant 
finding of this Exhibit is the con- 
sistently lower proportion of in- 
sured in the Western region. It ap- 
pears that here is a soft spot which 
allows for improvement by life in- 
surance sales management. 

On the other hand, the low over- 
all ratio of life insurance owner- 
ship in the South seems to be caused 
by more people being in the lower 
income classes. In the high income 
classes of $5,000 and over, the pro- 
portion of insured in the South was 
95 per cent which is as high as any 
other region. For the life insurance 
business at least, the important re- 
lationship emerges that regional dif- 
ferences of insured family units 
are directly related to regional dif- 
ferences in the income level be- 
tween these units. While this anal- 
ysis was made between rather large 
geographic regions, the principles 
and procedures discussed above ap- 
ply equally to smaller geographical 
units. 


Need for a Specialized Service 
I have spent many years develop- 
ing indices which would accurately 
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forecast insurance sales and am 
convinced that there is no ironclad 
method which can generally be ap- 
plied but that each must be 
carefully studied and treated sepa- 
rately. For example, to an automo- 
bile compaliy I recom- 
mended that quotas be based by a 
multiple 


case 


Insurance 


would 
weights to the fol- 


correlation which 
different 


lowing 


wive 


independent factors: num- 
ber of car registrations, number of 
agents licensed in territory, num- 
ber of company branch offices, and 
number of 
territory. 


A workmens compensation writer 


special agents in the 


may want to use a composite index 
based upon such factors as: indus- 
trial employees, number of plants, 
manufacturing payroll, number of 
agents, number of special agents, 
policies in force, and amount spent 
for sales promotion. 

For a 


residential fire risks, I may suggest 


company writing mostly 


including local building 


permits, value of urban dwellings, 


an index 


number of farms, value of farm 
dwellings, number of agents in the 
territory and number of years the 
agent has been licensed 

A non-cancellable accident 


health insurance company may want 


and 


to experiment with an index includ- 
ing number of families, degree of 
urbanization, degree of education, 
and income level whereby the two 
lower income groups are omitted. 
Insurance initiating 
potential make 
the mistake of neglecting the in- 
fluence of important external fac 
their concerti 
with immediate sales problems often 


companies 


studies frequently 


tors and because of 


“! wish to relinquish a portion of my 
territory!" 
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do not see the woods for the trees 
Working with all types of insurance 
organizations selling different lines 
regions and under dif- 
ferent merchandising plans, I have 


in different 


tial, | am now setting up a specia 
service especially designed for the 
insurance business which will pro 
vide a series of factors which ex 


perience has shown to influence the 


found that much effort going into 
the determination of market factors 
relating to a certain insurance cov 


sale of various insurance coverages 
These will be kept up to 
date and put out in index form on a 
The 


will 


factors 
erage can be applied in other occa detailed territerial breakdown 


sions as well preparation of these indices 


To meet this need and at the same involve the use of all types of source 
field 


surveys 


time reduce the relatively high material, periodic investiga 


sample on se 


Continued on page 130 


initial cost of establishing proper tions and 


indices for insurance market poten 


| TOUCHDOWN! || 


These six points help Home Life agents post consistently 
high scores in the new-business league: 
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@ All-markets coverage @ Productive sales aids 

@ Liberal commission schedules @ Distinctive package plons 

@ Modern training program @ Sales-minded management 

Clientele good will carefully cultivated during well over 

a half-century of superior service adds an important 
Home Life agent's 
career advantages 














THE HOME LIFE 
INSURANCE COMPANY OF AMERICA 
Daniel J. Walsh, President Executive Offices: Phila., Pa. 
Security and Service Since 1899 


JEFFERSON 


STANDARD’S 
Says: “Jefferson Standard policies pay 


up earlier than comparable competitive 
plans. The 4% interest now being paid on 
dividend accumulations helps to make this 
Io persons planning a life in 


possible 


surance program, the years of required 


payments are an important factor yes 


Over $1.3 Billion 
Insurance in Force 


Jellerson 


4% makes a big difference.” 


\iandard 


LIFE INSURANCE COMPANY 


me Office Greemboro 
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lected topics directly effecting in- 
surance sales. 


Examples of Applications to 
Insurance Sales Problems 
How will your company or agency 
obtain the greatest benefit from this 
work after much time and effort 
has been spent to set up a proper 


market index? A previous section 
has listed some of the important 
uses to which market potential stud- 
ies can be put by the insurance busi- 
ness. Let us therefore illustrate 
this use with a few practical ex- 
amples. 

Every company or agency head 
knows how wide a spread exists be- 
tween his top and bottom sales ter- 
ritory. Our firm’s experience has 
shown that in many instances this 
spread is as high as 20 to 1. The 
establishment of a proper market- 
ing index can help you to locate 


IPPEALS TO 
MOST EVERYONE 


A baby and our COMPREHENSIVE PERSONAL LIABILITY 


*Open-the-Door” 
Policy 


Policy. 


- have a lot in common 
Both appeal to most everyone 


A lot of insurance for little money that's 
CENTRAL SURETY'S CPL 
Personal Liability) Policy. Basic policy pro 
vides $10,000 bodily injury and property 


Comprehensive 


damage medical expense up to $250 
$250 Voluntary Property Damage 
all for one premium charge. Limits can be 


increased to fit the needs of your client 
A most essential coverage that will give you 
entry into @ man's office (or home a 


ture opportunity to develop other business. 


Central Surety offers FIRE . CASUALTY and 
BOND coverage, with the kind of service that 
builds prestige and holds customers 


CENTRAL SURETY AND INSURANCE (ORPORATION 





nome orrrtce 


erry af wrisseounet 





quickly soft spots within a mini- 
mum or waste motion. In short, you 
will have the tools to set up a 
planned program for narrowing the 
gap between what you are selling 
and what you should have been sell- 
ing. I have found several instances 
where the profits resulting from 
change of emphasis on territories 
showing previously the largest de- 
ficits, made up in a short period for 
the entire research cost. 

Another important application is 
the ability this information gives 
you to set up realistic sales quotas. 
Every company is plagued with high 
agency turnover as well as the prob- 
lem of determining the proper num- 
ber of field men to be placed in a 
certain territory. Perhaps some of 
your present company’s difficulties 
are due to unrealistic planning or 
trying to squeeze out sales which 
simply are not in the territory. A 
study of market potentials while it 
cannot replace the skill and judg- 
ment of your agency force should 
be of great aid in understanding 
and properly allocating sales oppor- 
tunities as well as sales work load. 

An accurate market index is a 
quick way to locate branch offices 
or general agencies which lag be- 
hind. In other words, sales quotas 
can be used as a means of control to 
improve your low producing terri- 
tories like holding a carrot in front 
of the donkey. Quotas in lower ter- 
ritories are merely set higher than 
in higher performing territories. 

This procedure has the effect of 
narrowing the spread in sales per- 
formance between your best and 
worst sales territories. It is more 
than a statistical trick; it has real 
sales validity. Wherever you have a 
smaller share of the market, your 
target is larger—that target being 
the unsold potential. It is only the 
establishment of a market index 
which enables you to set territories 
and sales quotas by markets rather 
than geographical] units. 

An important and often neglected 
application of a market index is at 
the branch office or general agency 
level or even down at the level of 
the speciai agent or local agent him- 
self. Every agent faces the task of 
deciding where first to apply his 
sales effort, where second, and in 
what proportion. Market index fig- 
ures for individual territories per- 
mit an agent to become himself a 
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sales manager. They permit him to 
allocate his time and effort in pro- 
portion to sales opportunity and at 
the same time train him for added 
duties. Some of the most profitable 
uses of market planning come from 
putting this information into easily 
understandable and usable form and 
forwarding it to your men in the 
field who are on the firing line and 
bring in your sales dollars 


How Your Company or 


Agency Will Benefit 


Some insurance companies are 
content to merely show an increase 
over the previous years. Others are 
interested in obtaining a certain 
share of the over-all industry vol- 
ume. The most successful, however, 
are the ones who are setting their 
goals to the unfulfilled market and 
are planning their sales strategy 
accordingly. 

Knowledge of market potentials 
not only will serve as guides for 
your company’s or agency’s man- 
agement but also will stimulate the 
morale and productivity of your 
producers. Obviously you cannot sell 
anything unless a potential exists. 
Generally a study of market poten- 
tial reveals many areas in which 
your sales possibilities are greater 
than even your agency vice presi 
dent, your advertising agency or 
your sales promotion boys have 
dreamed of. Hence, it is desirable 
that you make available to every- 
body in your organization and field 
as much information as possible 
about present and prospective mar 
kets and where and what prospects 
offer the greatest promise 

To the extent that the effect of 
various factors related to the sale 
of your insurance coverages can be 
determined through careful study, 
quantified, pin-pointed by territory 
and tied to your sales picture, you 
will be in a better position to deter- 
mine potentials and generally do a 
better job of sales management 
Only through such a careful study 
tailored to your particular needs 
will you be able to find out what is 
“par” for your golf course. Today 
any insurance company or agency 
wishing to determine its market 
potentials is in a position to do so 
by using the proper sources and 
technical help. The essential step is 


to get started 
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averages more than $500.00 in 


premium per sale? 


averages from $100.00 to $125.00 


in commissions per sale? 


has one of the lowest lapse ratios 


of any line of insurance? 


Answer?—the D.D.D.—Dishonesty, Dis- 
appearance and Destruction policy. The 
statistics are based on sales records of 
American Casualty agents. Why not write 
today for our interesting, informative 3-D 
Sales Kit. 


American Casualty Company 
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uvestments... 


By ERVIN L. HALL 


Partner, Davis and Hall Investment Management 


A Defense Against the Unexpected 


EXT Year has Come.” That 
N was the heading used by the 
New York Journal American when 
the Dodgers won the World Series. 
A good headline and a reminder 
that although we frequently keep 
putting things off, the unexpected 
arrives when least expected. The 
Dodgers have been going “to win 
a World Series for years, but each 
year would become next year. 

The investment world up to a 
few months ago was worrying over 
whether President Eisenhower 
would run for a second term. Then 
the prospects brightened and the 
would run 
was generally accepted. Political 
uncertainty vanished, Suddenly a 
attack changes the whole 


probability that he 


heart 
picture, and the problems nor- 
mally reserved for next year were 


upon us. 


Investors on Guard 


Surprise and change are always 
with us, and wise investors have 
learned to guard against the im- 
pact. Diversification among in- 
dustries and individual companies 
is one of the oldest methods of 
spreading the risk. It still is fun- 
damental in any investment pro- 


182 


yram. When money rates were 


free to reflect the true demand for 


bonds and 
obligations 


funds, the price of 
other fixed income 
were a hedge against sudden in- 
dustrial storms. They provided 
diversification into other fields 
and spread the risk more effec- 
tively. 


Money Rates Controlled 


In those times interest rates 
tended to rise as demand for funds 


rose and consequently bond prices 























| feel so sorry for you, dear. We were 
just talking about you. 


declined to the point of providing 
an attractive return to those will- 
ing to lend in prosperous periods. 
Not so today with money rates 
largely controlled through the ac- 
tion of the Federal Reserve. Bonds 
have to an extent lost that posi- 
tion of an anchor to windward 
They still play a role but it is a 
more limited one 


Interest in Common Stocks 


Today, and for some years past, 
the high government borrowing, 
the low interest rates and the in 
flation injected into the economy 
by a severe depression and a ma- 
jor war, have forced investors to 
look more and more to common 
stocks as a true reflector of cur- 
rent trends. Common stocks, be- 
cause they reflect the activity of 
the business world, give an in- 
come return commensurate with 
the business outlook. They also, 
in many cases, offset some of the 
erosion of purchasing power due 
to inflation. They are not, how- 
ever, a stable medium of invest- 
ment. They fluctuate in value and 
violently so at times. It is conse- 
quently more important to intelli 
gently diversify a group of com 
mon stock holdings than any other 
type of investments 

Due to the pressure for income 
and the principal 
through inflation, common stocks 
are used more widely today than 
ever before. Examples are the 
general acceptance of common 
stock by pension funds, 
most private funds and to a lim- 
ited extent even by savings banks 


erosion of 


trusts, 


and life insurance companies. 
This is a condition of the times 
and these have 
investing. 
essential, 


changes 
lighted common stock 
Diversification, still 
must be supplemented by other 
measures to insure stability as 
well as growth to a portfolio. For 
tunately there are all kinds of 
common stocks. Some represent 
successful concerns, some not so 
successful. Some rapidly reflect 
the favorable and unfavorable 
winds of Others are 
more stable and have a knack of 
making money and paying divi- 
dends even when the business cli- 
mate is not favorable. 


spot- 


business. 
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This latter group offers another 


hedge for investors if properly 
understood and applied. To iden- 
tify the type of stock that main- 
stability the 


tains its relative 


word “defensive” has crept into 


investment 


“ 


the jargon of the 
The use of the word 


may not be totally accu- 


world. de- 
fensive”’ 
rate, but it does reflect the anti- 
thesis of cyclical 

In football, as in 
been said that a good offense is 
the best That 
hardly applies to investment. It 
is the desire to stick to the of- 
where the 


war, it has 


defense adage 


fensive cyclical stocks 
glamour is—beyond the point of 
safety that has led to 
poor investment result 


many a 


have a 
They 


so to speak, 


Defensive stocks today 
definite function to fulfill 
are the shock troops, 
built up gradually as the cyclicals 
take the headlines. A couple of 
examples of companies that qual- 
ify as defensives are General Mills 
and American Here 
we have consistent earning power, 
the true measure of value. Stock- 
holders have been rewarded with 


Telephone 


a livable income and have been 
able to count on it, an invaluable 
asset for peace of mind when un- 
Managements 


certainties arise 


are alert and progressive and 


products are of the essential type 


Prosperity Brings Activity 


We all know that 
times bring activity into the basic 


prosperous 
industries. The demand for more 


things means more production, 


and more production means more 
and better facilities. Earnings in- 
crease and so do dividends, and 
if men did not have so many hu 
man frailties the prosperous times 
could presumably continue indefi- 
That 
not so far 

human frailties of over-optimism, 


nitely. unfortunately has 


been the case. Our 
yreed and selfishness bring on an 
adjustment. 3ecause the proba- 
bility of future adjustment peri 
ods cannot be ruled out and be- 
cause most investors are consider 
ably committed to common stocks 
as an integral part of a portfolio, 
we should spread the risk through 
careful selection 
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A shift in emphasis to compa 
nies that have demonstrated sta- 
bility of earning power and divi 
payment is important as 
stocks 


frothy stage. By 


dend 
cyclical reach the more 
frothy is meant 
the period when present earning 
power is not considered important 
and cyclical stocks are bought on 


projected earnings of from one 


to several years in the future 
Discounting the future is not un 
sound, providing one realizes that 
if the future is slow in coming the 
stock purchased might be an ex 
pensive holding. Some stocks are 
always discounting the future to 
a degree, but these are in indus 
tries that have a vast scope, such 
as some sections of the chemical 
industry. This is a slightly differ 


from a truly cyclical 


industry where earnings fall fast 


ent setup 


once business activity slows 


Defensive Group 


The defensive 
usually 


group on the 


other hand, moves along 


with a rising market, but not with 
some of 


the same urgency If 


them do have a rapid whirl, a 
happens now and then, they are 


likely to lose 


any market 


value rapidly on 


reversal and there 
fore become unsuited as a part of 
the shock troop contingent 


To select the satisfactory de 


fensive stocks is not easy Ihe 


same criteria should be applied to 


them as to the more active cy 


good management, good 


( licals 


products, research, and a 


good 


financially ound capital struc 
ture 
Whether “Next Year ha 


or whether 


Come” 
President Eisenhow 


er’s health has brought things 
into sharper vision, are not so im 
portant investment factors, as | 
the analysis of values now exist 
ing among common stocks. Even 
horizons as we see 
them today are wide, we should 
sight of the fact that 
some cyclical industries are 
those 


Build up your shock troops so as 


though the 


not lose 
yen- 
erously discounting hopes 
to maintain a well intrenched po- 
sition when the sky may become a 
little overcast. The defensive type 
of stock will strengthen your port 


folio 


ease and 


WRITE FOR DETAILS 
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MUTUAL INSURANCE COMPANY 
LANCASTER, PA 


Operating in 


Home Office Omaha, Nebraska 


General Agencies in 43 states, 
District of Columbia and Alas- 
ka serve our 438,250 policy 
holders 

World ranks 12th in individual 
accident and sickness prem 
ium income in the U.S 


in the inswrante werid 
It's World tInavrance 
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NOT THE ONLY 
IMPORTANT One of a series 

E L E M E N T to help agents combat 


direct writers 


True, to many people the cost of 
an article is important and often 
they overlook the fact that they 
receive only what they pay for. 


A cheap article is cheap. The man who 
buys on a price basis alone cannot expect 
to have the quality goods which cost 
more. 

In insurance especially, if he wants 
someone to give him advice, to see that 
he is well taken care of in case of loss, 
to sell him the coverages he really needs 
— he should realize that your time, Mr. 


Agent, is of value and should be paid for. 


New HAMPSHIRE 
Fire INSURANCE COMPANY 
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GRANITE STATE 
Fire INSURANCE COMPANY 


MANCHESTER, New HAMPSHIRE 
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company 
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S-D Day 


Continued from page 27 


at our command we should empha- 
size the importance of S-D Day to 
our employes and _ policyholders. 
They should be urged to cooperate 
in this nationwide effort, and 
should be reminded to make every 
day their own safe driving day. 


"S-D Day Facts” 


Since safety education is mainly 
a matter of communication, each 
ompany should determine the best 
methods by which it can reach and 
influence its employes, stockhold- 
ers, policyholders, agencies and the 
general public. Last year partici- 
pating companies used internal and 
external company publications, ad 
vertisements, posters, handout 
pieces, pledges, parades, radio and 
television programs, and _ aided 
other agencies, such as_ local 
churches and clubs, in preparing 
material on S-D Day. 

The President’s Committee for 
Traffic Safety has prepared a com- 
prehensive brochure, “S-D Day 
Facts,” which highlights the vari- 
ous suggestions in the promotion of 
this campaign. If you are inter- 
ested, forward a request to the 
Committee in Washington, D. C. 
The National Safety Council also 
has prepared some material which 
is described in its pamphlet, “What 
You Can Do to Help Make S-D Day 
a Success.” If you are interested in 
this brochure, request same from 
the National Safety Council, 425 
North Michigan, Chicago, Illinois. 


Demonstrate Leadership 


S-D Day offers the insurance in- 
dustry an outstanding opportunity 
to demonstrate its leadership in a 
matter of vital importance to the 
American public. We will not only 
benefit from a decreased traffic ac- 
cident rate, but also will conduct 
excellent public relations for the in- 
dustry as a whole. I know the indus- 
try will rise to this challenge and 
help make S-D Day, 1955, an out- 
standing success 
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EDITORIALS 


Five Decades of Leadership 


Continued from page 25 


instrument by which they discharged their 
duties. 

In 1905 they were insured. In 1955, despite 
every vicissitude by revolutionary economic and 
social forces, despite the change of the nation 
from rural to urban in population and the accep- 
tance of an interest in world wide affairs, the 
ownership of life insurance has become almost 
universal. In 1905 the total insurance outstand 
ing was $13 billion; in 1955 it is $350 billion. 

The American Life Convention, whose member 
companies account for 98 per cent of the life 
insurance business today, demonstrate the soli- 
darity of the institution in its devotion to those 
high principles by which each company demon 
strates its recognition and acceptance of the 
sacred trusteeship which is theirs to protect as 
a service for policyholders and beneficiaries 


Hiaher Standards for Survival 
IRE and property agents of the United 
States in annual meeting at Los Anvele 


showed a commendable resolution to fight to 
maintain their function as distributors of prop- 
erty insurance protection to the business men 
and home owners of the nation. 

The agents gave evidence that they understood 
the challenge to their future by the direct writer 
now and the chain store retailer of the future 
Quite wisely these independent agents accepted 
as a fact that though during the life of the Re- 
public they had been the confidants and counsel 
of property owners throughout the land and 
served them well, the system in its entirety and 
they themselves as individuals would fail if they 
did not adopt higher standards of education and 
training and thereby reassert their pristine posi- 
tion as indispensable to complete and economical 
insurance protection at the local level. 

In no field of business endeavor can personal 
service be replaced. In insurance underwriting 
it is sine qua non to buyers. Local agents if they 
are well trained and know their business can 
demonstrate readily their right to their share 
of the insurance dollar. Those agents who are 
unprepared to give proper and competent advice 
to their clients on what is needed for a complete 
and effective insurance program will become an 
inept and forgotten factor in a profession which 
they should dominate. 
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THIS MAY BE 


..+ OR ANY YEAR! 


Take a minute or two 
right now. Address an 
envelope to , 


“AGENCY DEPT., 
MUTUAL OF 
OMAHA, OMAHA, 
NEBR.” 


Fill out the cou 
pon in this ad, 
and put it in the 
envelope. 


Put an Air 
Mail stamp 
on the en- 
velope and 
drop it in 
the mail 
box. It’s 

on its 

way! 


Mutual, 
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THE SPECTATOR 





“Unforeseen events... need not change and shape the course of man’s affairs” 


Did you ever hire a lemon? 


People aren’t lemons... when you hire them. But things can change. 
Circumstances often put pressure on a man. He can go sour... and, 
employee dishonesty can squeeze you right out of business. 
Protect your business before trouble comes. It’s easier to be safe than sorry. 
Call your Maryland agent or broker today. Cover every employee fully, 
with a blanket Maryland Fidelity Bond. 


It’s an investment in guaranteed honesty ... your best policy 


MARYLAND CASUALTY COMPANY 


Baltimore 34, Maryland 
All forms of Casualty Insurance, Fidelity and Surety Bonds, Fire and Marine Insurance, for business, industry and the home 
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FREINSURANCE, TOO, 
is a necessity, contributing to 
the strength and essential service 
of the insurance industry. 


GENERAL REINSURANCE GROUP 


Largest American multiple line market dealing exclusively in Reinsurance 


GENERAL REINSURANCE NORTH STAR REINSURANCE 
CORPORATION CORPORATION 

Casualty - Fidelity « Surety Fire Inland Marine 

Accident & Health Ocean Marine 


Home Office: 90 JOHN ST., NEW YORK 38, N. Y. | Midwestern Dept.: 1012 BALTIMORE BLDG., KANSAS CITY 5, MO. 





